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SNK's New NEO-GEO 
Single-Slot Up 


SNK Corporation of 
America introduces the 
all-new NEO-GEO 
Single-Slot Upright. 
Like its counterpart, the 
NEO-GEO МУ5-4, 
game conversions can 
be done on location in 
minutes, without tools! 


Hinged retainer with 
lock for quick "n easy 
access for changing 
title cards. 


19" or 25" monitor. 


Easy convertability of 


Realize the full earning game through control 


potential of our great panel. 

NEO-GEO software | 

о иаа "Attractive LED credit 
Upright. 


display and lexan 
Also available as a control panel cover. 


universal conversion kit. 


See your authorized SNK 
distributor for details. 


Corner protect brackets 
? for solid reinforcement. 


4 


The Affordable Alternative. 


SNK Corporation of America 
246 Sobrante Way 

Sunnyvale, California 94086 
(408) 736-8844 
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> INDUSTRY LEADERS MEET AT AMOA... The presi- 


dents of AAMA, AMOA, and JAMMA held a "summit meeting" 
at the AMOA show in Las Vegas, a first-ever event seen by its 
participants as an important step in strengthening relations be- 
tween the U.S. and Japanese coin-op industries. 


The meeting, which took place after months of planning, was 
hosted by JAMMA president Masaya Nakamura and conduct- 
ed at his suite. Also present were Jim Trucano, immediate past 
president of AMOA; AMOA president Gene Urso; AAMA presi- 
dent Bill Rickett; past AAMA president Frank Ballouz; AAMA ex- 
ecutive vice president Bob Fay; and Shunji Iki, special assis- 
tant to Mr. Nakamura. 


The key issue discussed during the three-and-a-half hour meeting 
was counterfeit game boards and what each association could 
do to eradicate them. Said Trucano, "We at AMOA made it clear 
that the association has always been vehemently opposed to 
counterfeit games, and that we'll do all we can to prevent their 
importation and operation.” Added Fay, “Ме all agreed that co- 
pied games give the industry a bad image, and that all of us should 
work together for the good of the industry. Hopefully there will 
be follow-up meetings to address other issues as they arise.” 


Look for more coverage of this meeting and the issues discussed 
next month. 


GRAY AREA GAMES OUT IN LOUISIANA... With the 
Louisiana Lottery now in full swing, the La. State Police has made 
it clear: get rid of your gray area video poker machines or face 
a stint in jail. Possession of the machines is a felony punishable 
by up to 10 years at hard labor. 


"Any video poker machines in lounges and bars are illegal and 
have to be destroyed or removed from the state,” said Capt. Ronnie 
Jones of the State Police. "We're not going to kick any doors down, 
but when we determine there are machines in place, we are go- 
ing to seek to have those machines destroyed or removed. The 
custodians of the machines are subject to arrest." 


A starting date for legalized video poker in Louisiana has not 
been set, but it's expected to be spring or mid-1992. Background 
checks will be done on those seeking licenses to operate the 
machines, which will be connected to a central computer system. 


NEVADA FORMS STATE ASSOCIATION... Nevada be- 
came an official member of the state association family at the 
AMOA show in Las Vegas. Twenty-three charter members of the 
Amusement and Vending Operators of Nevada, a non-profit cor- 
poration, attended the organizational meeting and ratified the 
bylaws. 


The slate of officers consists of the following: Doug Minter of Tip-Top 
Amusement Co. in Carson City, president; Don Singer of Southern 
Desert Vending in Las Vegas, vice president; Roger Brown of 
Starcade Amusements in Sparks, treasurer; and Randy Cottrill 
of Southwest Services in Las Vegas, secretary. They were also 
elected to the board of directors along with Leon Cauchois of 
Palisades Amusements. . 


The next AVON meeting will take place on Dec. 3 in Tonopah, 
Nev. For more information, contact Minter at (702) 882-4943. 


ROWE HAS SHOT AT BURGER KING LOCATIONS... 
Jukebox manufacturer Rowe International has received a letter 
from Burger King that approves solicitation of Burger King’s ap- 
proximately 7,200 franchise-owned stores. Rowe has opened the 
door; it’s up to individual coin machine companies to step in- 
side, so to speak, by negotiating deals for placement of the 
jukeboxes. One company, AMA Distributors/Lucky Coin of Metairie, 
La., has already reached an agreement with 71 franchise-owned 
Burger Kings to place Rowe CD boxes in their restaurants. For 
more on the Rowe-Burger King arrangement, turn to the Rowe 
distributor meeting story on page 58. 


In other news concerning Rowe, the company’s Jerry Gordon 
confirmed that Oct. 1 was the target date for sale of the Rowe- 
Dedham and Rowe-Los Angeles distributorships to H. Betti In- 
dustries. Rowe-Dedham will become part of New England Coin-Op, 
while Rowe-Los Angeles will be rolled into Betson Pacific. 


» CHANGES АТ NYSCMA... The firm of Matterson & Associ- 


ates will no longer serve as executive directors of the New York 
State Coin Machine Association (NYSCMA). Association presi- 
dent Ralph Ceraldi of C & C Vending in Bohemia, N.Y., says there 
won't be a replacement named. 


“Тһе board members have decided that we're going to take a 
more active role in the running of the association,” he said. Those 
with questions concerning NYSCMA can contact Ceraldi at (516) 
589-8111. 


DISTRIBUTORSHIPS MERGE... 1002 Distributing Inc., 
based in Delavan, Wis., and Moorehead, Minn.-based Renegade 
have merged. Equipment associated with Indian compacts and 
riverboat gambling will be their focus. Look for more details on 
the merger next month. 


KRAMER OPENS NEW SALES OFFICE... Kramer Mfg. 
has opened a sales office in Atlanta, Ga., that will be headed 
by vice president of sales H.A. Devlin. The company is head- 
quartered in Croydon, Pa. 


“I’m very excited about the growth of the company as a whole,” 
said president Phil Cornick. “We are all proud to have Н.А. Devlin 
come aboard; I'm sure he will do a great job in the Atlanta office. 
The industry should expect a number of exciting new products 
to be launched from that office in the near future.” 


Said Devlin, “I'm very much looking forward to working with the 
Kramer team. I’m particularly excited about launching the new 
laser disc trivia quiz game (debuted at the AMOA show). | ex- 
pect to be offering it to distributors in the very near term." 


BIG AIR HOCKEY TOURNEY SET...The 1991 U.S- 
International Air Hockey Championships, sponsored by Dyna- 
mo, will take place Oct. 12-13 at Keystone Family Entertainment 
Center in San Jose, Calif. Players will compete for $12,000 in 
cash and prizes, with the first place winner receiving a Dynamo 
deluxe air hockey table. For more information, contact Dynamo 
at (817) 284-0114 or Keystone at (415) 691-0335. 


NSM-U.K. HIRES BRISTOW...NSM-U.K., distributor of 
Valley Recreation Products' Royal Electronic Dartes, has signed 
Eric Bristow to a five-year contract to promote that game—and 
electronic darts in general—in the United Kingdom. 


“Pm sure that electronic darts will become a major force in the 
United Kingdom,” he said. "It's the same game as steel-tip darts; 
only the surface is different. The fact is that steel-tip darts have 
declined in the United Kingdom in recent years. It's time for some- 
thing new to get a brand-new audience involved and give the 
game fresh appeal. That will happen with electronic darts." 


Said Valley president Chuck Milhem, “Тһе signing of Eric Bristow 
and the promotion commitment by NSM/Loewen in the United 
Kingdom could mean the development of what we all believe 
to be the biggest market potential outside of the United States." 


AAMA TOUR REMINDER... Those planning to attend the 
welcoming receptions in conjunction with ААМА5 South American 
product tour should respond to the appropriate American em- 
bassy, as each one is handling the invitations. To set up individual 
business meetings, contact AAMA at (703) 494-2758; the FAX 
is (703) 494-0616. The schedule: Oct. 29 in Santiago, Chile; Nov. 
1 in Buenos Aires, Argentina; Nov. 4 in Sao Paulo, Brazil; Nov. 
7 in Bogota, Colombia; and Nov. 10 in Caracas, Venezuela. 
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JOYSTICK 


HORIZONTAL 
PUSHBUTTONS 


Call or write for fully 
illustrated catalog of 
standard and custom 
joystick controls, driving, 
coin/currency and 
trackball controls, or, 
send your specifications. 


FRONT PLATE 
ASSEMBLY 


SUPER 


COIN COUNTE 


С 
VERTICAL 
PUSHBUTTONS 


ILLUMINATED 
PUSHBUTTONS 


HAPPCONTROLS,INC. 


Manufacturers of Electronic Controls 


106 Garlisch • Elk Grove, IL 60007 • 708-593-6130 
FAX: 708-593-6137 ° TELEX: 297249 CONTROLS UR 
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‘Quality is Our Family Tradition" | 
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TOKENS 


800-227-5813 


IN CA 800-227-5814 


EATURES 


Coinman: Larrianne Simon 40 
Owner of Pride Enterprises in Huntsville, Ala., and member of the 
AMOA board of directors, Simon has tallied 20 years in the coin 
machine industry. She believes in jumping in with both feet and be- 
ing creative in supplementing your business in slow times. 


Scoring Success 55 
Metro Midway and Discovery Center in West Phoenix, Ariz., com- 
bines education and fantasy in a location with the appeal of midway 
games and rides, hands-on science exhibits, the best arcade offer- 
ings, and a redemption center to emulate. 


AMOA Expo '91 А-1 


The most complete, accurate show coverage awaits іп a section 
dedicated to product descriptions, operator comments, special 
events, seminars, and a separate photo album that captures the 
crowd in action. 


EPARTMENTS 


News Bulletin Top Twenty 74 
Equipment Poll : Reader's Reponse 76 


Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


е Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 


rigid quality control From the Editor 10 The Light Side 80 
standards. Letters 12 Tournaments & Leagues-1 82 
News 14 Tournaments & Leagues-2 86 

e We match Old World crafts- News Feature 27 ТахТірѕ 88 
manship with advanced Up Front 32 Technical Topics 90 
Cover Story 34 Quarter Corner 94 

technology. Manufacturer Meeting 58 What's New 96 

e Hoffman & Hoffman has Ten Years Ago/Coin Quips 60 Classified 102 
А Guest Commentary 62 Calendar/Ad Index 141 

the best prices and fastest Video Gaming Outlook 66 The Last Word 142 


delivery for stock or custom 
tokens. 


ә You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


Р.0. Box 896, Carmel, СА 93921 


OVER 


Taito is flying high with a string of successful driving games; Double Axle is 
the newest one on the market. Gondola occupants are Rick Rochetti (front), 
Natalie Kulig, and Emilio Cabrera. 
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A THRILLING NEW DART GAME FOR YOUR LOCATIONS 
PLUS INCREASED EARNINGS FOR YOU! 
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Take the most traditional and most popular “pub game" n 
ever and add to it the convenience and fun of state-of-the- \ d 
art electronic scoring and you've got the money-making 11 | wu 

addition to your line of business you've been waiting for. 


e World's only steel tip dart game that scores electronically 
e Regulation bristle board * Up to four players 


* Up to 14 different games, including cricket and 
пеш TM 


* Game retains names of top five players 
e Single player can play against the machine 
* Nine different skill levels, beginner to expert 


* Only dart game with a one year warranty on all 
electronic components. 


* Wall mount or optional stand 
e Self-diagnostic * Modem link up optional 


Call Your Local Coin Machine Distributor 
For Details 


Player Select 


139 Linden Avenue, Rochester, New York 14625 Controls 
716-586-1100 
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Game and | „Player 
Selection 


eo POLL 


Buying the right game can be a “‘make-or-break”’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game's staying power. 


VIDEO & PINBALL COMBINED 


MONTHS MONTHS 
POINT ON IN 
MFG. VALUE CHART TOP 10 


Street Fighter II (Capcom) 9.54 
Road Riot (Atari) 9.21 
Terminator 2 (Pin) (Williams) 9.06 
WWF Wrestle Fest (Am. Technos) 9.08 
Race Drivin’ (Atari) 9.00 
Race Drivin? Panorama (Atari 8.88 
Fun House (Williams) 8.58 
Steel Talons (Atari) 8.50 
Hard Drivin' (Atari) 8.34 
The Machine (Williams) 8.20 
Burning Fight (SNK) 8.00 
Gilligan’s Island (Bally/Midway) TEUTA 
Steel Gunner (Namco) 7.76 
Final Lap Il (Namco) 7:75 
Clutch Hitter (Sega) 7.62 
Final Lap (Атап) 7.61 
Space Guns (Taito) 761 
Vendetta (Копаті) 7:53 
Rai Den (Fabtek) 7.50 
Super High Impact (Midway) 1250 
Slugfest (Williams) 7:50 
Simpsons (Konami) 7.38 
Mad Dog McCree (Betson) 7.38 
High Impact Football (Midway) 

Sengoku (SNK) 
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REDEMPTION 


POINT 
VALUE 


REDEMPTION SINGLE CRANES NOVELTY 
1. Skee-Ball (SkeeBall) .86 1. Classic Jumbo (CCI) 8.33 1. ша ао! ee East) 
2. FAB Target Ball (FAB) 2. Skill Crane (Grayhound) 7.50 € нере Tac-Toe 
3. Smartball (Smart) 1 ' : (Data East) 
. Big Choice (Betson) 7.48 Pop-A-Ball (Coastal) 
4. Twister (Exidy) . Clean Sweep (Smart) 7.40 is ( 


: . Rock-N-Bowl (Bromley) 
SPORTS GAMES ; am e ode d) do . Cosmo Gang (Data East) 
. Putting Challenge (/CE) y y ; 


. Knock Down (Мейес) 
2. Slugfest (Williams) VAGOS (Berson) a . Can Alley (Bob's Space) 


. Pro Pitch (Doyle) i v a . Whac-A-Mole 
. Shoot To Win (Smart) > а у 660 (Bob's Space) 
. Hoop Shot (Doyle) : (Kramer sama | . Bozo Grand Риге 
. UB-QB (Nat'l Sports) ; Yankee 
. Championship Basketball : ; Шы ОБ) 800 ; je d Ump (Doyle) 
. Challenger 5.33 
(Grayhound) Weddes/Led . Shuttle Launch 
. Hoops (Adastra) ; (Weages/Ledges) (Laser-Tron) 
9. Batter Up! (Doyle) . Toss Ет (CCD 
. Panda Pitch (Doyle) JR. BASKETBALL . Big Mouth (Meltec) 
. Bullpen (Doyle) 1. Bozo (Design Plus) . Mr. Six Gun (Vari-Tech) 
. Pop-A-Shot (Pop-A-Shot) ; 2. Lil' Hoop Shot (Doyle) j . Fireball (Alter) 
. Pot-O-Gold (Leprechaun) 
SINGLE COIN PUSHERS ROLL DOWNS . Skee Toss B.C. 
. Rock N' Roll (Betson) 1. Poker Roll (Coastal) (Betson/Skee-Ball) 
. Klondike (Betson) ? 2. Quackers (Seidel) | . Roosta Shoota (Coastal) 
. Starburst (CC/) 3. Clown Rolldown (Bay Tek) i . Shoot Out (Meltec) 
. The 2001 (GaMCO) 4. Fielder's Choice (Bay Tek) . Simpson's (Bromley) 
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VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
VALUE POINTS GAME VALUE POINTS 


ІІ (Capcom 9.54 365 . Gals Panic (Kaneko) 6.56 

. WWF Wrestle Fest 9.06 103 . Magic Sword (Capcom) 6:51 

(Am. Technos) . Gun Force (/rem) 6.43 

. Burning Fight (SNK) 8.00 . Rampart (Atari) 6.37 

. Clutch Hitter (Sega) 7.62 . Cyberba!l 2072 (Atari) 6.32 

. Rai Den (Fabtek) 7.50 . Crossed Swords (SNK) 6.28 

. High Impact Football 07 . Carrier Airwing (Capcom) 6.26 

(Midway) . Baseball Stars (SNK) 6.19 

xbv (SNK) 7.37 . Tetris (Atari) 6.10 

8. Final. 7.28 . emash TV (Williams) 6.06 

9. Pit-Fighter к; 7.19 АЩ Тһе сир 6.00 

10. ТЕ Ош Run (Sega) TAS 28. Golden Axe (Sega) . 5.95 

11. King Of The Monsters TAG .29. Capcom Bowling sy. 5.89 

(SNK) [mmm 

12. Track-Pak (Leland) | 7.08 . Caveman Ninja (Data East) 5.83 

" Trog (Bally/Midway) - 7.00 . Oyberlip (SNK) 5.81 
4. Super Baseball 2020 6.90 . Bowl-O-Rama 

(SNK) (Leprechaun) 5.78 

. WWF Super Stars 6.66 . Blood Bros. (Fabtek) 5.71 

(Am. Technos) . Golden Tee Golf (Strata) 5.69 

. Ninja Combat (SNK) 6.64 . Hat Trick Hero (Taito) 5:67 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
. Road Riot (Atari) 9.21 108 . Space Guns (Taito) 7.61 298 
2. Race Drivin’ (Atari) 9.00 613 . Vendetta (Konami) 7.53 105 
. Race Drivin’ Panorama . Super High Impact 7.50 41 
(Atari) 8.88 (Midway) 
. Steel Talons (Atari) 8.50 . The Simpsons (Konami) 7.38 228 
. Hard Drivin' (Atari) 8.34 . Mad Dog McCree 7.38 184 
. Steel Gunner (Namco) 7.76 (Betson) 
. Final Lap Il (Namco) 7:75 . G-Loc (Sega) 7.20 541 
. Final Lap (Atari) 7.61 . G.P. Rider (Sega) 7:29 287 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 

GAME VALUE POINTS GAME VALUE POINTS 
. Terminator 2 (Williams) 9.08 165 . Earthshaker (Williams) 7.00 1,156 
. Fun House (Williams) 8.58 462 . TMNT (Data East) 6.76 118 
. The Machine (Williams) 8.20 246 . Dr. Dude (Bally/Midway) 6.63 347 
. Gilligan's Island 7.77. 173 . Phantom of the Opera 

(Bally/Midway) (Data East) 6.44 349 
. Whirlwind (Williams) 7.36 792 . Checkpoint (Data East) 6.44 103 
. Elvira (Bally/Midway) 7.26 910 . Cyclone (Williams) 6.40 984 
. The Simpsons 7.18 431 . Diner (Williams) 6.36 221 

(Data East) . Rollergames (Williams) 6.36 219 


* New or reappearing games. 
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e've all heard, and probably said 
ourselves, that operators could 
move mountains if they would just 
push in the right direction at the same 
time. 

Most likely, every time you hear that 
statement you are reminded that 
operators are not organized enough to 
coordinate one effective assault. They 
have organizational arthritis. We see 
fragmented efforts across the country 
for any particular campaign, but 
seldom is there a true united effort. 

It's a shame that when trade maga- 
zines or state association newsletters 
plead for operator involvement, usual- 
ly the only ones reading it are those 
that are carrying more than their 
share of the load. It makes me a little 
crazy when [ гап into an operator who 
smugly says that he can’t afford to join 
his state association or subscribe to a 
trade magazine. 

Does an operator expect me to be- 
lieve he can’t afford a subscription 
that costs less than he’d spend on din- 
ner or a few drinks with friends at his 
favorite watering hole? Does he real- 
ly think it’s a smart business decision 
to ignore his state association and not 
get involved in matters that will affect 
his business? I wonder if he thinks he’s 
impressing me with how well he saves 
a buck? I could just scream thinking 
about it! 

But I’m getting out of control. 
Operators who don’t contribute to the 
good of the industry should be called 
something besides “operator.” How 
about something like “traitor”? A bit 
harsh? You bet it’s harsh, but a traitor 
is defined as one who is “false to an 
obligation or duty"—an apt descrip- 
tion. There’s a chain reaction when 
operators do things that tarnish the in- 
dustry’s image. We found out all to 
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well in the early '80s how the public 
reacted to less-than-reputable oper- 
ators and their operations. And what 
common denominator did these guys 
have? They did not bother to learn 
what the industry is all about. Earning 
a quick buck at minimum effort was 
never what the industry offered. 
Whenthe "video bust" came, it was in- 
teresting to see all the rats deserting 
the ship. But we were glad to see them 
go. 

It's not only our industry that suffers 
from lack of support and long-term vi- 
sion. А quick example hit close to 
home, literally. When a neighbor 
discovered plans for а housing 
development on vacant land border- 
ing our neighborhood, he pleaded with 
other residents to campaign against it. 
In fact, he suggested that the money 
be raised from homeowners to buy the 
land and designate it for a park. 

Many balked at the idea of reaching 
into their pockets. So what happened? 
Those working to squash the plans 
succeeded only slightly; plans were 
modified and smaller apartment units 
were built. But here it is five years 
later. The apartments have turned in- 
to an eyesore to those coming into the 
subdivision from the back. How eager- 
ly everyone would put up their money 
today to have an attractive park in- 
stead of repugnant apartments. 

Now please don't think I'm saying 
AMOA has not done some wonderful 
things. I'm not criticizing what is being 
done. I'm simply condemning those 
that aren't contributing. The few who 
do most of the work and are called 
upon time after time deserve a round 
of applause. They are on call because 
it's good for their businesses. The fact 
that their efforts benefit others, so be 
it. But those sitting idly by in their own 


Organizational arthritis 


little worlds rarely understand the 
benefits. 

One state association successfully 
fought a gross receipts tax that would 
have spelled financial ruin for many 
operators in the state. Nevertheless, 
when it came time to pay dues, some 
operators wanted to know where their 
money was going. I'd like to tell these 
guys just to send the association the 
money they would have paid in taxes. 
Now how do those dues look? 

Let's pretend it's 2001, 10 years from 
now. What will I write in my 10 years 
ago column? Let's see, maybe it will be 
something like this, reflecting on the 
video lottery situation in many states: 
"Operators could have gotten to- 
gether and changed the industry 
forever, but too many figured so- 
meone else would do the work. The in- 
dustry was never the same after that." 

Operators have been lucky so far in 
Montana, South Dakota, and soon 
Louisiana. All three states have 
welcomed operators into the fold; they 
will be a part of the program. Iowa 
operators are not so lucky. The state 
lottery commission is formulating 
plans to place over 1,000 video poker 
machines in about 400 locations on à 
trial basis. Operators are not included. 
If you don't think it could be 
devastating to operators, maybe it's 
time for you to get involved, because 
you are way out of touch. There are 
mountains to move and you can make 
a difference. ÛJ 


УЛГУУ, 


Valerie Cognevich 
Editor 


Namco-America, Inc. : 
3255-1 Scott Blvd., Suite 102 
santa Clara, CA 95054-3013 
(408) 496-6371 

FAX: (408) 496-6399 
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Calling all Star Fighters! Do you read? Over. 


Join forces with NAMCO and lock in on stellar earnings 
This space fighter launches you into a new realm of 
futuristic realism. Utilizing 3-D (polygon) graphics, a 42” 


Parabolic mirror, Quadraphonic sound, and a vibrating 


cockpit, this incredible simulator will gravitate players to . 


your operation from other galaxies. 


namco 


The Game Creator™ 
©1991 Namco Ltd., All Rights Reserved 
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Move ир or move out 

In the coin machine business, 
as in most other businesses, the 
winds of change are ever upon 
us. Now, more than ever, 
operators need to be alert to 
these changes and respond ac- 
cordingly. 

Human nature resists change 
because in many cases it is 
perceived to be traumatic. We 
hesitate to come out of the com- 
fortable little niche we have 
carved for ourselves. 

The change Iresisted the most 
was the advent of solid-state pin- 
ball construction. But as we 
changed over, the results, of 
course, were phenomenal. Less 


service, more income, more 
prestige, and happy location 
owners. 

When we learn to embrace 
change, we find it stimulating. 
While some operators say “I 
can't afford to buy new equip- 
ment," we say, Wecan't afford 
not to buy new equipment." 
You're in the river and you've 
got to swim. The end result 
speaks for itself. 

We always expect the unex- 
pected, so we're never disap- 
pointed. The constant learning 
and growing experience is en- 
joyable and keeps us from 
stagnating. We continue to keep 
winning public approval by ap- 


plying ethical standards to our 
operation. 

Our agenda has always been 
to gear up, update our facilities, 
hire the necessary brain power, 
and move up. We pay our 
employees well to get and keep 
the best. 

This industry is rewarding. 
Surge forward! Change is good 
and it’s stimulating. And change 
is not just change - it’s 
money. Û 


Gerald D. Goudeau 
Gerald's Amusement Machines 
Lafayette, LA 


“Tickets, Please." 
INTRODUCING 


TVM 


Automatic 
Ticket 
Dispenser 


e Rugged 
e Durable 
• Compatible with 
existing equipment 
e Designed for years 
of jam-free, 
trouble-free service. 


FOR MORE INFORMATION CONTACT 


CLEVER 
DEVICES LTD. 


P.O. Box 2002, 


10 Sagamore Hill Drive 
Port Washington, МУ. 11050 


(516) 767-0682 + (516) 767-3635 FAX 
(800) 872-6129 
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OUR STOCK HAS 
NEVER BEEN HIGHER!! 


Production of our STOCK REDEMPTION 
TICKETS is at an all-time high. That’s because 
more people are playing Redemption Games than 
ever before. You’ve seen it—your customers 
consider their tickets as their badges of honor, 
and the more tickets that they can show their 
friends, the better they (and YOU!) like it. 


We'll custom-design the right ticket for your 
needs, or, if you prefer, we have STOCK tickets 
for immediate delivery. 


NATIONAL TICKET COMPANY 
— THE PRIZE WINNERS! 


STOCK TICKET PRICES à 
1 Box 20,000 547.00 e 
2Boxes 40,000 — $77.00 Tere oo 


HOME OFFICE 
Each additional box is $30.00 PO. BOX 547, TICKET AVENUE 
FOB Shamokin, PA 


SHAMOKIN, PA 17872 
(717) 648-6803 TOLL-FREE FAX: (800) 326-9320 
INTERNATIONAL FAX: (717) 648-9460 
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_LASERSTAR PATRIOT GLORY? - 


me MOMS 
LASERSTA 


The LaserStar Patriot” brings home the glory. 


The LaserStar Patriot? CD-100, with its 
dramatic title display and ease of operation is 
the jukebox for tomorrow, ready today. The 
LaserStar® CD-100 is a sound investment that 
will continue to make your future more 
profitable. 

You can always count on the LaserStar® 
CD-100. It's made in Rowe's Grand Rapids, 
Michigan, USA factory and backed by the 60 
year ROWE tradition. 

The LaserStar® CD-100 is America's 
favorite: “Тһе Most Played Jukebox". Each one 


SA 


R PATRIOT 


is designed with you and the cashbox in mind 
and “BUILT TO BE THE BEST". 

Invest in “Тһе Best” for your future, invest 
in the LaserStar Patriot® CD-100. 

АП Rowe jukeboxes are available through 
your local music & games operator. 


® gE 


QUALITY LEADERSHIP INTO THE 2157 CENTURY 
Whippany, NJ 07981 
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Don't let anyone tell you 
that grassroots efforts don't 
work. The most dramatic re- 
cent case proving the validi- 
ty of the grass-roots ap- 
proach to politics occurred in 
Iowa, where operators band- 
edtogether inlate August to 
combat a proposed video lot- 
tery experiment to be con- 
ducted by the Iowa Lottery. 
The experiment would not 
have included coin machine 
operators. 

Concerned operators 
could clearly see the neg- 
ative impact the experiment 
would have on their busi- 
nesses and the future of 
video lottery. They rallied 
and embarked on a grass- 
roots campaign to explain 
the harmful effects of the ex- 
periment on the state's coin 
machine industry. On Aug- 
ust 28, a five-member Lottery 
Board voted to postpone the 
experiment. 

Just hours after plans for 
the video lottery experiment 
were halted, the Iowa Divi- 
sion of Criminal Investiga- 
tions (DCI) and local police 
confiscated gray area games 
from 11 taverns in Sioux Ci- 
ty. Although newspaper ac- 
counts claim that the 
seizures stemmed from a 
one-year investigation, the 
action has been perceived as 
an attempt to discredit coin 
machine operators. 

Iowa Gov. Terry Branstad 
and House Speaker Bob Ar- 
nold (D-Davenport) both ex- 
pressed their concerns about 
the proposed experiment, in- 
dicating that a more careful 
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analysis be undertaken be- 
fore any further action. 

Arnold stated, “This is 
not a decision that should 
be made by bureaucrats." 
Another legislator, Senate 
Majority Leader Bill Hut- 
chins (D-Audubon), added, 
"It's kind of a can of worms. 
And I question whether we 
ought to be moving into 
something like this without 
having a full debate on the 
issue." 

Iowa Lottery Director Ed- 
ward Stanek defended the 
proposal, explaining that lot- 
tery officials must test new 
games to bolster sagging lot- 
tery profits. The experiment 
would have included 300 to 
400 locations in the western 
half of the state. 

A fear of increased gambl- 
ing activities (Iowa began 
riverboat gambling this 
spring) was noted in the local 
press as one of the concerns 
oflegislators. Also cited were 
the potential loss of business 
іп locations that were not in- 
cluded in the experiment, 
and the impact on Iowa busi- 


Dick Thornton 
Lobbyist, ІОМА 
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nessmen who provide other 
games to taverns. 

Here are the specifics of 
the proposed test: a one-year 
experiment involving 11 
counties and 1,000 games 
in total; a single-source 
for machines and service 
(GTECH Corp., supplier of 
the state's on-line lottery); 
and proceeds after patron 
payouts to be divided 55 per- 
cent to the Iowa Lottery, 30 
percent to GTECH, and 15 
percent to the locations. 

This is in direct contrast to 
neighboring South Dakota, 
where coin machine oper- 
ators have been involvedin a 
successful two-year video 
lottery program. After pa- 
tron winnings, the South 
Dakota Lottery receives 25 
percent of the net wagers; 
locations and coin machine 
operators share the balance. 

Letters explaining the 
Iowa experiment were sent 
in early August to locations 
with liquor licenses for on- 
premise consumption, along 
with an application form (the 
application fee: $100). Loca- 


Edward Stanek 
Director, lowa Lottery 


tions would have been re- 
quired to carry scratch-off 
tickets or pull-tabs and han- 
dle coin jams and replace rib- 
bons and paper stock. 

Iowa coin machine oper- 
ators cannot relax now that 
the grass-roots effort has 
been able to put off the pro- 
posed Lottery-run program. 
Iowa, like many other states, 
is experiencing a budget 
crunch that makes legis- 
lators more elastic in their 
views on legalized gambling. 
A larger cut for the state or 
its agency is tempting. 

According to Dick Thorn- 
ton, lobbyist for the Iowa 
Operators of Music and 
Amusements (IOMA), "The 
name of the game (п politics) 
is a grass-roots effort. The 
operator has to do his con- 
vincing to the hometown 
representative." 

He added, "Even after you 
are successful in passing a 
bill, you must maintain your 
political presence. It's ab- 
solutely necessary for long- 
term success." 

Thornton said the coin 
machine operator-spon- 
sored video lottery bill 
(House File 562 introduced in 
session this spring) will carry 
over into the second session 
ofthe general assembly; it is 
still in committee. The ses- 
sion begins in January 1992. 

Developments in Iowa 
have been watched closely 
by Illinois and Wisconsin, 
two states making renewed 
efforts to gain operator- 
involved video lottery during 
fall legislative sessions. 


THE GAME THAT'S ALWAYS ІМ STYLE 


SUPER-BOWL IS UNIQUE: 
BIG 4 1/2" BALL: Gives True Feel of Authentic Bowling 


PERFECT FOR TAVERNS, ARCADES OR SPORTS 
BARS: A Great Game for Local Competition 


A SOUND LONG-TERM INVESTMENT 


QUALITY ENGINEERED & DURABLY BUILT: Provides 
Years of Top Earnings and Rugged Continuous Play 


FEATURES: 
" Big 4-1/2" Bowling Ball 
= 6 Different Games for 1 to 6 Players 
" Only 29-1/2" wide 
= Variable Sizing - 14, 18', 22726 or 30' 
lengths 
= Multi-Machine Banking 
" All Service from the Front 
= Large 26” Video Scoring/Attract Modes 
" Frame-By-Frame Automatic Scoring, 
No Need For Scoring Knowledge 
= Attractive Design & Styling, 100% 
Mica Cabinet 
" Special Abrasive-Resistant Alley Surface 
= Gravity-Feed Under-Alley Ball Return 
= Realistic, Proven & Familiar Pin 
Reset Mechanism 
" Self Diagnostics Built-in 
= Complete Bookkeeping Display 
= 14 Unit Shipped in Only 2 
Cartons - Head & Alley 


TE. " 
COE 


WEIGHT (LBS.) 

Head 400 
10' Alley 200 
44" Extension 100 


25] Dixon Avenue, Amityville, NY 11701 
Tel: (516) 842-4242 Fox: (516) 842-0532 


12 1/4" 
Y 


VIDEO SCORING 


3 POWERFUL SUPER-BOWL OPTIONS: 


= TICKET REDEMPTION: Operator-adjusted, 
Easy to install, Ticket Redemption Unit. 

" DOLLAR BILL VALIDATOR: Uses an easy to 
install DBV with or without a stacker. 

= EXTENSION UNITS: Standard unit is 14’ long 
by 29 1/2" wide. Add 44" Extension Units to a 
maximum 30' in total length. 
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Ed Velasquez of Velasquez Automatic Music (I) in Chicago and Chuck Hescher of Star | 
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Amusements in Gary, Ind., demonstrate Pioneer's Laser Juke CD jukebox to Burger King 
manager Joyce Lawson-Fleming at her Highland, Ind., store. Pioneer and Burger King 
recently agreed to have the jukebox placed in 255 Burger Kings across the nation. 


Michael Robinson, who's 
been in the industry for some 
20 years and worked most 
recently as national sales 
manager for Tecmo Inc., has 
been appointed vice presi- 
dent/general manager of 
Century Vending. The com- 
pany is based in Gardena, 
Calif. 

"Imexcited about the pro- 
motion and the opportuni- 
ty, Robinson said. "Century 
Vending is а professional, 


Rachel Davies, who work- 
ed most recently for SNK 
Corporation of America, has 
been named eastern region- 
al sales manager for Wil- 
liams-Bally/Midway. She 
will be based in Syracuse, 
N.Y., and her territory will 
encompass the East Coast, 
from "Maine to Miami," ac- 


dynamic company involved 
in many facets of the amuse- 
ment business. I'm looking 
forward to working with the 
California amusement in- 
dustry. 

Ive enjoyed my years at 
Tecmo and leave the com- 
pany as a good friend. I 
sincerely thank each of my 
distributors for a great work- 
ing relationship and wish 
them the very best." 


cording to vice president of 
sales Joe Dillon. 

“We really think an awful 
lot of Rachel," Dillon said. 
"We've seen her in action at 
a lot of shows over the years. 
She is an industrious, hard- 
working person who will doa 
fine job for Williams-Bally/ 
Midway." 
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АМОА and ААМА con- 
tinue to show signs that 
they ve buried the hatchet— 
at least for the forseeable 
future. The two associations 
have agreed to hold a joint 
Washington Conference in 
1992; the dates are June 7-9. 
They will also host a joint 
Congressional Reception on 
June 9 for congressmen, 
senators, and their families 
and staffs. 

Other details still have to 
be worked out by a joint com- 
mittee. Representing AAMA 
are A] Stone, Rick Currie, 
and Frank Ballouz, while the 
AMOA side is comprised of 
R.A. Green, Craig Johnson, 
Dick Hawkins, and Gene 
Winstead. 

“This is an outstanding op- 
portunity for both associa- 
tions to present a united 
front in Washington,” said 
Jim Trucano, who ended his 
One-year term as AMOA 
president last month, giving 
way to Gene Urso. Said 
AAMA president Bill Rick- 
ett, “It will demonstrate to 
Congress and the industry 
that we can work together.” 

AAMA’s Washington Con- 
ference took place this year 
in early May, followed by 
AMOA’s version two weeks 
later. It’s been thought by 
many that the two sides 
should unite to present a 
strong industry voice, rather 
than two splintered mes- 
sages. They've been working 


sic Comp e 
sement Ar. 


Steve Lieberman (I) and Craig Johnson (г) 


AMUSE .; Ж 


present а $10,000 check to Roy Smalley, ех- 


together more closely in re- 
cent months, joining forces 
to donate time and money 
for charitable causes, among 
other things. 

An example of the associa- 
tions' spirit of cooperation 
could be seen in late July, 
when they set up an arcade 
for the 6,000 athletes com- 
peting in the International 
Special Olympics Games in 
Minneapolis. The arcade, 
which provided some leisure 
time for athletes from 90 
countries, was also co- 
sponsored by Lieberman 
Music Co. 

A ribbon-cutting ceremony 
officially opening the arcade 
was held on July 23. Steve 
Lieberman and Craig John- 
son, on behalf of the associa- 
tions, presented a $10,000 
check to Roy Smalley, ex- 
ecutive director ofthe ISOG 
and former member of the 
Minnesota Twins. Gene and 
Linda Winstead were also 
present for the festivities. 

"It was rewarding to see 
athletes who didn't speak 
the same language com- 
municate and enjoy one 
another's company through 
а friendly game of air hock- 
ey, pinball, and video," 
Lieberman said. Added 
Johnson, “It was a very 
enriching experience, and 
the coin-operated amuse- 
ment game industry should 
be proud to have supported 
such a worthwhile event." 


ecutive director of the 1991 International Special Olympics Games. 


It is easier for You to become a 
ertified Factory Direct Dealer 
TODAY than ever before! 


ر 


"| 


$425 Neon Sign (20.5"H x 32.5"W) 


SIGN ОТ CABINEI Cabinet available in 
YO U R your choice of e 
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СНО1СЕ! ШАШ 


Antique Walnut Pickled 
oak stained oak 


$159 Framed Dealer Certificate (19.5"H x 36.5"W) 
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Billiard Pro Shep 


Mer Nym 


(36.5"H x 19.5"W) 
$4660 Rotating Countertop 
Display Cabinet 
holds 18 cues 


When You join our high profit Dealer Network you receive this Framed Dealer Certificate 
plus your choice of a Meucci Neon Sign or a Countertop Display Cabinet FREE! 


10 Important reasons for becoming a member of our Certified Dealer Network: 


1.) The best hitting cues іп any price range 6.) Internationally recognized pro-staff 


2.) World renowned product designs 7.) World wide recognized name brand 
3.) National product and dealer advertising 8.) Excellent dealer service policies 

4.) Low initial inventory investment 9.) High profit fast turning products 

5.) Fast delivery on restocking orders 10.) Unsurpassed merchandising products 


7472 Old Hwy 78 • Olive Branch, MS • 38654 • USA • (601) 895-4877 • FAX (601) 895-4634 
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AAMA executive vice president Bob Fay (I) presents а $5,000 check to Don Ryan, ex- 
ecutive director of the Alliance to End Childhood Lead Poisoning, as staff members look 
on. The money will go toward producing an educational brochure on the hazards of lead 


poisoning. 


AAMA, in “ап ongoing ef- 
fort to support children's 
charities and organiza- 
tions," presented a $5,000 
check on Aug. 2 to the 
Alliance to End Childhood 
Lead Poisoning. The dona- 
tion, made by executive vice 
president Bob Fay, will pay 
for the printing and distribu- 
tion of a brochure entitled 
“What Everyone Should 
Know About Lead Poison- 
ing." 

AAMA's logo and a spon- 
sorship message will appear 


———— 


on the back cover of the 
brochure, which will be 
distributed to parents in- 
terested in learning more 
about the dangers of lead 
poisoning and preventive 
measures. 

"AAMA is pleased to sup- 
port an organization whose 
goal is to educate parents 
about the prevention of a 
disease that slows reflexes, 
impairs eye-hand coordina- 
tion, and causes learning 
disabilities in children," Fay 
said. 


Operators in Florida have 
not given up in their at- 
tempts to dismantle a law 
that went into effect on July 
1 which hits operators with a 
7.81 percent gross receipts 
tax. They remain confident 
that when all is said and 
done, the law will be no more. 

In late August a judge 
hearing a motion for pre- 
liminary injunction de- 
nied it, saying the new law 
wasn't “facially unconstitu- 
tional.” But upon reviewing 
the law he said that its ap- 
plication may be unconstitu- 
tional, according to Steve 
Piantieri of Charles Music in 
Orlando. 

The debate centers around 
the definition of the word 
"operator." Who is the 
operator: the person the 
coin-op industry recognizes 
as an operator, or the loca- 
tion owner, who has been 
considered an "operator/ 
lessee of equipment" by the 
state of Florida in the past? 
The judge said an operator is 
defined as the person who 
has possession of the coin- 
operated machine and the 
person responsible for collec- 
tion of receipts from it. Both 
requirements must be satis- 


fied by the same person or 


company. 
"What that means is if no 
operator exists, there is no 
tax liability, i.e., a 7.81 gross 
receipts tax," Piantieri said. 
“The judge said that in some 
circumstances, an operator 
doesn't exist in the state of 
Florida (in terms of meeting 
the two-pronged require- 


ment). It must be determined 
on a case-by-case basis. The 
next legislative session 
begins in January. We'll try 
to have the law repealed 
then." 

Manley Lawson of Lawson 
Music Co. in Winter Haven 
says the law is so fatally flaw- 
ed that it most certainly will 
not remain on the books. 

"There's а due process 
question, a fairness question, 
a double taxation question— 
were attacking it on several 
points," he said. "We've ap- 
pealed to the Board of Ad- 
ministrative Appeals and, 
parallel to that, we've sued in 
Circuit Court. We're also 
questioning the rules-mak- 
ing process of the Depart- 
ment of Revenue, and we're 
fighting on a political front in 
terms of mobilizing support 
іп the House and Senate. I’m 
confident that the Legisla- 
ture will kill it next session. 
It's just a bad law that wasn't 
thought through. 

"Werre fighting this with 
every breath we have, be- 
cause it's a life or death situa- 
tion for our businesses. We 
cant live with the law; it's not 
a matter of biting the bullet. 
This fight will continue until 
we have the law repealed or 
until a judge declares it un- 
constitutional. Final deci- 
sions from the Appeals 
Board and Circuit Court 
judges have yet to be made. 
As I said, I'm confident that 
we'll win, but we have to try 
to minimize the effects ofthe 
law in the interim." 


Shuffleboard's top players 
will compete in the 1991 
North American Shuffle- 
board Championships on 
Oct. 29-Nov. 3 at the Sands 
Hotel in Reno, Nev. Dynamo, 
which introduced its shuf- 
fleboard table at last year's 
event, will again supply 16 
tables for the tournament. 

"Dynamo is very happy 
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with the progress of our shuf- 
fleboard division to date," 
said Mark Struhs, vice presi- 
dent of sales and marketing. 
"We felt going into this ven- 
ture that there was tremen- 
dous long-term potential for 
the product. The positive 
response from distributors, 
operators, and players in- 
dicates that our instincts 
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were correct. We look for- 
ward to continued growth in 
both sales and in our rela- 
tionship with The Shuf- 
fleboard Federation." 

Said Cheryl Collins, vice 
president of the Federation, 
“Тһе 1991 (event)is well on its 
way to becoming the biggest 
tournament in the history of 
the game, with the total 


purse expected to top 
$100,000." 

The tournament should 
sell out before the Oct. 11 
registration deadline, so 
those interested are en- 
couraged to sign up as soon 
as possible. For more infor- 
mation, contact The Shuf- 
fleboard Federation at (313) 
380-9300. 
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LARAMIE INTERESTS INC. 


1-800-237-5874 
1-800-521-8697 


3635 Willowbend Blvd., Ste 318 * Houston, TX 77054 
(713) 666-4945 Fax (713) 723-1831 
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Arachnid began its 
$145,000 English Mark Darts 
World Challenge of Cham- 
pions tour for 1991-92 in 
Jacksonville, Fla., on Sept. 
27-29. It was the first of 16 
$6,000 qualifying regionals to 
take place over the next 
eight months in the United 
States, Canada, Spain, Ger- 
many, Belgium, and Austra- 
lia. The tour culminates in 
May with the BullShooter 
VII finals, held annually in 
Chicago over Memorial Day 
weekend. 

Coors Light is again co- 
sponsoring tournament pro- 
motions. Darters will com- 
pete on Coors Light Silver 
Bullet Sharpshooters, Eng- 
lish Mark Darts Super 6s, 
and the new Galaxy games. 

There are some revisions 
in the eight main events this 
season. The Mixed Doubles 
event has been changed to 
301 Mixed Triples, and 
Singles Cricket is now Open 


Doubles Cricket. Тһе 
changes will allow more 
players to participate. 

Here is a list of the tour 
dates and cities: 

* Oct. 18-20: Waukesha 
(Milwaukee), Wis. • Oct. 
25-27: Memphis, Tenn. * Nov. 
8-10: Kalamazoo, Mich. e 
Nov. 15-17: Houston, Texas e 
Nov. 22-24: Bremerton, 
Wash. * Dec. 6-8: Kansas Ci- 
ty, Mo. e Jan. 3-5: Columbus, 
Ohio * Jan. 10-12: Davenport, 
Iowa * Jan. 17-19: Colorado 
Springs, Colo. * Jan. 31-Feb. 
2: Atlanta, Ga. » Feb. 
28-March 1: Indianapolis, 
Ind. e March 13-15: Montreal, 
Canada. 

Other possible sites for 
BullShooter regionals in- 
clude Syracuse, М.У.; Pitt- 
sburgh, Pa.; Los Angeles, 
Calif.; Newark, N.J.; and 
Minneapolis, Minn. 

For more information on 
the tour, call Arachnid at 
(800) 435-8319. 


Mike Jensen 


Mike Jensen of Jim 
Stansfield Vending in 
LaCrosse, Wis., has been 
elected to the AMOA- 
International Flipper Pinball 
Association (IFPA) board of 
directors, filling a vacancy 
created by the departure of 
Gene Urso. Ursoresigned to 
devote all of his energies to 
the post of AMOA president. 


The association, which has 
just begun its first full league 
year, will stage its second 
World Pinball Champion- 
ships on April 10-12 at the 
Milwaukee Marriott Hotel in 
Brookfield, Wis. Tourna- 
ment director Mike Hawkins 
predicts the event will sur- 
pass last year's inaugural 
tournament, which attracted 
hundreds of players from 20 
states and four foreign 
countries. 

Some 30 charter members 
of AMOA-IFPA are support- 
ing the association by run- 
ning leagues and sponsor- 
ing smaller tournaments 
throughout the country. As a 
result, the charter member 
locations report an average 
revenue increase of 30 per- 
cent. That figure is expected 
to grow as the benefits of 
membership become more 
widely known. 

For more information on 
the AMOA-IFPA program, 
contact the administrative 
office, 141 W. Vine St., 
Milwaukee, WI 53212; (414) 
263-0233. 


Britain's ATE Ltd. has 
launched a new logo design- 
ed to take the ATEI show 
"through the '90s," say show 
organizers. ATE exhibition 
manager Peter Rusbridge 
said, ‘I’m really pleased with 
the show’s new image. When 
we introduced Earls Court 2 
to our exhibitors in April, we 
talked about the new venue, 
new opportunities, anda 
new look for ATEI. What we 
didn't say was we were plan- 
ning a completely new image 
for the show. 

“We wanted to keep it 
under wraps until the start of 
our new visitor promotional 
program. The new design 
says everything about 
ATEI—the location, the 
venue, the range of products, 
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Beside the new ATE logo, (l-r): Dawn Millroy and Peter Rusbridge of ATE, David Young 


and Christine Neagle of David Young Associates. 
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and all the new ideas." 

The logo was developed by 
ATE’s new design agency, 
David Young Associates, a 
firm well-respected for its 
previous work in the in- 
dustry. The design will ap- 
pear in ads, direct mail, 
newsletters, brochures, and 
leaflets promoting ATEI. 

“The new logo will be 
everywhere," Rusbridge 
said. "There isn't anyone in 
the industry, in the United 
Kingdom, or across Europe 
who will not know what 
we're planning for ATEI this 
February. It's going to be a 
great show." 

For more information on 
ATEI, contact Margaret 
Turner at 071 839 1461; FAX 
071 925 2206. 
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Milton Brooks (yes, that's him!) starred іп 
a special fashion show at last year's North 
Carolina state show. 


Cindy and Bobby Earp, 
who have done such a good 
job of organizing the North 
Carolina Coin Operators 
Association convention for 
the past six years, are really 
excited about this year's 


show, which takes place Oct. 
24-27. 

The show, which is moving 
from Charlotte to Durham’s 
Omni Hotel, promises to be 
even bigger than before; 
booth space has already ex- 
ceeded the space set aside 
for past shows. “With a more 
central location, I think we’ll 
see more operators, too," 
said Cindy. 

She added that there will 
ре а seminar on the hot topic 
of the industry — video lot- 
tery — with panelists that 
will be able to answer just 
about any question oper- 
ators could ask. Although it 
hasn't been finalized, the 
panel tentatively consists of 
Wally Bohrer, Gene Urso, 
Garland Garrett Jr. (who will 
moderate), and John Hafazi 
of PARS Electronics, a North 
Carolina resident. 

The banquet and reception 
should be lively, with enter- 
tainment provided by B.B. 
Watson, Daron Norwood, 
and the Fantastic Shakers, a 
group very popular in North 
Carolina. 

For more information, con- 
tact Cindy or Bobby at (919) 
584-4833 or FAX (919) 
084-6669. 


Tornado's winter schedule set 


Tornado Table Soccer has 
announced the following 
dates and cities for its 
$200,000 winter tour: 

* Oct. 4-6: Texas State 
Championship in Arlington, 
Texas * Oct. 11-12: South- 
eastern Championships in 
Mableton, Ga. * Oct. 18-20: 
Maryland Challenge in Balt- 
imore, Md. * Oct. 25-27: 
Halloween Open in Moore, 
Okla. ® Nov. 1-2: Atlantic 
Coast Championship in Dan- 


vers, Mass. ® Nov. 8-10: Ken- 
tucky Open in Radcliff, Ky. • 
Nov. 15-16: Chris McDonald 
Memorial in El Paso, Texas e 
Nov. 15-16: Mississippi State 
Championship in Jackson * 
Nov. 22-24: East Coast Open 
Warm-Up in High Point, 
N.C. * Nov. 28-Dec. 1: West 
Coast Open in San Jose, 
Calif. e Dec. 6-8: Alabama 
State Championship in Bir- 
mingham, Ala. 
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Playing for hogs 


Mary Lavine of Bullseye Inc. in Madison, Wis., has built quite a reputation for her tour- 
naments and leagues. Pool and darts get the lion's share of attention, but recently she 
proved that a tournament built around pinball can also work. Players competed on Bal- 
ly's Harley-Davidson pin and took home P.M.I. Toys’ ‘‘Harley Hog” plush. That's Mary 
(front row, center) with her pool-playing girls at the '91 VNEA finals. 


Іп arcades and 


amusement areas... 


Standard 
Change-Makers 
are the name 
of the game! 


or tokens of 
similar size. 
They have 
rugged cabinets and unequalled 
security. And above all, they are 
thoroughly dependable! 


They're available in floor 
console or wall-mount models 
with one or two bill acceptors. 

Call or write today for full 

information on these 
remarkable changers. 


ИР. 


F 
کے‎ CHANGE-MAKERS, INC. 


422 E. New York Street 
Indianapolis, IN 46202 
Tel. (317) 639-3423 
FAX 317-684-2134 


Regional offices and complete service centers іп Santa Fe Springs, 


CA., Ridley Park, PA and in Canada (St. Laurent, Quebec) 
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They hold up to 
12,800 quarters 


Si Redd, the founder and 
chairman of International 
Game Technology, was in- 
ducted into the Gaming Hall 


of Fame on Sept. 26. The 
ceremonies took place on the 
final night ofthe 1991 World 
Gaming Congress & Expo. 

Known as the "Slot Ma- 
chine King," Redd began in 
the coin machine industry in 
the 1930s. Bally Manufactur- 
ing president Bill O'Donnell 
invited the Mississippi na- 
tive to visit Nevada in 1967 to 
consider distributing Bally 
electro-mechanical slot 
machines. Redd decided to 
purchase Currency Gaming 
and rename it Bally Distri- 
buting Co., which Bally 
bought from Redd in the 
mid-70s. It was during this 
period that the concept of 
video slots was spawned, an 
idea that Redd improved 
upon through his company, 
IGT 


Sega of America has mov- 
ed from its offices in San 
Jose, Calif. The new address 
is 130 Shoreline Drive, Red- 


wood City, CA 94065. The 
phone and FAX numbers are 
(415) 508-2800 and (415) 
802-1448, respectively. 


New York-based HMS 
Monaco has instituted a new 
merchandise special, its 
"Specials of the month." 
Now,in addition to choosing 
from the company's wide 
range of jewelry and novelty 
prizes designed for cranes 
and redemption counters, 
operators can select mer- 
chandise at monthly bargain 
prices. 

Flyers listing the featured 
items will be forwarded to all 
HMS Monaco customers. 


Leslye Hillman, HMS Mon- 
aco director of retail sales, in- 
vites operators to contact the 
company (800/777-0901) to be 
added to the mailing list. Or 
FAX your name and address 
to (212) 727-1382. 

Sample specials include 
keychains, pins, clocks, and 
boxed jewelry such as ear- 
rings or necklaces. Every 
month will have a different 
list with low prices for both 
individual and kit pur- 
chases. L | 
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The Super High Impact creative team, (l-r): Tony Goskie, John Newcomer, Dan Forden, and Ed Boon. 


nearly 1991, Williams scored big 

with its gridiron-themed video, 
High Impact Football. Though it 
was released after the last football 
had been snapped for the 1990 
season, the game was so good that 
it kept players—and operators— 
smiling throughout spring. 

Now, just as football fans are get- 
ting lathered up for another cam- 
paign, Williams brings Super High 
Impact to market. But why a se- 
quel? Why didn't Williams simply 
sit back and let High Impact Foot- 
ball do its thing? 


"There are a lot more visual 
graphics, a lot more features that 
didn't exist in High Impact," said 
co-designer Ed Boon of Super High 
Impact. "All of us had inspiration 
for ideas while we were developing 
the first game. But we realized that 
we'd never finish it if we tried to 
pack them all into High Impact. 
Other ideas or improvements oc- 
curred to us after we'd finished, or 
were suggested by operators and 
players. We incorporated them in- 
to Super High Impact." 

The "we" Boon refers to is John 


Шат» blitzes opposition 
with football sequel 


Newcomer, co-designer; Tony 
Goskie, video artist; and Dan 
Forden, sounds and music. New- 
comer, for example, came up with 
the game's "Hit-O-Meter," а 
measuring meter that determines 
how bone-crunching a particular 
tackle was. Points are added to a 
player’s salary based on the severi- 
ty of the impact. The one- to four- 
player Super High Impact also 
boasts three skill levels, twice as 
many offensive and defensive 
plays as its predecessor, more 
spectacular catches, and fake 
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John Newcomer puts the finishing touches on a windows display. 


Tony Goskie works on more graphic artistry for Super High Impact. 


punts and field goals. 

The teams in Super High Impact 
aren't a mirror-image of the NFL, 
though most ofthe franchise cities 
are represented in the game. 
"There are 18teams involved, and 
most of them are from the coun- 
try's population centers," New- 
comer said. "We've also got Team 
Europa and Team Africa." 

To encourage repeat play, Super 
High Impact features player ac- 
cess codes, which consist of a 
player's initials and date of birth. 

“Тһе game keeps a running 
record of the player's won-loss 
record and cumulative lifetime 
salary," Boon explained. “A player 
can win a game, leave for a week, 
then come back to the machine 


Dan Forden works on the game's musical score. 
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and enter his code to continue on. 
The game keeps each player's per- 
sonal track record, so to speak. It 
gives the player something to 
strive for and really promotes 
repeat play." 

Director of marketing Roger 
Sharpe cited another benefit deriv- 
ed from the player access codes: 
location tournaments and/or 
leagues. 

"They let the player continue 
competition throughout the 
season, without the operator hav- 
ing to do anything," Sharpe said. 
"Everything the player needs to do 
is there on that page. It can be ar- 
ranged into a league-type format, 
where a group of people select 
teams and compete all season. Or 


youcan have built-in tournaments 
based on the best performances, 
which are determined when the 
codes are entered. 

“Му feeling is that future sports 
games will incorporate this. If it 
proves to be as successful as I ex- 
pect, you'll probably start seeing it 
in action and adventure games. 
Having a game keep track of your 
record for you is a significant 
benefit." 

То sweeten the pot, each time а 
player scores a touchdown he's 
awarded a football card (though 
the frequency can be adjusted by 
the operator). 

"It's the same concept as giving 
the player baseball cards in Slug- 
fest," Sharpe said. “Or the operator 


Ed Boon creates game play sequences at the keyboard. 
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can adjust the game so that it 
dispenses tickets instead of foot- 
ball cards. This is a first for video 
games. What Super High Impact 
does is establish the fact that 
dispensing cards out of a video can 
only enhance revenues. It doesn't 
have to be the traditional redemp- 
tion set-up involving display 
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. Water Game " 


cases." 

The game's "fighting mode" isa 
randomly started sequence of 
events, as Goskie explains. 

"After a particular play happens, 
one of the players on the field will 
run up to the guy he tackled and 
start kicking him, for example," 
Goskie. “It’s similar to kicking the 


Family Fun Centers and arcades can be a great addition to your 
operation. They are excellent profit centers and they build traffic. 


We are one of Americas leading manufacturers of amusement 
дате and we can help. Give us a call. We can help with games, 
prize stock, floor plans, redemption centers, and time-tested 
operating methods that make money. 


If you've got questions, we've got the answers. With 20 years of 
experience, you can depend on us for all your amusement needs. 


Bob's Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 

FAX 904-677-0794 

Telex 249-238 RACER 


Designers and manufacturers of games since 1970 
*Bob's Space Racers, 1990 
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ball in High Impact to raise the 
meter, only in this case fighting 
causes the meters to rise. All ofthe 
guys on the field end up fighting, 
there's windows popping up and 
crazy music playing—it’s a chaotic 
scene! It's a very basic video game 
feature, but you'd be surprised how 
aggressive and emotional people 
get." 


"There are a lot more 
visual graphics that didn’t 
exist in High Impact." 


Added Forden, “It really brings 
out the best and worst in people. 
It's an extension of what the basic 
game play is." He'sresponsible for 
the sounds and music heard in 
Super High Impact, including 
what one might hear in a typical 
stadium or arena and, atypically, a 
licensed song from the rock band 
The Alan Parsons Project. It's "Eye 
in the Sky," which is used to get the 
crowd rocking at Chicago Stadium 
before Bulls games. Other popular 
stadium songs and chants are 
found in Super High Impact, such 
as the perennial taunt to the losing 
team, "Nah nah nah nah, hey hey 
hey, goodbye." 


The opportunity to set a world 
record, such as the longest pass or 
run, and view an instant replay of 
a pivotal or exciting play enhances 
already strong game play. But if he 
had to select Super High Impact's 
chief attribute, Sharpe would point 
to the digitized graphics. 

"It's amazing to see others laud- 
ed for the digitized graphics 
technology, when Williams was 
responsible for it with МАНС,” he 
said. "We pioneered and perfected 
that technology, and take a lot of 
pride in that fact. There isn't a 
single sports game out there that 
has the same realistic quality of 
game play and images on screen 
as Super High Impact." ÛU 
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Вгесһпегѕ Got Тһе Ticket 
To Instant Redemption Ordering 


Here's the newest idea yet, from the industry's 
oldest company - 75 years young! Now everything 
we sell has a price plus an individual ticket value. 
So for the first time, you can actually order 
redemption merchandise instantly. And re-order 
without calculators or computations! The scoop on 
our coupon? 
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No. 252-90 Assorted circus 
stickers in display box. 


Min. 1 gross 


pads in display box. 
Min. 6 dozen 


2.04 Dz. 


Tickets 


No. 924-38 Scented pencils in 
cylinder. 
Min. 12 dozen 


in display box. 
Min. 2 dozen 


7,20 Dz. 


Tickets 


No. 751-3 Neon jump ropes 
in display box. 
Min. 2 dozen 


display box. 
Min. 1 dozen 
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No. 352-9 Assorted memo 


No. 452-250 Whoopie cushions 


No. 928-9 Flip-up glasses in 


Simple! Each ticket value is equivalent to a 
penny, your cost. Choose the item with the value 
you need - and you'll also know its unit price. 
Another Brechner breakthrough: smaller lots to 
accommodate your space restrictions. Get your 
copy of the industry's most prized catalog today, 
for ordering in an instant. That's the ticket! 
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No. 352-6 Assorted glid 
planes in display box. 
Min. 4 dozen 
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No. 552-329 Wooden paddle 
balls in display box. 
Min. 3 dozen 


3.60 Dz. 
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9.60 Dz. No. 920-1 Assorted velcro 


wallets in display box. 
Mekes Min. 2 dozen 


15.00 Dz. 


Tickets 


YOUR TICKET TO REDEMPTIONS WITHOUT HEADACHES 


CALL TOLL FREE 800-645-8142 EXT. P9 


DAN BRECHNER & COMPANY, INC. е 31 STEWART ST. ® FLORAL PARK, NY 11001 ® (516) 437-8400 


K, I'm not an operator. I've 

been reminded in the past 
that I cannot really understand 
what it's like to be an operator. But 
in my six years with Play Meter 
I've accumulated enough know- 
ledge to know lost potential when 
I see it. 

Here's the scene, you evaluate it. 
It's Saturday night at a miniature 
golf course and game room. The 
place is teeming with activity, 
much of it teenagers on a cheap 
date and parents with children 
from toddler age on up. 

The location has recently ex- 
panded its game room and added 
much new equipment. Cheers. 
Multi-player games such as a pool 
table and air hockey table are 
located adjacent to each other. 
‚ The foosball table, however, is 
clear in another room by alley 
bowlers. Jeers. Wouldn’t it make 
sense to have all three of these 
games in the same room? Two 
teens waiting for a chance at air 
hockey or pool could play foosball, 
which is totally lost and unoc- 
cupied in its present spot. 

A recent switch has been made 
from coinage to all token play. 
One changer (for $1 and $5 bills 
and quarters) services the two 
game room areas. On this par- 
ticular night the changer is stuck. 
Patrons line up, waiting for an at- 
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Potential not 


fully realized 


tendant to fiddle with the 
machine. Patience wears thin. 
How about one of these machines 
in each game room? 

Especially on a Saturday night, 
during summer vacation, I ex- 
pected to see an attendant on du- 
ty in the game room in a super- 
visory capacity. An attendant 
walking around, ready to change 
quarters and dollars into tokens, 
would make it easier for cust- 
omers to continue playing the 
games. 

And now the topper—the 
redemption counter that time 
forgot. You can tell right away 
that the location has given this 
area a low priority. There is no 
display case for prize viewing. 
Items are lined up in plastic con- 
tainers on the counter next to the 
register and golf clubs outside. 
The counter is on chest level for 
most adults. Small children literal- 
ly climb up on the counter to see 
the prizes. If one child takes a tum- 
ble onto the cement (remember, 
this is located outside) it would be 
lawsuit city. 

Prizes are mostly of the slum 
and below-slum variety, with only 
a few exceptions. A four-inch 
plastic water gun for 100 tickets 
struck me as rather high. Re- 
quired ticket amounts are written 
with a marking pen on masking 


tape affixed to each plastic con- 
tainer. So much for the presenta- 
tion. 

An older child (about 12) gave 
my nine-year-old son a handful of 
tickets because there was nothing 
at the prize counter he wanted. 
Only four alley bowlers and two 
other games reward players with 
tickets. Considering the family 
Clientele, isn’t this lost potential? 

If a location offers redemption 
equipment, then I think it best to 
back it up with a decent range of 
prizes. Since this location has on- 
ly six games giving tickets, it's on- | 
ly dipping its feet into the redemp- 
tion waters. For the sake of all the 
sweaty parents holding young- 
sters up to see the prizes (in a 
humid 95 degrees), such a location 
may be better off without the 
redemption equipment. It’s a 
shame. This is a repeat customer 
spot that could really benefit from 
a well-thought-out redemption 
area and corresponding prize 
counter. |] 
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ЕЕ coe STORY 


A s early as 1973, the Japanese- 
based Taito Corp. was looking 


toward the future in the United 
States with the opening of Taito 
America in Chicago. In 1980 a 
manufacturing facility was added 
in a suburb of the Windy City to 
handle the escalating demand for 
video games. 

When the industry softened, 
Taito addressed the need to 
restructure its manufacturing and 
relocated to a smaller facility. As 
the industry changed, Taito chang- 
ed right along with it, concen- 
trating primarily on sales. 

Again in 1990, Taito heeded the 
call of changing industry condi- 
tions when it moved to larger 
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facilities to handle the growing 
needs of the video game market, 
the consumer market, and other 
vital projects. 

One of those projects is the 
development of advanced 32-bit 
technology—distributors were 
treated to a sneak preview at a 
meeting in mid-June. "There is no 
doubt in anyone's mind that the 
coin-op manufacturers need to 
keep on their toes, developing 
ideas and games that can't be 
found on home systems. While we 
are proud ofthe tremendous job we 
are doing in the home arena, we 
strive to offer the coin-op side 
games that will make money for 
operators. Taito has a reputation 


e Ib Sap 


Taito president Yoshi Suzuki. 


People and products 
assure Taito' s success 


of assessing industry needs and 
then doing something about it," 
said Rick Rochetti, vice president 
of sales. Taito highlighted its Dou- 
ble Axle video game at AMOA. 

A trip down Taito's game hall of 
fame reinforces Rochetti's philoso- 
phy of offering high-earning games 
— Double Dragon, for example, has 
been called the Pac-Man ofits day. 
It was introduced at a time when 
operators were in dire need of а 
super-earning game. "Although we 
felt we had something special 
when Double Dragon went out on 
test, we were still overwhelmed by 
its success," noted Rochetti. 

But overwhelming successes are 
not so rare for Taito. One of the 


General manager Jim Miskell (I) with purchasing 
manager Larry Stalmah and executive secretary Gail 
Smolen. 


most notable was Space Invaders, 
which was developed by Taito and 
licensed to Midway. Needless to 
say, it will go down in coin-op 
history as a legend, taking its 
rightful place right alongside Pong 
and Pac-Man. 

Reading the coin-op market is an 
art that Taito has mastered. Right 
now solid redemption equipment is 
in high demand. Ask and you shall 
receive! Super Sonic Blastman 
marked Taito America's debut into 
this ever-growing market. Taito 
will continue to improve and con- 
centrate efforts in this area. 

Any company is only as strong as 
the people who make things hap- 
pen. At Taito, the staffis one of its 
most impressive assets Yoshi 
Suzuki, formerly executive vice 
president, recently took over the 
presidential duties. His industry 
experience began with Taito in 
1975, developing sales operations 
in Hong Kong, Hawaii, Guam, and 
New Zealand. 

In 1986 he was appointed vice 
president of Taito America, con- 
centrating his efforts on under- 
standing the American game play- 
er. He worked closely with Taito 
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The coin-op sales team includes, (1-г): Emilio Cabrera, Rick Rochetti, and Natalie Kulig. 


Japan's R&D teams to develop 
games to tantalize American 
players. Yoshi is also looking at the 
industry on a broader base, as he 
explains, "The amusement indus- 
try is one that is continuously 
growing and changing- not only in 
America, but also in Canada, Mex- 
ico, and the world. My goal is to 
continue to be an integral part of 
this global expansion ofthe amuse- 
ment industry." 


this business is extremely reward- 
ing and challenging. And, after all 
these years, I am the worst predic- 
tor of which games will be hits!" 
Rick Rochetti has been around 
the industry many years, following 
in his dad Ben's footsteps. Rick 
started at Taito in 1986, where he 
worked with his father for three 
years. As sales manager his 
primary responsibility was to re- 
establish Taito America as a sales 


"Any company is only as strong as the people who 


make things happen. ”’ 


Jim Miskell, general manager, is 
the glue that holds it together. He 
joined Taito in 1980, working on the 
line installing coin doors. From 
there he moved up to customer ser- 
vice and then operations manager 
before assuming his current posi- 
tion. His primary responsibilities 
are human resources, coordina- 
ting all shipments to and from 
Japan, legal matters, office man- 
agement, and show coordinator. 
Jim sums up his view of the indus- 
try with а touch of humor, “Тһе 
never-ending unpredictability of 


company and reorganize distribu- 
tion. He was a one-person sales 
team when he started out selling 
The Legend of Kage. 

An impressive line-up of games 
followed. In 1988, Rick was pro- 
moted to vice president of sales, 
where he concentrates on bringing 
Taito products to the market that 
satisfy the arcade operators' 
needs, as well as offering street 
operators the games they demand. 
Rick's feelings on the industry run 
deep. He said, "Even through all 
the changes in this industry, once 
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Shipping manager Dave Kuhrt (I) with parts manager 
John Pipp. 
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From left: Technician Kiyo Nishimura, planner Hiroshi 
Tsujino, and service manager Paul Torres. 


it’s in your blood, it’s there forever." 

Rounding out the coin-op sales 
staff are marketing manager 
Natalie Kulig and sales represen- 
tative Emilio Cabrera. 

Natalie is seldom without a smile 
and her enthusiasm is contagious. 
She has been with Taito since 1987 
when she began as sales and 
marketing assistant, handling 
everything from scheduling equip- 
ment to assisting in sales and pro- 
duction. In 1989 she was promoted 
to marketing manager, still handl- 
ing much of the same day-to-day 
scheduling and sales activities. 
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In the accounting department, (l-r): Carol Glazer, Rich Zver, Bob Sherman, Reg Winter, and Mike Fountain. 
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The consumer sales team, (l-r): Anita Platacis, Toni Jordan, Ted Kato, Dave Cane, Yoshi Nakanishi. 


She also keeps a close eye on 
what's happening in the market. 
"This business is а lot of fun. I meet 
so many interesting people who 
have helped me learn a great deal 
about this ever-changing busi- 
ness,” she said. 

Emilio has been with Taito for 
three years. With his fluent 
Spanish he has been working 
closely with development of rela- 
tions south of the border. He is no 
newcomer to this industry, with 21 
years in the business. His engineer- 
ing and production background 
with Allied Leisure, Game Plan, 


Wico, and Data East Pinball cer- 
tainly add to his knowledge as the 
newest addition to Taito’s sales 
force. "Although my past ex- 
perience has been primarily in pro- 
duction, I find the development of 
the new markets in Mexico and 
South America the most challeng- 
ing thing I've ever done,” he said. 

With the coin-op industry's con- 
sistent unpredictibility, to be suc- 
cessful a company must be able to 
adapt quickly and look ahead. 
Taito has learned its lessons 
well. Û 


Е — INTERVIEW 


Larrianne Simon, owner 
of Pride Enterprises in 
Huntsville, Ala., would 
probably be described 
fondly by her fellow 
AMOA board members 
as one tough cookie. 
She has definite opi- 
nions about the industry 
she has been a part of 
for 20 years, and no one 
could say she is 
anything but a smart 
businesswoman. 
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Valerie Cognevich 


Larrianne Simon 


ТЕ Larrianne admits that 
she has come along way from 
the “little ‘ol housewife” who sat in 
her car sobbing after a location 
told her to get her equipment out, 
she says she owes her strong 
business sense to that incident. We 
started off by asking her how she 
got into the industry in the first 
place and followed that up with 
some serious coin-op concerns. 
Here's what Larrianne had to say. 

How did you get into this 
business? 

In 1971, my husband Jim and I 
bought some equipment from John 
Estridge, a neighbor who was mov- 
ing to Tennessee. Several months 
later, we divorced and my husband 
took the business. A year later, 
IBM transferred him to New York, 
so he was looking to sell the 
business. When herefused to sell it 
to me, I got two partners—both 
with IBM—who bought him out for 
cash. We went into it with no 
background. 

What made you decide to buy 
John's machines? 

John originally talked with my 
husband about moving up to Ten- 
nessee to join his business. But the 
security of this business vs. IBM 
did not look all that attractive to us. 

Can you remember some of those 
first games you bought from him? 

Of course, this was before video 
games. I remember they were ear- 


ly pinballs, gun games, cigarette 
machines, and a jukebox. Basical- 
ly, we had about six accounts. It 
was not until I bought the com- 
pany and formed Pride Enterprises 
that we went after new accounts. 
After about two years a friend and 
I bought out the original two part- 
ners. About two years later my new 
partner moved on to California, so 
I bought him out. 

From 1976 I was on my own. You 
have to remember that I was a lit- 
tle ‘ol housewife with three small 
children. I didn’t have training for 
any particular field. I needed a job, 
and this was it. 

You said the crying spell in the 
parking lot shook you into being a 
businesswoman. What happened? 

By 1975 I had gotten into some 
fairly good locations. I bought out 
a nightclub owner that had four of 
the top 10 clubs in town. He owned 
his own equipment until I went in 
and talked him into letting me put 
in the games. We considered 
ourselves on the vending map 
when we got that account. 

Right after I bought out my last 
partner and I was on my own for 
the first time, I had the number one 
club tell me to remove my equip- 
ment. I held my composure until I 
was in the parking lot; I then broke 
down and boo-hooed. All I could 
think of was paying my debts and 
raising my family, and here this 
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THE THREE MOST IMPORTANT DAYS 


OF YOUR BUSINESS LIFE 


IF it’s anything to do with the leisure, 
amusements and entertainment world, it’s at 
The Show, at Earls Court 2, London. 


IT takes place in February, the event of the 
year, ATEI. Next year, it’s destined to be the 
event of the decade. Bigger, brighter and 
better than ever. 


IT’s packed with innovations, ideas, and the 
people who matter in the entertainment and 
leisure industry. 


AND unless you're there, you'll never know 
what you're missing. 


BE there, or be out of the mainstream. 


FOR details of the biggest event of the 
entertainment calendar, phone for 
information or FAX your business card to 
receive an information pack, travel details and 
news of some outstanding hotel packages 
which are available. 


4th, 5th, 6th FEBRUARY 1992 
EARLS COURT 2. LONDON. U.K. 
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122 Clapham Common, North Side, 
LONDON. UK. SW4 95Р. 
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guy is telling me to pick my stuff 
up. 

I decided from that moment on 
that I would do everything I could 
to cover my bases. I tried harder 
and cleaned my equipment better. 
Idid everything I could, all the time 
blaming myself for losing that ac- 
count. 

Ironically, I found out years later 
that far from being my fault, I lost 
that location because of a poker 
game! It made me feel good and it 
made me feel bad. But from that 
point on I really believed that that 
kick in the pants and the necessity 
to succeed were the ingredients 
that made me go through the highs 
and lows and ups and downs in this 
business. 

Looking back 15 years to that 
person who sat in the car and 
cried, how have you changed? 

Ihave grown miles in terms of my 
business sophistication. I'm night 
and day from the housewife in that 
саг. 

I had to deal with а lot of 


elements that were foreign to me. 
Just to give you an idea, until I 


Family portrait (stand- 
ing, l-r): Kathy, son 
Michael, and husband 
Mark Schaaf, and 
Ruthie Lyman; (seated, 
l-r): Stephanie Lyman, 
Larrianne and Erwin 
Simon, and Kent 
Lyman Simon. Grand- 
daughter Sara Schaaf 
was born after the 
photo. 


п you liked Маа Dog... 


_ You'll love 
Johnny Rock! 


American Laser Games and Betson have 
teamed up again to deliver laser video 
excitement. 


Who Shot Johnny Rock?" is available as 
50” or 33" game. Also, a laser disc 


Dr. 


‘update can transform your "Mad Dog 
McCree” into "Who Shot Johnny Rock?" 
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went through my divorce, I had 
never been in aclub. I had to learn 
how to handle myself in the true 
business sense. One thing that 
makes you successful in this 
business is being able to put on 
many different hats. You deal with 
a redneck bar owner with an 
eighth grade education who knows 
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The Way People Play. 
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your Arcade 


WITHOUT GETTING BURNED! 


here's no match when you want to play with fire. 
Because Fireball™ packs a roaring stream of 


While some games burn out, Fireball keeps the 
activity hot with hundreds of balls pouring out of the big guns every minute. 
And the incentive of redemptive play captivates players of all ages. 


The Alter name tells you this unit is built to take the abuse of fast-action 
play. Plus, all components and ticket dispensers are manufactured by 
Deltronics Labs, Inc. so downtime is virtually eliminated. Because nothing 


Call today, and get your Arcade fired up! 


Alter Enterprises 210 West Parkway, #7 Pompton Plains, NJ 07444 


nothing but that environment, as 
well as a sophisticated president of 
a university. 

Inthe beginning I was too embar- 
rassed to tell anyone I owned the 
business. I cleaned machines as an 
employee, treating that customer 
as if I was going to work just as 
hard for that quarter in the 
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machine as he was. 

It was a matter of dealing with 
them on equal grounds. In certain 
environments people are in- 
timidated if you have something 
they don’t have. I don’t feel that 
way anymore. It’s something I’ve 
grown through, but I was really 
green then. 

As you got more comfortable, 
Pong came out. What was your 
reaction? 

I was excited because it was so 
different. Our industry now is look- 


ing for that magic ingredient to 


push us into something new. Back 
then that magic was Pong. 


For my size business, I invested 
quite heavily in Pongs. We moved 
excitedly into the next level of 
video games, buying a lot of those, 
too. Before long they started dying 
out before the game was paid for. I 
felt like I was seeing the hand- 
writing on the wall that these may 
not be the games of the future. 

I made a decision to sell off all of 
my video games—Pong and others 
in that category. I was so glad to 
get rid of the games that I willingly 
signed a two-year non-competition 
agreement. 

About halfway through that two- 
year period, I started to see Space 
Invaders games in my accounts. I 
realized that I needed to be able to 
provide this new generation of 
video games, but the man I had the 
non-competition agreement with 
threatened me with legal action if 
I bought any. 

There was a man placing 
cocktail table games in my ac- 
counts. He panicked when he 
thought I was going to roll them 
out. We teamed up with him and 
put video games in all of my ac- 
counts, while I managed them. For 
20 percent of his share, I managed 
the games and satisfied my 
customers at the same time. Our 
first 89 video games were under 
that contract. He got in over his 
head financially and needed some 
financial backing. I formed 
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another corporation with two men, 
since І didn’t want partners in 
Pride. This was 1982, when the in- 
terest rates were up to 22 percent 
for our industry. 

The partners in the new venture 
came in with the cash, so we stop- 
ped buying on credit. When I 
bought them out, I paid them 12 
percent on their investment 
because video games were sinking 
fast. 

When I look at the video profits 
from about 1982 to 1985, if I would 
have had to add the 22 percent 
from the bank, we would have been 
broke. 

How did you view the industry at 
that time? 

I knew I had to jump in with both 
feet or get out. I bought a route for 
25 cents on the dollar and infused 
my company with a lot of new pur- 
chases. I brought it back around 
until we started this second slump 
with video. Overall, I don’t see 
video games as having made a lot 


of money for anyone. We had the 
problem of keeping up with new 
purchases, not to mention escala- 
ting costs. We were buying four or 
five losers to every winner. 

Did you have a lot of location de- 
mand for video games? 

This whole industry is dictated 
by the whims of the locations. It’s 
also dictated by people who jump 
in with no idea of what they are do- 
ing. Last year one of them had an 
infusion of new equipment and roll- 
ed me out of some good accounts, 
but ones that didn’t justify a whole 
new set-up. That person is now 
bankrupt. 

Are you buying many video 
games? 

We buy mostly video kits. Right 
now Street Fighter П is our 
strongest one. When I see new 
technology in expensive games, І 
really want someone else to take 
the risk and let me know whether 
it's good. But the numbers I have 
been hearing on one such game 
are not much better than Street 


Fighter II, which costs a fraction of 
the price. 

On the other hand, we need the 
new technology to keep the in- 
dustry fresh. But the game itself 
must be attractive to players. I 
remember the laser games. I worry 
about untested concepts in their in- 
fancy. Not many operators can af- 


Features include: 

*Coin operated 

* Ticket dispenser 

‘Digital sound with 
verbal instructions 


B.C. Bash 
approximate size: 
48"W x 48'D x 96"H 


Treasure Hunt § 
approximate size: 
30" W x 24" Dx 48" H 


BeeWare 


Action Games 


Ideal for Family 
Entertainment Centers 


Space Shapes 


approximate size: 
30" W x 24" D x 48" H 


approximate size: 


30" W x 24" Dx 48" H “= 


Гога to make the investment on 
something like that. I do want to 
support companies offering new 
technology if there is any merit to 
it. Ifthe game is good Г] buy itin a 
minute, regardless of the cost. 

What about other types of 
equipment? 

I have to admit up front that I 
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have not run pool leagues. I feel 
that it is a good way to go and I 
should do it, but I haven't taken 
that step. When I looked at what 
my company was making money 
on, pool tables were on top. The on- 
ly problem is customers who buy 
their own tables. Even with con- 
tracts, I would have been out com- 
pletely if I fought it. Basically, the 
pool tables were keeping the door 
open. 

The problem oflocations buying 
their own pool tables can only be 
addressed as an industry as a 
whole, with actions against private 
ownership. But realistically I doubt 
if that will ever happen. 

I understand you also run a 
retail business. Is it a good comple- 
ment to your coin-op business? 

Yes, and it is doing fabulously. 
We offer everything for the family 
room of the home: pool tables, 
jukeboxes, bar stools, wall items, 
games, neon, porcelain, collec- 
tibles, gas pumps, barber chairs— 
just everything. I've built per- 
sonality. 


I'm also offering operators 
wholesale dart supplies from five 
major suppliers. If any operator is 
looking to expand into selling dart 
supplies, I would love to work with 
him. I have also become quite 
knowledgeable about pool cue 
sticks and wholesale them also. 

What made you think this would 
do well along with your other 
business? 

First of all, I'm providing an 
outlet for my used games. I clean 
them up and stand behind them for 
seven days. This is also a wonder- 
ful outlet for used jukeboxes. 

The second thing is that my 
technicians are also working in the 
retail end. Because ofthe slump in 
coin-op I was having trouble keep- 
ing payroll. Now I have put that 
payroll to work. 

Do you think it's important for 
operators to find things to supple- 
ment their coin-op businesses? 

Now more than ever before. The 
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more you can do for your cus- 
tomer, the better off you will be. 
The two things that I see as big 
money producers for me are darts 
and cue sticks. We are now selling 
more cue sticks than anyone in 
Alabama. Operators can enhance 
their revenue by having a display 
in their billiard accounts. If any 
Operator is interested, I would be 
glad to talk with him about it. 


jukebox revenue up to 50 percent, 
and in a couple of cases they dou- 
ble it. CDs have more to offer the 
customer: clarity of sound, larger 
selection and variety, and reliabili- 
ty. I am gradually making the 
change. Like other operators, we 
can't afford to purchase all the CD 
boxes we need to replace all of our 
45S. 

How do you assess the 45 


"To be successful, you have to be able to put on 
many different hats. You may have to deal with a 
redneck bar owner as well as a sophisticated 


university president. ” 


Operators could start by renting 
good cues in billiard accounts. 
Players get accustomed to playing 
with a quality stick instead of the 
junk that stays on the wall, and are 
therefore more likely to buy one. 
Having a good stick makes them 
more excited about their game. 

Are you promoting your retail 
business? 

Absolutely. Right now I'm doing 
а beautiful television advertise- 
ment. My retail business is doing 
so well that it justifies the expense 
of the promotion. I can only see it 
growing bigger. 

You said that you have been 
analyzing the coin-op business. 
What have you discovered? 

Poolis at the beginning of a new 
wave. It's arriving into a time of ac- 
ceptability and popularity. There 
are more new billiard players than 
any other sport. It’s always been a 
wonderful game, but I think the 
upscale billiard rooms that are 
springing up around the country 
are taking billiards out of the 
smoke-filled bar rooms. Recreation 
departments and schools of all 
types are accepting it. Many ofthe 
pool players today are collegiate 
players. That in itself is exciting. 

How is your jukebox business? 

CD jukeboxes enhance your 


situation? 
It's a difficult call; I don't really 
know. But I can look at the facts. 
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Rare Pepsi-Cola vendor (only 300 were made) and penny 


baseball trade stimulator. 


Right now only a small percentage 
of the top hits are being put on 45s. 
I do think that the jukebox 
operator is the reason they're out 
at all. It’s up to us to support the 45 
if we want to continue with 45 
jukeboxes. I joined a subscription 
service and believe the concept is 
what we will need. 

I know your son and daughter 
are now working with you. How do 
they like the business? 

My son and daughter, Kent and 
Ruthie Lyman, both work with me. 
They get frustrated a lot with the 
business. Let's face it, there are a 
lot of hassles in this industry. It’s 
hard to explain the demands on 
you. To be honest, as a family we 
are making more money in the 
retail end. 

The big talk in the industry today 
is video lottery. Is your state look- 
ing into it? 

Operators in Alabama are not 
organized at all. There is no state 
association. If we were to try to 
legalize pokers, we would need 
cooperation among the operators. 
Alabama is a funny state; we still 
have dry counties and werun alot 
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of illegal things. One ofthe reasons 
I went retail is because I would not 
illegally put out the pokers, 
although much of my competition 
does. 


keep up with the coin-op hassles. I 
don't know if I have the energy to 
get something started with video 
pokers. The people that I am up 
against—those that are running 


"[ may have made some major investments that 
would have been major losers without the net- 


working that І һауе.” 


Do you run redemption equip- 
ment? 

I operate cranes and have had no 
problems. I've been very successful 
with them. However, there's been 
no official ruling on the legality of 
cranes. There is а problem with 
coin pushers, because it is illegal to 
pay out on any type of equipment. 

Knowing your business and 
market, would you want to see the 
video poker machines legalized? 

I haven't decided yet, although I 
have been keeping up with 
everything that is going on in other 
states. I think we are т a flux right 
now. As far as my business, I’m see- 
ing such success in retail that it’s 
becoming harder and harder to 


pokers right now—don’t do things 
the way I think they should be 
done. I'm as straight-laced as they 
come, and it’s very difficult for me 
to handle things that aren’t done 
correctly. 

What other hassles bother you 
the most? 

I'm not sure you want to hear all 
the answers I'm giving you, but to 
be honest, I am very sad that I 
spent 20 years in this industry only 
to see everything we do become 
such a high risk. I put $75,000 ina 
new arcade this year and it just fil- 
ed bankruptcy. These hassles hap- 
pen over and over again. 

You also must deal with 
demands from the customers. 
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OINMAN INTERVIEW 


They don't seem to understand 
when you must make a business 
decision. They may get upset. I 
have a piece of equipment that is 
not making money in one location 
and want to move it to another. But 
the first location doesn't want to 
give up the piece. The overall loca- 
tion is profitable, so we don’t want 
to rock the boat. 

These decisions are so difficult. 
And every hassle and every deci- 
sion I must make only reinforces 
what a good decision it was to get 
into retail. I have to ask myself why 
Iam banging my head against the 
wall. 

What answer do you come up 
with? 

I haven't come up with a good 
one yet! I know that I couldn't sell 
my business, and you have to 
reinvest in the business to stay pro- 
fitable. It bothers me that it is doing 
only enough to pay the bills, but 
I’m making money in another ven- 
ture. Yet, they are a complement. 
So as long as it holds its own, I'll 
stick with it. 


Several styles of Peter 
Vitalie billiard tables, 
billiard accessories, 
and unusual lighting 
fixtures. 
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* HIGH DEFINITION GRAPHICS 
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( ОММАМ INTERVIEW 


I'm sure there are operators who 
feel the same way but don't have 
another venture to fall back on. 

They must begin looking at what 
they can do. Iran into this problem 
in 1989, right after winning an 
award for small businesses. I had 
moved into a brand new building 
in 1988 and invested over $300,000 
in new equipment within four 
months. Then the Nintendo home 
system came out. 


I prepared myself in all of the 
business ways I knew to go out and 
grow. I had worked myself into a 
financially independent state. It 
was unfortunate that the market- 
place started souring. I had to 
struggle to make ends meet. HereI 
was winning awards, telling people 
how successful I was, all the time 
knowing I was going under fast. 

I was actually motivated hearing 
my own words. When you are ona 
sinking ship, see what you can do 
to stay afloat. And that's what I did. 
I started my retail business using 
my own employees, my own pro- 
perty,the same phone system, and 
the same insurance policy. The 
first year I only had about $69,000 
worth of merchandise; I'm up to 
about $160,000. It wouldn't have 
‘been as lucrative if I hadn't been 
able to use what I had. I chose to go 
into a business that complemented 
coin-op. 

Has being active in AMOA and 
on the board the last several years 
been an advantage to you? 

Absolutely, 110 percent. I’m go- 
ing off the board this fall and I feel 
like a sunken ship. I’m going to be 
lost without that board meeting. 
First of all, the information shared 
among members, once you see 
how honest they are about their 
answers, is so valuable. I may have 
made some major investments 
that would have been major losers 
without the networking that I 
have. 

Are operators doing all they can 
to promote their businesses? 

No, but it is very hard. Operators 


50 
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regard the location as someone 
else's business. І have been guilty 
of that. Right now, for example, I 
am trying to save a losing account. 
I'm asking the owner to hire an in- 
dividual at my recommendation by 
assuring this owner that she will 
promote the business. 

You'resaying that you are work- 
ing with the location owner? 

Looking on your relationship 
with the location as a partnership 
is hard to do. We feel that the other 
person has the investment in his 
business and it's not our place to 
butt in. We have taken a more ag- 
gressive attitude in dealing with 
locations on promotion, and it's 
paying off. Unfortunately, it's 
usually when the location is about 
to fold and we are trying to offer in- 
put to save it. 


We had another situation where 
an account needed a hand manag- 


ing its money. They got behind on 


the rent and the utility bills, but it 
was profitable, so we took over the 
rent and utilities. Now that's med- 
dling, isn't it? When we write a rent 
check we write it out to the pro- 
prietor of the location and the 
landlord. It's important to do it like 
that so you don't become liable. 
We had to front them for the first 
month-and-a-halfto get caught up. 
But now we continue to manage 
that money for them. It was a mat- 
ter of closing the doors if we didn’t. 
Youhave to keep your ear close to 
the account. 

If you ran into another situation 
that you saw could be a mistake, 
would you speak up now? 

Yes, I feel like we have learned a 


“Үои have to work with the locations, even 
becoming nosy if necessary. Not everyone in 
business Is a smart business person. ” 


In this latest example, aman who 
had been in the country music 
business opened up what should 
have been a wonderful concept. 
Everything in the shopping center 
was to revolve around his location. 
We opened our arcade in there and 
went all out with equipment and in- 
terior design. 

Immediately, the place fell flat. 
The reason was that before the 
shopping center was complete he 
was charging $2 a head to go in. 
There was nothing he could do to 
recoup from the bad press he got. 
Sure, kids went in once, but then he 
tried to charge amembership fee of 
$50. You just don't do that. 

I didn't speak up at the time. I felt 
it was his business, so I didn't want 
to insult his intelligence. Six 
months later he's bankrupt. We 
kept the doors open because we 
had a contract. We are now trying 
to turn it around. 


lot by these two experiences. We 
learned that we have to watch out 
for ourselves, which sometimes 
means butting into the location's 
business. We can't be pushed into 
bad business decisions. 

You've certainly been very 
honest. Is there anything you have 
to add? 

Some of the most important 
things we need to do are educate 
ourselves and get more involved 
with promotions. You have to work 
with the locations, even becoming 
nosy if necessary. Not everyone in 
business is a smart business per- 
son. If you can share reasons why 
they should do something a certain 
way, it will help their business as 
well as yours. On the other hand, if 
it's a sinking ship, move on. | | 
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The west just got wilder in Konami's action adventure SUNSET RIDERS. Saddle up 
and get ready for a qun-smoking romp through the legendary old west. 


You are a bounty hunter in the old west, out to catch the most elusive outlaws of the 
time. You will be handsomely rewarded for finding villians like Simon Greedwell, the 
sneaky, cattle-stealing ranch owner; Hawkeye Hank Hatfield, the quick-draw outlaw 
in all states; Chief Scalp 'Em, the knife-wielding Indian; the evil, bomb-happy Smith 
Brothers; Paco Loco, the mad Indian brave; and Sir Richard Rose, the nefarious double- 
crossing land baron, to name just a few. Armed with one pistol and sheer bravery, 
you must seek out information leading to these desperados. 


These varmints will have you chasing them on foot and on horseback through old 
west towns, following stagecoaches and trains, through Indian villages, forests, and 
plains. You've got to be quick on the draw and light on your feet—the outlaws' 
henchmen are everywhere. Also watch out for the many perils of the trail, including 
occasional bull stampedes! Bonus stages are included so you can brush up your sharp- 
shooting. You can pick up weapons for quick draw and two guns, as well as earn extra 
bounty money. The hazards of the job are great, but the rewards are many. 


Check out the realistic scenes. local color, humor and non-stop action in the best 
showdown in the west. Come and join Konami's daring bounty hunters, the 
SUNSET RIDERS! 
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CORING SUCCESS 


Bonnie Theard 


Metro Midway combines 


M etrocenter, a major shopping 
complex on Metro Parkway 
in West Phoenix, Ariz., houses an 
entertainment complex and dis- 
covery pavilion that's a dream 
world for adults and children alike. 
What else would you 
call 38,000 square feet of 
pure fun? 

Correctly named the 
Metro Midway and Dis- 
covery Center, the facili- 
ty is the brainchild of 
Amusement Concepts, а 
company guided by 
Randy Thill, president; 
Dominick Barbera, vice 
president; and Ronald 
Rameson, vice presi- 
dent. The trio has over 
15 years of experience in family 
entertainment centers in the 
United States. 

In the fall of 1990 the 16-year-old 
Metrocenter underwent a major 
renovation ($15 million worth) by 
Westcor Partners, developers of 
the mall. Amusement Concepts in- 
vested an additional $4 million in 
its multi-level complex. 

In one short year, Metro Midway 
and Discovery Center estimates 
that one million patrons have pass- 
ed through its doors. Barbera hap- 
pily explains that "parents feel 


education and fantasy 


very comfortable bringing their 
children here. People come from all 
over the state. Everyone benefits 
because customers come to enjoy 
our games and education center, 
then patronize stores in the mall." 


"Parents feel very comfortable bring- 
ing their children here. People come 
from all over the state. Everyone 
benefits because customers come to 
enjoy our games and education 
center, then patronize stores in the 
mall." 


Two escalators and one elevator 
feed into the center, where a varie- 
ty of midway-style rides and games 
generate many smiles. Included 
are laser exhibits, а 12-foot-long 
kaleidoscope, а 36-horse Chance 
Carousel with oakwood floors, the 
unique Zamperla Space Raider 
tele-video combat ride with 14 mov- 
ing cars, birthday and corporate 
party rooms (called celebration 
rooms), videos, pinballs, air hock- 
ey, and over 8,000 square feet 
devoted to redemption games. 

In addition, wall graphics and 


15-foot-tall bubbling water col- 
umns give an effect that's hard to 
match. And that's only 28,000 
square feet of the space. 

Theremaining 10,000 square feet 
is occupied by the Discovery 
Center, a special project 
undertaken by Gail 
Barbera. Barbera said 
his wife traveled around 
the country visiting 
children s museums. 
She combined that re- 
search with her own 
ideas to design Metro 
Midway's educational 
wing. 

The Discovery Center 
features an experiment 
area with 40 hands-on 
exhibits for youngsters and adults, 
plus science shows, snakes, and 
reptiles. Children can role-play in a 
mini-supermarket and use an ATM 
machine donated by a local bank. 

Thematic areas cover mech- 
anical forces, perception, electrici- 
ty, mathematics, bubblemania, 
healthcare and nutrition, aero- 
nautics, and much more. It pro- 
vides an interactive learning and 
discovery experience. Staffers are 
available to answer any questions. 

Barbera is very high on the 
redemption game end of the busi- 
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Left: Zamperla's 
14-car Space Raider 
tele-video combat 
ride is a central 
attraction at Metro 
Midway. Below left: 
Youngsters enjoy a 
variety of novel- 
ty/redemption 
games (note prizes 
displayed overhead). 
Bottom: A giant 
kaleidoscope draws 
attention in the 
Discovery Center, an 
experiment area with 
40 hands-on 
exhibits. 
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ness, evidenced by the amount of 
space devoted to it. “We feel this is 
the whole way the industry is go- 
ing right now. A lot of people say it 
but we’re actually putting it into 
practice. No one else has thought 
of achildren’s museum combined 
with an arcade; we do it on a first 
class basis." 


Promotion 

If there's a motto for Metro Mid- 
way its promotion, promotion. 
Barbera is a firm believer. 

Understandably, summer is а 
peak time; “very strong" he says. 
Weekends and holidays are also 
high traffic periods. What about 
the rest ofthe year? Metro Midway 
has a constant flow. Few amuse- 
ment centers can list 100 school 
children passing though at 9 a.m. 
on а Tuesday in November. 
Because of the museum, Metro 
Midway hosts field trips and 
seldom has a lull. 


“If there's a motto for 
Metro Midway its pro- 
motion, promotion. ” 


The complex sponsors special 
events and had the distinction of 
being the West Phoenix break- 
away point during the local 
telecast of this year's Jerry Lewis 
Muscular Dystrophy Telethon. A 
percentage ofthe ride revenue will 
be donated to the Telethon. In this 
manner, Metro Midway contri- 
butes to à worthy cause and 
acknowledges the support of the 
community. 

Metro Midway's self-promotion 
includes а VIP card system that 
keeps track of accumulated points 
toward prizes. When patrons see 
that card in their wallets, it's a gen- 
tle reminder ofthe fun to be had at 
Metro Midway. 

The redemption center is a store 
within the complex where 
customers feel as ifthey are really 


shopping. Prizes range from 
jewelry to skateboards, radios to 
power tools, and toys to small 
stereos. Slum prizes are also in- 
cluded, for those not working 
toward bigger prizes. Merchants 
from the mall give certificates to 
the store as well. 

Amusement Concepts operates 


small arcades in other regional 
malls; Metro Midway is the flag- 
ship of the corporation. Approx- 
imately 75 employees keep the 
complex humming. With a track 
record now established, Metro 
Midway stands out for its creative 
use of entertainment and educa- 
tional products in one big family- 


“We feel this is the whole way the industry is 
going right now. A lot of people say it but we re 
actually putting it into practice. No one else has 
thought of a children's museum combined with an 
arcade; we do it on a first class basis.” 


Redemption and the future 

"The sky is the limit right now in 
redemption," commented Barbera. 
"There are so many directions you 
can take with it. First, it gives 
customers a reason to come back. 
With the computer system we're 
using right now, our customers 
have a sense that they belong to 
the location. It builds loyalty. Peo- 
ple don't walk out empty-handed; 
that's the key. Parents feel as if 
they’re really getting something in 
our location." 


pleasing package. 

Returning customers is what the 
amusement business is all about. 
Some of the best locations for a 
solid, returning customer base are 
shopping malls. It has not escaped 
the attention of Amusement Con- 
cepts that shopping malls have 
become the most time-intensive 
location for most people after 
home and work. The company idea 
of a mini-theme park in a high- 
traffic mall location may set a stan- 
dard for the future. ÛJ 


“Simply The Best” 


8 Liners From Games of Tennessee 


GAMES AVAILABLE: 

W-4, W-4 F-5, CHERRY BONUS, 
CHERRY BONUS II, W-6, W-7, W-8. 
W-11, CHERRY MASTER, 
ELDORADO, & MORE 


WE FEATURE: 


• WELLS GARDNER MONITOR 

e CHOICE OF MARS OR LEISURE 
$1,5, 10, & 20 BILL ACCEPTOR 

• 12 AMP POWER SUPPLY 

е SEPERATE COIN BOX 

e IN HOUSE MANUFACTURING 

• TRIPLE INSPECTION QUALITY 

e FREE DELIVERY IN MOST AREAS 


CALL TOLL FREE! 1(800)456-6882 


GAMES OF TENNESSEE, INC. 
1220 WEST JACKSON, SHELBY TN 37160 
615/684-0100 
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New president, new product 


introduced by Rowe 


New Rowe president Jim Gang (c), with his beautiful wife Judy, talks with distributors 
about the new Rowe products. 


owe introduced its new presi- 

dent and new jukebox line at 
its distributor meeting, held in Col- 
orado Springs just prior to the 
AMOA show. 

The company's distributors turn- 
edout in force to view the new pro- 
duct and enjoy a fun-filled week- 
end of tennis, golf, rafting, sightsee- 
ing, and lounging by the pool. 

Jim Gang, Rowe's new president, 
was eager to meet distributors and 
discuss Rowe's direction. “I thank 
all of the distributors for being 
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Bernie Williams, who lives in Texas, gifted Rowe’s Joel Friedman with a true Texas 


Stetson! With him is Rowe’s Carol Ganek, admiring the Western look. 


such a wealth of knowledge,” he 
Said. 

Gang has an extensive back- 
ground in engineering and market- 
ing, which will help him set the 
tone and direction at Rowe. Long- 
time Rowe employee Jerry Gordon 
said, “This is the most comfortable 
Гуе felt at Rowe in along time. Jim 
is more involved and is helping us 
make up for lost time. We have ad- 
vanced three months in just two 
weeks." 

Of course, the new product in- 


troductions were the center of at- 
tention. Joel Friedman said, “Even 
though Rowe has been designing 
jukeboxes for over 65 years, we are 
still thrilled when we introduce 
new products." 

Shown were the Laser Star 
Wallette, the Laser Star 100-B 
available in two color schemes, 
and a Laser Star video add-on kit. 

The Laser Star 100-B is available 
in red, white, and blue and ap- 
propriately nicknamed The Patriot 
as well as in gold and earth tones to 


MANU MEETING 


With a friend at Cave of the Winds are, (l-r): Michael 
Damtew (Dunis Distributing), Matt Tarantelli (T.O.P.), 
and Valerie Cognevich (Play Meter). 


Distributors having a look at the video kit, which Rowe 
calls “ідеа! for a niche market." 


continue the “Со for the Gold" 
theme. 

Friedman explained that Rowe 
was making plans to discontinue 
its production of vinyl and combo 
jukeboxes. "Although Rowe has 
three times in the past tried to 
discontinue production we were 
overwhelmed with more orders," 
Friedman said. "However, the time 
has come to move on to the future. 
We will still have inventory 
through the end of 1991," he 
assured his distributors. 

He went on to tell the audience 


Yx 


Eastern Music's Phil Sternberg and his lovely wife took 
time out to admire the beautiful scenery at the Garden of 
the Gods park. 


Joel Friedman (I) makes a point about music with Mark 
Singer of Central Distributing. 


that it was vitally important for 
them to keep training classes and 
schools a priority. “If your state is 
having a show, talk to them about 
a service school. Educating 
operators should be a top priority," 
said Friedman. 

Friedman also told distributors 
that Rowe has gotten a letter from 
Burger King, approving the 
solicitation of the company's 5,000 
franchise stores. “Га like to thank 
Bob Nims (AMA in New Orleans) 
for his help in the Burger King deal. 
We already have some success 


Bernie Williams (Commercial Music) looks over The 
Patriot. 


ТІН! 
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The three “Js” of Rowe, (l-r): Jerry (Gordon), Joel 
(Friedman), and Jim (Gang) with the new The Patriot. 


stories and can only expect it to 
open doors for other locations." 
Friedman went on to encourage 
distributors to work closely with 
operators on securing these 
coveted locations. 

While all of Rowe's distributors 
were presented plaques for 
outstanding service, special 
awards went to Pioneer and AMA. 
The President's Cup went to Struve 
Distributing and the Rowe Cup 
was awarded to Atlas Music. Û 
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Conversion kits will never fly 


| he reaction from the coin-op 
industry 10 years ago on con- 
version kits was heating up. Play 
Meter devoted its October 1981 
issue to the subject. 

"Sega/Gremlin will be going it 
alone" was the reaction of the 
video game manufacturing com- 
munity. “I think it's an idea whose 
time has definitely not come,” said 
one manufacturer. Another added, 
“Ours is to have a continued pro- 
gram of manufacturing for sale 
new and complete games with ex- 
citing cabinet styles and exotic 
controls." 

Here are a few other comments: 
thinkthis will limit what you can 
do with a game"; "You'll be locked 
into a fairly inflexible system"; "It's 
not good for the coin-op industry”: 
"It's only going to work if no one 
comes up with a better mouse- 
trap’; “I don't see how you can in- 
sure success if you're committed to 
а system that's inflexible"; and 
"It would stop creativity on the 
games." 

Distributors and operators also 
had definite opinions on the kit 
concept. "No big distributor can 
exist on selling boards, cartridges, 
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or cassettes. This is our treadmill to 
oblivion,” was one typical com- 
ment from distributors. 
Operators also seemed hesitant 
to welcome kits with open arms. 
“These kit games may not have 
high appeal to the player,” said one 
operator. “One thing bothers me— 
a location owner saying, as one 
recently did, ‘Why shouldn’t I buy 
it myself?’” was another response. 
In the news 10 years ago, Rock- 
Ola introduced its first video game 
licensed from Namco called Warp- 
Warp; Universal president Paul 
Jacobs announced the company’s 
expansion; Elcon Industries in- 
troduced a booth-style video game 
table; Midway Manufacturing 
brought suit against a Canadian 
company for copyright infringe- 
ment of its Pac-Man and Rally-X 
games; Florida and New Jersey 
local officials spent their idle hours 
during the summer stiring up a 
witch hunt on game rooms: 
changes at Bally included Chuck 
Farmer appointed president of pin- 
ball, Jules Millman named consul- 
tant, and Bill O’Donnell Jr. named 
president of Aladdin’s Castles: at 
Williams, Ken Fedesna was ap- 
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pointed vice president of engineer- 
ing and Lesley Ross was promoted 
to traffic manager; casino gambl- 
ing was under consideration in 
Connecticut; New York’s lottery 
director was studying state- 
subsidized video poker and black- 
jack games; Peach State Distri- 
buting was sold to Jim Libby, John 
Head, and Jack Head; Ralph Hin- 
son, vice president of Peach State, 
passed away; and J&J Distributors 
celebrated a move into spacious 
new facilities and 22 years in the 
business. 

The top videos listed on Play 
Meter’s Equipment Poll were 
Defender, Pac-Man, Centipede, 
Super Cobra, Pleaides, Crazy 
Climber, Wizard of Wor, Gorf, 
Asteroids, and Scramble. 

The top pinballs were Eight-Ball 
Deluxe, Mars, Black Knight, Vol- 
cano, Embryon, Pharaoh, Space 
Invaders, and Medusa. 

New products included Nichibut- 
su's and Taito's Moon Shuttle, 
Midway's Omega Race, Universal 
USA's Cosmic Avenger, Bally's 
Fatham, Rock-Ola’s Warp-Warp, 
Atari's Red Baron. O 
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UEST COMMENTARY 


Sal Mirando 


Premier Technology 
Video Gaming Division 


Dangerous 


course set in 
lowa ‘‘test’’ 


| owa has set itself on a very dan- 
gerous course by instituting 
a "test" of video lottery as a sole- 
source model. First of all, I find the 
word "test" revolting. As we well 
know, the "test" will prove suc- 
cessful and lead to full-scale, 
statewide video lottery without the 
coin machine operator. 

I have listened to every argu- 
ment imaginable on why the 
operator should be involved in 
videolottery. These include all the 
facts, such as experience, profes- 
sionalism, economics, etc. The 
arguments are sound but often fall 
on deaf ears. Why? Because the 
potential income to the state in a 
sole-source environment is such 
that states are blinded by greed. 

What states lack in experience 
they believe can be overcome with 
profit! In short, from an economic, 
professional, and experience point 
of view, the state believes it does 
not need the coin machine 
operator. 

The operator can do the job 
faster, more efficiently, more 
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economically, and ultimately sus- 
tain more revenue for a longer 
period of time than a direct, state- 
owned program. 

І can't imagine a state represen- 
tative visiting the location owner 
and spending a few minutes or 
hours "chewing the fat." There is 
much more to operating a business 
than just placing a game. 

There is no way the state can 
replace the one-on-one relation- 
ship the operator has built with his 
location over a generation. How- 
ever, there are those who would ig- 
nore all sound professional, econo- 
mic reasoning and profess that the 
lottery is charged by law to max- 
imize state revenue. 

That is a correct statement, аз we 
know. But one must finish the 
thought that the Legislature 
started..to maximize state 
revenue through sound moral 
judgment! The only argument that 
is incontrovertible is a moral 
argument. 

America is the world model of the 
free enterprise system. By what 
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Sal Mirando with the Player's Touch VLT. 


right does state government take 
over an industry? By what right 
does state government nationalize 
a private enterprise? By whatright 
does state government take away 
our livelihood? 

Is the answer, by the right to 
"maximize state revenue”? 

This is not regulation; it's 
domination! We are not a state- 
controlled society. We are a 
democracy based on free enter- 
prise and private industry. We in- 
vite state regulation since it is the 
state's duty to protect the public. 
There are those who would use and 
abuse such mandates as a guise to 
dominate, control, and monopolize 
private industry. 

Do we elect public officials to use 
our tax money to put us out of 
business? Do we elect public of- 
ficials who appoint commissions to 
put us out of business? 

Video lottery was spawned by 
business people in the coin 
machine industry. It was invented 
by the coin machine industry. It 
was lobbied by the coin machine 
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destruction of earthbound intelligent life, has gained control of the terrible automated 
weapons and has destroyed earth's allied forces. 


The automated weapons attack the earth mercilessly as the existence of the 
earthbound humans draws to a close. This is the time when two unknown heros are 
found to pilot the 100-year-old helicopter warship of destruction, the ''"GH-69 | 
Thunder Dragon.” 
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industry. It was first implemented 
with great success by the coin 
machine industry. 

Now, two years later, after we 
have taken the risk to prove that 
video lottery is a viable, successful 
product, some officials in state 
government acknowledge that it is 
an idea who's time has come. 

Now that we have proven that 
the financial risk is worth the 
reward, some officials in state 
government are willing to risk 
state funds to dominate video lot- 
tery and cast aside the industry 
that proved the theory. My, what 
insight they have! 

They are not content with a share 
of the profits—they want it all! 
Again I ask, by what right? 
Government is in the business of 
government, not in the business of 
business. Government should 
regulate, not dominate. Govern- 


ment should protect, not control. 

As the world moves further and 
further away from socialism and 
communism and closer to private 
industry and democracy, we seem 
to be moving in direct opposition to 
the standards that America has 
proven to the rest of the world. 

State control and domination of 
private industry is socialism and 
socialism in its purest form is com- 
munism. This is not what the 
Legislatures had in mind when us- 
ing the phrase "maximize state 
revenue." 

Let alegislator stand up and pro- 
claim that any body of government 
is empowered to dominate and 
control private industry. Let a 
legislator proclaim that govern- 
ment should usurp private enter- 
prise. Let a legislator proclaim 
more government control and less 
private enterprise. Then let's see if 
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that legislator can proclaim his 
re-election! 

This a a moral issue. Simply put, 
state government has no right to 
dominate and monopolize video 
lottery as à sole-source provider, 
whatever its reasoning. Video lot- 
tery is inherently a business and 
American business is inherently 
free. 

AS corny as it may sound, this is 
America. What I see happening 
now barely resembles it. O 


Mirando became involved in video 
lottery efforts long before its poten- 
tial was fully realized. Mirando 
recommends that coin machine 
operators "start fighting for each 
other instead of with each other" to 
secure operator involvement in 
video lottery. 


NORTH CAROLINA AMUSEMENT MACHINE ASSOCIATIONS 
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OCTOBER 24 - 27, 1991 
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Here's the ticket... to а new era іп redemption 
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new concept in redemption, using a 
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GTECH comments 
on video lottery 


І he name СТЕСН may not be 

well known in the coin 
machine industry. That situation 
may change soon, due to the 
publicity generated by the video 
lottery experiment recently pro-- 
posed by the Iowa Lottery. 

GTECH has a high profile in the 
lottery community since it pro- 
vides on-line networks to lottery 
organizations on five different con- 
tinents. GTECH staff director 
Craig Watson agreed to an inter- 
view on that very timely subject— 
video lottery. 

The interview was conducted 
one week before the Iowa Lottery 
Commission Board voted to 
postpone the video lottery experi- 
ment. We were able to reach Wat- 
son for a comment on the change of 
situation. He responded that 
“GTECH is prepared to go forward 
with the Iowa Lottery at any time. 
It is not really in our control. We 
continue to be ready to proceed." 

How long has GTECH been pro- 
viding services to the lottery 
industry? 

GTECH dates back to the begin- 
nings of the lottery industry in 
North America in the late 1960s 
and early 1970s. GTECH personnel 
have installed successful on-line 
lottery systems for 13 years. The 
company is represented in 52 lot- 
tery systems worldwide (17 foreign 
countries and the United States). 
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In which states does GTECH 
have contracts for on-line lottery 
systems? 

We have contracts in 22 states: 
Arizona, California, Colorado, 
District of Columbia, Idaho, П- 
linois, Indiana, Iowa, Kansas, Ken- 
tucky, Maine, Maryland, Mich- 


Craig Watson, Staff Director, GTECH. 


igan, Missouri, New Hampshire, 
New Jersey, New York, Ohio, 
Oregon, Rhode Island, Vermont, 
and Wisconsin. 

GTECH came out against video 
lottery some time ago. What's 
changed the company's feelings 
on this subject? 


Bonnie Theard 


That goes back two years ago 
when we addressed a (lottery) in- 
dustry convention and brought up 
some concerns about the emer- 
gence of video lottery. 

We did have a cautious ap- 
proach to video lottery because it 
was largely undefined. At a certain 
point in time, the way some people 
talked about video lottery, it seem- 
ed to refer to slot machines without 
the management systems we feel 
should be inherent in a lottery 
system. 

What we objected to more than 
anything was the name “video lot- 
tery” in that context. Subsequent- 
ly, the industry has developed fur- 
ther. We are not talking about slot 
machines and there are a number 
of control requirements that make 
it a lottery. 

Were really a technology com- 
pany and provide technology to 
our customers in the lottery in- 
dustry. We see video lottery as a 
growth opportunity for lotteries. 
This is something that government 
lotteries want to explore and we're 
in а supportive role with those 
customers. 

Has GTECH developed a central 
computer system to handle the 
Iowa experiment or will the pre- 
sent on-line system in place be 
used? 

We've developed a central com- 
puter system specifically for video 
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lottery accounting and manage- 
ment. It is similar, but not identical 
to our on-line lottery. The function 
of video lottery is slightly different 
than the function of regular on-line 
lottery. 

We've developed a system that 
does monitoring, accounting, 
business reports, and tracking of 
security issues. We installed the 
first of these systems in Western 
Canada in Winnipeg this past July 
for the Western Canadian Lot- 
teries Corporation (WCLC). 

The Iowa Lottery informed us 
that GTECH will supply both the 
video lottery terminals (VLTs) and 
the service for them during the ex- 
periment. How will GTECH han- 
dle machine service? 

We already have an infrastruc- 
ture in Iowa, supplying the Iowa 
Lottery. We will build on that by 
hiring additional technicians. Part 
of the infrastructure is the com- 
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puter center, repair depots, and 
supplies. 


"We see video lottery 
as a growth opportunity 
for lotteries. This is 
something that govern- 
ment lotteries want to 
explore and we're in a 
supportive role with 
those customers.” 


Isn't an on-line system more ex- 
pensive than a dial-up system? Is 
there a reason for choosing 
on-line? 

It's not necessarily more expen- 
sive. We feel the on-line system 
provides for better accountability 
and control. It was at the election 
of the Iowa Lottery to go with on- 
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line. They did their own research 
and set the requirements. We've 
responded to the Iowa Lottery re- 
quest to supply equipment and 
software. 

The basic difference is that on- 
line occurs in real time. It provides 
the operating agency the oppor- 
tunity to conduct various kinds of 
checking and reporting. The com- 
munications are instantaneous, 
where with dial-up the communi- 
cations are intermittent. 

Some systems dial-up once a day, 
some can dial-up with every tran- 
saction. We feel there is more infor- 
mation available with on-line. Lot- 
teries we've talked to think on-line 
will give them increased manage- 
ment capability and further 
options. 

How long has GTECH been the 
on-line supplier for Iowa? Wasn't 
Scientific Games the previous 
supplier? 
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Iowa went out for bid again for 
their on-line system and GTECH 
was selected to provide that 
system. There were several 
months between the end of the 
Scientific Games original contract 
and the beginning of the new 
GTECH contract. GTECH pur- 
chased an option to execute those 
few months. Our operation in Iowa 
is virtually new. 

We've heard from other states, 
specifically Maine and Kansas, 
that coin machine operator- 
sponsored video lottery bills going 
through the Legislatures are 
meeting with formidable opposi- 
tion from GTECH. Does GTECH 
have a comment? 

I know there has been some 
legislative activity in those states 
and others. Our relationship in 
those states is with the respective 
lotteries. We support or respond to 
lottery requirements. We do oper- 
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CALL TODAY ... ASK ABOUT OUR 
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1-800-395-8880 


EXCLUSIVE RESTRICTED 


ate the lottery in both Maine and 
Kansas. 

We have no policy or no specific 
direction to block coin machine 
operators. We assume and look 
forward to working with existing 
operators in additional states as 
they come up with video lottery. 


‘We re aware of the 
role of the (coin 
machine) operators and 
we think we will be for- 
ming alliances with 
them to develop this 
business.” 


I understand that at a legislative 
hearing in Kansas a represen- 
tative of GTECH painted a very 
negative picture of the results of a 
coin machine operator-sponsored 
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bill. In this case, an eye-witness ex- 
plained that GTECH put down the 
operator-sponsored bill and press- 
ed the company forward as a sup- 
plier who can do more for the state 
and provide it with a larger portion 
ofthe proceeds. That's what we're 
talking about. 

I'd have to do some research on 
who was talking in that instance 
and what was said. AsI previously 
stated, we don't have any fixed 
point of view regarding operators. 
If called upon to testify, we would 
address what we thought were the 
merits or the flaws of a given piece 
of legislation, based on our ex- 
perience as the leading lottery sup- 
plier in the world. 

GTECH is interested in this new 
market. Yet coin machine opera- 
tors have traditionally placed all 
coin-op equipment in the types of 
locations where video lottery ter- 
minals are located (on-premise, 
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liquor-licensed establishments). It 
would seem that there might be a 
way for all the groups who have 
something to offer to come 
together. 

We assume that will be the case 
in a number of states as this in- 
dustry evolves. We're aware ofthe 
role of the operators and we think 
we will be forming alliances with 
them to develop this business. 

The situation in Iowa, where 
coin machine operators will not be 
connected with the video lottery 
experiment, would tend to make 
the operator population feel less 
likely to believe a partnership can 
be formed later. If the Iowa Lottery 
is successful with the non-operator 
test, why would it want to imple- 
ment a statewide program with 
operators? 

The situation in Iowa was a 
choice made by the Iowa Lottery. 
Had it been otherwise, we would of 


course have worked with the 
operators. We doubt that the Iowa 
case will be the scenario 
everywhere. 


“We hope to be part of 
video lottery success. 
И/е ге monitoring 
developments in the 
industry and respond- 
ing to opportunities. '' 


Won'tthe Iowa experiment set a 
precedent? 

It’s a hypothetical question 
whether Iowa will set a precedent. 
There are other precedents—South 
Dakota, Montana, the Atlantic 
provinces in Canada. We're willing 
to work under either scenario. 

I haven't heard anything about 
GTECH exhibiting at any of the 
coin machine industry trade 
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shows or making any overtures to 
members of our industry to work 
out some kind of partnership in 
perhaps another state. Are there 
any plans along these lines for the 
future? 

I think so; it will happen on a 
state-by-state basis as legislation 
passes and momentum moves for- 
ward. And we're newcomers to the 
video lottery business. Iowa is the 
first state in which we will supply а 
full system. We are looking at 
some of those relationships and we 
are talking to some operators. I 
can't tell you who and where for 
business reasons. But I think 
you're going to start to see that. 
You're probably going to see us at 
industry shows. 

The Iowa Lottery told us that 
GTECH will be writing the soft- 
ware for the VLTs. Is there not an 
agreement between GTECH and 
Merit Industries for its VLT 
software? 

We have licensed video terminal 
technology from Merit. We shop- 
ped around and looked at various 
VLTs. We liked the style and ap- 
proach of the Merit machines and 
have entered into an agreement 
with them to license their tech- 
nology. We will be manufacturing 
the equipment and building the 
software, using Merit's technology. 

Since GTECH has not produced 
VLTs before, have you created а 
department for this product? 

We have created a department 
for videolottery opportunities. We 
are drawing on our manufacturing 
and software infrastructure, as 
formerly indicated, and we will 
continue to build on our function in 
this area as the opportunity grows. 

How does GTECH view its long- 
range role in the future of video 
lottery? 

GTECH believes that with pro- 
per regulation and control this can 
be а successful industry. We hope 
to be part of that success into the 
future. We're monitoring develop- 
ments in the industry and respon- 
ding to various opportunities. [1 
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TITLE ARTIST 
Label & Number/Distributing Label 


1. Everything I Do, I Do It For You 
A&M 1567 Bryan Adams* 


2. Fading Like A Flower 
EMI 50355 Roxette 


3. It Ain't Over 'Til It's Over 
Virgin 4-98795 


4. Winds Of Change 


Lenny Kravitz 


Mercury 868 180-4 Scorpions* 
5. The Promise Of A New Day 

Captive 4-98752/Virgin Paula Abdul* 
6. Every Heartbeat 

A&M 1557 Amy Grant* 
7. 3 A.M. Eternal 

Arista 2230 The KLF* 
8. I Can't Wait Another Minute 

Jive 1445/RCA Hi-Five 
9. Motownphilly 

Motown 2090 Boyz II Men* 


10. Things That Make You Go Hmmmm... 
Columbia 38-73687 C&C Music Factory* 


11. Summertime 
Jive 1465/RCAD.J. Jazzy Jeff & Fresh Prince 


12. Crazy 
Sire 4-19298/W arner Bros. Seal* 


13. Time, Love And Tenderness 


Columbia 38-73889 Michael Bolton* 
14. Unforgettable 

Elektra 4-64875 Natalie Cole* 
15. I Adore Mi Amor 

Giant 4-19204 Color Me Badd* 
16. Too Many Walls 

Polydor 867 134-4/PLG Cathy Dennis* 


17. Temptation 
Cutting 4-98775/ATCO Corina 


18. Good Vibrations 
Interscopre 4-98764/East West Marky Mark 


19. Now That We Found Love 
Uptown 54090/MCA Heavy D. & The Boyz 


20. The Motown Song 
Warner Bros.4-19322 


* available on vinyl 


Rod Stewart* 
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Compact Discs 


TITLE ARTIST 
Label & Number/Distributing Label 


1. Metallica 


Elektra 61113 Metallica 
2. Unforgettable 

Elektra 61049 Natalie Cole 
3. C.M.B. 

Giant 24429/Reprise Color Me Badd 
4. Luck Of The Draw 

Capitol 96111 Bonnie Raitt 
9. Cooleyhighharmony 

Motown 6320 Boyz II Men 
6. Gonna Make You Sweat 

Columbia 47093 C&C Music Factory 
7. For Unlawful Carnal Knowledge 

Warner Bros. 26594 Van Halen 
8. Time, Love And Tenderness 

Columbia 46771 Michael Bolton 
9. Spellbound 

Captive 91611/Virgin Paula Abdul 
10. Heart In Motion 

A&M 15321 Amy Grant 
11. Robin Hood: Prince Of Thieves 

Morgan Creek 20004 Soundtrack 
12. No Fences 

Capitol 93866 Garth Brooks 
13. Out Of Time 

Warner Bros. 26496 R.E.M. 


14. Homebase 
Jive 1392/RCAD.J. Jazzy Jeff & Fresh Prince 


15. Extreme II Pornograffitti 
A&M 5313 Extreme 


16. Boyz N The Hood 
Qwest 26643/W arner Bros. 


17. Shake Your Money Maker 
Def American 24278 The Black Crowes 


18. Slave To The Grind 
Atlantic 82242 


19. Into The Great Wide Open 
MCA 10317 Tom Petty & The Heartbreakers 


20. Efil4zaggin 
Ruthless 57126 N.W.A. 


Soundtrack 


Skid Row 


CONGRATULATIONS 
ROWE! 


We commend you, and all the Rowe staff, 
on your winning of the 
1991 Most Played Jukebox Award. 

While we are naturally disappointed that 
NSM did not win, we are none the less proud 
to be a competitor of a company with the 
professionalism, the spirit, and the integrity of 
Rowe International. 


li). Bo Bt 


Ullrich D. Schulze Rus Strahan 
Managing Director President 
NSM - Germany NSM - America 


The Performance Machine 


"PINBALL: 
i PALACE : 


Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 


Purchase 
your used 
equipment from: 


Тен ORLEANS 
Noverty Co. 


Ш /n business for 50 years! 


Ш International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


Ш Each and every game 
beautifully refinished like new 
by experts. All games authen: 
tic. Legal factory models. 

Ш Get on our mailing list for our 

latest price bulletins or call 

Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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We have always felt that it is vital to find out what our readers are 
thinking. It was suggested to us several years ago that we should 
devote a page to hearing readers' views. We complied and have 
regularly printed the compliments and complaints we've gotten. 

Last month we decided to zero in on what operators view as the 
most pressing concerns in the industry. It was up to you to either 
answer the questions posed or express your opinions about 
whatever else is on your minds. We will periodically change the ques- 
tion but continue to invite you to tell us what you are thinking. We are 
counting on you. Your opinion counts! 


""What are your most serious 
concerns about the industry? 
What can be done about them?’’ 

I am concerned about pricing 
and splits, both of which are way 
too low. Other operators are going 
broke because they think pricing 
is high enough and their splits are 
satisfactory. 

If equipment prices keep going 
up and our player base keeps get- 
ting smaller, it doesn’t take 
anyone with an IQ above moron 
to figure out that we need higher 
game-play pricing and higher 
commission splits. There should 
never be any game pricing below 
three for $1 or commission splits 
less than 60/40 in the operator’s 
favor. Why are so many operators 
in the dark ages? They see price- 
raising all around them but are 
scared to raise their own prices 
and commissions. 

These people need to retire— 
sorry about being so blunt, but 
some of these guys need to wake 
up or get out now. It’s obvious that 
you will be getting out sooner or 
later anyway because you are 
slowly going broke, so why take 
everyone else with you? The 
equipment that you have on loca- 
tion is just plain embarrassing. It's 
old, dirty, and quite often doesn’t 
work right. 

What, you say that you can’t af- 
ford new equipment because the 
price is too high? Well, here is 
another shocker! It’s supposed to 
be high or manufacturers can’t 
supply good stuff. They need to 
make a good profit, just like you. 
And secondly, take some business 
counsel—it doesn’t take much 


thought to figure out that if your 
expenses go up your prices must 
go up, too. 

I have a small route (about 300 
pieces). I guarantee you that I 
would be out of business already if 
I didn’t have at least 60/40 splits 
on all of my equipment (some 
more). I also have every game 
priced as the manufacturer 
originally put it out, with very few 
exceptions. Our customers have 
accepted this pricing just fine. 

Weare in a small, economically 
depressed farming community in 
the Northwest. If we can do it, 
then you people with large 
populations to work with certain- 
ly can, too. 

Analyze your business, guys. If 
it weren't for gray games many of 
the present operators would be 
gone. I say make each section 
carry itself. Why should video 
poker games subsidize amuse- 
ment? 

A concerned 
Northwest operator 


With all the talk of trying to get 
support for anew dollar coin, why 
hasn't anyone addressed the fact 
that the Susan B. Anthony dollar 
coin was too hard to distinguish 
from aquarter by touch? You had 
tolook at it, not just feelit, to know 
it was a dollar. 

Making it a gold color won't help 
when you reach into your pocket 
for the proposed new coin and 
can't just pull out a buck. It needs 
to be convenient in order for peo- 
ple to want to use it, not annoying 
like the Susan B. turned out to 
be. O 

Dave Morgan 


What are 


the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 
about them? 
Answerthe ques- 
tion or spill. 
your guts on 
whatever else is 
on your mind. 
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State Sales’ Steve Koenigsberg (|) and Betson's John Margold by Crompton's 
Shootout cover-the-spot game, distributed by Betson. 


Bay Tek's Larry and Lori Treankler by the improved versions of The Clown Rolldown 
and Fielder's Choice. 
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Richard Gershman (|) of Brady Distributing's Miami office and Zamperla's David Martin 
by the Super Kick soccer game, and Italian piece handled by Zamperla. 


Lenore Fromm of Randy Fromm’s Arcade School with Alex (c) and Greg Malavazos of 
Quick Silver Development Co. 
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Skee-Ball Inc.'s Joe Sladek (I) and Irv Abbott with the company's new game, Barnyard 
Babies. 


At the Bob's Space Racers booth, (1-г): David Wise (Bob's), Bill Eaton of Nickels and 
Dimes, and Sandy Mendes (Bob's). 
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At HMS Monaco, (l-r): Bruce Haber (HMS), Gordie Potratz (Maple City Amusements), 
Dan Spangler (Namco), Judy Potratz (Maple City), and Ira Erstling and Steve Schulman 


Andrea Schatz (І) and Bernd 
prototype. (HMS). 
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Acme Premium's Jeff Parsetick (I) and Jack Kelly (c) with Fun Fair Arcade's Joesph 
Cava. 


From left: Rolf Sandahl of Norway and Tore Edling of Sweden (both with Kenny's of 
Scandinavia), Jim Pietrangelo of Premier, and Don Nelson of C & D Vending by the 


Player's Touch VLT. 


Grayhound's Tom Ricci (I) and Thomas Carey are proud of the new Kiddie Crane. 
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Billiard enthusiasts, (1-г): Steve Walker of Amusement Emporium, Dick Shelton of Proud of the new Cougar Darts, (l-r): Dave Kristal, Alan Schafer, and Melody Sutkowi of 
Valley, Roger Rasmussen of Music Services, and Gregg Elliott of the VNEA. Valley; Glenn Freed of Wico; and Phil Scarborough of Star Service. 


Dan Campbell of Imeedan Sports inspects the award-winning Meucci booth with Meuc- 
ci's Jim Hollingsworth, “бат” Martin, and “Little” David Howard. 
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NANCO's Mike Petren and George Smith with Bruce Pomroy and Richard Rheinhart of 
Enchanted Castle. 


rt World's Kathy Poirier and Keith Shupp. 


Chuck Lampe (I) of General Coin with Da 
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Golden Years' Bill Valuch (I) demonstrates his machine to М. Nomuri of Taito. 
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Competitive Products team, (l-r): Kym Wentzel, Ginger Ray, Kyle Wentzel, Kyrt Went- 
zel, and Bill Ray. 
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Leroy Hancuff (г) with Bundra Games’ Brian Wicks (|) and Frank Bundra. 
Mike and Roann Adams watch as Gregory Wilson (г) tries Thum-B-Ball. 
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At the Leprechaun booth, (l-r): the company's Bill Cravens, Todd Cravens, and Paul Wiederaenders, and Kem Thom of 
Western Automatic Music. 
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Wrestler “Jake the Snake" helps promote American 
Technos' WWF Wrestle Fest, with the company's Greg 
Rice looking on. 


From left: C.S. Carter of Carter Amusements, Peter Coulas of Grayhound, and Jack Moreira of Ontario Amusements in 
Toronto, Canada, by the Cherry Master. 


i 


At the Digital Disc America booth, (l-r): Vicki Holt, Rich Grant, Mark Loethen, and Peter Walters of Digital Disc-U.K. 
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bats 


Silent Partner’s Ted Furkin with Car 
Meter. 
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PLAY METER AMOA-6 OCTOBER 1991 


AMOA ЕХРО ’91 


and Stephanie 


At the LazerTron booth, (l-r): Ron Carrera, Matt Kelley, Victoria К 


Surrounding Vari-Tech's new Circus Hi-Rise, (l-r): Vari-Tech's Larry Thatcher, Reggie Moultrie, and Tom Kane, and 
Roberto Hernandez of R & M Distributing. 


А bank of players enjoy Namco's new redemption game, Golly Ghost. 
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Randy Fromm of Randy Fromm's Arcade School shoots 
afew hoops at the National Sports Games booth. 
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Global Billiards president Torben Gramstrup (c) with 
David Howard (1), the 1991 Canadian 9-Ball champ, and 
Earl Strickland, the W.P.A. world champ. 
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At the American Shuffleboard booth, (l-r): the company's 
Sol Lipkin, Dick Delfino, and Herb Perkins. 
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Rachel Davies shows the finer points of Williams’ Super High Impact to Eric Mehlhaff 
of The Underground. 


From left: David Bishop of Atari, John Blouin of James Industries, Ann Hayes of Atari, 
and Kevin Hayes of Namco. 


Buzz and Sue Bruner show the new Tekbilt bill acceptor to Irv УаНа of Quantum 
Industries. 
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Terminator 2, the dedicated video, won the top honor: AMOA's choice as Best New 
Equipment. 


SNK's Susan Jarocki and Paul Jacobs reprise their appearance on Play Meter's 
September issue cover. 


Alaine Peterson and Sara Shuster take a look at GaMCO's Boogiemen with the com- 


pany's Ron Yaffe. Meltec's John McEwan (I) and Blair Schopp of Starburst Coin Machine by Shoot Out. 
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Play Ball! Cards and Novelties’ Alan Chamey (I) and Nicole Schraber dili with Evan Brown (I) of B&B Music joins Plush Appeal’s Darleen Hansen, Catherine Flet- 
operators Bill Englehart and Butch Berglund of Bill's Vending. chinger, and Daryl Fletchinger. 


Justin Magee (I) and David Jackson of Action Jackson Amusements with Valerie Dave Courington (I) of Tornado Table Soccer takes on Richard Lafleur and Greg 
Sudberry and Victor Bugariu of new plush supplier West Coast Plush. McFarland of L.F. Lafleur & Sons. Tornado’s Mick White (c) of Tornado looks on. 


STYLE ASIA INC 


Style Asia’s Ash Pamani (I) shows goods to Roger Small and Joe Brescia Jr. of Jackpot 


Larry (I) and Diane Slavin with Kiddie Rides USA’s Joe Demarsico and Stuart Heller. Amusements. 
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Hawaii's Denny Miyasato of Video Vend (с) is at home with Plush-4-Play's J.P. Peter- 
son, Joe Bates, Kathy Askew, and Ed Elliott. 


Ат : 
\ d: Leisure Entertainment’s Moishe Yeshaya and Jed Forman beside their new electric 
Mohawk Music's David Strahan (I) and Dawn Strofflin with NANCO's George Smith. pull-tab machine. 


The Mayoni VIPs, Issac Glazer (I) and Issac Ben-Yehuda, beside their popular Mini- 
Pinball and Zord Robovend. 


Susan Sekowski (r) and John Romans of C. Itoh & Co. enjoy a game of Dynamo Deluxe 
Air Hockey. 
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NSM'a Ме Schulze (|) and Rus Strahan with Operator’s Distributing's Steve Hender- 
son, who accepted this jukebox — won in a contest by his customer. K.D. Music. 


By NSM's new American-designed jukebox (l-r): Horst Niederlein, Rus Strahan, and Dr. 
Thomas Kuhl. 


Dan Wagner (I) of Standard Change Makers demonstrates his ticket dispenser to Don- : | — — d 
na Sutherland and Brad Weiss of Canadian Amusement Game Supplies. At the ASCAP booth, (l-r): Mark Azevedo, Bell Lee, and Mark Ferrell. 


PLAYMETER — AMOA.]2 OCTOBER 1991 


Valerie Carp and Bill Long of Clever Devices welcome Pacific Rim Vending's James 
Foley. 


At the Coin Bill Validator booth: Phyllis O'Reilly and Tim O'Reilly of Alouette 
Amusements flank Bill Egan of WKE Advertising and Joe Vogel of Coin Bill Validator. 


54 


In control at Coin Controls, (Ito г); Michael Meisinger, Jim Brendel, Richard Williams, 
and Ellen Evans with Clyde Knupp of Amuse-O-Matic. Randy Fromm (1) visits Hantarex's Raymond Fontana, John Hickey, and Mario Martelli. 
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Romstar's Joyce Kaehler (г) takes a look at the Quality 


Piush wares with Quality owner George Snyder and wife 
Lee. 
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At the May-Lei booth are Ron and Jim Adams of Metro 
Games (second and third from left) with company 
representatives Jerry Lasano (I), En-May Chu, and 
Metro's Dwayne Ray. Raymond Lonsway (I) and Michael Saadeh of Step-n-Roll Dolly share space at WICO's booth. 
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From left: Space Age Electronics' Carl Fleischman, Ү.С. 
Park of A-1 Electronics in Korea, Mikiko Fleischman, 
Leon Telvi of Video Americano, and Space Age's Connie 


Stowell. 
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Aldo Maggi (г) of Maggi Coinature with Richard Currie of 
Coin Controls. 


David Pickel and Tim Caldwell of Drew's Distributing flank Doug Barrett of Southland Amusements and Ronnie Ridley 
of River City Amusments. Frank Minnella of Lock America talks with operators. 
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At the McO’River booth, (I-r): Glen Kalhar, Dennis “опе eye" Sitcler, and Mitsuo 
Kimura. 


Music makers Jerry Gordon (I) and Joel Friedman (г) of Rowe and Rus Strahan of NSM 
clown around on the “пешіга!”” ground between their booths. 


Jerry Sheaks (I) and Tony “‘Spaghetti’’ Maniscalco of Pioneer promoting their Burger 
King program. 


From left: Strata's David Thiel, Larry Hodgson, and Elaine Ditton. 
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Want to talk pool cloth? From left: D&R Industries' Lynndon Ruber, Juan Urrutia, 
W.P.A. World 9-Ball champion Earl Strickland, Mike Geiger, Dan Canfield, and Dennis 


^ P E . 
r Vic Fortenbach (I) pictured with Steve and Molly Horniak 
Ruber. 


Play Meter's technical write 
of Deltronics. 
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Rich Poling of J.R. Minick greets David Cottrell (c) and Jim Frye of Brad 
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C. Koughn (r) of Standard Metal Typer watches as David Sanchez of Video Masters 
Harvey Campbell and his daughter Debbie of Mobile Record Service. 


tries their machine. 
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Lindley Hughes (1) of American Simulators and Juan Vasquez of Falgas USA exchange Good Stuff company reps Hank Mackin and Stephen Chernin flank Michael Getlan of 
industry compliments. Amusement Consultants. 


| 


кН - | 3 Atthe Coin-Tek USA booth, (I-r): Jay Roffeld of Jay's Vending, and Coin-Tek's Steven 
William Rivero (I) talks with Armando Martinez of Mexico at the EYGO Co. booth. Law, Cheryl Blyth, Steve Swanciger, and David Serido. 
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Raymond Sudie of Coin Entertainment Systems shows Aaron how to drive Carousel's 
kiddie car. Brianna Duke gets a hug from this Marilyn Monroe look-alike. 
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Romstar's Tim Jackson (second from right) with distributors (l-r): Raleigh Rossow of Glen Kellmann (I) of Electronic Information Systems and Marino Zaccaria of 
Brady, Jerry Johnston of H.A. Franz, and Dave Gilfor of Active. Technoplay take a spin in Taito's Double Axle. 


American Sammy's Norman Evangelista (I) and Dave Peckels with the company's new At the IGT booth, (l-r): Jim Groeschl of Viking Vending, Kerry Reppert of IGT, and Dave 
redemption game, Little Slugger. Gabrielli of Viking Vending. 


А happy Tecmo crew, (l-r): Jim Santa Cruz, Mike Robinson, Lou Robinson (Mike's dad), 


Jay Roffeld (Jay's Vending), and Gina Hernandez. son County Amusement. 
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Nintendo's Mike Minor (г) watches Atlas's Jim Wittler (I) and Lou Larson enjoy а game 
on Nintendo's new “Super System.” 
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A reporter from the ‘аз Vegas Sun”’ interviews John Pomeroy of Sullivan Bluth, the 
animation geniuses behind Dragon's Lair Гапа Il. 
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From left, with Rowe's new model 100-B “Тһе Patriot", are Jerry Gordon, Rex Yan- 
narell, and Joel Friedman. 
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Lisa Portillo (I) and Rita Hopple (c) of Music Operators Service discuss what they can 
do for Jodie Streeter of Antique Apparatus 
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AST KID 9100,0 
2ND SAM $9.0 
SRD РАТ $650! 
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Daniel Smith of Compu-Sports (second from left) with the Arachnid guys: Bob Mills, Randy Fromm (second from right) visits the Wells-Gardner booth, which includes com- 
Sam Zammuto, and John Hassett. pany personnel Jay Pollitt, John Pircon, Bob Smith, and Larry Brady. 
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Selectra Stickers’ Al Mosiello and Sylvia Montoya with Dale Oprandy of Oprandy Enter- 6“ i 
prises (). Kramer Mfg.'s Phil Cornick (c) and Ed Kaba with J.B. Music and Video's Rick Kardoos. 
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Hot action with ICE’s Super Chexx. 


Bonita Marie’s David Katz (I) and Lou Cappetta surround Take Ten’s Jane Adkins. 
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Imperial International's Mike DiMotta and Раш Cardea By Fabtek's Clown Around (manufactured by Star Manufacturing), (I-r): Tony Brog of Hustle Amusement, Fabtek's 
flank Peter Chou of Peter Chou Power Supplies. Frank and Jeannie Ballouz, and Summit Amusement's Todd Erickson. 
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Roger Williams Mint's Shelia Dellacona with Harry Kit- By Exidy's 4x4 redemption game, (l-r): Jeff and Virginia Kauffman (Exidy), Charles Westbrook (Exidy), and Tim and 
chener of Cloud County Community College. Cristen Hancock of Ashland Family Arcade. 
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JM USA 


Dan Clarton of American Vending Sales playing Сар- 


com's new hit, Captain Commando. At the Rock-Ola booth, (l-r): Shuja Haque, Leong Waikwong, Wang Mei-Ai, and Arthur Kareff. 
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From left: Tom Happ, Herman Parker of Alien Concepts, James Perales о! Happ Controls, and Mark McKinney and А.Н. Belam's Alex Perner (I) with Marcelo Gutglas of Play 
Christopher Morgan of Morgan Dist. Center in Brazil. 


WuUALITY 
VALUE 
SERVICE 


% | 
E „Мы 
4 


il 


The СВ Манаш, 
жемі алыл” 


Dave Depker (1) of Huebler Industries talks with Tony 
Vina and his daughter Tiffanie of Vina Amusements. 


From left: Namco's Mr. Nakamura, Joanne Anderson, 
Shane Breaks enjoys the crowd at Namco. and Mr. Iki. 
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By the Hungry Hungry Hippos from ICE, (l-r): Sam Kim, John Callahan, Jack Wilert, David Waggener (1) of VLC shows the new Model 8024 VLT to Dick Inglis (с) and John 
Ralph Cappola, and Larry Potashnick. Jordan of C & B Music & Vending. 


“er i г EM . 
Incoming AMOA president Gene Urso was honored at a WAMO-sponsored reception. The Merit group shows off the Superstar 2000 VLT. From left: Dave Rubenstein, Peter 
From left: Nicki, Tony, Millie, Nancy, and Gene Urso. Feuer, Lucy Criticos, and Lamar Forque. 
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Steve Epstein (I) checks out Class of 1812 with Bruce Sarkisian (c) of Mondial, and Gil 


Strike action on Super Bowl. Pollock of Premier. 
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In front of National Sports Games’ UB-QB, (l-r): Greg Sullivan (NSG), Lori Collins (а 
cheerleader for the Phoenix Cardinals), Кіт Cook (NSG), and John Michalski (NSG). 


At the Sunmark booth: Jim Woltman (І) shows Sevan Bab and Perr Bab his machine. 
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Jennifer Fedesna, daughter of Williams’ Ken Fedesna, pulls a ticket for the Wayne 
Hesch Scholarship Raffle. 
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Proud mom Key Snodgress of Replay holds daughter Kimberly. 


À happy Dennis Sable of Capcom's Bowlingo division with Brett Hoefler and Rick 
Helmonds of Bat-N-Race. 
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Marion Paul of Fannie Farkle's (second from left) joins the Laramie Interest bunch: A.L.D. Services’ booth crew, (l-r): Sharon Justice, Mike Dankel, Allen Justice, Sandra 

Allen Glander, Larry Morris, Tami Morris, and Jayne Jackson. Davis, and Alan Deutschmann. 
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Play Meter's Valerie Cognevich with Denny ‘‘always-a-business-card-handy’’ 
Nicholson of James Industries. 


John Gatens (I) of Southgate Amusements with Frank Bundra of Bundra Games. 
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From left: Tim Sharpe of C.D. Jukebox Kit Со., Morris Barnhart of Aeries, and Nicole 
and Charlot Loubry of Play Service. 


Terry and Rita Hopple of Music Operators Service talk with Norm Williams (г) of Daniel 
Amusements. 
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А dad helps his son score а ''smash" оп Taito's Sonic Blast Man 


Steve Pickel of Drew Distributing shows the new Hi-Lo 8 Lines to Rick Grant and Vicki 
Holt of Sunshine Distributing. 
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Sampling the Midas Touch VLT by Williams, (l-r): David Goudeau of Gerald’s 
Amusements, Vincent Marcello of Jefferson Music, and Chris Kanellakis of Nat's 


Amusements. 


PARS staff members, (l-r): Mac Alavi, Brian Bakhtiyari, Jon Hafezi, and Robert Skipper 
with the Golden Touch VLT. 
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By the new Pot-O-Gold VLT, (l-r): Dave Gilfor of Active Amusement, Mort Ansky of U.S. 
Games, Kelly Flynn and Patrick Harper of J & J Distributing. 


Who wouldn't give these ladies an order? From left: Angels Toys Ltd.'s Teresa Serna, 
Lisa Hayden, and Cindy Faith. 
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Todd Sarauer (I), Michele Dumke, and Jesse McDermott show their wares to Ken Starl- 
ing of Starling Music. 


Bob Graves (I) and Howard Williams of WICO talk with Dave Snyder of Leisure Time 
Sports and Dave Stroud of Progressive Games Dist. 


Jerry Derrick (1) of Derrick Music pictured with Tom Thacker of Hot Hits Inc. 
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At the Machine-O-Matic booth, (l-r): Hoop Fun Distributing's Bob Kontor with Paula 


Dinga, Joe Schwarzli, and Joe Federer. 


Tony Demarco (r) of Game Plan and Bill Hughes, auctioneer for U.S. Amusement Auc- 
tions, discuss upcoming auctions. 
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Jack Drummond of Strategic Communications meets the From left: Denny Nicholson (James Industries), Steve Kinder (Mars), Vince Di Vincenzo (James Industries), Paul Kuny 
real Spider-Man at Sega's booth. (Mars), and Jerry Carr (Mars). 


Good buddies Bob Whitehead of Merit (I) and Drew 
Maniscalco of Irem. 


Flanking Coin Concepts’ Luigi's Corner, (l-r): Bob Boyle of 50th State Coin-Op and CCI's Joe Tunney, Gary Warner, 
and Carl Devenio. 


George Petro, co-designer/project leader for Williams’ 
Terminator 2 video. 
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Rick Mimes (1) of Asshi Seiko talks with David Bennion of 
Appolo Video. 
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Konami's booth had great games and models. From left, are: Sara Shuster, Frank Pellegrini, Aldine Peterson, Mike 


Kubin, and Kelley Kerivan. Tim Whipple (r) of BMI offers Dock Ringo a T-shirt. 
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By Rowe's video jukebox аге Kadima New Orleans Novelty's Louis Boasberg (r) joins Marty and Lauran Bromley by Bromley Inc.'s new game , Hawk 
Friedman. Avenger. 


Smart Industries' Gordon (c) and Jeff Smart join Todd Erickson of Summit Amusement in front of the Jackpot prize 
loader. 
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Jungle Jive manufacturer Harry Levy (c) with Lenny Dean (I) and Robert Keelyn of the game's distributor, Coastal 
Amusement Distributors. 


Greg Seegers of Yellow Brick Road Arcades tests his 
sharpshooting on Romstar's new gun game. 
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From left: Мег’ $ Bob Hodges, Scott Dougherty, Jim Kirby of B&B Vending, and 
Howard Smoyer (Merit). 


Magic 


Brian Sander of Vend Tech Amusements joins Hal and Phil Steinberg of Rosette. 


Lorrie Cavanaugh of Bay Beach Amusements joins Great Lakes Darts’ Marilyn Hemple. 
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The King Plush court, (I-r): Wendy Lord, Patrick Klasno, Kris Klasno, and Chuck 
Thurber (in background). 


At the Nortech booth, (l-r): Jess Thornhill (Thornhill Enterprises), Robert Sudstrom 
(Nortech), Sharon Davis and Mike Davis (BFC Enterprises), and Rich Sweet (Nortech). 


А crowd at Prizes! Bruce Austin and Kent Kingston of Mountain Coin Distrib. are flank- 
ed by Jerry Rush, Toni Endoso, Marcia Salvary, and Joe Fiandaca Jr. 
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Operator Brick Woods of Ft. Sunshine Vending in Miami popped the question to long- 
time girlfriend Susan Buzzella at the casino, and a quick trip to the chapel later they 
became Mr. and Mrs. Woods (on Sept. 13). 
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At the C.P.C. Services booth: (l-r) Harvey Goldman, Louise Karp, and Morrie Zacher of 
Eastern Distributing. 


Murrey's Ted Murrey (c) with T&M Distributing's Robert Prochorchik (I) and Mike 
Riquier. 
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MUSIC. Eu DN E Valerie Cognevich 
video and plnpal Ие Tom Yager 
fze-Meusa . IN Mc eL Chris Caire 
video тов... И Bonnie Theard 
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Wild ties and lots 
of good buys 


| (5 always hard to know 
ahead of time just what will 
dominate a trade show. This 
year's AMOA expo, held at the 
Las Vegas Hilton Convention 
Center in mid-September, was 
| no exception. We knew what we 
hoped to see, but whether we 


would or not was anyone's. 


guess. 


The 7,500 attendees wandered 
the expansive exhibit hall hop- 


ing to find that certain some- 
thing that would earn them а 

| fair return on their investment. 
While some were speculating on 
which video games to buy or 
what redemption pieces would 
appeal to players, others were 
scrutinizing the video lottery 
equipment, preparing for the 
moment their states joined Mon- 
tana, South Dakota, and Loui- 
siana in legalizing the poker 
games. 


| of optimism over the industry s 


future. My theory is that the 
brighter, more wild the ties seen 
at a show,the happier everyone 
is. Based on that, one look 
around the exhibit floor showed 
you some very happy people! 


How can anyone be down in the 


dumps with those ties! 


Operators were eager to find 


| games to give а spark i to 

| locations and they Wt 

| disappointed. Of cours: 
was one complaint: too m 

| from which to choose! 


_ Arcade operators os. pro- | 
| bably the most pleased with the 


offerings since there were many 
dedicated games geared toward 
those locations. Those looking 
for lower-cost video game kits 
were quite satisfied with the 
selection. Redemption equip- 

| ment was more sophisticated 


than ever, and who was not aw- МЕ 


"The brighter, more wild the ties seen at a show, 


the happier everyone is.” 


With the coin-op industry be- 
ing on as shaky ground as the 


| economy in general over the 


past few years, it's always a little 


frightening to say that things 
are really getting better. How- 
| ever, it did seem that there was 
very little complaining and lots 
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ed by the selection of plush and 


related items for redemption? 
And of course, there was plen- 
ty of music, pool, and darts. 


| There is no doubt that CDs аге 
| now the music of the present 

and future. Not only were 
operators seriously studying 


| Although it was the first to 
| troducea CD jukebox fivey 

| ago, the company has | 
plagu 
financial problems. | 
recently completed negoti zA 

| with a major company for fi 
cial aid, but it will, no dor 
awhile before it will be ak 
once again compete in E 
jukebox arena. — 


: what the major ene һас 
| offer, they were also interes 
| inrelated services. 


Music 


Conspicuously absent бо 
the exhibit floor was Seebu 


ued by managemen | 


Just prior to AMOA ' 91 Ro 


| introduced its new jukebox li 
 anditsnew president, Jim Gang 
ata distributor meeting in Col 
| orado Springs. Rowe has be 
| the leader in the jukebox : 
| dustry for many years, b but v 

| allow itself to rest. It contin 

| to offer new surprises and 

| duct developed in answ 

| operator requests. Its 
jukeboxe line—The Р 
 line—reflect the attitudes 

| times. The distinctive styling 
| nothing less than what 
would expect from Rowe. Th 
Patriot is available in two coloi 
 Schemes-—red, white, and bl 
| and in earth tones and gold. 


. Rowe's LaserStar CD jukeb 


| won the AMOA award for" " T 


| Most Played Jukebox” of the 
| year. Its vinyl box was also | 
| nominated for the award. Rowe 
ounced that it will discon- 
e the vinyl jukebox produc- 
n after the current run. Тһе 
any assured its customers 
there will be 45 jukeboxes 
combo units available 
rough the end of the year. 
Rowe is also still offering its 
ideo jukebox and has added a 
LaserStar video add-on kit. "We 
a need, although it may поё 
ое big. We will continue to offer 
deo jukeboxes and kits as long | 
there is а demand for them,” 
ted a company represen- 


А еугеп-Атпегіса, the German 
um that NR pesi 


Е. е сотрапу po at | 
; ACME Шоу in March 
s desig керо 


Дерті its P mnc. er i un 
out early next year. It looks 


( а while the exterior is im- 
ssive, interior quality i is bet- 
an ever. In fact, NSM is so 
n that it has one ofthe best 
layers t| at it will replace 
lamaged Бу the unit. “We 
em, we own ‘ет” is the | 
an for this program. The 
d move was in response toa 
er foe out by one ak Oy опе- 


10t accept оя) CDs 
maged by the jukebox. The 
er assumed all jukeboxes 
at fault and NSM's name 
was listed among the rest. "We 
have stated that our unit is 
| dependable and now we are put- 
| ting. our money where our 
mouth is. It is the strongest way | 
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we could think ofto say that our 
equipment does no harm to an 
operator's expensive CDs," 


noted company president Rus 
_ Strahan. 
_ Andspeaking of money, NSM 
 isoffering handsome rebates оп | 
its new Performer Grand with 


every Silver Sky purchased 
now. 


Wurlitzer is another German | 


company that is making а com- 
eback into the American market 
with its elegant New York, New 
York CD jukebox. It is billed as 
delightful to both the ear and the 
eye. One look and you'll agree. 
Wurlitzer recently opened an 
office in New York to handle 


` sales and service. The new com- 


pany president, Joe Tedeschi, 
said, "Service is what makes or 
breaks a company. We intend to 


| offer the best service available." 


Rounding out Wurlitzer's pro- 


| duct line-up is the New Orleans, 

а perfect CD for bars and res- 
 taurants, and Make My Music, a 
| vinyl jukebox with ever-chang- 
ing color with blue, red, and 
1 violet tones and an adjustable 


oneer unveiled two CD 
а ( уз | mi two 


| a variety of features in- 
| cluding a wireless remote, com- 
- puter compatibility, and mini- 
mum time between songs. 


Pioneer stressed its numerous 
programs beginning with Bur- 
ger King. Pioneer and Burger 


| King are working jointly on pro- 
| motions and an educational pro- 


gram called “Сійевіп Schools," 
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which encourages children to 
stay in school. Ten percent ofthe 
money generated from Pioneer 
jukeboxes goes to the program. 

For corporate-owned stores, 
Pioneer, in conjunction with its 
distributors, will select the 
operators who will be awarded 
corporate-owned Burger King 
locations. According to Steve 
Rogers, those selected will, first 
and foremost, be music oper- 
ators with a strong financial 
background. 

On the other hand, for un- 
solicited, franchise-owned 
stores, it will be an open market 
for competition. Pioneer will pro- 
vide a list of unsolicited fran- 
chises to area operators. 

Pioneer also featured its Laser 
Juke CD Compilation subscrip- 
tion service. With a jukebox pur- 
chase, an operator receives a 


“It’s always a little frightening to say that things 
are really getting better.” 


one-year subscription free. A 
year's subscription entitles 
operators to 21 compilation 
discs—nine in the starter kit plus 
12 thereafter. 

In addition, Pioneer has set up 
a financing program for oper- 


| ators through Firestone Fin- 


ance. For example, an operator 


can put 10 percent down and 
| pay 5.9 percent simple interest 


| for 12 months. | 
` Rock-Ola has not been very | 
| СЫН іп the CD race. However, 
it has a loyal following of 
operators and distributors who 
are hoping to see more of this 


company. Its new 100-CD 
jukebox, Trilogy, was unveiled 
at the show. It has a sleek con- 
temporary look, brushed alum- 
inum trimmed cabinet, dynamic 
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graphics, eye-level coin and bill 
entry, and user-friendly, il- 
luminated keyboard selection 
system. It also has an optional 
data retrieval system. 

But a brand-new CD jukebox 
was not the only way to utilize 
the new music medium; CD 
Jukebox Kit Co. and Digital Disc 
America offer an alternative to 
buying а brand-new CD juke- 
box. An operator can purchase а, 
kit to transform his old vinyl 45 
boxes into CD ones. 

Kits includes a disc player, 
CPU board, selection buttons, 
LED readouts, control panel, 
wiring harness, and decals. 
However, the companies cau- 
tion that the kit will only sound 
as good as the amplifier and 
speakers in the phono you plan 
to convert. 


‘I feel better than ever about the prospects for the 


ers because you'll be sorry if you 
don't." 

But no matter what form CDs 
are put out on location, there 
comes a time when operators 
realize that managing their CD 
libraries is different from how 
they handled their 45s. One 
operator, after a seminar on 
managing CDs, said, "I never 
worried too much when my col- 
lectors took their favorite 45s 
home with them. Even if they 
took one home every day, I 
wasn't looking at that much 
money. Now, with CDs, every 
single one really counts. When 
I'm paying close to $18 for one 
CD,Ibetterhave a good system 
of keeping track of them and 
where they are going." 

Two companies offering soft- 
ware to maintain CD libraries 


smart people in this business to make a lot of 


money. "' 


There are operators who 
swear by conversion kits and 
just as many that think it is 
diluting the effect of CD music. 
Here's afew comments heard at 
the show: "I have quite a few 
vinyl boxes that are in such 
good shape I hate to discard 
them yet. I have used conver- 
sion kits on them and have been 
happy. My locations are glad to 
get CD music, even if it’s not on 
a brand-new jukebox," said an 
operator in the Midwest. 

Another operator had this to 
say: "With CD music, the pre- 
sentation is very important and 
you just don't get it with a kit. 
You have to change just about 
everything in the old one. And 
don'tlet anyone tell you that you 
don't have to change the speak- 
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agree. Ted Furkin of Silent Part- 
ner and Scott Winter of Sound 
Decisions were featured pane- 
lists at a seminar geared toward 
helping operators understand 
what is involved in a manage- 
ment system. Silent Partner, 
located in Illinois, offers a pro- 
gram that can be added to Silent 
Partner systems already in 
place. Ted Furkin said that if 
operators don't begin some sort 
of system for managing their 
CDs, they will be losing money. 

Sound Decisions, located in 
New Jersey, describes its 
system as “a portable system 
that shows you complete 
jukebox information, on loca- 
tion, in seconds." 

Music Operators Service and 
Mobile Records (a fixture at 


trades shows for many years) 
discussed purchasing CDs with 
operators. Music Operators Ser- 
vice is the creator of the "CD 
marquee” and "CD highlight- 
ers." The company also offers а 
state-of-the-art computer to help 
operators keep track of their 
purchases. 


Video Games 
and Pinball 


As I was dressing for the last 
day ofthe show, I caught the tail 
end of a CNN report that stated 
an interesting and very timely 
fact. Apparently some physician 
heard parents' fears that their 
children were wasting away in 
arcades, and he undertook a 
study of the exercise value of 
video games. 

The result, as I heard it, was 
that a teenager derives the 
equivalent of “mild exercise" 
from a few hours in front of a 
game. So get those signs out, 
folks—your locations are now 
health clubs. Maybe you should 
give out extra tokens based on 
the weight your patrons lose 
playing your games. 

After indulging in my own ex- 
ercise program—pounding the 
floor at the AMOA show in Las 
Vegas—I feel better than ever 
about the prospects for the 
smart people in this business to 
make a lot of money. Being 
smart means choosing carefully 
and spending wisely, and that's 
what I'm here to help you do. 

Before I get underway, I must 
offer a simple disclaimer. There 
are dozens of new games on the 
show floor, mixed in with old 
games and prototypes. Vendors 
don't supply us with lists of new 
equipment prior to shows, so it's 
literally a "seat of the pants" 
operation. I never intentionally 
pass up a game, but it is bound 
to happen. So, for any vendors 
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whose games I've missed, I offer 
my apologies, and invite you to 
drop Play Meter a line to let us 
know. Asforreaders, you should 
nevertake my failure to mention 
a game as a negative review. If I 
see it, I write about it, good or 
bad. 

Oof! It only takes one hugely 
successful game to spawn a 
stampede of copies. That's cer- 
tainly the case with fighting /ac- 
tion games. It seems every ven- 
dor has its own entry in this 
burgeoning genre, turning play- 
ers into everything from clowns 
to cowboys to superheroes. 

In the latter category, Data 
East and Sega are duking it out 
with Captain America and the 
Avengers and Spider-Man, 
respectively. Captain America 
has more interesting game play, 
while Spider-Man delivers better 
quality graphics. Captain Amer- 
ica lets players interact with ob- 
jects in the background; if 
there's a soda machine in the 
scene, for instance, the hero can 
pick it up and throw it at an 
enemy. 

Both machines offer players 
the opportunity to choose a com- 
ic book hero, each of which is en- 
dowed with unique weapons 
and powers. I enjoyed both 
games, but for different reasons. 
Spiderman is really a visual 
treat, with very convincing 
comic-style graphics. Sega 
should have paid more atten- 
tion, however, to the sounds and 
music; I didn't think they fit the 
game's dramatic theme. 

Captain America, on the other 
hand, has somewhat lackluster 
graphics in places, but the 
greater opportunity for strat- 
egy, and the better soundtrack 
make it a better choice in those 
areas. 

The fight game category is by 
no means done with these two 


games; there's still lots more ac- 
tion here. Capcom's Captain 
Commando offers а variety of 
interesting opponents, gorgeous 
graphics, a stirring soundtrack, 
and the ability to damage other 
players. Overall, it's a tight 
package; I think it will be a 
strong piece. 

I was pleased to find that a 
couple of companies had ap- 
plied greater imagination to this 
category, introducing strong, in- 
novative games that put a new 
twist on the old fight scene. One 
of my favorites is Romstar's 
King ofthe Dragons, a medieval 
role-playing spin on the familiar 
action game. The player 
chooses from a number of per- 
sonalities, which include 
wizard, elf, cleric and others, 
and proceeds to do battle witha 
number of intriguing opponents, 
stopping along the way to pick 
up rewards. 


Everywhere he goes, there are 
plenty of people trying to shoot 
him, and rewards appear 
periodically that the player 
must be quick to pick up. The 
graphics could have been better, 
but the soundtrack and game 
play are excellent. I can't recom- 
mend these games highly 
enough. 

In something of a class by 
itself is the long-awaited 
Dragon's Lair II, produced by 
the combination of Sullivan 
Bluth (an animation studio) and 
Leland. This updated version of 
the much-loved Dragon's Lair 
uses roughly the same approach 
as the original. Technology has 
advanced enough to make the 
game more responsive, and the 
game's designers learned 
enough from their first effort to 
make П more challenging and 
enjoyable. 

In places, the player is 


"Being smart means choosing carefully and 


spending wisely.” 


I liked almost everything 
about this game; don't make the 
mistake of passing it up for some 
of the more obvious choices in 
this category. I think your 
players will appreciate the 
change—and the challenge. 

Another piece that surprised 
me was Konami's Sunset 
Riders. This game's a gas, and it 
fulfills every kid's fantasy of be- 
ing a gunfighter. The game's 
rounds have the hero walking 
through prairie towns (he can 
step into a saloon for a drink, or 
into a hotel for a very brief in- 
terlude with a lady of ques- 
tionable morals) and racing a 
horse past a freight train full of 
bandits. 


presented with multiple choices. 
Getting to the end is a matter of 
quick reaction time and good 
hand-eye coordination; there's 
not much strategy. But, as afan 
of motion-picture animation, I 
am floored by Sullivan Bluth's 
superb animated sequences. 
The laser disc material in this 
game is every bit as good as the 
best animated work you'll see on 
the big (or small) screen. Players 
willrelish the chance to interact 
with it. I recommend Dragon's 
Lair II very highly; it’s good to 
see it back. I should also note 
that Leland's done a bang-up job 
of packaging the game. The 
cabinet is simply beautiful and 
the controls feel great. 
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Rounding out the category are 
Strata’s Ninja Clowns and 
Kaneko's B. Rap Boys. B. Бар 
Boys is a game that indulges in 
offensive treatment of ethnic 
groups. The game's rap sound- 
track and street-wise motif give 
it inner-city appeal, but it insults 
the very audience the game is in- 
tended to reach. 

Strata's Ninja Clowns is an at- 
tempt to mix fighting with car- 
toon characters. I'm all for 
Strata's attempt to do some- 
thing different, but а clown is а 
character players have a tough 
time identifying with. In its 
defense, I will say that the 
game's graphics are very, very 
good, and the game shows a lot 
of imagination. 


part of the fun. The game is ex- 
quisitely animated, with cave in- 
teriors, snowy mountain passes, 
and even rivers (yes, the coal car 
navigates a river at one point) 
rendered beautifully. Only when 
the graphics stop moving can 
you see how low-resolution they 
are, but that's pretty typical for 
driving games; they look great 
anyway. This is а two-player, 
cooperative piece, with each 
player manning one gun. You 
can't control the car (there is an 
"emergency stop' button), so 
perhaps this isn't really a driv- 
ing game. But whatever it is, I 
love it and recommend it highly. 

Another driving game I liked 
quite a bit is Taito's Double Ax- 
le. This puts the player іп a truck 


“It only takes one hugely successful game to 
spawn a stampede of copies. '' 


Get behind the wheel 

There were а lot of existing 
driving games making re- 
appearances at the show, so to 
fill things out, I stretched this 
category a little to include a 
game that barely qualifies. 
Sega's Hail Chase, which is 
more of a shooting than a driv- 
ing game, is an easy game to 
like. It'S apparently based on the 
scene in "Indiana Jones and the 
Temple of Doom," in which the 
hero and heroine are careening 
around in a coal car, shooting at 
bad guys and trying to keep 
from being shot. 

Sega pulled this one off with 
incredible style, applying a 
treacherously mechanized 
(almost to the point of demonic 
possession) bench seat. It's hard 
to concentrate on the game 
while your backside is being 
tossed hither and yon, but that's 
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and runs him through the kind 
of events you see ads for on late- 
night TV. Your players will revel 
in mud races and demolition 
derbies (the objective of the lat- 
ter is to destroy as much as 
possible before you cross the 
finish line). This is a fun, com- 
petitive piece that should appeal 
to the redneck in all of us. 

The only other new driving 
piece Isaw was American Sam- 
my’s Drift-Out. This game takes 
an overhead view of the car and 
forces the player to control it 
with a joystick. The combination 
makes for a game that doesn't 
feel much like driving. 

Come out shooting 

Shooting games turned out in 
spades at AMOA. I’m pleased to 
say that here, too, creative peo- 
ple are applying their imagina- 
tions in ways Га never have im- 
agined. The mest-buy here—and 


clearly the best overall video at 
AMOA (possibly the best ever 
made)—is Midway's Terminator 
2. This game is, from top to bot- 
tom, the closest thing to perfect 
I've ever seen. It's exciting, 
entertaining, technically ad- 
vanced, and brilliantly ex- 
ecuted. 

I don't need to launch into a lot 
of detail about it; that you could 
hardly get near the game during 
the show is evidence ofthe kind 
of excitement it generated 
among AMOA attendees. I will 
call out the high points. The 
quality of the graphics are as- 
tounding. Midway called upon a 
combination of still and moving 
digitized images from the film 
with drawn backgrounds, 
characters, and objects to create 
a very real, almost frightening 
game. 

What's more, it makes the 
player think a little and pay at- 
tention. Sometimes the chal- 
lenge is to find a way to shoot 
your opponent without damag- 
ing the people and vehicles that 
are helping your cause. It seems 
every drawn object responds 
somehow to gunfire. The guns 
feel good, and the feedback 
mechanism seems to vary 
depending on what you hit. 
Don’t waste any time thinking 
about whether to buy this game, 
just buy as many as you can, 
because I believe it will break 
records. You'll never forgive 
yourself if you let this piece go 
out of production before you get 
your share. Iam simply in awe of 
this game and of the talent ap- 
plied to its creation. 

I fell in love with another 
shooting game, a rather silly 
piece from Namco called Golly 
Ghost. This is a redemption 
game (also discussed in that sec- 
tion), but I couldn't help but 
bring it up here. Namco used a 
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combination of а diorama (a 
three-dimensional “sculpted” 
scene) and video overlay to con- 
coct the most thoroughly en- 
joyable redemption game I've 
ever seen. The diorama is the 
background and it's mechaniz- 
ed in perfect synchronization 
with the video images of the 
ghosts. The ghosts fly in and out 
of a toilet, а refrigerator, and 
other objects in the diorama. 
Between scenes, when the 
scores are being tallied, the 
diorama disappears and the 
video is crisp and clear. 
Players will find this game 
magical and non-violent. Even 
though the control is a gun, the 
player never shoots at anything 
remotely resembling а person 
and nothing shoots back. It 
should have tremendous appeal 
across age lines. Golly Ghost is 
silly and fun and would make an 
excellent piece if you're con- 
sidering trying redemption in а 


location that doesn't currently | 


support it. This two-player, com- 
petitive game is practically a 
sure thing. 

A shooting game with a twist 
is Jaleco's Gun Baron. Here, the 
player sits in a mechanized seat 
(actually, the entire platform is 
mechanized, moving player, 
controls, monitor, and all) and is 
flying against both a barrage of 
enemies and a timer. The game 
left me scratching my head a 
little—the player flies a biplane, 
but it’s equipped with rockets 
and winds up shooting at jet 
fighters, tanks, and other 
modern weaponry. That part 
doesn't fit, but it's still a fun 
game. I prefer the timer to the 
"life" (you get shot down, you 
lose one life) approach used in 
most flying/shooting games. 
The mechanized platform 
moves jarringly, but then I sup- 
pose a biplane does, too. The 


game is fun, and the combina- 
tion ofthe moving platform and 
the decent graphics will draw 
players. 

An odd entrant in this class is 
Romstar's Skeet Shoot. A large- 
screen monitor stands in front of 
two rifles and graphical skeet 
are launched across a familiar 
segmented-arch tournament 
overlay. Depending on where 
the skeet is hit, а number of 
points are registered. Skeet 
Shoot is а very realistic simula- 
tion of the real thing (except 
there's no feedback on the gun). 
The graphics and sounds, while 
not stunning, are adequate for 
the job.Ilike this one as a street 
piece in locations that might not 
be right for traditional videos, 
especially where there is a more 
mature crowd. 


One game you can probably 
put wherever you like is Bet- 
son's Who Shot Johnny Hock? 
This follow-up to Mad Dog 
McCree works exactly the same 
formula as its predecessor and 
there's no reason to expect 
Johnny Rock to be less suc- 
cessful. True, there's a fair 
measure of bad acting and the 
gun is often less than accurate 
(sometimes the game fails to 
register even obvious hits), but 
players seem willing to forgive 
the flaws. 

Once again, the quality of the 
production is quite good. Play- 
ers are drawn in by the realistic 
feel of the game. Johnny Rock is 
a gangster motif, with bad guys 
popping out of doorways and 
jumping out from behind things. 


PLAY METER 


'91 


It'saformula that works for this 
high-tech shooting gallery and 
should bring а new wave of in- 
terest to any location that did 
well with Mad Dog. 

Ididn't make "flying games" a 
separate category. But if I had, 
Atari's Steel Talons would take 
the prize. What's interesting is 
that the graphics are fairly 
primitive, but the controls are— 
from what little I know of heli- 
copters—very realistic. The 
monitor simulates a heads-up 
display and the player's chal- 
lenge is to take off, destroy 
enemy objectives (some of which 
appear in a desert setting— 
imagine that!), and land without 
being shot down or opening а 
crater in the landing site. 

Imust confess that I was never 
able to actually play the game; 


“Тһе new Regulated Gaming Institute and 
operator associations can stop the state from 
intruding on our business. '' 


people seemed to park in it for 
the entire day. Atari must have 
had a special crew to drag peo- 
ple out of the game when the 
show closed. What makes this 
game a winner is not the cubist 
graphics, but rather the chal- 
lenge of flying a realistically 
presented helicopter simulator. 
The game will make a killing 
because players will keep 
shoveling money into it until 
they gain that sense of ac- 
complishment that comes from 
completing the mission. 

Then, just to keep things hop- 
ping, Atari put a button on the 
control panel labeled "real heli 
flight," with the warning that it 
be pressed by "experienced pi- 
lots only." What a come-on! Any 
player that grows bored with the 
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game (I doubt any one player 
will be permitted to play long 
enough to get bored, but that's 
beside the point) merely needs to 
push that button, and suddenly 
he or she has a whole new set of 
skills to master. Steel Talons is a 
great package. 
The final frontier 

Games still periodically put 
players in imaginary craft, fly- 
ing through some imaginary 
space (in this universe or some 
other). This category had some 
interesting entries, but the most 
notable is Namco's Starblade. 
This is а huge sit-down game 
that has the player piloting a 
good old-fashioned space fighter 
with the screen showing the 
| view from the cockpit. Remem- 
ber the old Exidy game? Well, 
Starblade is to that piece what 
the electric light is to the oil 
lantern. 


If there's a dollar to be made in this field, you can 


makes the game impossible to 
view from an angle. Also, don't 
expect tremendous depth of plot 
here. Starblade is a straight- 
ahead space shoot-em-up that 
players will go nuts over. You 
might want to invest in an exter- 
nal monitor, at least while the 
game is new, so other potential 
players can watch the action. 
Tecmo, which seems very 
comfortable with the rolling- 
background style of space 
game, has introduced a new one 
called Thunder Dragon. This 
vertical-format space shooter 
has decent graphics and chal- 
lenging game play, including 
pick-up items that change value 
as they move around the screen. 
The number displayed at the 
time the object is picked up 
determines the award. Thunder 
Dragon—at least asI played it— 
got treacherous very quickly. 


bet government is looking into it. 


This new game is much more 
than arehash of an old concept. 
Namco turned it around and 
gave it a style unlike any I've 
seen. The game's greatest feat is 
its 3-D graphics, better shaded 
and seemingly more detailed 
than Atari's Steel Talons. Yet, 
even for the complexity of the 
graphics, the animation is 
smooth; Namco's got some ser- 
ious computing firepower inside 
this game. 

Players care very little about 
that, though. They ll revel in this 
game's combination of a nostal- 
gic theme (very reminiscent of 
the battle scenes in "Star Wars") 
and realistic graphics and 
sounds. The display is lensed to 
enlarge the image, but that 
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I'm по whiz, but I found the 
game too difficult to play after 
what seemed like the briefest of 
moments. 

The strategy's the thing 

This category is something of 
a catch-all; Icallthese "strategy 
games" for lack of a more ap- 
propriate moniker. The best ex- 
ample ofthis at the AMOA show 
was Atari's Off The Wall. This 
delightful game is а combina- 
tion of Pong, Breakout, Arka- 
noid, and every other game 
you've ever seen with paddles, 
balls, and barriers that go away 
when you hit them. 

Indeed, Off The Wall starts out 
looking like à simple copy of 
other paddle games, but as the 
players advance, the game 
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takes some devious twists. But 
always (well, almost always), the 
first player to break through the 
layers of blocks to get to the 
center not only wins the round, 
but is awarded the point value of 
all the remaining blocks on the 
board. That's frustrating as hell 
and, in a way, that's wonderful 
for business. Players who com- 
pete against each other (that's 
how this game works best) will 
keep dumping money in and 
electing to continue the game to 
see what the later rounds look 
like, so the underdog can have a 
chance at the lead. 

Ilike this game about as much 
as I liked Rampart for many of 
the same reasons. It's an in- 
novative approach for a game. 
In а way, I see Atari's strategy 
games as something like chess 
for the video generation. Off The 
Wallis a good, challenging, fun 
game. 

American Sammy's entry in 
this category, De-Block, is a 
send-up of Tetris. Instead of 
rotating the incoming puzzle 
pieces, you rotate the entire puz- 
zle, which bounces back and 
forth within its walls. There are 
interesting elements to the 
game, but I don't think players 
will want to succeed badly 
enough to try repeatedly. 

Kaneko's Magical Crystals is 
а cute, non-violent strategy 
game that has little men in 
wizard's caps milling around 
picking up rewards. The action 
takes place on a variety of 
shaped platforms, which, in 
higher levels, move around and 
create a fair challenge. This is 
another good family piece that 
will fit well in locations with 
younger and female players. 

I didn't declare а separate 
"sports" category, so I decided 
to put Midway's Super High Im- 
pact football game in the 


AMOA ЕХРО 791 


ол section. That's a fitting 
place since this game, like High 
Tt mpact, separates winners from 
losers based on their selection of 
play strategies, not just how 
rapidly they can rattle the con- 
trols. This new game (which I 
think Midway could have wait- 
ed another year to introduce) 
| adds a football card dispenser, 
more detailed statistics, and a 
"fighting mode" in which the 
player gets to participate in а 
gridiron free-for-all. 

_ Thisis at least as good a piece 
| as High Impact was, but not so 
much better that it had to be 
done so soon. Super High Im- 
| pact, like its predecessor, is à 
 masterful mix of digitized and 
| drawn animation that sets new 
Standards for the quality of 
Е graphics and game play. Most 
operators are a little strapped 
for cash and Super High Impact 
will certainly replace any run- 
ning High Impacts on location 
now. But for those operators 
who don’t have High Impact yet, 
I can offer an unqualified buy 
recommendation for its Super 
cousin. 

Stack ‘em up 

_ Jamming multiple games into 
а single cabinet is fast gaining 
recognition as one of the best 
ways to make effective use of 
.floor space. The Мео-Сео 
System from SNK is, in my mind, 
"io best example ofthis concept. 
There were three new Neo-Geo 
games on the show floor, two of 
Bi hich І spent some serious time 
with (the third was still in pro- 
totype stage). Crossed Swords is 
а two-player fighting game, 
along the lines of boxing pieces 
іп the past in which the player 
appears as a transparent out- 
line. Crossed Swords isn't a 
highbrow fencing game, but 
rather а brutal, all-out broad- 
r Sword battle. The graphics are 


dark and brooding, and the op- 
ponents are drawn very realis- 
tically in the fashion of the 
period. Once again, I tip my hat 
to SNK for building a game that 
puts an imaginative twist on a 
popular concept. 

Your Neo-Geo cabinet can 
also accommodate Super 


Baseball 2020, a fun variation of 
yet another overdone theme. 


Here, the players wear armor (to 
avoid being killed by the fast- 
moving ball, according to the 
brochure), and the graphics are 
simply beautiful. I found the con- 
trols a little confusing—they 
didn't quite behave the way the 
instruction card led me to 
believe. Still, it is an enjoyable 
game, with quite a bit of player 
control. This is one players will 
spend the time and money to 
master. 


and the sound made you feel like 
you were at areal tennis match. 
You could actually hear actual 
tennis-playing noises from the 
court. The controller is more ver- 
satile and is familiar to those 
home game players. Nintendo is 
taking advantage ofthe player's 
knowledge of the control. 

The Super System comes with 
three games: Tennis, giving 
realistic action to а popular 
sport; Super Mario World, 
which takes on further adven- 
tures of our beloved Mario and 
Luigi; and F-Zero, а hover craft 
racing game. Nintendo has ad- 
dressed the need for more multi- 
game and cheaply upgradable 
videos. I'd love to see Nintendo 
assume an even more com- 
petitive role in this category. 

Capcom showed an upgrade 
(they call it "Extend-A-Life") con- 


"Multiple games in a single cabinet is one of the best 
ways to effectively use floor space.” 


The third game, and one I 
didn't have a chance to spend 
much time with, is Eightman. 
This is apparently an action 
game with a super-hero motif. 
Once again, the graphics are 
what I've come to expect from 
Neo-Geo, but I'll withhold any 
further comment about the 
game until I can see it up close. 

Nintendo brought its higher- 
tech Super System to the show 
and received а warm welcome 
from those ready to upgrade 
their Play Choice, although the 
company has vowed to continue 
to support Play Choice as long 
as there is a need. I only saw it 
running atennis game, so it's dif- 
ficult for me to judge. But the 
graphics were clearly better 
than previous Nintendo efforts, 
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version kit that packs three 
games into one chassis. The 
games in the “3 Wonders" 
package— Midnight Wanderers, 
Chariot, and Don't Pull—are all 
reasonably good games. Mid- 
night Wanderers is an action 
game with a child (or very short 
person) as its hero. It's a lot of 
fun with nicely done graphics 
and sounds. It's not as edge-of- 
your-seat exciting as some ofits 
competition, but I thought it was 
quite good. 

Chariot is a very good horizon- 
tal space shoot-em-up with a few 
interesting twists. Finally, Don’t 
Pull is a rehash of the Pengo 
strategy game. I didn’t care for 
the last one, but the other two 
are strong enough to make “3 
Wonders” worth investing in. 
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“Рог over five decades, 
Batman'" has beensenigyof the 
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license sh 5 sales 
Verywhere it goes. 

- That's especially true at the 
box-office: Batman still holds 
the movie industry's opening- 
weekend ticket-sales record 
and remains among the 
highest-grossing motion 
pictures of all time. Just to top 
it all off...the second install- 
ment of BATMAN hits the big 
screen in 92! 
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By the way, if you don’t have an 
old Capcom game to upgrade, “3 
Wonders' is also available in 
dedicated form. I hope to see 
Capcom, and others, taking this 
approach more frequently, but 
only if (as here) at least most of 
the games are strong enough to 
stand on their own. 
Pin wrap-up 

In the show issue, I offered up 
reviews of Data East's Batman 
(a powerful game well worth the 
investment), Williams' Ter- 
minator 2 (a must-buy), and 
Premier's Class of 1812 (a novel- 
ty game that will work in 
selected locations). 


perienced players some inter- 
esting things to shoot for. But in 
comparison to either Williams' 
or Data East's current game, 
Party Zone is brainless fun that 
doesn't appeal to everyone, but 
I find it delightful. I think it fits in 
the lineup of current games at or 
a little below the level of Bat- 
man. Don't worry about how 
Party Zone measures up to Ter- 
minator 2. The two offset each 
other nicely, and you shouldn't 
have any trouble putting them 
side-by-side. 
Summary 

Operators roaming the AM- 
OA Expo floor could reasonably 


“If you do your homework, you can earn good 
money with the right redemption games. ”’ 


The game I hadn't yet seen— 
Bally's Party Zone—was on the 
AMOA floor, stirring up quite а 
lot of discussion. The bulk ofthe 
comments were along the line of 
“it’s no Terminator2," meaning 
that even though it's a good 
game, it won't stand up against 
its Williams competition. But it 
is a good game, another killer 
example of the wit and twisted 
humor of the Bally designers. 
This game borrows from three 
previous Bally party motif 
games—Party Animals, Elvira, 
and Dr. Dude—and invites the 
characters from these games to 
a Happy Hour. I won't launch in- 
to the game's rules in my usual 
detail; there isn't space. 

I will say that while show at- 
tendees were divided over the 
game's worth relative to Ter- 
minator 2, I thought it was a fun, 
if a bit easy, game. Party Zone of- 
fers a good contrast to the hard- 
hitting themes of Terminator 2 
and Batman, still giving ex- 
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be said to have dollar signs in 
their eyes. The application of 
creative minds to the problem of 
moving money from pockets to 
coin boxes has resulted in a bet- 
ter crop of fun, imaginative 
games than anyone's ever seen. 
The explosion of "gotta have 
this one" choices will make for 
some stressful decision-making 
sessions; who can really afford 
to buy enough of all the good 
games? But as the economic 
recovery starts to kick in, only 
those operators who already 
have the hot games in place can 
expect to do well. My advice, 


then, is to spend on at least the 


can't-miss games, even if that 
spending hurts a little right now. 
If you place your new games 
wisely, they ll earn remarkably 
well. In fact, I think some of 
these videos and pins are so 
strong, that with a little plann- 
ing, they can help you kick off 
your own economic recovery. 
Whatever you choose, I wish 


91 


you good fortune in the coming 
months. : 


Hedemppan > 


take place without certain qos 
tions being attached to them. 
For example, you cannot go to a 
baseball game without someone 
asking, at least once, "Was һе 
safe or out?" At a wedding, | 
especially in this day and age, 
it'll probably be "How long do- 
you give them?" or "Why is she. 
wearing white?" 

Weinthe coin-op industry m 
this question after a trade show: - 
“What were the hot games?" 
Each category is supposed to- 
have one, right? If there was ni 
consensus that one video game 
for example, stood out above 
others, the conclusion dr& 
would probably be that t 
whole genre was weak—righ 
or wrongly. 

Butinasampling of operat 
who said they are redempti 
game buyers, the overridin 
sentiment was just that: no on 
game deserved to be hailed a 
"the hit." However, that certair 
ly does not mean that redemp- - 
tion games have lost their 
steam. There were favorite” 
games cited, as always, but not 
one that you could single out as- 
being at the top of over s | 
buying list. 

In fact, many said they weren t 
particularly interested in pur- - 
chasing any new redemption 
games. “I think the tried-and- | 
true companies with the tried- - 
and-true games are proving to 
be the choice among operators 
These companies focus solely о 
redemption, and they know th 
needs ofthe marketplace. Sure 
Illlook at what other companie 
are coming out with, but to me, | 
it's hard to beat Skee-Ball 9 | 
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Whac-A-Mole. The beauty of 
redemption is that you don't 
always need to be introducing 
new product." 

Another operator was more 
vociferous in his desire to have 
only 100-percent, dyed-in-the- 
wool redemption manufac- 
turers involved in redemption 
games. 

"We're seeing video game 
companies getting into redemp- 
tion half-heartedly," he said. 
"They copy someone else's idea, 
slap a ticket dispenser on it, and 
suddenly they're selling a 
redemption game. It's not that 
simple. Many oftheir games ob- 
viously were not fully thought 
out. This is going to give redemp- 
tion a bad name. 


wrong. A redemption-only 
manufacturer can build a dog as 
easily as a manufacturer who 
also produces video games or 
pinballs.”’ 

The show produced a 
noticeable trend: many manu- 
facturers are trying to keep the 
games as simple as possible to 
attract small children. It makes 
sense, said one operator: “I 
recently watched a little girl 
playing à new redemption 
game. She played 10 times 
before winning a prize! You 
should have seen the look of 
frustration on her face. It was 
ridiculous. If it's hard to win a 
prize, why bother playing a 
redemption game?" 

Some new examples of the 


be counted on for an informed, 
well-researched opinion Said, 
when asked what redemption 
games she was going to buy 
after her visit to AMOA, gave an 
answer that might explain the 
general lack of new-game 
euphoria. 

“Truthfully, I’m not looking at 
any new redemption games,” 
she said. "That isn’t to say that 
there aren't any good ones; I'm 
sure there are. It's just that my 
company has spent a lot of 
money in the past two years to 
establish our redemption opera- 
tions. We got into redemption 
when video games were really in 
a slump, because we had to find 
a spark. It's time to sit back and 
let all ofthose games we bought 
do their thing—earn steadily 
Over a period of years. 

“We bought what we con- 
sidered to be the best, longest- 
lasting redemption equipment 
on the market. Now let's see if it 
earns some return on our large 
investment. I'm confident it will. 

"Video games appear to be 
breaking out of the slump. 
Things were bad for a while, but 
Гуе seen а lot of good videos at 
this show. So we're focusing on 
this segment of the industry 
while our redemption games 
bring in some steady money." 

There may not have been a 
superstar at the AMOA show, 
but as was mentioned earlier, 
there was no shortage of solid 
games. Here are some represen- 
tative comments about the ones 
operators mentioned the most: 

“I didn't see anything spec- 
tacular, but the one piece I liked | 
the best was Namco's Golly 
Ghost. The game's diorama is a 
wonderful feature. Players are 
going to find this game lots of 
fun.” 

“ICE’s Hungry Hungry Hippo 
was the best new redemption 


“А redemption-only manufacturer can build a dog 
as easily as a manufacturer who also produces 
equipment like video games and pinball 
machines.” 


"less is more” school include 
Bromley’s The Simpsons Cup- 
cake Contest, ICE's Hungry 
Hungry Hippo, Coin Concepts’ 
Froggy, and Vari-Tech’s Circus 
Hi-Rise. While one operator 
thought, for example, that The 
Simpsons was wonderful in its 
simplicity and appealing 
because of the licensed theme, 
another felt it was too simple, 
that even small kids would soon 
find it boring. 

"I'm not sure if simple games 
like that will have the legs," he 
said. "I prefer redemption 
games that the kids will enjoy 
and, at the same time, won't 
drive the adult player away. I 
realize it's a fine balance that 
the manufacturers have to 
strike, but it can surely be done." 
An operator who can always 


“Ап operator may buy one of 
their pieces to save money—a 
mistake in itself if that's the on- 
ly reason to buy—and not earn 
money with it, not realizing that 
it wasn't а very good redemp- 
tion game to begin with. That 
operator may then forsake the 
whole concept of redemption, 
and that would be a shame, 
because if you do your home- 
work you can earn good money 
with the right games." 

But another redemption oper- 
ator thought that was being un- 
fair. "Look at Namco's Golly 
Ghost or Data East's string of 
top games—Wacky Gator, 
Cosmo Gangs, and Hop-A-Tic- 
Tac-Toe," he said. “Those 
manufacturers don't make just 
redemption games. To think 
that that ensures a good game is 
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game at the show. We're cer- 
tainly going to leave here with 
more than one. It's not flashy, 
but I expect the earnings to be 
very good." 

"Bank-It by Lazer-Tron was 
my favorite game. It has the 
perfect blend of being not too 

| simple and not too difficult. It's 
just enticing enough to make 
players spend their money." 

“Beat the Clock at the Betson 
booth is going to earn well. The 
theme is original, and it should 
be fun for both adults and 
children." 


passed in a few states!" 

There were certainly enough 
VLTs on the show floor, from 
casino gaming equipment 
makers to traditional coin-op 
poker companies, and a mix of 
dart, pinball, and table game 
manufacturers. Fourteen com- 
panies had models on the floor. 
Far from being the maximum 
number of games you can ex- 
pect to see, this is only the begin- 
ning. Many more VLTs are on 
the drawing boards. 

Some operators said they are 
just plain afraid that public opi- 


"Interest in video lottery isn’t just up, it's become 
a fever. Everyone thinks they'll make a ton of 
money. Heck, it's only passed in a few states!" 


“I think Skee-Ball’s Barnyard 
Babies could be good for loca- 
tions with a lot of small kids. It it 
earns as well as Skee-Ball has 
over the years—oh boy!" 

“Redemption? Who's worried 
about redemption? I'm worried 
about video lottery!" 


Video Lottery 


It depends on who youre talk- 
ing to as to whether video lottery 
is the wave ofthe future or a step 
off a steep cliff for our industry. 
There are several camps on the 
subject: zealots, critics, and gray 
machine operators who want to 
keep the status quo. Straddling 
the fence is tough; you can't 
serve two masters. The votes are 
still out—is it a pariah or a 
messiah? 

One concerned operator said: 
| "Interest in video lottery isn't 
just up, it's become a fever. 
Everyone thinks they'll make а 
ton of money. Heck, it's only 
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nion against gambling will hold 
back further movement in the 
video lottery direction. “Just let 
a hint of impropriety surface 
and the whole concept will be 
shot down,” opined one show 
attendee. 

Still, all video lottery terminal 
(VLT) manufacturers reported 
good traffic at their booths. One 
manufacturer said his operator 
traffic was in the category of 
“preliminary looking.” Since 
Louisiana is the first state to OK 
legal video gaming (only poker 
games) in the last two years, all 
these folks couldn’t be from 
Louisiana. 

Success in Louisiana has en- 
couraged others to continue ef- 
forts for new laws in their states. 
It’s generally given the whole 
video gaming push a transfu- 
sion. Even though there are no 
“safe bets” in this segment of the 
amusement business, all eyes 
are now turned to Oregon as the 
"next most likely." A ticklish 
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lawsuit situation there still has 
to be settled before any more 
progress can be seen. 

Operators may be а bit 
premature in looking over 
available equipment too far in 
advance. Years are required in 
the legislative process; gaining 
support and improving the im- 
age of our industry as a whole 
are all tied into the success quo- 
tient. 

Even after a bill passes, look 
for at least nine months before 
the program is up and running 
due to the development of rules 
and regulations that must be 
formulated to meet the dictates 
of the law. Then, the licensing 
process starts, followed by game 
testing to comply with provi- 
sions of the rules and regula- 
tions. The field is usually narrow 
at first, three manufacturers ap- 
proved, for instance, then more 
added. 

The recent attempt by the 
Iowa Lottery to start a video lot- 
tery test without coin machine 
operators frightened some 
members of the industry. One 
operator said: “I don't know if I 
want to have VLTs because the 
state is going to come in and 
take it over." Another operator 
said he wasn't worried: "The 
new Regulated Gaming In- 
stitute and operator associa- 
tions can stop the state from in- 
truding on our business." 

Operators may be naive think- 
ing that only if they bring up the 
subject of video lottery will their 
states think of it. States in finan- 
cialcrisis already know what op- 
tions they have for raising 
revenue. Since gaming devices 
have a certain connotation at- 
tached to them, states are not 
jumping on this touchy issue. 

Legislators have to be con- 
vinced that security measures 
will be strict enough to satisfy 
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No one knows fighting 
Games Like CAPCOM. While 
others design games around 
existing heroes; CAPCOM 
designs original blockbuster 
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PUT YOUR 
LOCATION IN 
ALEAGUE ALL 
ITS OWN. 


You should see what Bowlingo has done for 
various locations around the world. This fully 
automatic miniaturized bowling game has proven 
to be such a huge success, our customers are 
already adding more lanes and locations. And 
here's why. First, Bowlingo attracts customers 
you may not normally see. From young children 
to senior citizens, everyone loves to bowl, and 
Bowlingo is the perfect form of family 


entertainment. Secondly, Bowlingo has 
been designed to fit practically any location. 
Hotels, theme parks, sports bars, arcades and 
existing bowling centers. And it's convenient. үт 
There's no need for special shoes, balls or score 219 
keeping. See Bowlingo for yourself by visiting one WV) 
of the following locations or by calling Capcom at © Y 
408-727-0400. Then watch Bowlingo put your 
location in a league all its own. 


SPACE PLEX CONEY ISLAND ® ALADDIN'S CASTLE SPORTS PARK USA 

Long Island, NY Mexico City, MEX San Bernardino, CA Union, NJ 

SPRUCELAND SPORTS WORLD ENCHANTED CASTLE SOUTH OF THE BORDER 
Prince George, BC Paramus, NJ Lombard, IL illon, 
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their fear of abuse. They must 
also be convinced that the pro- 
gram will be beneficial to the 
state and its citizens before they 
can embrace anything with the 
word "gaming" attached to it. 

Is there too much emphasis on 
VLTs? One Midwestern distri- 
butor felt that was the case. 
“Everyone’s looking at VLTs but 
that's not the whole industry. 
This show is upbeat and there is 
a lot of interesting product. The 
operators must be sharp enough 
to know which ones will best suit 
their business and we (distri- 
butors) must be smart enough to 
know which games to have in 
stock." 

The United States is not the 
only country with a high interest 
in VLTs. Canada is experiencing 
spotty VLT undertakings, some 
operator-involved and some 
sole-source. Said one Ontario 
operator: "We hope for ап 
operator-involved program. We 
have a good association and we 
are optimistic that in the near 
future things will be betterthan . 
they are now. 

"If we won't be involved, the 
video business will be down and 
we will be really hurt. Regarding 
the economic situation, extra 
money coming from gaming will 
help, instead of raising taxes. 
The government has to look at 
this situation realistically." 

Another Canadian had this to 
say: "There is a huge demand for 
this product. This fact has not 
escaped the notice of the gov- 
ernment. If there's a dollar to be 
made in this field, you can bet 
government is looking into it. 
We already face heavy taxes on 
our amusement machines, even 
kiddie rides. I don't know what 
we'll do if we're not included in a 
legal gaming program." 

Commenting on the future of 
video lottery, one manufacturer 


didn't share everyone's en- 
thusiasm. “Га be very surprised 
if many more states go with 
legal video gaming. Two years 
ago the projections of eight to 10 
states going in that direction 
didn't come true. Indian gaming 
— now that's a quickly develop- 
ing market for this equipment!" 
Another manufacturer repre- 
sentative agreed with the em- 
phasis on the Indian gaming 
market: “Ву states compacting 
with Indian tribes, it's going to 
force the video lottery situation 
state by state a lot faster." 


range from 80 percent minimum 
to 92 percent maximum, you can 
be sure that smart players know 
which games pay back at a 
lower rate. Those games will 
soon gather dust while the 92 
percent payback games garner 
most of the money. The wise 
operator will pay out the max- 
imum if he wants repeat players. 

One more manufacturer com- 
ment, on the last day of the 
show: '"We're betting our 
strategy on operator control. 
Our long-standing good rela- 
tionship with operators through 


“Just let a hint of impropriety surface and the 
whole concept will be shot down. `` 


Another manufacturer put all 
his eggs in the "economic" 
basket, saying: "The economics 
of particular states will be the 
deciding factor. We're seeing 
that operators in states with 

- potential for passing legislation 
are guarded. The majority are 
making a superior effort to stay 
informed of events and there are 
some others who need to do a 
better job." 

One thing became clear at the 
show: VLTs are not "suped-up" 
gray area games. The mindset of 
VLT development is vastly dif- 
ferent from that of manufactur- 
ing а standard gray area poker 
game. Operators who have not 
looked closely at VLTs in the 
past found the touch-screen 
units on display to be highly 
sophisticated, with many oper- 
ator options for changing the 
background color, choosing 
multi games, and even changing 
the style of the playing cards. 

VLTs take care with the pay 
table. Even though a law may 

set the customer payback in а 


our other games will hold us in 
good stead. We have some ofthe 
best distributors in the country. 
We have to be patient and help 
associations working to get laws 
passed." 

Even though many attendees 
referred to the show as the VLT 
show, whenever you asked what 
games impressed them, it was 
still video that came to mind 
first. No one picked а VLT as 
best game of the show. 


Table Games 


Table games, with billiards 
leading the way, doesn't have 
the tremendous change of 
models each year that charac- 
terizes video, pinball, or even 
jukeboxes, but this segment is 
growing and continues to offer 
operators superior R.O.I. over 
the long haul. 

Among those showing new 
equipment was Global Billiards, 
which debuted its nine-foot Coin 
Pro. Not all locations will re- 
quire the big tables, but for those 
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who do, Global has a coin-op 
model. It also showed a new 
keyed system to change it's 
models to "free" or timed play. 
This feature comes on all Global 
models: the Coin Pro, Old Timer, 
and Global Coin Table. 
Nortech Engineering also 
showed a new innovation that 
will save operators some money 
— & kit to convert timed-play 
tables into coin-op versions. 
Some coin-op table “heavy hit- 
ters" did not introduce new 
models but still had plenty of in- 
terest in current models. 
Dynamo is doing big business 
on its upscale Excalibur, which 
features fine-furniture stylings 
and leather pockets. Valley 
Recreation Products had 
lookers aplenty for its popular 
Cougar ZD-5. 


Sales, Meucci Originals, McDer- 
mott Cue, D & R Industries, 
Amusement Emporium, Com- 
petitive Products, Huebler In- 
dustries, and Murrey & Sons of- 
fered table cloth, cues, balls, etc. 
This would seem to indicate that 
operator interest in this cate- 
gory is as high as its ever 
been. 


Darts 


Perhaps the most innovative 
advancement in darts on the 
show floor this year is some- 
thing old: a steel-tip dart game 
using a regulation bristle target. 
This one, however, is electroni- 
cally scored. 

TOP Dart Systems' British- 
made Top Dart machine plays 
up to 14 different games, in- 


handling. The game literally 
folds over, making it much less 
cumbersome when transpor- 
ting. The game also has a 
simplified front entry for easier 
maintenance and a new in- 
frared, automatic player 
change. 

Arachnid showed it popular 
Galaxy, which offers a big plus: 
it will run leagues automatical- 
ly. The built-in “hands-off” 
league management system 
eliminates manual paperwork. 
It automatically records all Na- 
tional Dart Association “Spree” 
points per round and marks per 
round for "National" player 
rankings and classifications. 
Galaxy also features the 
popular "Top Gun" challenge, 
which promotes in-house tour- 
nament competition. 

Merit exhibited an all-new 
Scorpion dart game. Features 
include a flush-mount target, a 
new over/under door, and a 
matrix clip system that requires 
no screws to remove. This game 
has an attractive graphics 
package, a new linear power 
supply, and a computer port for 
league stats. 

Merit's Pub Time II Plus 2 was 
also shown. It features a second- 
generation Scorpion target with 
thin ribs and flush segments. It 
helps eliminate stuck tips. The 
game also features the “Solo 
Challenger" for single players to 
compete against the machine in 
novice to super-pro levels. 

The Pub Time II Plus 2 also has 
fully adjustable game pricing 
and a special Mars bill acceptor 
package. 


Kiddie Rides 


For those interested in kiddie 
rides, the AMOA show offered a 
selection for even the most 
discriminating buyers. 


“Тһе majority (of operators) are making a superior 
effort to stay informed of events and there are 
some others who need to do a better job. ” 


cluding Cricket and Top Score. 
The game retains the names of 
the top five players and also has 
а single-player function, allow- 
ing a player to play against the 
machine in nine different skill 
levels ranging from beginner to 
expert. 

This wall-mounted unit can 
also be used with a free-standing 
base that may include an op- 
tional dollar bill acceptor. The 
regulation bristle board can be 
used with normal steel-tip darts 
or specially coated soft-tip darts. 
A modem link-up is optional. 

Valley has something new to 
make the operator's life a little 
bit easier. It’s the new Cougar 
Darts game, which boasts a fold- 
down top for easier operator 


Williams Electronics exhi- 
bited an updated shuffle alley 
called Strike Master. Among the 
features are a dot-matrix score- 
board, increasing values for 
strikes (the "Strike Fest" 
feature), a choice of games, two 
sizes, and new graphics. 

Dynamo, Tornado, Imagina- 
tion Leisure, Stella, American 
Shuffleboard and Electro 
Games also had air hockey 
machines, foosball tables, shuf- 
fleboards, and/or shuffle alleys 
— a great selection for any 
operator. 

This AMOA show had a pleth- 
ora offirms that supply product 
for the table game industry. At- 
tractive displays by firms such 
as Imperial International, J & S 
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Sega has made a foray into the which it displayed such rides as played its line of reliable simu- 
kiddie ride field with Jet Rider, in the Classic Carousel Horse and lator kiddie rides, including the 
which the daring pilot must man Commando Jeep. Stealth BS4 and Turbochopper 
his small plane and guide it American Simulators dis- 552. O 
through a treacherous aerial 
journey. He can press a button 
for jet power and pull a lever for 
looping. 

Kiddie Rides USA debuted a 

see-saw ride called Up & Down. 
It comes with music and fea- 
tures a clown on the other end of 
the see-saw. Other rides shown 
include the Racing Cycle and 
Hot Air Balloon. 

Carousel International show- 
ed some new kiddie car models, 
as well asrides like the Carousel 
and Space Shuttle. 

Kiddie's Mfg. attracted atten- 
tion with its carousel-canopy 
(know as a “таП-КіовКк”), in 


ANOTHER GREAT ONE FROM GREAT LAKES DART DISTRIBUTORS 


E hi Y Need EE 
For bert Excellence p $ Ж ЖЖ $8 a | № 
“ғ” 8 Ра “Тһе dart with an attitude" 


^ Highest Quality Components 
and Accessories 


^ Assembled in the U.S.A. 


^ Worldwide Sales Packaged in 
^ Quality Service from the Nation's A Durable 


Leader in the Electronic Dart Field All Metal 


24 Hour Shipping With Deluxe Case 
UPS Red and Blue Complete With Extra 
RPS & UPS Ground Service Flights and Tips 
Visa, MasterCard, American Express 
and Discover Card Accepted 


Enhanced MEN gui 

Diamond Design | | 
Tungsten — Pp" > Available In 
Dealer & Distributor Inquiries Only Barrels 14 GRAM ONLY WITH 2BA TIPS 


3125 S. 108th Street, West Allis, WI 53227 


(OUT OF WI) 1-800-225-7593 (IN WI) 414-543-9773 FAX 414-543-9820 


PLAYMETER  AMOA-53 OCTOBER1991 


AMOA ЕХРО ’91 


A look at Dragon's Lair II 


У ack in 1983, an exciting new 
breed of video game appeared 
on the scene. Dragon's Lair com- 
bined laser disc-based animation 
with simple controls to create the 
first game of its kind—an interac- 
tive, animated adventure game. 
The game was a hit, creating an in- 
credible amount of interest and in- 
spiring a number of imitators. But 
none could match the intensity and 
quality of the original. 

Now, eight years later, the 
Sullivan Bluth animation studio 
and Leland have joined forces 
again to roll out an exciting sequel 
to the original Dragon's Lair. Ap- 
propriately dubbed Dragon's Lair 
II, this new game is faithful to all 
the good qualities that made the 
original game so successful, while 
improving the game play and mak- 
ing use of some ofthe lessons learn- 
ed from that earlier effort. 

There's a reason the graphics in 
this game are so good. Sullivan 
Bluth, formed by Disney animators 
who left to start their own com- 
pany, has been responsible for 
such full-length animated films as 
"The Secret of NIMH," "Land 
Before Time," and "An American 
Tale." Each ofthese recaptured the 
lost qualities of artful, smooth 
animation, with the kind of quality 
one can only achieve with 
painstakingly hand-painted cells. 
Slowly, the audiences, turned off 
by modern Saturday morning car- 
toons, came around torealize that 
there were still companies willing 
to take the time to create classic 
animation. Now,thanks largely to 
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Sullivan Bluth, animation is ex- 
periencing a resurgence in public 
interest. So, in a way, Sullivan 
Bluth's film efforts created a desire 
and a market for a new interactive 
animated game. 

Dragon's Lair II couldn't have 
come at a better time. We spoke 
with Sullivan Bluth's John 
Pomeroy about the challenges of 
applying feature animation techni- 
ques to the interactive video game 
format. "We approach it the same 
way as a feature film, starting with 
traditional storyboards (comic 
striplike drawings representing 
key scenes in the animation)," said 
Pomeroy. 

The game's plot was broken up 
into segments, representing turns 
in the story line and the points at 
which the player is expected to 
take some action. One major dif- 
ference between this project anda 
feature film is that the laser disc 
medium permitted the re-use of 
segments of the animation. The 
most obvious example is the death 
scene: the exact same footage is 


Leland's John Rowe (1) and Sullivan Bluth's John 
Pomeroy. 


played back each time а “life” is 
lost, except when the game ends. 

The animation was created by a 
team ofrecent graduates from Cal 
Arts. Pomeroy said he was confi- 
dent that the sequel was in order, 
and he remembers that the 
original game was so well received 
that he "knew it (Dragon's Lair ID 
would have a great following." 
Pomeroy gives full credit to Leland 
for this game's potential success, 
realizing that the high-quality 
animation could not stand alone 
without Leland's expert packaging 
and marketing. 

So what does the future hold for 
Sullivan Bluth and Leland? On the 
animation side, we were told that 
we might look for a “Dragon’s 
Lair" feature animated film 
sometime in the future. Leland is 
also looking into technologies that 
might allow them to make this 
game available to home computer 
users, perhaps using the CD-ROM 
digital compact disc format. 

There's also the possibility that 
the game might appear in some 
other home video game format, but 
don't fret. Home availability won't 
happen for a long time, and even 
the best available technology can't 
hold a candle to the crisp, lifelike 
animation in the arcade game. 
Leland and Sullivan Bluth are ob- 
viously proud of Dragon 's Lair II, 
and they have every reason to be. 
Dragon's Lair II is bound to be a 
hit, and we applaud the efforts of 
the team of talented artists and 
technical people that worked to 
create it. LJ 


Ап operator's picks 


Jim Overman is an operator in Baton Rouge, La. He has developed a system for rating games based on points 
for a variety of things like graphics, bookkeeping features, etc. He also compiles a list based on his ' ‘gut’ 


feelings. He has shared both of his lists with us, 


the first based on 100 points, the second on 10. Please keep 


in mind that these choices are only one operator’s opinion. We'll soon see how accurate he is. 


Top Dedicated Video Games 
Based on the rating system 


Game 

WWF Wrestle Fest 
Golly Ghost 

Road Riot (4 wheel drive) 
Terminator II 

Rail Chase 

Who Shot Johnny Rock? 
Rad Rally 

Super High Impact 
Steel Gunner 

Gun Baron 

Starblade 

Steel Talons 

Double Axle 

Vendetta 

Captain Commando 
Dragon's Lair II 

Sunset Riders 

Captain America 


Top Video Kits 
Based on the rating system 


Game 

Turbo Force 
Street Fighter II 
Karate Blazer 
Super Baseball 2020 
Eight Man 

D.D. Crew 

Alpha Mission II 
Crossed Swords 
Spider-Man 

Off the Wall 
Triple Play 

D. Rap Boy 
Block Block 
Ninja Clowns 
Earth Defense Force 
Gundam 
Magical Crystals 
Avenging Spirit 
Hard Head 2 

The Berlin Wall 
Rim Rockin' 
Atomic Punk 
De-Block 


Points 


94 
94 
93 
93 
93 
92 
92 
91 
90 
89 
88 
88 
87 
82 
81 
79 
78 
76 


Top Dedicated Video Games 
Based on gut feelings 


Game 
*Terminator II 
*Rail Chase 
*Golly Ghost 
+ Double Axle 
*Gun Baron 
*WWFEF Wrestle Fest 
*Road Riot 
Steel Gunner 
*Who Shot Johnny Rock? 
Super High Impact 
*Rad Rally 
Captain America 
Starblade 
Steel Talons 
+Captain Commando 
Dragon's Lair II 
Vendetta 
Sunset Riders 


* Hit of the show + Sleeper 


Video game kits 
Based on gut feeling 


Game 

Super Baseball 2020 
Street Fighter II 
Turbo Force 
Gundam 

Eight Man 

D. Rap Boy 
Triple Play 
Crossed Swords 
Karate Blazer 
De-Block 
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Spider-Man 


D.D. Crew 

Rim Rockin' 
Avenging Spirit 
Earth Defense Force 
Alpha Mission II 
The Berlin Wall 


` Off the Wall 


Ninja Clowns 
Atomic Punk 
Hard Head 2 
Magical Crystals 
Block Block 


| Alter Enterprises 

| © Fireball 

| A one- or two-player game in- 

_ troduced at ACME 91; players 
fire two-inch, hollow balls at 
changing targets; other fea- 
tures include two ticket dis- 
pensers, operator-adjustable 
play time and price, a steel 
frame, and plywood cabinet. 


American Sammy 


| % Little Slugger 

| This new baseball-themed 
redemption game is designed 
for younger players; it dis- 
penses tickets or baseball cards 


e Shootout 


In this game, made by Cromp- 
ton, the player puts in his 
money and shoots a designated 
number of tokens (operator- 
adjustable) onto a rolling 
playfield; the tokens that land 
and fall within one of the large 
circles, without touching the 
edge, are winners; final produc- 
tion models will be known as 
Shoot to Win. | 


Bob's Space Racers 


e Sidewinder 


This ball-balancing game has 
been displayed at recent shows; 
Bob's also exhibited an array of 
old favorites, including Roll-A- 
Ball Derby and Whac-A-Mole. 


| New games at a glance 


4%. 


| Redemption and Novelty 


e Rock 'N Bowl 


This Bromley game has been 
shown before, but now it's 
available with a credit ac- 
cumulator for street/bar loca- 
tions. The Bundra booth also 
displayed an egg capsule game 
tentatively called Top Skill. 


Coastal Amusement 
Distributors 


e Jungle Jive 


This Harry Levy-manufactured 
game features adjustable 
playfield channels, movable 
skill coin entry, sound system, 
full anti-cheat package, and 
family-oriented graphics. Coas- 
tal also showed the prototype of 
Pop-A-Tac-Toe, a tic-tac-toe 


game with balls, and the pro- 
totype ofa skill-stop game with 
a spooky theme. 


and features voices commonly 
heard at a baseball game. 


Bromley Inc. 


e Hawk Avenger 
This new game is a remake of 
Bally's Whirly Bird; the heli- 
copter goes forward and back- 


Coin Concepts 


Bay Tek | LH 


| * Roll Down, Fielder's Choice, 
| | Clown Rolldown 


|  Allofthese previously introduc- 
| | ed games have been redesign- 


.. ed; improved features include 
_ new voice, music, and sound 
| | themed to each game. 


| Betson Enterprises 

| * Beat the Clock 

| Players race against London’s 
“Big Ben"; balls are rolled along 

. the play table to score valuable 

. “minutes,” in hopes of beating 
_ the countdown time-hand. 


* Perfect Landing 
. Aprototype of this game, manu- 
factured by Wedges/Ledges, 
. Was shown; includes moving 
| targets, interchangeable char- 
| | acters, quarter/ tokens in and 
| tickets out, and operator-ad- 

` justable features. 


ward, up and down; tickets are 
awarded for targets hit —some 
are easier to hit than others. 


The Simpsons Cupcake 
Contest 

In this simple game designed 
for small children, Homer and 
Bart vie to see who can eat the 
most cupcakes (balls); tickets 
awarded. Bromley also showed 
a golf game called Putt Pro. 


Bundra Games 
e Bull Horns 


This tentatively named game 
challenges players to squeeze 
the horns together to measure 
just how strong they are; elec- 
tric- or battery-operated. The 
company also showed Crusher, 
a strength tester introduced at 
ACME '91; it now comes with a 
ticket dispenser. 


In this new game, manufac- 
tured by Britain's Sound Leis- 
ure, the object is to feed the 
hungry frog with balls while his 
mouth is open; there's a voice 
and music in the attract mode 
and an adjustable game timer. 


Luigi's Corner 

This game features Luigi the 
Organ Grinder and his mon- 
key. Features include adjust- 
able value targets, pricing, and 
game difficulty; ticket awards; 
animation and sound package; 
and play with nickels, quarters, 
or Luigi tokens. 


Prize Bingo ; 

This game features immediate 
recognition, adjustable award 
percentaging, a new bingo 
card each game, ticket/token 
award, attractive graphics and 
sound, and adjustable game 
speed and time; also available 
as Prize Boxes. 
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“` Movable Skill Coin Entry 
~ Adjustable Playfield Channels 
~ Optional Ticket or Token 
Dispenser 4 Player 
~ Optional Ticket Everytime 
Feature — Sound System 
A Full Anti-cheat Package 


. Family Oriented Graphics 
Package Fully Metered 
~ Optional Out of Bounds Area 
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Data East USA 


е Hop-A-Tic-Tac-Toe 

This popular game, a license 
from Lazer-Tron, made its 
debut at ACME '91. Other pre- 
viously introduced games at 
the Data East booth included 
Cosmo Gangs, Wacky Gator, 
and the Video Foto machine. 


Doyle & Associates 


e Dump the Ump 

In this previously introduced 
game, players fire mock base- 
balls to knock over umpire 
figures that appear in three 
rows; tickets are awarded ac- 
cording to which targets are 
dropped; it comes in a smaller 
version for kids. Also shown: Lil’ 
Hoop Shot (available in single- 
or double-hoop) and Panda 
ПП 


Dynatech Industries 
This new redemption manufac- 
turer specializes in a complete 
line of cranes: four upright 
models, two sit-downs, one 
countertop, and one tabletop; 

 allare available in a variety of 
colors and finishes. 

Exidy 

e 4x4 
Exidy has spruced up this 
truck-racing game, which was 
displayed originally at ACME 
'91. The player’s truck advances 
each time he gets a ping-pong 
ballin the appropriate hole. 

Fabtek 

e Clown Around 
In this circus-themed game, 
manufactured by Star Mfg., 
players rapidly fire ping-pong 
balls at moving targets; fea- 
tures include chase lights, dual 
coin mechs, dip switch adjust- 
ments, and easy set-up. Also 
displayed was a Star golf game 
called Beat the Pro. 


GaMCO 


e Boogiemen 
In this new Halloween-themed 
game, players shoot balls at 
targets—monster faces with 
opening and closing mouths; 
dimensions are 60" deep by 24" 
wide. 


Grayhound 


e Jumbo Crane, Kiddie Crane 
The jumbo crane is redesigned; 
the kiddie crane is new. Both 
feature the GEI bill acceptor, 
rope lighting in an assortment 
of colors, black or white cab- 
inet, and à "sports card" dis- 
penser that fits on any Gray- 
hound game (it also fits on other 
manufacturers' games). 


Mulligan Golf 

This mini-putting golf game 
features nine holes; it's design- 
ed to fit the needs of sports bars 
and comes standard with one 
coin mech and a bill acceptor. 
Dimensions are 3’ wide and 8’ 
long. Grayhound also showed 
the previously released Wrist 
Shot hockey game and Cham- 
pionship Basketball game. 


ICE 


e Hungry Hungry Hippos 
This new game mirrors the 
Milton Bradley home game; up 
to four players can play, with 


the objective being to feed the- 


hippo ping-pong balls; the 
cabinet is similar to ICE’s 
Chexx Hockey. The company 
also showed its popular Putting 
Challenge golf game. 


Lazer-Tron 
e Bank-It 


In this new coin toss basketball 
game, players win by tossing 
their coins through the 
miniature baskets, which are 
located inside the cabinet; some 
baskets move, others remain 
stationary; each coin also falls 
onto the pusher field, giving 
players a second chance at win- 
ning. Also shown: Shuttle 
Launch and Haunted House. 


Leprechaun 
e Pot O' Gold 


The object is to roll a ball across 
а clear tube without it falling 
through any of the holes; the 
farther you go, the more tickets 
you get; three balls are given 
per game. Also shown in the 
booth was Rally Ball, in which 
the properly placed balls 
receive points. 


Meltec 
e Shoot Out 


This previously released air 
compressor gun game has a 
Western theme; Meltec's other 
two favorites, Big Mouth 

and Knock Down, were also 
displayed. 


Namco-America 
e Golly Ghost 


This one- or two-player game 
ushers in a new concept in 
redemption: combining video 
with diorama to create a unique 
vision on screen; players shoot 
at ghosts with rapid-fire guns; 
features include four scenes to 
be cleared, ticket dispensers, 
and bonus characters for extra 
points. 


American Sammy Corporation 
2421 205th St. STE D-104 ® Torrance, CA 90501 ® (213) 320-7167 FAX (213) 320-2597 
“DRIFTOUT” is a trademark of American Sammy Corporation, 1991. 


_ National Sports Games 

| e UB QB 

` A one- or two-player game іп 
which the player assumes the 
role of team quarterback; foot- 

balls 6-1/2" in diameter are 
thrown through holes for comple- 
tions; the larger holes yield short 
yardage, while the small (more 

challenging) holes reward longer 
yardage. Also shown: Super Shot 
basketball. 


Nevis Inc. 

e Thumb-B-Ball 
In this game, players hold а 
miniature ball between their 
thumb and forefinger and shoot 


| it like a dart; the "sweet spot” is 


опе inch above the center of the 
mini-hoop; also features two- and 
three-point scoring and a cheer- 
ing crowd. 
Pop-A-Shot 
e Pop-A-Shot 
The granddaddy of coin-op 
basketball games is still around; 
features steel construction, а 
tamper-proof gate assembly, and 
| digital scoreboard and shot clock. 
| Pro-Spec 
| * Home Plate 
` This baseball-toss game meas- 
ures how fast you can throw the 
` ball to the catcher; comes with 
2 five rubber balls, a readout of the 
| ball’s speed atop the cabinet, and 
netting to enclose the cabinet. 


| Romstar 
e Start Up 
This is one of three redemption 
pieces at the Romstar booth 
(they're manufactured іп Mex- 
_ ico); tickets are dispensed іп this 
| "rally racing" game; the other 
_ two games аге Do Not Touch, in 
| | which the player tries not to 
. touch the simulated electric 
| | power line (three tries in 45 sec- 
_ onds), and Porazo (the Spanish 
_ пате), a game that involves bop- 
ping rodents on the head as they 


Skee-Ball Inc. 


e Barnyard Babies 

This new game is designed for 
kids aged three to seven; it 
features a colorful graphic for- 
mat using barnyard animals (a 
pig, cow, lamb, and duck), music/ 
audio effects, and a ticket 
dispenser; the company also 
showed Skee-Ball and Skee-Toss 
BC. 


Smart Industries 


e Body Heat Sex Tester 

In this new novelty game, the 
player places his palm on a heat 
sensor ("emotion") pad, then 
waits a few seconds for the 
results; there are male and 
female slots and 40 categories for 
each gender. 


Jackpot 

The four-player automatic prize 
loader holds 30 containers 3-1/2" 
in diameter and 60 containers 
2-1/2" in diameter; dispenser rota- 
tion is set on an operator- 
adjustable timer; other features 
include 12 musical tunes in the 
attract mode, double coin mechs, 
a tamper alarm, and rotating 
mirror playfield. 


Jackpot Music Factory 

This is an option available for the 
Jackpot one-player model, it 
features а music "singles" 
cassette dispenser, along with 
two plastic container loaders; 
holds 16 cassette singles, 16 con- 
tainers 2-1/2" in diameter, and 16 
containers 3-1/2" in diameter. 


Super Pro Quarterback 

This game was first seen at 
ACME ‘91; there are two sizes 
available, one for adults and the 
other for kids; each utilizes mov- 
ing three- and six-point targets 
and rubber mini-footballs; the 
smaller version features girl 
cheerleaders offering their vocal 
support. 


Taito 


e Super Sonic Blast Man 
In this game, introduced at 
ACME ‘91, the player dons box- 
ing gloves and hits а punching 
pad; three punches per game; the 
player selects from five available 
rounds. 


Vari-Tech 


e Circus Hi-Hise 
This new high-striker game is 
designed for small children; they 
utilize a foam "mallet" to strike 

Ше target, then wait for the ap- 
propriate colored light to il- 
luminate, indicating how well 
they did. 


Pinball Truck Race 

In this new game, one or two 
players hit bumpers and targets 
with the pinball to advance the 
truck(s) up the track; includes a 
timer and ticket dispenser. The 
company also displayed the 
previously introduced В.С. Bash, 
Beeware, Space Shapes, and | 
Treasure Hunt. | 


Zamperla 


e Super Kick 
In this new game, manufactured 
in Italy, the player kicks a soccer 
ball to measure the strength of 
his kick; another Italian piece, 


Super Boxer, measures the | 


strength of a blow administered 
to a punching bag. 


Video Games 


American Sammy 


e Drift-Out 
A driving game with an overhead 
view of the car. 


e De-Block 
A puzzle game in which player 
rotates the puzzle, which 
bounces back and forth within its 
walls. 


BREATHE FIRE BACK INTO 
YOUR COLLECTIONS. 


= A three player interactive horizontal = Custom control panels available for 
conversion kit. Mercs cabinets, Bad Dude cabinets 
and Dynamo HS2, HS5, Н58 & Н59. 


= Players can choose from five | 
mystical characters. = Also available as a universal kit. 


Romstar, Inc. 22857 Lockness Ave., Torrence, CA 90501, (213) 539-2744, Fax (213) 539-3626 
(91991 Capcom, Inc. Manufactured under license by Romstar, Inc. 


е Road Riot 
Four-player driving game with 
realistic action. 


e Off the Wall 
Players break through blocks in 
this combination of Pong, Break- 
out, and Arkanoid with some 
devious twists. 


e Steel Talons 
A helicopter theme with realistic 
controls; player must take off and 
destroy enemy objectives. 


Betson 


е Who Shot Johnny Rock? 
Follow up to Mad Dog McCree; 
gangster motif with bad guys 
popping out from everywhere. 


Capcom 


e Captain Commando 
Captain Commando and his 
companions must battle their 
way through nine levels packed 
with action “Capcom style”; 
variety of opponents and 
gorgeous graphics. 


Block Block 


3 Wonders 

"Extend-A.Life" kit with these 
games: Midnight Wanderers— 
Action game. Chariot—Space 
Shoot-em-up. Don't  Pull— 
Strategy game. 


Data East 
e Captain America 
Choose a comic book hero and 


interact with objects in 
background. 


Irem 


e Atomic Punk | 
A maze game taking players 
through a variety of barriers, 
shooting at enemies. 


Jaleco 


e Gun Baron 
Player sits in a mechanized seat 
and is flying against enemies and 


e Gundam 
A cutesy action game; players 
shoot at enemies as they pick up 
weapons. 


e Avenging Spirits 
Cartoon characters in a fighting 
theme. 


Kaneko 


e D. Бар Boys 
Inner city appeal with its street- 
wise motif. 


е Magical Crystals 
Cute, non-violent strategy game 
with little men in wizard's caps 
picking up rewards. 


Konami 


e Sunset Riders 
Western theme; hero walks 
through a prairie town visiting a 
saloon or hotel or races a horse 
past a freight train of bandits. 


e Vendetta 
A dedicated fighting game. 


Kramer | 
e Laser Disc Trivia 
Quiz game with 5,000 questions 


utilizing picture and stereo sound 
to enhance the trivia concept. 


Leland 


e Dragon's Lair П 
Laser animation with advanced 
laser technology; the continuing 
story of Dirk. 


McO’River 


е Turbo Force 
Uncover the unexpected final 
boss who controls the empire. 


e Karate Blazers 
A fighting/punching game with 
some new twists. 


Midway 


e Terminator 2 
Realistic action; player shoots the 
bad guys without harming those 
out to help. 


e Super High Impact 
A sports/strategy game that in- 
troduces a football card dis- 
penser, more detailed statistics, 
and fighting mode. 


Namco 


e Golly Ghost 
Combination shooting/redemp- 
tion; ghosts fly in and out of 
toilets, refrigerators, etc. 


e Starblade 
A huge sit-down that has the 
player piloting a good old- 
fashioned space fighter. 


Nintendo 
(all these games are for the 
new Super System) 


e F-Zero 
Hover craft racing game. 


e Super Mario World 
Continuing the adventures of 
Mario and Luigi. 


e Tennis 
The sounds make you think you 
are at a real tennis match. 


Romstar 


e King of the Dragons 
Medieval role-playing spin on 
familiar action games. 


е Skeet Shoot 
A large screen monitor in front of 
two rifles in this realistic simula- 
tion of the real thing. 


Sega 


e Spider-Man 
A visual treat with convincing 
comic-style graphics. 


е Hail Chase 
A shooting/driving game; heroes 
careen around in a coal car 
reminiscent of Indiana Jones. 


e D.D. Crew 
Shown in the "swing" cabinet; а 
punch/fighting game with exce 
tional graphics. | 

e Rad Rally 


A two-player driving-themed 
game. | 


The CD Manager 


The easy way to 


Bigger Collections ! 


Complete jukebox information 
оп location, in seconds... 


CD Manager Old А 


Popularity Report pu t 
2. LN 

SLOT POP TITLE (Joe's Bar 9-12-91) tot у UH. _? Py. 
Madonna - The Immaculate Collection 77 } 7 l Byt ЖЕ: 
С. & C. Music Factory - Gonna make you : | et 2 rh га [С | t g 
Mariah Carey 95 же” 79 
R.E.M. - Out Of Time SG m CHAM DA 
Billy Joel - Greatest Hits Vol.I & Vol.I ес f säi 4 [5s [S Ж 
The Best Of Van Morrison d | } pe ә 77 
Keith Sweat - РИ Give АП My Love To Y о NE AT d = C, n ( 
Bob Marley & the Wailers - Legends 1% where \ >, === 22 
Boston 3Y po RN КҮТ a 69 
Aerosmith - Pump | < А 67 
Gloria Estefan - Cuts Both Ways Ke "ERN bae 29 | 64 
Раша Abdul - Forever Your Girl ч ы С کي‎ al Е nm. bor? 57 
The Eagles - Their Greatest hits 7 7 А á th Ss 2 sg 
Led Zeppelin | oy 
Wilson Phillips 17 - > 
Garth Brooks - No Fences d , DE 
The Best of Kansas [ч] ( é pun ane f Q 2 у 
The Police - Every Breath You Take 61. PM CR И ( 21 
Whitney Houston - I’m Your Baby Tonight A уз Yee Й с RE а 25 
The Rolling Stones - Hot Rocks 1964-1971 i Í 

\ 62 2 


N Which makes more sense to you? 7 


If you're impressed now, wait until you see the other features... 


Sound Decisions 
18 Roff Avenue, Palisades Park, NJ 07650 
In the U.S. call 1 (800) 392-1991 or (201) 941-5557 


SNK 
(all games shown are for the 
Neo-Geo system) 


е Crossed Swords 
A two-player fighting game with 
а boxing theme. 

е Super Baseball 2020 
A fun variation of the baseball 
theme where players wear armor 
to avoid being killed by the fast- 
moving ball. 

e Fightman 
Action game with a super-hero 
motif. 


Strata 


е Ninja Clowns 
Fighting clowns offer a twist to 
this fighting/punching game. 


е Rim Rockin’ 
A basketball theme with good 


sounds and graphics. 
Taito 


е Double Axle 
Players control a truck and revel 
in mud races and demolition 
derbies. 


Tecmo 


е Thunder Dragon 
Space shooter with challenging 
game play and good graphics. 


Jukeboxes 
Antique Apparatus 


е Model 91 
Yesterday’s nostalgic look with 
modern technology; half the size 
designed for the home market. 


е Bubbler, Gazelle, 
and Peacock 
All are recreations of a collector’s 
dream in nostalgic styles; avail- 
able for use with 45s or CDs. 


NSM-America 


е Silver Sky 
NSM’s standard model phono- 
graph. 


e Performer Grand 
The style we've all been waiting 
for; American-designed with a 
sleek, new look. 


Pioneer Laser Entertainment 


е Model CJ-V99 
Comes with two autochangers in 
addition to standard features. 


е Model CJ-V77 
Same features as other model 
_ with one autochanger. 


е Model CJ-V55 
Modular design allows you to 
connect up to three CD players to 
the jukebox. 


e Model CJ-V55LR 
Same as V55 with additional 
features. 


Rock-Ola 

e Trilogy 
100-selection CD with a sleek, 
contemporary look. 


Rowe 


е LaserStar Patriot Glory 
Dramatic title display and a red, 
white, and blue color scheme. 


e LaserStar Patriot Gold 
Same features as above with a 
gold and earth-tone color 
scheme. 


е LaserStar CD-51 
All the advantages of the Laser- 
Star in a smaller space. 


e Wallette 
Wall box that allows patrons to 
play songs without crossing the 
room. 


Wurlitzer 


e New York, New York 
Gently rising bubble tubes with 
the city's familiar skyline on mir- 
rored panels. 


e One More Time 
A remake of America's most 
familiar Wurlitzer box, the 1015. 


* New Orleans | 
Classic 3-D-styled box that holds 
50 CDs. 


е Make My Music 
Wurlitzer’s classic vinyl 45 
jukebox with ever-changing color 
intensity illuminating the box in 
blue, red, and violet tones. 


Video Lottery Terminals 
Aeries 


e Series 3200 
A video poker game in а casino- 
style, all-steel, powder-coated 

. cabinet with polished chrome 
front door, high-speed printer, 13" 
monitor, accessible internal com- 
partments, and easy conversion 
to Keno, Bingo, or Black Jack. 


Arachnid 


e Lucky Touch 

Four or five poker games come in 
this one cabinet; look for Keno in 
the future. Upright model with 
19" monitor, IBM computer, 
Mars bill acceptor, multi-game 
capability, and standard playing 
cards appearing on the screen. 


e Wild One 


A poker game available with two 


different front panels; one design- 


ed with fiber optics. Features in- 
clude Epson printer, pebble finish 
or chrome finish on the control 
panel, 13" monitor, and back- 
ground color choice. Shown in 
button model; touch-screen not 


Merit Industries 
e Superstar 2000 


Newest Merit video lottery ter- 
minal with multi-games; both 
touch-screen technology and but- 
ton controls available. Features 
include Mars $1-5-10-20 bill accep- 
tor and NCR printer. Also shown: 
Montana Superstar 

and South Dakota Superstar. 


Universal 


e Joker Poker Hi-Lo Double Up 
This casino-style, single-game 
poker was shown in the Mars 
Electronics booth. A button 
model, it features à Mars 
$1-5-10-20 bill acceptor and 13" 
monitor. The company offers 
several other models. 


PARS 


e Golden Touch, Golden Paradise 
Available in touch-screen, multi- 


yet introduced in the United 
States. Also shown: Draw Poker. 


Dynamo 


U.S. Games 


e Pot-O-Gold 


e Touch 3000 


Fox technology in a touch-screen 
unit (also button model) with 
modular design, multi games, 
Star Micronics printer, two 
background colors and two 
styles of playing cards, casino 
and upright models, 13" or 19" 


monitor in upright, 13" monitor in 


casino-style. Also shown: Draw 
Poker and Keno. 


IGT 
e Player's Choice 


A fully customizable unit in 
casino-style cabinet (also upright) 
with touch-screen or button 
panel player interface, and multi- 
game capability from vast 
catalog of games. Terminals can 
be configured for either on-line or 
dial-up communications. 


Kramer 


e Touch Tech 2001 


Touch-screen unit (button model 
also available) in an all-steel, 
casino-style cabinet with NCR 
printer, Mars high security bill 
acceptor, 286-processor-based 
board, multiple game play, and 
change in speed of deal and 
screen background color. 


game model (Golden Touch) or 
button design (Golden Paradise) 
with a super VGA flat screen for 
extra-sharp graphics. The 
cabinet is all-steel with 13” 
monitor, NCR ticket printer, 
Mars GL-5 bill acceptor (optional 
or VFM-5 (standard). 


Premier Technology 


Б Player's Touch 


The SMS-designed touch-screen 
unit with multi-games; 13” 
monitor; all-steel, casino-style 
cabinet; Mars bill acceptor with 
1,000 stacker; and Star Micronics 
printer mechanism with printer 
assembly made exclusively by 
SMS. 


Stella 
e Star Lotto 


Manufactured in Germany, this 
prototype video lottery terminal 
features touch-screen technology 
and a 13” monitor. It’s housed in 
a casino-style, chrome-plated 
cabinet. Cards display oversized 
symbols and numbers; there are 
no face cards in the traditional 
sense. 


Touch-screen model in casino- 
style, all-steel cabinet, with 19” 
monitor, Star Micronics ticket 
printer (or coin hopper), and high 
security bill validator with serial 
data interface. A button control 
model is also available. 


VLC 


е Model 8024 

Newest in the VLC line, this unit 
has a casino-style cabinet with 
19" touch screen, multi-color 
graphics, multi-game format, 
dual coin acceptors, and multi- 
denominational bill acceptor. 
Also shown: upright VLT with 
touch-screen technology and 
anti-glare monitor. 


Williams 


e Midas Touch 

Features include all-steel, casino- 
style cabinet, Star Micronics 
printer with dot matrix art, VGA- 
quality graphics, choice of play- 
ing card styles, and electronics on 
one slide-out chassis. Three poker | 
games are now available;lookfor | 
upright and bar top cabinets, 
Bingo, Keno, and Black Jack. 
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Picking the AMOA's 


top 


redemption games 


| FEET 


7 


John Margold (|) with Tanveer Choudhry of Britain's Elton Ltd., manufacturer of Beat the Clock. Betson distributes the 


game in the United States. 


tis time once again to go out on 
a limb and predict the "hits of 
the show." I have attended 17 
AMOA shows and still don't know 
a sure-fire way to pick the hits. IfI 
could understand what motivates 
the players to put coins in one 
game rather than another, I would 
be designing games rather than 
writing about them. 
Judging from the amount of new 
redemption games displayed at 
the show, it is obvious that the 
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trend toward redemption has not 
slowed. In fact, the emphasis on 
redemption seems to be on the rise. 
There were many new players 
entering the redemption field. Also, 
several companies with a proven 
"track гесога” in the world of 
redemption offered new products. 
I think that it's important to look at 
the manufacturer's experience 
when it comes to redemption 
equipment. 

Allowing flexibility in the pro- 


gram is essential to a good redemp- 
tion game. Percentaging is the key. 
Some amusement centers use 
tickets with a cash value as low as 
one-fifth of a cent, while others 
have tickets with a value of three 
or five cents. A redemption game 
must have a flexible enough 
payout schedule to allow each 
game room operator to tailor the 
game to the location's particular 
needs. Companies with redemp- 
tion experience understand this; 


unfortunately, some manufac- 
turers don't fully comprehend it. 
They believe that sticking a ticket 
dispenser into the cabinet is all it 
takes to turn a game into a redemp- 
tion game, so beware. 

Fortunately, enough experienc- 
ed redemption manufacturers of- 
fered new products so that the 
redemption center operator will 
have no problem finding a new 
game or two. I had one favorite 
game and five others that I believe 
are worth mentioning. There was 
so much new product that it's 
possible I missed a game that may 
turn out to bethe hit ofthe AMOA. 
Among the product that I saw, here 
is my list of hits: 

Number one is Bank-It. This 
newest effort by the people at 
Lazer-Tron just may be their best 
game yet. And remember—Lazer- 
Tron developed Hop-A-Tic-Tac- 
Toe, an excellent redemption game 
being marketed and manufac- 


Lazer-Tron's Вапк-/. 


tured by Data East. Bank-It has 
what it takes to be à successful 
game. It is simple to play, and it's 
possible for the players to win lots 
of tickets. 

Bank-It, which combines a coin 
shooter and a coin pusher, can 
bring in lots of money in a short 
period of time. Operator ad- 
justability allows flexibility in 
percentaging. Bank-It needs a bit 
of fine-tuning, but itis going to be a 
top-collecting redemption game. 

The five other good looking 
games were as follows (in no par- 
ticular order): 

е Bromley Inc.'s The Simpsons 
Cupcake Contest: Although a 
young company, Bromley has 
redemption experience (Hock М” 
Bowl is an excellent game). The 
Simpsons doesn't have a lot of ap- 
peal for adults or children over 
eight years old, but it is simple and 
quick. The game will appeal to the 
youngest players. Bromley has 
tested it in pizza/redemption loca- 
tions, and that seems to be the 
right type of location for the game. 
The test earnings have been 
excellent. 

е Betson's Beat the Clock: This 
game will appeal to adults in the 
redemption center. While the 
children are playing Whac-A-Mole 
or other youthful games, mom or 
dad (or the grandparents) can sit 
down at Beat the Clock and spend 
some money on а skill game. It is 
similar to a roll down-style game 
(actually, it is a roll up game) with 
the added element of needing to 
play quickly. Beat the Clock comes 
with a seat as standard equipment, 
thus encouraging repeat play. This 
game doesn't have the ability to 
earn money quickly like Bank-It, 
but Beat the Clock will be a steady 
earner for years to come. 

e ICE’s Hungry Hungry Hippos: 
This is a coin-op version of the 
Milton Bradley home game. Up to 
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four players can each control a hip- 
po (trying to “feed” the hippo ping- 
pong balls). It is simple to play, and 
the kids can compete with each 
other. The cabinet is very similar to 
ICE’s Chexx Hockey. The sounds 
were excellent, and the game 
doesn’t take up too much room, 
considering it is a four-player 
piece. 

е Coastal Amusement: There 
isn’t a name yet for this skill-stop 
game with spooky theme. Using 
buttons on the control panel, the 
player tries to match up three 
ghosts, three witches, or three 
other Halloween-themed items. 
The game can be made to award 
tickets or tokens. It still needs some 
work, but the art package was im- 
pressive. This new game by 
Coastal deserves consideration. 

е GaMCO’s Boogiemen: This 
game also had a Halloween motif. 
It's theme is similar to Meltec's 
Knock Down or Big Mouíh, in 
which the player shoots balls at 
targets. These two games have 
withstood the test of time and con- 
tinue to be must-buys for serious 
redemption operators. 

On Boogiemen the targets are 
monster faces with mouths that 
open for a few seconds at a time. 
The game is compact—only 60" 
deep by 24" wide. The day-glo col- 
ors are wild, as are the sound ef- 
fects. I believe there will be à 
market for Boogiemen. Smaller 
locations, or operators looking for 
some variety, should consider this 
interesting new game. 

There you have it, my choice for 
the redemption “hit ofthe AMOA" 
and the five honorable mentions. If 
you picked other games, keep in 
mind that I am wrong as often asI 
am right. As a matter of fact, if 
you'd like to discuss your picks or 
mine, call me at (800) 524-2343, ext. 
337 (Betson Enterprises). Га like to 
hear what you have to say. Û 
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Frank Seninsky | 


му АМОА Ехро 91. 
game picks 


| | his year's AMOA show was 

the largest ever. I know be- 
| cause my feet are still hurting from 
four days of walking the floor. 
| There was an abundance of new 
| product and picking the next hits is 
| not an easy task, but Play Meter in- 
| sists, so here goes. 

This time around several manu- 
facturers opted to go for the licens- 
| ed tie-in. Movie and comic book 
| characters were the order of the 
day. There were titles like Spider- 

man, Captain America, Captain 
| Commando, Terminator 2, and 


| Batman—you get the picture. 


Manufacturers usually go for a 
| licensed title because it initially at- 
| tracts players to a game. | 

| I specifically said "initially" 
| because if the game is not great 
| and the players don't get the kind 
of excitement they expect for their 
quarter, they quickly move on to 
| other games. But when a game is 
great (like Terminator II pinball) 
| the license tie-in just makes it 
| better. 

Video: The comic book character 
games looked like the same punch 
| and kick theme, but this time they 
| put the characters back on the 
| street with different clothes. Cap- 
| com's Captain Commando (a sys- 
| tem game) played the easiest with 


the dual switch single button, half- 


moon configuration. Irem's Cap- 


tain America had unique char- 
acters, but the players couldn't pit 
the characters against each other. 


comes Batman, Party Zone, and 


Class of 1812. All of the pins are ex- | 


ceptional. 


Novelty: Since I now own 13 Mad | 
Dog McCrees, youcan be sure that 


Manufacturers usually go for a licensed title 
because it initially attracts players to a game. 


In Spiderman by Sega the 
players can switch from one char- 
acter to another at any point in the 
game. All three games looked 
good, but I’m not going to pick any 
of these as my top video picks. I’m 
going to wait and see. 

_ Аз an operator, I am very happy 
with Street Fighter II, Wrestle Fest 
and Clutch Hitter. These games 
have legs and will continue to earn 


well. If you don’t have enough, I- 


suggest you buy some more. For 
the best new video games that I 
don't yet have, Ill go with Williams’ 
Terminator 2, a dual video gun 
game (three more screens are still 
being worked on), Leland's Drag- 
оп s Lair П, and Super High Impact 
by Williams. 


Pinball: Terminator 2 is without 


question the best pin available; 
Fun House is right behind it. Next 


o 


I'm going to try the new software, 


Who Shot Johnny Rock? I could- | 
n't really hear this game being | 
played over all ofthe other noise on | 
the exhibit floor, but I'm hoping | 


that it is as good as Mad Dog. Why 


this game doesn't have a machine | 
gun is beyond me, but now that the | 
pistol is working OK, I’m not sure | 
Га want to go through another | 


eight-gun revision. 


. [liked the three football throwing | 


games. UB-QB by National Sports 


Games has a standard model | 


good for the operator. Smart In- 
dustries has two models of Super 


Pro Quarterback—the standard 


(much like UB-QB, but $700 less) 


weighing 450 pounds that looks | 


and a mini (which I like very much). | 
All the football games can also be | 


_ put into the redemption category; | 
they are available with optional | 
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ticket dispensers. 

Strike Master, Williams' new 
shuffle alley, is the first with a dot 
matrix display and a new scoring 
system for league play. Operators 
with good tavern locations should 
look closely into this game. 

System kit: SNK's Neo-Geo soft- 
ware Crossed Swords is its best. In 
three weeks of testing іп а four- 
player Neo-Geo, revenues have in- 
creased each week. I'll be getting 
several of these. 

Kit: Sunset Riders by Konami is 
one to watch. Its Vendetta is doing 
great but Sunset Riders could be 
the sleeper kit of the show. Strata's 
Ninja Clowns drew my attention as 
an inexpensive kit. It has a clown 
fighter with dozens of trick moves 
up his sleeve. Atari’s Offthe Wallis 
a sideways Arkanoid-type game 
with sounds like Ataxx. This could 
be the next “thinking-type” game 
to hit the charts. In this category I 
must also include Street Fighter II 
and Wrestle Fest as the best buys 
on the market. Also take a good 
look at Kaneko’s B. Rap Boys, a 
two- or three-player interactive 
game. 


Sit Down: Steel Talons by Atariis 
my top pick in this category with 
Rail Chase by Sega placing second 
(I don’t like the cloth seat). There 
were so many good driving games 
put out this summer and many are 
now good buys on the used market. 

Redemption: This is my favorite 
category. Operators are jumping 
on these games. My advice is to be 
careful. Some manufacturers are 
putting ticket dispensers on any 
game and calling it a redemption 
piece. 

My top new picks are Hungry 
Hungry Hippos, а simple four- 
player with head-to-head or buy-in 
game modes by ICE, licensed from 
Milton Bradley; Bank-It, a flip-it 
pusher by Laser-Tron; Pop-A-Tac- 
Toe by Coastal; Data East’s Hop-A- 


Tic-Tac-Toe; Beat the Clock, а roll- 
up game by Betson; Namco's Golly 
Ghost, for the little kids as well as 
some adults; Froggy and Luigi's 
Corner by Coin Concepts; Circus 
Hi-Rise by Vari-Tech; Bromley's 
Simpsons Cupcake Contest; mini 
Super Pro Quarterback by Smart; 
and Romstar's Porazo, a small 
Whac-A-Mole-type game. 

And for the under $2,000 redemp- 
tion category are Putt-Pro, a small 
but realistic competition golf put- 
ting game by Bromley. I didn't see 
those small pinball, single-ball 
redemption games shown aí 


ACME by Premier. I was told by 
operator Charles Rowland of 
Virginia that he put small legs on 
these small pins, added an increas- 
ed ticket holder and they are now 
his number two redemption game. 
Also note that Bromley's Ghost- 
Town gun game now has a free 
retrofit kit that will keep the gun 
aligned. Roll downs by Seidel and 
Bay Tek are also doing very well. 

Whew! I actually made the dead- 
line. Since I did this in а hurry, it's 
possible someone was left out. To 
those, I apologize. As always... 
keep оп cranking! Û 
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4 onors were plentiful and enter- 
tainment exceptional at this 
year's AMOA Expo Awards Show 
and Banquet. Industry game and 
music presentations were followed 
by а stage show featuring the 
talents of pop/country former Ris- 
ing Star award winners Highway 
101, and two world-famous groups: 
The Temptations and The Four 
Tops. 

Before the entertainment began, 
AMOA tended to industry busi- 
ness, naming Terminator 2, the 
dedicated video from Williams 
Electronics, as Best New Equip- 
ment. In the category of Best 
Display the winners were: Meucci 
Originals, small booth; Arachnid 


ў 
Po Sgt > 
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Peter Noone (banquet emcee) with Rowe's Jerry Gordon (|) and Joel Friedman after the 


Rowe CD Jukebox won honors. 
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Inc., medium booth; and NSM, 
large booth. 

Jack Kerner of Melo-Tone Vend- 
ing in Somerville, Mass., received 
the past president's award. 

Game awards were graciously 
accepted by company represen- 
tatives. And the winners: Most 
Played Dedicated Video— TMNT 
by Konami; Most Played Pinball— 
Fun House by Williams; Most 
Played Kit—Street Fighter II by 
Capcom; Most Innovative New 
Technology—Neo-Geo by 5МК; 
Most Played Dart Game—Arach- 
nid; Most Played Pool Table— 
Valley; Most Played Jukebox— 
Rowe CD; Most Played Redemp- 
tion Game—Skee-Ball by Skee- 
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Legendary entertainers 
star in banquet/show 


Ball; and Most Popular Other 
Game—Air Hockey by Dynamo. 

Record and CD Awards were 
presented in six categories: Pop 
Record ofthe Year— "Ice, Ice Baby” 
by Vanilla Ice; Country Record of 
the Year—"Friends in Low Places" 
by Garth Brooks; R&B Record of 
the Year—''Vision of Love" by 
Mariah Carey; Pop CD of the 
Year— "Please Hammer Don’t 
Hurt Em" by M.C. Hammer; Coun- 
try CD of the Year—" No Fences” 
by Garth Brooks; and R&B CD of 
the Year—‘‘Mariah Carey" by 
Mariah Carey. 

Three Rising Star Awards were 
given: Female—Mariah Carey; 
Male—Mark Chestnutt; and 


Delighted SNK award winners, (l-r): Tracy Tate, Sue Jarocki, and John Barone. 


НОМ LEAGUES AUTOMATICALLY 


OPERATORS WILL PLAYERS ARE ATTRACTED 
APPRECIATE THESE NEW pee. TO THESE EXCITING 
GALAXY?" FEATURES: CHALLENGE. GALAXY?" FEATURES: 


© Game records and stores all player 
league statistics automatically, al- 
lowing the player to totally con- 
centrate on playing the game. 


ЗА built-in "Hands Off" League 
Management System which 
eliminates manual paperwork, 
saves time and effort, and 


u ч | 
increases profits! | © Individual team and player names 


appear on the screen during league 


— . 
9 Galaxy ™ will automatically record play. 


all information for NDA "Spree" 
points-per-round and marks per || 
round for "NATIONAL" player rank- ПЕ | ÎÎ © Top Gun Challenge", gives recog- 
ing and classification system. ЕРЕ NE nition to the top gun and his nine 
ET TT ÎÎ closest challengers. This exciting 

3 Remote information retrieval op- ЕШШ is ea} new program promotes player 
tion which eliminates travel time! ЗЫМ, ЖУ, ЭСА АН competition in a tournament for- 

E SEE mat. 


à: Arachnidt ы 


9 Three Spider Writer& screens 
which are remotely programmed. 


ШЕ S 
К Ld Tar, 


«э Games included are: 
Singles Cricket, Cut Throat Cricket 
Team Cricket, Cricket, 301, Count 
Up, Tic Tac Darts, 501, 701, 301 
Double in\ Double out, League Play 
Mode and_Top Gun 


Challenge. 


у All the most popular and profitable 
games. 


93 Top Gun Challenge™, a competi- 
tive dart ladder which promotes 
in-house tournament competition 
and increases coin drop. Top Gun 
Challenge™ is operator selectable 
for best of three games up to best 
of seven! 


Isn't it about time you got a break, 
worked less on record keeping ana 
more on developing new accounts, 
while increasing your league play 
and profits? 


SELECT CHALLENGER FROM LIST OR 


NEW PLAYER. THEN PRESS ENTER. 
1. BILL WARD 


pL DAR> 


© $2 


: LARRY CAN К 

: = 2% m *Patents Pending 
10. BARRY REI. 5 ©) z 

NEW PLAYER To zt 9 U 
Top Gun Challenge Screen LG. гас c 


6421 Material Ave. Rockford, IL 61111 815-654-0212 800-435-8319 FAX 815-654-0447 
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Group—The Black Crowes. Willie 
Nelson won the Jukebox Living 
Legend Award; Buddy Holly was 
named Jukebox Legend (de- 
ceased). 

Two songwriters also received 
awards: Clint Black (ASCAP) and 
Dewayne Blackwell (BMD). 

The AMOA Cigarette Vending 


Machine Promotion Award went 
to RJR Sales Co. 

All game, jukebox, and vending 
awards were voted by AMOA 
members. Music and game cate- 
gories reflected top revenue pro- 
ducers from June 1, 1990 through 
May 15, 1991. 

AMOA members appreciated 


the floor show that really got the 
house rockin’. Peter Noone again 
served as emcee for the event. 
Attendees will look forward to 
another outstanding stage show 
when Expo ’92 convenes in 
Nashville next October. O 


A happy Louisiana group, (l-r): David and Connie Goudeau of Gerald’s Amusements, Albert John of Earl’s Novelty, and 


Sherry and Greg Goudeau of Gerald’s Amusements. 


South Dakota’s Musivend attendees, (l-r): Lee Brown, Bob Williams, Steve Schroeder, and Dean Schroeder. 
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Jim and Beth Trucano. 


«Ge 
$^ 


Randy Chilton (I) of Chilton Vending and Randy White of 
White Hutchinson Inc. 


Jack and Shirley Kerner. 


KIDDIE RIDES USA" 


PORSCHE 


JUNGLE CAR 
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KIDDIE RIDES USA” 


604 Main Street • Davenport, ІА 52803 


| pem TRUCK 1-800-448-6888 " ROD 
AMERICA'S LEADER. KIDDIE RIDES USA. 


WE ARE NEVER UNDERSOLD! Lowest 
prices in the country. Custom design planning. 


SE HABLA ESPANOL! 


New & reconditioned rides. . . WE TAKE TRADE-INS 


LARGEST PARTS INVENTORY IN THE BUSINESS 
8 Full-Time technicians to assist you. . . CALL TOLL FREE 
for same day service and parts! 1-800-553-8000 


If its new and money making, Kiddie Rides U.S.A. has 
itand has it FIRST. We represent the leading U.S. and 
European ride manufacturers. FIRST with hydraulics, 
and consistently FIRST in the Children’s Amusement 
Industry. 

We maintain the largest inventory of the latest, best 
money making rides in the marketplace. Our selection 
is unparalleled in the industry. 

Immediate delivery on most rides. 


AMOA EXPO ’ 


А roomful 
of memories 


What a group! The memories of the early days of the coin-op industry are right here with these men. 


- 


liams Electronics suite to share 
stories and ideas. Si Redd, with 59 
years in the industry, began by 
reading a letter engineered by his 
wife from a bogus company called 
Trojan Inc. It explained why he 
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he Half Century Club Interna- 
tional gathered at the Wil- 


was not qualified to model its pro- 
duct. 

After scores of laughter, every- 
one in attendance introduced 
themselves and told a brief history 
of their industry beginnings. 

Jim McNeely of Southgate Am- 
usements in San Antonio, who 


boasts a lifetime in the industry 
(following in his dad's footsteps) 
was voted in as vice president of 
the HCCI. He will be instrumental 
in helping organize the next 
meeting during ACME '92, to be 
held in Jim's hometown. 

Plans are being made to invite 


Marty Bromley (I) listens to a story from one of the members. 


the children of members to the next 
gathering to meet each other and 
share stories about their folks and 
the industry. If anyone is inter- 


ested in being a part of the next 
event, please contact Steve Kordek 
at Williams, who deserves around 
of applause for the time and effort 


President Steve Kordek (r) and new vice president Jim 
McNeely. 


Steve Kordek, who will celebrate his 80th birthday the day 
after Christmas, has done an outstanding job of organizing 
the Half Century Club. 


he has devoted to this group. Steve 
also thanked Williams for its 
generosity in letting them use the 
suite. ÛJ 
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New leadership ushered 


'91 


in at business meeting 


T he reigns of command in 
AMOA officially passed from 
Jim Trucano of Collins Music Co. 
in N. Charleston, S.C., to Gene Ur- 
so of Madison Coin Machine Co. in 
Madison, Wis., at the annual 
association business meeting. 

A breakfast for cigarette vending 
machine operators preceded this 
meeting; it was co-sponsored by 
cigarette manufacturers Philip 
Morris, R.J.R., and Brown & 
Williamson. 

Representatives of the three 
companies warned that the anti- 
smoking groups are gaining in 
political clout. Their goal is а 
smoke-free society by the year 
2000, with the first target being 
cigarette vending machines. The 
manufacturers assured operators 
that they would continue to fight 
for them and their routes. 

During the business meeting 
committee chairmen updated the 
membership on their respective ac- 
tivities, from Jukebox Promotion to 
Finance. Mike Leonard (Member- 
ship) happily noted that totals "are 
upoverallthis year and we have a 
high retention rate of members." 

International Flipper Pinball 
Association (IFPA)liaison Sharon 
Harris explained that the associa- 
tion has completed its league/tour- 
nament binder and increased its 
membership. 

Standardization chairman 
David Goudeau listed jukeboxes, 
cranes, and video lottery terminals 
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as possible candidates on the stan- 
dardization list in the near future. 

АП members were anxious to 
hear Wally Bohrer's comments. As 
chairman ofthe Government Rela- 
tions Committee, Bohrer has one of 
the most demanding jobs in the 
association. He reported that the 
Washington Conference in '92 will 
be a joint effort with the American 
Amusement Machine Association 
(AAMA). Bohrer was decidedly 
upbeat, saying, "We're creating a 
better public image with legisla- 
tors around the country." 

AMOA is more politically savvy, 


in large part due to Bohrer's devo- 
tion tothis vitallink in association 
progress. He explained that 
AMOA has been represented at 
events outside of the pure amuse- 
ment industry, such as the Lottery 
Expo (May), Conference of State 
Legislatures (August) and Gaming 
and Wagering trade show (Sep- 
tember). 

He praised Iowa operators for 
their grass-roots efforts that 
assisted in halting the Iowa Lot- 
tery's proposed video lottery test, 
which would have excluded the 
coin machine industry. "This in- 


New members of the beard m r): Jim Шү, Amie ТЕТЕ Bill ill Treger die Flowe, Ken Price, Dun Schroeder 


Alan Deutchsmann, and Tony Parina. 


dustry is а sleeping giant," he 
stated. "When it's necessary, we 
pull together like no other in- 
dustry.” 

The development of the 
Regulated Gaming Institute (RGD 
was a major accomplishment this 
year. This fledgling organization 
will need support to accomplish its 
prime objective of increasing the 
public’s perception of regulated 
video lottery as a stable source of 
non-tax revenue. Bohrer said that 
RGI is currently preparing three 
different videos for the coin 
machine industry. 

Bob Wilbur, government rela- 
tions liaison, traced the dollar coin 
legislation and expressed hope 
that a new director of the Mint 
would represent a change of posi- 
tion. There are currently two dollar 
coin bill versions; the House bill in- 
cludes the elimination of the paper 
dollar while the Senate version 
does not. 

Al Marsh of Hart Novelty in Bell- 
ingham, Wash., former AMOA 
president now retiring from the 
Past President’s Council, was 
given an award for his 16 years of 
service to the association. Jim 
Trucano referred to Marsh as “the 
gentle giant of AMOA. He’s one of 
the best this industry has ever 
had.” 

Marsh noted that “five years ago 
AMOA started in a new direction, 
with the advent of the National 
Dart Association and the Wash- 
ington Conference. We needed to 
get into politics. On behalf of my 
wife and I, we cherish the friend- 
ships we have gained over the 
years and hope they will continue." 

Awards were also presented to 
outgoing vice presidents on the 
board of directors: Phil Benson of 
Montana Music in Missoula, 
Mont., Tami Norberg-Paulsen of 
C&N Sales in Mankato, Minn., and 
Bob Porter of Hope Novelty & 
Vending in Hope, Ark. 
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John Schumacher, executive 
vice president of AMOA, reported 
that Expo '91 "represented the 
largest single trade show exhibit 
floor in the coin-op industry." 

All new officer appointments 
were made at the meeting. In addi- 
tion to Urso becoming president 
for 91-92, the remaining slate of of- 
ficers includes Craig Johnson of 
Tataka in Salt Lake City, Utah, 
first vice president; R.A. Green III 
of Rosemary Coin in Myrtle Beach, 
S.C., treasurer; and Tami Norberg- 
Paulsen of C&N Sales, secretary. 
Three new vice presidents are: 
Garland Garrett Jr. of Cape Fear 
Music in Wilmington, N.C., Russell 
Love of Royal Vending in Santa Fe 
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Irv Otte of cigarette manufacturer Brown & Williamson 
addresses the breakfast meeting. 
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Springs, Calif., and David Gou- 
deau of Gerald's Amusements in 
Lafayette, La. 

Ten new board members are: Jim 
Hayes of Gem Music in Dayton, 
Ohio; Phil Elum of Elum Music in 
Massillon, Ohio; Bill Stone of Stone 
Amusement in Tullahoma, Tenn.; 
Randy Flowe of Greenwood Music 
in Greenwood, S.C.; Bill Treger of 
Betson Enterprises in Carlstadt, 
N.J.; Dean Schroeder of Musivend 
in Sioux Falls, S.D.; Alan Deutsch- 
mann of ALD Services in St. Louis; 
Arnie Aronovitz of Apple Vending 
in Philadelphia; Ken Price of Price 
Music in Barboursville, W. Va.; 
and Tony Parina of Parina Enter- 
prises in Stockton, Calif. O 


Incoming president Gene Urso presents a plaque to 
outgoing president Jim Trucano. 


Government Relations chairman Wally Bohrer (I) with Roger.and Peggy West of West Amusement in Winchester, Tenn. 


PLAYMETER  AMOA.77 OCTOBER r7 


AMOA ЕХРО 


'9 1 


Seminar 


A primer for lobbying, grass-roots style 


Gone are the days, if they ever 
truly existed, when operators can 
sit back and let "the other guy" 
foster relationships with politi- 
cians. If swaying a lawmaker on 
issues vital to the coin-op industry 
is the desired goal, there is no more 
effective means than grass-roots 
lobbying, according to panelists at 
a seminar entitled “Grass-Roots 
Assault: Tackling Legislative 
Issues Before They Tackle You." 

The seminar, moderated by 
Robert Herman of Ace Amuse- 
ment in Brooklyn, boasted the 
following panelists: Hy Sandler, ex- 
ecutive director of the Minnesota 
Operators of Music & Amuse- 
ments; Paul Corey, executive vice 
president of the Ohio Coin 
Machine Association; Michael 
Mims, president of the South 
Carolina Coin Operators Associa- 
tion; and Wally Bohrer, chairman 
of the AMOA Government Rela- 
tions Committee. 

Sandler says the following points 
are essential in order to be suc- 
cessful at grass-roots lobbying: 

e Understand that apathy or in- 
difference “is the enemy; don't 
think someone else will do the job 
for you." 

e Don’t be intimidated by the 
status of a public figure or 
lawmaker. “If you have the verbal 
skills to talk with a location, you 
can lobby any lawmaker effective- 
ly 

e Having a state association is 
necessary, especially one that’s 
proactive, not reactive. Minnesota 
strives to be proactive, Sandler ex- 
plained, but that can be expensive 
in terms of paying a lobbyist or 
contributing to a PAC fund. 
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Top row, (l-r): Hy Sandler, Robert Herman, and Michael 
Mims; bottom row, (l-r): Paul Corey and Wally Bohrer. 


e Convey your respect for the 
coin-op industry to the lawmaker. 
"If you don't feel good about your 
industry, how can you expect а 
legislator to respect it?" 

Sandler told of MOMA’s suc- 
cessful “day on the Hill," an event 
that mirrors AMOA's Washington 
Conference. Operators meet with 
state legislators in the afternoon, 
and in the evening the association 
hosts a cocktail party and competi- 
tion on coin-op equipment. Family 
and staff are also invited. "By all 
means, don't overlook the staff! 
They are very important." 

He closed with these bits of 
advice: 

e Don’t forget that a legislator's 
number one goal is to get re- 
elected. He'll consider you so- 
meone worth listening to, not an in- 
trusion, because he needs the 
votes. 

e Don't send mixed messages to 


lawmakers. They must hear à 
united voice on a given issue, nota 
splintered one. 

* Be precise, be polite, and don't 
overstay your welcome. 

е Leave a physical reminder of 
your visit, e.g., an AMOA jukebox 
pin. 

Corey pointed out that getting 
what you want from lawmakers 
"doesn't involve magic or mira- 
cles." Work on them on a persis- 
tent, grass-roots level. He cited as 
an example the diligent work done 
by a group of Louisiana operators 
to finally ram a video lottery bill 
through the Legislature this year. 

In Ohio, operators are asked to 
fill out a Legislative Identification 
Form and return it to the state 
association. The form indicates to 
OCMA how well the membership 
knows its elected state represen- 
tatives. Ifthe answers indicate un- 
familiarity, OCMA will set up ap- 
pointments with the legislator(s) to 
remedy the situation. This pro- 
gram has helped OCMA become a 
familiar face at the state capital, 
Corey says. 

He had some other recommen- 
dations: 

e Work with a legislator when 
you don ít need anything from him. 
Find out what his agenda is, what 
things he'd like to see done as а 
legislator, and help him achieve 
those goals. Then, when the time 
comes, you can hit him up when 
you need help on a matter impor- 
tant to you. 

e Build coalitions. Work closely 
with other associations with para- 
llel interests (Elk's and Lion's 
Clubs, hotel and restaurant assoc- 
iations, retail associations, alcohol 


| and beverage associations, etc.). / 


 Mimsrecalled the massive grass- 


| roots effort that took place in 
| South Carolina, where operators 
| successfully beat-back attempts to 
| repeal a 15-year-old video poker 
| statute. What did it was an ability 


to organize the operators, vendors, 


| and locations statewide. Each seg- 
| ment was briefed daily on the 
| goings-on in the General Assembly 
| via а phone bank. Each senator 


received personal, handwritten let- 


| ters from their constituents—some 
| 5,000 each—that spelled out the ef- 
| fects on their businesses if video 
| poker was outlawed. 


“Мо matter how often a legislator 


| votes against you, or how badly 
| you want to do it, never threaten 
| him," Mims said. "Believe me, 


you Lll [T down the SU He i 
may change his mind and vote | 
with you for some other reason you © 


don’ ( know about." 


j 'No matter how man y 
times he votes against — 
you, or how badly you © 
want to do it, never 
threaten a legisla tor. It 
will come -— to haunt 
you." 

b. called the coin-op in- 


dustry a “sleeping giant” with con- - 
tacts everywhere, in the biggest - 


cities and smallest towns. It was. 


because operators in Iowa made 


their v voices heard that the state 


cancelled its ‘ 'experiment" fora 


sole- -source video lottery arrange- 
ment. | 


His ' T and bolts" for grass- 


_ roots lobbying include: 


e Get a "roster" of legislators; 


know their position as to the coin- 
|. op industry. Also, learn some per- 


sonal data about them. 


Po Know what committees a legis- | 
E latori is on. The chairman ofa com- 
uu mittee carries a lot of weight. 


e. Develop a position. paper pon 


vis es and m them- | 
E selves. | 


К; Don't б about ih ех- | 


‘ecutive branch, і.е., the governor. | 


He or she can stand in the way | 
even after a bill has cleared the 


legislature. O 


Seminar 


ноа теапѕ work but rewards г are real 


At the ER of the seminar, 
"Redemption: Your Ticket to New 


| Profits," a show of hands indicated 


| that half ofthe attendees were not 


presently into redemption. The 
| desire to understand the concept 
| and evaluate a show floor literally 
| bulging with choices contributed 


| to a good turnout at this session. 
| But where to start and what to 


buy? 
Answers were forthcoming from 
Norm Pink of American Amuse- 


| ment Arcades in Minneapolis 


| (moderator), Frank Seninsky of 
| Alpha Omega in Edison, N.J., and 


| Randy Chilton of Chilton Vending 
| in Wichita, Kan. 


Chilton explained his entrance 


| into redemption, saying, "We got 
into redemption out of necessity. 
| The rest of our game numbers 
| were falling off the shelf quickly. 
| We had to look into other equip- 


| ment right away. 


“Before, we were EO connect 


to any games that had a cost of 
merchandise attached to it. First 


we started with cranes and then - 


alley bowlers. Many of our loca- 
tions were very bland in ap- 
pearance, which led us into 
another new area— designing 
game rooms. Our redemption 
revenue continues to rise and sup- 
ports our efforts." 

Chilton noted that most of the 
standard video games are geared 
to young males between the ages 
of eight and 18, only two percent of 


the population. "With redemption, | 


we can make some headway with 
the other 98 percent," he affirmed. 
"Redemption assures that players 
gain something tangible along 
with their entertainment." 


understatement," said Chilton. 


“It’s a much bigger animal than we - 


suspected." He cautioned that it's 


not all easy sledding, bul the 

rewards are certainly there. | 
Some of his recommendations: 
1) Go where people are these 


` days, such as shopping malls and 
bowling centers. 


2) Know your clientele and then 
choose a game mix that will appeal 
to that player base. 

3) Emphasize the redemption 
counter; situate it in the center of 
the location. | 

4) Offer a turnkey job to your 
locations—provide a design, good | 
product mix, and staff. 

5) Expect more service calls. 
Redemption games get more play 
and need more service. Changing | 
tickets gives access to the guts of 
the machine and can cause рго- 


| blems. 
15 it a lot of work? “What an | 


6) Choose merchandise with a 
high perceived value. Shop 
through catalogs provided by the | 


many industry suppliers. 
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7) Take advantage of consulting 
services provided by redemption 
game manufacturers. 

8) Become a partner with your 
location. If it'S а spot where they 
wrangle with you constantly, don't 
put redemption equipment there. 

Seninsky is an old hand at 
redemption, considering his prox- 
imity to the famous Jersey Shore, 
where redemption is а way of life. 
He recalled that "eight or nine 
years ago we started telling 
operators this was the way to go. 
Redemption games hold their 
value. You will need more floor 
space and more staff (on the floor 
and at the counter)." 

Seninsky advised giving more 
tickets for games that had a short 
playing time. For alley bowlers, 
which give more playing time, 
award fewer tickets. “Remember,” 


Lloyd Williamson of Williamson Music in Winona, Minn., chats with panel moderator 
Norm Pink. To the right are Frank Seninsky and Randy Chilton. 


he said, "the object is to have a 
good time. We are selling time. 
Every game shouldn't have the 
same payout because they don't of- 
fer the same entertainment value." 

It was only natural that the au- 
dience would ask for specific game 
recommendations. "There's plenty 
of product on the market," noted 
Seninsky. He suggested purchas- 
ing mini- versions of many redemp- 
tion units. "All the kid-size games 
line up nicely together," he explain- 
ed. "Not many little kids play a big- 
size game, but the reverse is true— 
adults will play the mini-games 
along with the kids." 

Seninsky advised analyzing the 
games weekly to see what works. 
Regarding the age of players, he 
mentioned that senior citizens like 
to take their time, but they are 
shrewd players. 


А сқ 


Ах 


Pink advised the audience to ex- 
pect to pay a high price for good 
redemption games because they 
last. He recommended attending 
auctions or buying good used 
pieces from larger operators if you 
are on a tight budget. 

He noted that for legal purposes 
it may be necessary to give a ticket 
with the first coin into a machine. 
"But that's OK,” said Pink 
"because it whets the appetite of 
the player." 

All the panelists were in agree- 
ment on major points: don't kid 
yourself; customers are sophisti- 
cated. Give them a good return. 
Select merchandise with a high 
perceived value (it can't be em- 
phasized enough). Be forewarned: 
redemption is a four letter word — 
WORK! ÛU 


M! 


An interested crowd gathers informative seminar handouts. 


Seminar 


The ins and outs of billiards 


A Friday morning seminar called 
"Breaking into Billiards" attracted 
about 30 operators. Many of them 
were interested in venturing into 
the growing billiards market for 
the first time, while others came to 
hear ideas on how to improve pool 
rooms they now operate. 
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Seminar speaker Mark Cord is 
vice president of the Billiard Con- 
gress of America, the sports' major 
trade association. It offers exper- 
tise in how to open a billiard facili- 
ty, upgrades the sport's image by 
testifying for council and zoning 
boards across the country, and 


shows how to run leagues and 
tournaments. 

The first idea Cord stressed is 
that pool—correction, billiards—is 
attracting an upscale clientele. 
The image of the dark, seedy pool 
room is becoming a thing of the 
past. Cord suggested that oper- 


FUN FUN FUN-EARNS A ТОМ ТОМ ТОМ 


TEST RESULTS ARE IN... 1 TO 4 PLAYER 
OVER 10 MILLION HOUSEHOLDS - POTENTIAL EARNINGS: 
LOVE THE HIPPOS 


FUN FOR THE 
WHOLE FAMILY!!! 


CENTER 


1-716-833-0481 
yk 1600-942,2433 
üt 216-833-192 


LICENSED EXCLUSIVELY FROM MILTON BRADLEY СОМРАМУ 


| ators сап improve earnings by 


broadening the prospective mar- 
ket in terms of age and incom 
Billiards is now the “in” vy apple 


| sport. 


| Velasquez of Velasquez Auto-. 


Billiards is the Шы. porum par- 


ticipant sport, behind bowling and | 
basketball. There are 39 million 
| Players and 120,000 commercial | 
tables, representing а $2 billion ( 
| dollar industry, according to BCA | 
| estimates. | | 
Тһе movie “Тһе Color of Noua a 
|with Paul Newman and Tom 
Cruise started the resurgence of- 
| billiards a few years ago, and with © 
the resurgence has come a new au- | 
| dience. New billiard rooms have | 
| sound systems; depending on the — 
| location, rock, pop, country, ог — 
| еуеп classical music may be | 


played. The stress is on interiors 


that match the market segment 
| you want to attract. | 
Locations can expand their | 
| market by tying in other at- 
| tractions—video games, darts, | 
| restaurants or snack bars, etc. It 


theme at two seminars: “Ср 
| Jukeboxes: Getting the Maximum 
| Mileage Out of Your CD Library" 
and "Jukebox Trends." £u 
Atthe first one, moderated by Ed 


| matic Music, Scott Winter of 
| Sound Decisions, and Ted Furkin 


of Silent Partner discussed the im- 


| portance of having a system of 


| tracking your CDs. 


Winter pointed out that an ac- 


| curate management system is 
| more important than ever finan- 
| cially. "There are fewer bad pur- 
_ he warned. 

The audience was eager to ask 


| chases with а good management 


| | system, and that can save deoa 


keeps th the player in the n 


onger. Cord says the trend is 


toward locations that are liquor 


nd smoke free. Even if smokers 


. are allowed, Cord suggest in- 
с. vesting in a good smoke- ionizer | 
System. | 


He estimates that a small room 


may be opened for $100, 0000rless 


(12 tables), but some new, upscale 
locations are costing over $1 


. million. The important thing i isto 
| do your homework and match the 
. room to the location and clientele | 
that you can profitably attract. No 
matter what market you wish to at- 
_ tract, Cord stress the importance 
of "leagues, leagues, and more 
leagues!" 
In opening a new billiard loca- 
tion, consider the location (cost per 
Square foot), interior renovation о 
cost, equipment (tables, cues, 
_ racks), personnel cost, signage, 


promotion, utilities, taxes, and 


_ insurance. 
_ Table- -pricing rates, by time or 
coin-op, are greatly variable with 


quite a bit of money. For example, 
if you have 10 jukeboxes апа make 
one bad purchase a year at $11 
each, you have wasted $1,320 per 
year,” he noted. 

Winter pointed out that with 45s, 
it was not as critical to keep track 
of where every record was going. 
Spending a dollar on a 45 is far dif- 
ferent than spending up to $18 for 
аср. 

Furkin told the audience that ш. 


соіп-ор industry is basically com- 
puter illiterate. "If operators don't 
go with computers and a good CD 


program, they will be the losers," 


your location and clientele. Cord 


asks that you consider "specials" 
during lull times. If you have a 
restaurant, you can improve lunch | 


business with discounted or free 
table time; "senior" leagues can | 
also be run during the day. 
Suggested ways of improving 
billiard room profitability were | 
highlighted: rent out better cue | 


. Sticks for $1 per day, which also im- | 
proves the room's appearance | 


with less cue clutter; andrun your | 
own pro shop, don't sub it out. 
Some locations may also consider 
renting out private rooms for par- 
ties or business/social functions. 
Operators may also consider | 
"servicing" other accounts in table 
cloth and cue repair. Outside 
maintenance programs (leveling, 


cue tip repair, table cover, etc.) | 


could be offered. Operators may | 
also consider opening a retail | 
billiard outlet to sell tables and | 
supplies to locations and home 
consumers. Г] 


d 2- 222. Seminar | 
Two seminars оп music 


The future of music was the 


questions. One question asked was 
how often CDs should be changed. 
Furkin said he gets the money off | 
the top for CDs the location 
demands and that changing one | 
CD a week should be sufficient. He | 
added that the change does not | 
necessarily have to be brand new, 
just different. | 
Another member ofthe audience | 
added that he makes changes | 
about six or seven times a year and | 


makes deals with demands. 


Other comments included not | 
partially filling the CD jukeboxes: | 
having a CD player in your office to 
review the CDs; and placing a 
premium on long-playing songs. 


mes 
| 


f 


po 
ian 


New York's Bob Herman poses a question to the сапа іп 
one of the jukebox seminars. 


Furkin noted that he cuts time off 
of long-playing songs, but several 
operators in the audience said that 
it was not a good idea. 
Velasequez stressed the impor- 
tance of having a plan for your 
routemen. "Everything revolves 
around them," he said. "If you don't 
provide them with a plan and the 
proper tools, you can't expect them 
to do the best job possible." 
Another operator, Mike Holl, 


The panel for опе of the music seminars included, (l-r): Shuja Haque of Rock-Ola, Joe Tedeschi of Wurlitzer, Joel 
Friedman of Rowe, Rus Strahan of NSM, and Steve Rogers of Pioneer. 


agreed, adding, "You know what 
your routemen are supposed to do, 
but write it down. If you aren't com- 
municating with your routemen, 
you aren't communicating with 
your locations." 

In the second seminar, paneled 
by Steve Rogers of Pioneer, Joel 
Friedman of Rowe, Joe Tedeschi of 
Wurlitzer, Rus Strahan of NSM, 
and Shuja Haque of Rock-Ola, the 
theme was trends in the music in- 


dustry. All panel members agreed 
that operators cannot speculate 
about what might or might not be 
but must operate with what is 
available. e 
The trend right now is CD, and 
that is not likely to change in the 
near future. The panelists covered 
subjects from cable to CD interac- 


‘tive technology. Û 


Seminar 


Video lottery status explored state-by-state 


Finding out where our industry 
stands with video lottery efforts 
across the country is akin to jump- 
ing onto a merry-go-round in mid- 
cycle. It’s difficult to get up-to- 
speed. But that’s exactly what an 
experienced panel attempted to do 
at "Video Lottery Update." 

Video lottery is the chameleon of 
the industry—constantly chang- 
ing. Every state effort has met with 
some common opposition and 
some surprises. Wally Bohrer, 
chairman of the AMOA Govern- 
ment Relations Committee, organ- 
ized and moderated the seminar. 
He has been responsible for or- 
chestrating AMOA’s political 
presence and gaining respect for 
the coin machine industry in 


political circles. 

This session was well attended 
and featured a host of speakers 
with valuable information to 
impart. 


"Our number one job is 
marketing ourselves in 
the state house. There's 
nothing more important 
than being involved in 
the political process. 


Bohrer opened the session by ex- 
plaining AMOA’s objective of in- 
creasing the image of the coin-op 
industry by attending conferences 


across the country. "We're the 
good guys," he said. "We're the 
jukebox operators. I know for sure 
we turned some heads at the re- 
cent Conference of State Legis- 
latures, where we had a booth and 
gave away over 5,000 jukebox pins. 
We were complimented on what 
we represent. We're creating а 
good public image for our in- 
dustry.” 

Bohrer's Government Relations 
Committee is preparing videos on 
the industry, compiling statistics, 
and networking with state 
legislators—all for the AMOA 
operator population. 

Bill Treger of Betson Enterprises 
gave a status report for the 
Eastern states, primarily New 
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After the session, (l-r): Wally Bohrer of Hastings Distributing, Tony Fisher of Southern 
Music in Calgary (Alberta, Canada), and Phil Benson of Montana Music. 


From left: Tom Coenen, lobbyist f 
phy Vending; and Bob Nims of AMA Distributors. 


ж. "A ЖЕ 
AU 
P “ee «^ 


2 2 
IM М 


ог WAMO; Clyde Knupp of Amuse-O-Matic and Mur- 


a 


Раш Kuny (I) of Mars Electronics and Scott Henneman of the South Dakota Lottery. 


Jersey, where a vote on the video 
lottery bill could come soon after 
the November elections. Maine's 
bill passed both houses this year 
but was tied up in appropriations. 
A new effort will be undertaken. 

In New York a coalition has been 
formed to increase the chances of 
video lottery success. "We face a 
two-year battle ahead at the very 
best," said Treger. Rhode Island 
and Vermont were both in the “по” 
column, although the lieutenant 
governor of Vermont appears in 
favor. 

Scott Henneman, director of 
operations for the South Dakota 
Lottery, said the Lottery is in a uni- 
que position, that of "promoting 
video lottery as one of our products 
andregulating it. We make sure it 
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is run squeaky-clean. We impose 
our judgment on the competing 
private and public sector interests 
for the long-term well-being of the 
program." 

Henneman explained the dial-up 
central computer system that 
monitors all machine activity and 
the electronic funds transfer. 
Customer payout in South Dakota 
ranges from 90.5 percent to 92 per- 
cent (91.5 percent is usual). Posses- 
sion of gray area machines is con- 
sidered a felony in that state. The 
average weekly income before the 
state takes its share (25 percent) is 
$400 per machine. 

“We didn’t want any life- 
changing awards," said Hen- 
neman, referring to the top prize of 
$1,000. Poker is clearly the popular 


Wayne De Luca (1), general counsel for PAMMA, and Tom Fricke of Edison Bros. 


winner (80 percent of game play), 
outdistancing keno (nine percent), 
blackjack (two percent), and bingo 
(one percent). 

Henneman said he would be 
remiss if he did not mention a re- 
cent flurry of negative local press 
focusing on video lottery. “Тһе Lot- 
tery and the private sector are 
gearing up for a positive cam- 
paign,” he noted. 

An economic impact study is 
underway in South Dakota, where 
the success of video lottery is 
estimatedto account for 2,000 jobs 
supporting this new industry. In- 
formation of this nature may well 
quiet detractors. 

Phil Benson of Montana Music 
briefly outlined the Montana 
stand-alone system, which tallies 


| more play оп Кепо machines due 
| to the larger prize of $800 max- 
imum. Poker machines pay out a 
top prize of $100. The state's share 
of proceeds is 15 percent after 
| customer payout. 

Wayne De Luca, general counsel 
| to the Pennsylvania Amusement 
| and Music Machine Association, 
| told ofthe long six-year effort that 
| appeared to be paying off in 1990 
until the governor stopped the pro- 
cess at his door. The governor saw 
fit to pull out all the old myths 
about the evils of gambling and ef- 
fectively stopped the drive of a 
| strong state association with ex- 
| tensive House and Senate support. 
He noted that bills in Tennessee 
| and Mississippi were also not suc- 
| cessful this year. "Pennsylvania is 
the first highly industrialized state 
| to get a bill this far," added Deluca. 
Bob Nims of AMA Distributors in 
| Metairie, La., happily reported that 
| years of work paid off in his state, 
| which passed a bill that allows for 
three legal poker machines per 
location with a top prize of $500. 
The state will receive 22.5 percent 
after patron payouts. 

"Games will be located only in 

liquor-licensed locations with adult 
patronage," he explained. “This is 
adult entertainment in adult loca- 
tions. Although by law the pro- 
| gram could start in January 1992, 
| our best hope is for spring or mid- 
| year 1992." 
Clyde Knupp of Amuse-O-Matic 
| and Murphy Vending in Ft. Dodge, 
| Iowa, talked about the recently 
| proposed video lottery 
| itiated by the Iowa Lottery without 
coin machine operator participa- 
tion. "It would have been a 
[dangerous precedent," said 
Knupp. 

To prevent something of this 
nature passing without your 
notice, he advised "going to see 
| your legislators in person. See 
| them eyeball to eyeball, belly but- 


"test іп- 


ton to belly button." 

He cautioned, "Existing gaming 
activities can become your enemy 
because they don't want any addi- 
tional gambling to challenge their 
position. In Iowa, our governor is 
not for gambling to begin with, but 
heis caught up in the political pro- 
Cess. | 

"Iowa's lottery director does not 
have a good image of our industry. 
We need to sell ourselves and cor- 
rect such poor images. АП of us 
need to address it. We're not well 
known as small businessmen. Our 
number one job is marketing 
ourselves in the state house. 
There's nothing more important 
than being involved in the political 
process. 

"Iowa operators fought to halt 
this test. The message from Iowa is 
clear. We cannot be bypassed and 
should not be bypassed. Never 
underestimate the wrath of a 
betrayed coin machine operator." 


“We cannot be bypass- 
ed and should not be 
bypassed. Never 
underestimate the 
wrath of a betrayed coin 
machine operator.” 


Tom Coenen, lobbyist for the 
Wisconsin Amusement and Music 
Operators, is optimistic about the 
future ofthe operator-initiated bill. 
It will come up in Senate hearings 
slated to start in October. 

Helisted the main ingredients of 
the bill, including the conservative 
limitation of games (three to six or 
more depending on fire code re- 
quirements), $800 maximum prize, 
$2 maximum wager, and 80-95 per- 
cent customer payout (to be deter- 
mined by rule of the regulatory 
body—the Lottery Commission). 

"One of the main reasons we are 
optimistic," said Соепеп,” is that 


sociation is also hopefu of her | 
state's future in video lottery. "It s 
a new source for increasing state | 
revenue," she remarked. ' "We're in 
an age of video everything. Our at- 
torney generalruled they are legal 
and our Lottery has the peer to 
add it as a lottery product. | | 
The West Virginia тей 
started a video lottery experiment 
in June 1990 at Mountaineer Park, | 
arace track апа resort. The experi- 
ment is 80 percent complete, ассог- 
ding to the Lottery. The only ques- 
tions are "if" and "when" coin 
machine operators would be 
included. Fal 
The bottom line, E onde tel 
Ballard: “Ifthe boat sails, we will be | 
on it. Operators have to be involv- | 
ed if we are to survive.' 1. 
Doc Ringo of Riso k Ball in 
Mineral Wells, Texas, spoke from 
the audience and expressed his 
disappointment with the Texas ex- 
perience this year and the ' 'poli- | 
tical games" that must be played. | 
Texasis among those states desir- 
ing video lottery but the state con- 
stitution must first be amended to 
allow a lottery. | | ad 
During а push for video неву | 
this year, a license i increase for all 
amusement games became 2 d 
versionary tactic ibat- took 
operator attention away from 
video lottery efforts. | 
Ray Shroyer of the Illinois Cun | 
Machine Operators Association | 
endorsed the idea of having the 
assistance of a public relations. 
firm to prepare educational ma- 
terials. Illinois, of course, embark- 5 
еа оп ап extensive grass- roots pro- | 
gram, held extensive meetings 
around the state with operators 
and distributors, and appeared on | 
local radio ia shows to get the 


word to the public. Said md А 
"Continued education will be the | 


| key to the success of our bill.” 


| Rick Geraghty of the Oregon _ 
| Amusement and Music Operators 
| Association explained that the 
| video lottery effort in his state - 


|dates back to 1985. Although 


| operators were not specifically 
| named, a bill passed two years ago - 
that gave the state Lottery the. 


power to add video lottery. 


| А decidedly small audience ic 
| tended the second video lottery 
| session: "How to Organize on а 
| State Level." Whether due to 
| schedule conflicts or just plain 
| apathy, learning more about state 
| level organization is essential to 
the success of any video lottery _ 
endeavor. The session was worthy ! 


and beneficial for those who decid- | 
ed to attend. Coalition-building 


emerged as a critical factor} in the 
equation. 
David Goudeau of Gerald’s 


| Amusements in Lafayette, La., 


served as panel moderator. Five 
| panelists discussed the early steps 
| that must be taken before we can 
“run” with video lottery. 

Wayne De Luca, general counsel 
| for the Pennsylvania Amusement 
|and Music Machine Association, 
| warned that gray area machines 
|can be considered a criminal ac- 
tivity and that the IRS is beginning 
to become interested in this type of 
| equipment. He warned that gray 


| area machines may be a thing of 
the past, and reminded the au- | 


апа operators were hopeful. 


'and have key political support." 


не added: "Don't pm С 


| JOE pur чш лш a 


diane that all dan. lottery 


operators will be investigated 


before getting a license. The 
message: Don’t risk the future with | 


gray area machines REO 


жалындар іп the CE 


legislators i in Kansas, then the bill - 
_ failed. It had passed the Senate 
A recent law passed to outlaw 
| gray games and pave the way for 
| video lottery, but lawsuits pending ‘ 
| over dispersement of a certain por- 
| tion of funds from video lottery 


“We’ ve regrouped,” said Chilton, - 


the perception of our industry and | 


have held: up the entire e project. An p 
answer should be coming s A 
_ Огевоп very soon. = 0 

Randy Chilton of Ghüton Ved [p | 
ding in Wichita, Kan., cautioned | 
the audience that traditional lot- B | 
{егу companies may fight your bill, 
as experienced in Kansas. Accor- | 
ding to Chilton, GTECH brought i Hr 
five lobbyists to canvas the | 


a 
midable opponent to video DM 


along with Indian gaming. à | 
ional | 


“Indian wur. on а 1 na ional 


n уш ы "States ие н 
| with the Indian tribes in good faith. | 
Indian gaming can affect coin | 
i machine operators’ mainstream | 
business. ig p 


Т! is one › way i We 


quietly educate legislators that | | 
"this industry is about people | 


E. ene aer to make a ying. Pri | 


"We want legalization. > creates an even n pla ying 
field for all operators." po aes 


De Luca. "It creates an even play- 
ing field for all operators." How do 
we go about legalization? 
Some of his recommendations in- 
clude settling internal problems in 
your organization, raising money 
for the effort, educating members 


 onprovisions ofthe bill, educating 


legislators and other officials ofthe 


benefits, being flexible on the | 


percentage arrangement, gaining 


50-60 sponsors for your bill, and for- 
ming a “rainbow” coalition of other 
groups that stand to benefit from 
video lottery (it can span from law 
enforcement to teachers’ associa- | 


tions). 


“We want legalization,” ee | 


E. social events for 


providing entertainment." | 
More insights: keep members ad- | 
vised of developments (send out а | 
newsletter), prepare brochures to | 
explain the operators' expenses | 
and the true economic impact of | 
your bill. "Donations and votes are | 
the two tracks on which politicians 
work," he added. Operators are| 


best served by covering both. 


Bonnie Theard, managing editor 
of Play Meter magazine, reminded | 


that sacrifices will be made in the | 
name of video lottery: time and| 
money. "Don't let infighting blur | 
` the image of your ultimate goal," | 
she noted. “Choose a first- rate, 
_ strong- -minded leader. Present a 
| package that оч the benefits to 


the entire state, not just your 
business segment. Present your 
cause in a professional manner." 

Briefly, some other points made: 
1) Take nothing for granted. 2) 
Figure several years to go through 
all the political maneuverings. 3) 
Be prepared for negative publicity 
from the local press. 4) Prepare 
educational materials in advance 
to answer your detractors. 5) 
Remember who you're talking to: 
legislators and lottery directors 
don’t want to hear the same things. 
6) Don’t be blinded by dollar signs; 
there’s a big capital investment 
ahead. 7) Enlist the aid of several 
lobbyists. 8) Don’t be greedy. 9) 
Know your enemies, they are plen- 
tiful. 10) Increase your power by 
building numbers through a 
coalition. 

Jerry Young of IGT focused at- 
tention on the pitfalls along the 
road to video lottery and the key 
components that can make it work. 
"Come to grips with who among 
your organization will lead the pro- 
cess,” he advised. "Discuss in 
detail what legalization means to 
your members. Solicit input from 
different groups of people in your 
state as the piece of legislation is 
formulated. 

"Build à wide-based coalition by 
identifying groups that can gain 
from video lottery. Such groups 
could be beer and wine whole- 
salers, hotel and motel associa- 
tions, restaurant associations, 
charitable gaming interests, lot- 
teries, race tracks, and others. 
Adversaries in the past should not 
be overlooked. Compromise is im- 
portant to the process. There may 
be some way to bring in former op- 
ponents.” 

Young echoed the sentiment of 
other industry members when he 
expressed the need for an effective 
public relations campaign to pre- 
sent a professional view of our 
business. “Remember,” added 


ANOA EXPO 
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From left: Wayne De Luca, Scott Henneman, Wally Bohrer, Bonnie Theard, David Goudeau, and Jerry Young. 


"Form a ‘rainbow’ coalition of other groups that 
stand to benefit from video lottery. ’’ 


Young, many agencies will look at 
the manner in which you approach 
this legislation." 

Wally Bohrer explained 
AMOA’s activities on this front, 
from attending conferences 
around the country to developing 
videos that present a positive im- 
age of our industry. "We're net- 
working with key legislators,” said 
Bohrer, “making it clear that we 
earn our living in the pure amuse- 
ment business." 

He pointed to a University of 
Wisconsin study currently being 
conducted to shed light on the 
economic impact of legalized video 
gaming in Montana and South 
Dakota. 

Scott Henneman of the South 
Dakota Lottery was the final 
panelist. Henneman has been 
enlisted by AMOA to prepare a 
handbook on the process and 
passage of video lottery legislation, 


titled “AMOA Video Lottery 
Legislative Manual." 

He noted that "politicians are 
looking for a painless way to raise 
state revenues." In South Dakota 
the coalition of interested groups 
included educators, innkeepers, 
and many chambers of commerce. 

Henneman gave a rundown of 
the major points covered in this 
soon-to-be-released handbook: 
know your state's legislative pro- 
cess, get involved in politics, who 
should regulate video gaming, who 
are your allies and enemies, the art 
of compromise, working with the 
governor's office, gray area 
machines, dial-up vs. on-line 
systems for accountability, and 
point/counterpoint at the finish. 

"The real work starts after 
passage of your bill," said Hen- 
neman. “Grass-roots efforts are 
your ultimate source of power." 0 
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Friends of Mexico 
and Latin America 


The AMOA appears to have been 
& successful show. At least those 
were the comments from our 
visiting friends of Mexico and 
Latin America. 

"The selection of new video 


games was satisfying," stated 
Aumis Hector Alvarado. 

“І especially liked the new 
fighting games," expressed David 
Traconis of Ingenio Tecnologica. 

Play Meter wishes to extend our 


At the James Industries booth, (l-r): Carlos Colin, Jose Tapia, Mike Rudowicz о! Wico, Abraham Mayoral of 


Technologica Videologica, and Vartkes Sinanian of Wico. 
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In front of new redemption piece manufactured in Mexico, (l-r): Mr. and Mrs. Jesus Gutierrez, Hector Alvarado, and Мг. 


and Mrs. Jose Macias. 
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gratitude for the participation of 
all the companies that traveled а 
great distance to be with us. We 
are looking forward to a con- 
tinuous relationship and your 
Success. 


Ernesto Saca (I) of El Salvador with his lovely wife and 
daughters and Carlos Colin of James Industries. 


| м, 
Emilio Porte of Diversiones Regiomontanas playing Сар- 
tain Commando. 
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Amigos de Mexico у 
Latino America 


Aparece que la expo AMOA fue 
un exito. Porlo menos estos fueron 
los comentos expresados por 
nuestros amigos visitantes de 
Mexico y Latino America. 

"La seleccion de nuevos juegos 
de video era satisfactorio," dijo 
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At the Capcom booth, (l-r): Carlun Robinson of Capcom 
and Javier Flores of Green Palace. 


Aumis Hector Alvarado. 

“En especial me gusto los nuevos 
juegos de peleas," expreso David 
Traconis de Ingenio Tecnologica. 

Play Meter desea extender su 
gratitud por la paticipacion de 
todas las companias que viajaron 
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At James Industries’ suite, (l-r): Filadelfo Merlos of F.M. Distribuciones and his wife and son, Abraham Mayoral, and 
Miguel Mayoral of Mexico City. 
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distancias grandes para estar con 
nosotros. Esperamos unia con- 
tinua relacion y much exito para 
todos. 


photos and comments by Carlos 
Colin of James Industries 
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EXICO UPDATE 


Progress 


The National Association of Elec- 
tronic Game and Entertainment 
(ANIJEE) seems to be well on its 
way to establishing itself as an of- 
ficially recognized entity within 
Mexico. Its by-laws have been com- 
pleted and regular meetings are 
taking place. 

The founding members have 
established committees to focus 
and concentrate on the needs of 
the association. New members are 
being added weekly. In the dyna- 
mics of forming any association it 
seems that friction develops be- 
tween members. 

In the interest of explaining the 
goals of an industry association I 
interviewed John Blouin, one ofthe 
founding members, regarding the 


ANIJEE (Asocicion Nacional de 
la Industria de Juegos Electronicos 
y Entretenimiento A.C.) aparece 
quo va en buen camino a esta- 
blecerse como una entidad oficial- 
mente reconocida. Sus estatutos 
estan completos y reuniones se 
estan llevando a cabo regular- 
mente. Los miembros fundadores 
se han dividido entre ellos mismos 
para establecer comites y asillegar 
a enfoque y concentracion de las 
nececidades de la asociacion 
nueva membrecia esta llegando 
cada semana. 

En el dinamismo de formar cual- 
quier asociacion cierta friccion en- 
tre miembros existe. Entreviste 
uno de los miembros fundadores 
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Progresando 


early days of the American Amuse- 
ment Machine Association 
(ААМА). 

What kinds of problems were 
present in the formation of this 
new association? 

At first some of the members 
could not look at each other. They 
viewed each other as competitors. 
There were problems between 
manufacturers, distributors, and 
operators. It seemed impossible to 
solve the common problems within 
the same industry. 

In your opinion, what would you 
say enabled the association to 
follow through on its original ob- 
jective of being able to solidify and 
unite as an industry? 

First of all, it was in our best in- 


John Blouin (director del comite de 
miembros) sobre sus experiencias 

Que tipo de problemas estaban 
presente en la formacion de la 
nueva asociacion? 

Al principio, ciertos miembros, 
no podian verse por la razon de 
competencia. Los fabricantes, 
distribuidores, u operadores te- 
nian problemas que no se podian 
resolver dentro do la industria. 

En su opinion, que permitio la 
asociacion de seguir su objectivo 
inicial; solidificar y unirse como 
una industria? 

Primeramente, era en nuestro 
mejor interes tener una asociacion. 
Nosotros habiamos identificado 
problemas mas grandes que en la 


Carlos Colin 


terest to have an association. We 
had identified problems that were 
bigger than any individual or com- 
pany could handle. 

As an association we knew we 
could make a difference, have an 
impact, and tackle the problems. 
Most important, we were all profes- 
sionals. We had respect for 
ourselves as well as respect for 
each other. 

If you could offer advice to 
members of ANIJEE, what would 
you say to them? 

Everything takes time. You need 
to be realistic; have goals defined. 
Ittakes time to change the mindset 
of people. Work together in this 
way and you will be stronger. You 
need a professional presentation. 
A requirement is а professional 
director outside of the industry. 

In conclusion, have an open 
mind. Listen well. Go with the con- 
sensus. It's not necessary to have 
100 percent accord. Do the best for 
your industry and do what you feel 
is best for the association. O 


empresa o individual. Ademas, 
nosotros sabiamos que la asocia- 
cion podria hacer una diferencia, y 
unimpacto transformando los pro- 
blemas de la industria. Mas impor- 
tante teniamos respeto hacia noso- 
tros y tambien respeto por nuestro 
profesionalismo. 

Si podria ofrecer un consejo a la 
asociacion Mexicana, que les 
diria? 

Todotoma tiempo. Necesitamos 
ser realistico; debemos de tener 
metas reales y definidas en tiempo. 
Ademas, las opiniones de la gente 
cambian con el tiempo. Trabajan- 
do juntos produce fortaleza, y 
finalmente, sean de mente abierta, 
y escuchen bien. Acepten el acuer- 
do de la mayoria; no es necesario 
tener el acuerdo de un 100%. 
Hagan lo mejor para la industria; y 
lo que sea mejor para la 
asociacion. C] 


DATELINE: COLORADO SPRINGS, COLORADO SEPTEMBER, 1991 


—IN APPRECIATION- 


IHE PROUD EMPLOYEES OF 
ATLAS DISTRIBUTORS COMPANY 
-A DIVISION OF ATLAS MUSIC AND NOVELTY COMPANY- 
OF PITTSBURGH, PENNSYLVANIA 


WOULD LIKE TO EXPRESS OUR MANY THANKS TO 


ROWE INTERNATIONAL, INC. 
FOR AWARDING ATLAS THE COVETED 


ROWE CUP 
RECOGNIZING OUTSTANDING ACHIEVEMENT IN THE SALES AND 
MARKETING OF ROWE MUSIC, VENDING AND BILL CHANGERS 
FOR 1991 
AND TO OUR ROWE OPERATOR-CUSTOMERS 
WE SAY "THANKS FOR THE BUSINESS!" 
BECAUSE WITHOUT YOUR SUPPORT IT JUST DOESN'T HAPPEN! 


SIGNED, 
THE MANAGEMENT AND EMPLOYEES OF ATLAS DISTRIBUTORS 


ATLAS..... PART OF THE ROWE FAMILY OF DISTRIBUTORS SINCE 1984 


ATLAS DISTRIBUTORS COMPANY 
2231 FIFTH AVENUE 
PITTSBURGH, РА 15219 


CALL 412-471-1704 TOLL FREE 800-233-4407 FAX 412-471-2598 


| LIGHT SIDE 


True meanings behind 
trade show terminology 


emember the old saying, “If I 
had a nickel for every time..." 
Now that the AMOA Expo has 
come and gone we are all faced 
with a stack of business cards and 
colorful brochures extolling the vir- 
tues of every new game. If we just 
had a nickel for every wild claim. 
Our heads are spinning with pro- 
duct descriptions ofthe superlative 
variety. Many games do live up to 
their touted features, but alas, not 
all. 

We've also heard comments we 
find hard to believe. Everything 
couldn't possibly be that rosy. Get 
your nickels ready and follow a 
shopper's guide to understanding 
product hype and trade show ter- 
minology. Boldface type indicates 
what was said, light type tells the 
true meaning. 

The Great Pyramid of Egypt 
pales in comparison to our new 
game. Even if you were lost in the 
desert and could get a cup of water 
for playing this game, you would 
pass. 

New software maximizes profits. 
The first version was a flop but we 
salvaged the hardware and dream- 
ed up à whole new game that 
almost looks good in the old 
cabinet. 

Easy to install and maintenance- 
free. A preschooler can put it 
together and, unfortunately, take it 
apart on location. 


80 
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High-resolution graphics so ad- 
vanced it takes you into the 21st 
century. The game play isn’t there 
but the visuals are captivating. 


Winner of a sales achievement 
award. The fact that any were sold 
was indeed a sales achievement. 

Far superior to the home version. 


Claim: ‘‘Winner of a sales achievement award.” 
Translation: The fact that any were sold was in- 
deed a sales achievement. 


Able to generate coin drops 
faster than the speed of light. The 
revenues are great at the start, 
then fall like a rock. (Best later use: 
convert the gutted cabinet into a 
telephone booth for Superman's 
quick changes.) 

You've never seen anything like 
it. And after seeing this game, 
you'd better hope you don't ever 
see anything like it again. 

The latest state-of-the-art 
technology. It’s not any better than 
all the other games that use it. 

Limited supplies; you must buy 
early. Place your orders quickly so 
we are not stuck with all the lef- 
tovers and have to hold aclose-out 
sale. 

Reasonably priced. Right!! 
(Choose between this game and 
your son’s college tuition). 

Don’t let the competition get the 
first one. Don’t let your competi- 
tion find out first how bad it really 
is. 


Don’t look now— the home version 
is being introduced at the same 
time. 

We're giving operators the game 
they’ve been waiting for. It’s the 
only idea we've had for a game in 
the last eight months. 

Our distributors can't keep this 
game in stock. They're running 
game-filled shuttle busses to auc- 
tions all over the county. 

The test reports on this game are 
stunning. We're stunned that 
anyone would put a quarter in this 
machine. 

This show was a dog. As an 
operator, I'm outraged at the lack 
of good new games. I wouldn't 
know aquality game ifit bit me on 
the butt, and even if I did recognize 
one, I'm too cheap to spring for new 
equipment. 

The traffic at our booth this year 
was the best ever. I had a nice con- 
versation with the guy who sweeps 
up after the show floor closes. |J 
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BANK FEATURE 
‘SKILL STOPS 


FAST FOOD II ل‎ 


MAIN GAME DOUBLE UP MAIN GAME DOUBLE UP 
NEW VERSION & PROGRAM 

*JOKER, FEVER, WIN DOUBLE, FREE PLAY FEATURES 
3 PROGRESSIVE BONUSES 

*D/UP LOVE & LAST CHANCES 

* SKILL STOPS 


COINTEK (USA) CORPORATION 


(б) 216 ROUTE 206, SUITE 17 
HILLSBOROUGH, (SOMERVILLE) NJ 08876 U.S.A. 
® TEL: (908) 281-0616 РАХ: (908) 281-0316 
COINIEK ©1990 COINTEK (USA) CORPORATION 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law 


[oS AND LEAGUES 


field of 2,200 competitors 
gathered at the Dallas/Ft. 
Worth Airport Hilton on Labor 
Day weekend to vie for $85,000 in 
cash and prizes at the Tornado 
World Championship of Foosball. 
Teams from all over the United 
States and 12 foreign countries 
matched their skills in 13 cate- 


gories. Players had progressed 
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Whether on the floor or in the gallery, everyone watched attentively. 


through local and state tourna- 
ments to gain national rankings 
and the chance at a title. 

Players were not the only win- 
ners. Over $3,000 was raised for the 
Muscular Dystrophy Association 
during the four-day event. Funds 
forthe charity were derived from a 
raffle, entry fee proceeds, other 
drawings, and a "Beat the Pro 


Record turnout for 
foosball championship 


Tom Үоге (|) and John Zoller battle in a Forward Shootout match. 


Challenge." 

Tornado foosball tables num- 
bered 110 at the Hilton's Con- 
ference Center when competition 
got under way. Two foosball cele- 
brities were among the players: 
Chris "Karate Kid" Dube, who 
holds the world title in midget 
wrestling, and Billy Sumption, 1975 
international foosball champ. 


3231 West Victoria Street ® Chicago, Illinois 60659 
(312) 267-6030 * FAX (312) 509-9508 


NOTICE TO ALL “GHOST TOWN" OWNERS 


The quality goes in and then the Bromley name goes on. That has been 
our policy since day one and will remain unchanged. 


Like all manufacturers on occasion, after months of location reports, im- 
provements are required. 


"SIGHTING ADJUSTMENT" 


If you are spending time on adjustments, please call your local 
distributor. Give them the serial number of your Ghost Town and they 
will supply you, without charge, a retro-fit kit. 


It will take you 15-20 minutes to install, and thereafter the game will re- 
main properly sighted. 


We have spent six weeks working on this and | sincerely hope you will 
take advantage of it by calling your distributor for the free kit. 


As always, we look forward to receiving constructive criticism from our 
distributors but just if not more important from our ultimate user, the 
operator. | 


Lauran Bromley 
Bromley Incorporated 
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Players exhibited unusual 
techniques as they worked their 
way up the charts to the finals. A 
combination of good coordination, 
quick reflexes, and the ability to ex- 
cel under pressure were keys to 
SUCCESS. 

The biggest winner was John 
Smith of Houston, who walked 
away with $11,000 in prize 
money—$5,000 for first place in 
Open Singles and $6,000 as his 
share of Open Doubles, where he 
was paired with Kevin Keeter of 
Tulsa, Okla. 

Todd Loffredo of Denver won se- 
cond place in Open Singles, with 
Greg Perrie of Los Angeles taking 
third. Other Open Doubles win- 
ners were: second—Tom Spear and 
Scott Wydman of Denver; third— 
Thor Donovan and Greg Perrie of 
Los Angeles. 

Winners in other categories 
were: 

Mixed Doubles: first—Liz Trotter 


of Metairie, La., and Chris Star- 
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In Mixed Doubles competition: Liz Trotter and Chris Starcheski (I) face Cindy Head and 
Tony Bacon. 


cheski of Tampa, Fla.; second— 
Melanie Tosh of Tulsa, Okla., and 
Steve Mohs of Minneapolis; 
third—Gena Stacio Murray and 
Steve Murray of Dallas. 

Novice Doubles: first—Chris 
Dube of St. Louis and Reggie Brice 
of San Francisco; second—Rich 
Fosner of Seattle and Gary Meister 
of Vancouver, Canada; third— 
Louis Cartwright and Sonja Kuc- 
zajda of Las Vegas, Nev. 

Novice Singles: first—Tracy 
Ehrig of Los Angeles; second— 
Louis Cartwright; third—Ron 
Greenwald of Madison, Wis. 

Novice Mixed Doubles: first— 
Chris Dube of St. Louis and 
Michelle Donovan of Los Angeles; 
second—Jeff Goff of Louisville, Ку., 
and Chris Brazel of Tacoma, 
Wash.; third—Liz Trotter and 
Jamie Clement of Metairie, La. 

Women’s Doubles: first—Cindy 
Head of Birmingham, Ala., (who’s 
won women’s events for 10 years) 
and Liz Trotter; second— Carla 


Tornado tables were filled with action throughout the event. 


Richardsville and Shawnie Athay 
of San Antonio; third—Jan Ellis of 
Colorado Springs, Colo., and Cami 
Carter of High Point, N.C. 

Women’s Singles: first —Cindy 
Head; second—Charlene Mc 
Manus of Oklahoma City, Okla.; 
third—Dhandy Lucas of Denver. 

Tornado's Dave Courington is to 
be commended for coordinating an 
event ofthis nature. Thanks are ex- 
tended to Link Pendley of Okla- 
homa City, Okla. (also named 
"Promoter of the Year”), Mike and 
Cathy Warman of Denver, Julie 
Shook, and Tom Willard (of Milo 
Butterfingers) for their assistance. 
Butterfingers, а local tavern, 
hosted warm-up tournaments and 
a "Beat the Pro" competition the 
week before the tournament. 
Three Clicks tavern locations in 
Dallas kindly sponsored warm-up 
tournaments as well. 

For information on upcoming 
foosball events, call (817) 
483-6646. | | 


The Choice is CLEAR For Your Cranes! 
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BONITA MARIE INTERNATIONAL PEANUT CAPSULES PROVIDE 
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Peanut Capsule Features: 


ONITA MARIE INTERNATIONA 


YOUR JEWELRY AND MERCHANDISE SPECIALIST 
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TOP Dart Systems holds 
icago tournament 


OP Dart Systems, a division of 
T.O.P. Distributing, staged а 
steel-tip dart tournament in Lans- 
ing, Ill., on Aug. 24. It took place on 
30 Top Dart steel-tip dart games 
and attracted players from North- 
side and Southside Chicago, as 
well as neighboring states and 
Canada. Organizers called it the 
largest one-day steel-tip tourna- 
ment in the area’s history. 
Among the winners were Jimmy 
Damore and Bob Conn, Blind 
Draw Doubles; Jimmy Damore, 
Men’s Singles; Peggy Wien- 
ckowski, Women’s Singles; Frank 
Lopez, Bev O’Conner, and Steve 
Anderson, Mixed Triples; and 
Frank Lopez and Steve Anderson, 


Gelatka and Gilbert flank the winners of the Mixed Triples event, (l-r): Steve Anderson, Bev O'Conner, and Frank ; 
Lopez. Cricket Doubles. 


The Top Dart game features 
automatic scoring, the ability to 
practice on nine different skill 
levels; and a regulation bristle 
board. ÛJ 


TELL 'EM YOU 


READ IT IN 
THE 'METER 


TOP's Joe Gilbert (I) and Mike Gelatka of Mike's Amusement (r) with Men's Singles champ Jimmy Damore. 
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Play 
Meter 


Magazine's 
1991 


Directory 


If you have not received a notice from Play Meter asking 
you to verify your company and its information . . . 


YOU MAY BELEFT OUT! 


Thistruly important Source Book for our industry will encom- 
pass Manufacturers, Distributors, Associations and Support 
and Supply Services -the latest, verified listings for every firm 
associated with coin-op amusement industry. 


Listings are FREE! The only investment is your effort to 
assure we have the correct information. Please fill out and 
send to: 

Play Meter Magazine 

Р.О. Box 24170 

New Orleans, LA 70184 


Deadline is November 1 (for listing information) 


Company Name 


Address 

City — | а Zip 

Phone | |  ғҒАХ 

ГІ Mfg. ГІ Dist. O Assn. Ц S/S Services 


Product Line/Services 
Representing 


People/Titles 


Advertisers will have their listing highlighted 


For advertising rates and deadlines, 
contact Ron Kogos or Carol Lea 


(504) 488-7003 Fax (504) 488-7083 


[^^ TIPS 


any Americans spend much of 
their working lives attempting 
to figure out ways to pay less in- 
come tax. They goto greatlengths 
to shelter money with IRAs, real 
estate, annuities, and tax-free 
bonds so their assets will not be at- 
tacked by the tax man. It is some- 
what ironic that with all the effort 
exhausted trying to save taxes 
while alive, most completely ignore 
the largest tax liability they will 
ever have to pay—federal estate 
tax. 

Where the income tax affects on- 
ly the income earned in a par- 


Jeff Rosenthal 


the size of an estate prior to death, 
they may not be very effective in 
the reduction of a very large estate. 
Testamentary trusts: A 
testamentary trust is created upon 
death. These trusts can be used ef- 
fectively to accept the $600,000 
estate exclusion and to distribute 
these assets directly to heirs. In ad- 
dition, testamentary trusts can be 
used to pass assets to a surviving 
spouse without current estate tax- 
ation. Any assets passed on toa 
surviving spouse will be taxed 
upon the death of that spouse. 
Life insurance trusts: Perhaps 


How to reduce federal 
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ticular year, the estate tax applies 
to the market value of all assets on 
either the date of death or six 
months from death (assuming a 
special alternate valuation date is 
elected). Thus, the estate tax is 
generally the largest tax bill a tax- 
payer will ever receive. 

But you need not concede pay- 
ment of excessive federal estate 
taxes. In fact, there are several 
techniques that can be used to 
reduce or eliminate entirely the im- 
pact of these taxes. 

Gifting: Current law allows 
everyone to give up to $10,000 per 
year to any other person without 
incurring a gift tax. Any gifts in ex- 
cess of $10,000 are used to reduce 
the $600,000 federal estate exclu- 
sion (state amounts vary). Al- 
though gifts can be used to reduce 


estate taxes 


the most effective way to provide li- 
quidity to an estate and to pay 
federal estate taxes is to purchase 
enough life insurance to pay the 
tax. Generally, life insurance pro- 
ceeds are included in the gross 
estate of the deceased. However, 
these proceeds can be removed 
from the estate if the insurance is 
purchased inside an Irrevocable 
Life Insurance Trust. 
Avoid probate with a living 
trust 

Did you know that most people 
assume their estates are taken 
care of when they die? Marilyn 
Monroe probably assumed her 
estate was completely taken care 
of when she died. Contrary to what 
she may have thought, her estate 
took 11 years to go through pro- 
bate and 18 years to resolve! This 
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could have been avoided by 
creating a living trust, an exten- 
sion of a person's wishes beyond 
his lifetime. 

Many call them, if somewhat 
morbidly, “management from the 
grave." Trusts accomplish this 
kind of management in ways that a 
will usually does not. Many people 
who draw up a will think that by so 
doing, they have completely wrap- 
ped up any possible estate pro- 
blems. Often, the opposite is true. 

A will does not avoid probate, the 
process establishing the authen- 
ticity or validity of a will. Probate 
can be expensive, time-consuming, 
and embarrassing for a family to 
go through. Any client who desires 
that his finances remain private 
after his death should avoid pro- 
bate. While in probate, anyone can 
go down to the local courthouse 
and find out what the decedent 


Don't take chances! Dependable 


owned, and creditors can attach 
the assets. And every day the 
client's willis in probate, attorney's 
fees build up. 

Creating a living trust, with а 
pour-over will (designed to take 
care of any assets not covered by 
the trust), can avoid the costs, 
delays, and publicity of probate. 

There are important reasons 
why many people should manage 
their estates with a living trust. If 
you are considering one, the issue 
is not whether you are a million- 
aire, but whether you have an 
estate and asset management pro- 
blems that a living trust can 
resolve. For example, you may 
want to avoid going into a nursing 
home at all costs. In order to main- 
tain your current lifestyle and 
assure that you can be taken care 
of at home if you become disabled, 
you may want to set up a medical 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


payment trust. 

People who enter into their sec- 
ond marriages should consider liv- 
ing trusts. Wills are contestable 
and atrust will make sure that the 
decedent’s wishes are carried out 
to the letter so that children of a 
first marriage are taken care of 
and the second spouse receives his 
or her appropriate share of the 
estate's assets. 

With a living trust, you can be 
sure that your wishes will be ex- 
ecuted when you die or, if disabled, 
that your assets are utilized in the 
manner and to the extent you 
deem proper. 

Preparing an estate plan is an ac- 
tion everyone needs to take 
regardless of age or wealth. Also, 
the strategies discussed above in- 
volve proper coordination of the 
services of a competent tax profes- 
sional and estate attorney. ÛJ 


performance, on time delivety, and "Ihe redemptíon 'hít of the show' was the 


outstanding service have made us the Ticket өрер 'Ticket Eater' Бү Deltronic Labs." 
preferred choice of manufacturers, e Push button loading John Margold, Play Meter 12/90 
operators and distributors for over e Validation 


e Quick release ticket 
guide for easy 
servicing 


10 years. 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


f іш Deltronic 
Labs inc. 


е Counts and destroys 
redeemed tickets 


8th & Maple Avenue, Lansdale, PA 19446 e 215 362-9112 e FAX# 215-368-7159 
As of 3/31: 120 Liberty Lane, Chalfont, РА 18914 e 215 997-8616 е FAX# 215-997-9506. 
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Here's what Randy carries 
with him into a location, 
(top l-r): pocket protector 
“nerd kit," leatherman 
tool with case; (bottom |- 
r): pocket digital 
multimeter, flashlight with 
belt-mounted holder, and 
butane soldering iron. 
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he most popular parts of my 

Arcade School tech classes 
are the “hands-on” training 
segments. Students bring their 
own tools and we work on power 
supplies and monitors. 

It's very interesting to see the dif- 
ferent types oftools and equipment 
that mechanics bring into a loca- 
tion when they're out on a service 
call. Some techs carry a toolbox 
full of screws, nuts, spare parts, 
and just about every tool im- 
aginable. They feel that a second 
or third trip to the service vehicle 
for parts or additional tools is the 
last thing they want to do! My 
friend Pat Jenkins is like that and 


Randy Fromm 


he'sthe best route mechanicIhave 
ever had the pleasure of working 
with. 

While I used to share Pat’s philo- 
sophy (lugging a fully loaded, Ken- 
nedy Model #1018 toolbox into 
every location), I found that much 
of the time, all I needed was a 
single screwdriver or other simple 
tool to complete the repair job. 
Often, the problem was а сот jam 
requiring no tools at all! Ihave now 
turned around 180 degrees, leaving 
the Kennedy in my service vehicle 
and bringing as little as possible in- 
to the location. 

That is not to say that I’m not 
prepared to do some serious repair 
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FILE 


NEEDLENOSE JAWS 
REGULAR JAWS 
WIRE CUTTERS 
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MEDIUM 
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LEATHERMAN TOOL 


А detailed description of the leatherman tool. 


“I found that much of the time, all | needed was а 
single screwdriver or other simple tool to com- 


plete the repair job.” 


work. When I go into a location I 
am equipped to handle most of the 
problems I encounter. Here's what 
I have with me when I walk in: 

е Pocket Protector “Nerd-Pack” e 
Pocket Digital Multimeter e 
Butane Soldering Iron * Mini 
Maglite Flashlight in belt-mounted 
holster • Leatherman Tool in belt- 
mounted holster 
The nerd-pack 

I have used a pocket protector 
(а.К.а. "nerd-pack") for years. In 
fact, Ihave had one since I attend- 
ed junior high school. OK ...I'ma 
nerd! I admit it. I'm one of those 
guys that if my wife didn't pick out 
my clothes, I'd be wearing green 
plaid shirts with blue striped pants. 
But I'm proud to be a nerd and I 
find the contents of my nerd-pack 
to be very useful. 

The nerd-pack contains a pen, а 
small slot screwdriver, a small 
phillips head screwdriver, and one 
of those weird bent screwdrivers 
that Williams gives away at tech 
schools and trade shows. The bent 
screwdriver is an integrated circuit 


removal tool that is used to pry the 
socketed ICs from a printed circuit 
board. 


The digital multimeter 

The pocket digital multimeter is 
the type that I award to the top stu- 
dent in each of my Arcade School 
Classes. It’s a Beckman Model 
DM78, autoranging digital multi- 
meter. This is an excellent little 
meter that does just about every- 
thing a full-sized meter does. It has 
an audible continuity “beeper” and 
even a diode test range that can be 
used to test all types of semicon- 
ductors. In fact, although I own 
four different models of full-sized 
digital multimeters, I rarely use 
anything but the DM78. 


The butane soldering iron 
What a great invention! If you 
haven't started using а butane 
soldering iron, you don't know 
what you're missing. Not only does 
the iron recharge quickly (about 
five seconds), it also heats to 
operating temperature in only 30 
to 45 seconds. The temperature is 


adjustable and fuellasts for about 
20 minutes (at low heat) between 
fillings. 

The iron I use is made in Japan, 
marketed under at least two dif- 
ferent names. One carries the 
trademarked name of “Ругореп 
Jr." (also known as Weller Model 
#WST2). Weller products are 
available from most reputable 
electronics distributors. The other 
company marketing this iron is’ 
Master Appliance Corp. of Racine, 
Wis. Master's version of this 
soldering iron is called "Ultra 
Minitorch" Model #ОТ50. 

Several different replacement 
tips are available for this iron, in- 
cluding a hot air tip that is useful 
for shrinking heat-shrinkable tub- 
ing. The hot air tip also can be used 
to pinpoint components that have 
thermally intermittent failures. 
The component can be heated with 
the hot air from the iron to produce 
the failure and then cooled with an 
environmentally safe, non-freon 
circuit chiller spray to verify the 
bad part. 

If you look carefully at the solder- 
ing iron, you'll notice some black 
electrical tape wrapped around 
the middle. Underneath the tape is 
about two feet of solder that is also 
wrapped around the soldering 
iron. I do not have to unwrap the 
tape to use the solder. By pulling on 
the end, the solder unwraps itself 
from beneath the tape. 


The flashlight 

I was introduced to the belt- 
mounted flashlight holster by my 
friend Cliff. Cliff is a lumberjack 
(yes, a real lumberjack) who lives 
and works in the Cuyamaca Moun- 
tains east of San Diego. To be 
honest, when he first showed it to 
me I laughed at the little flashlight 
he had hung from the holster on his 
belt. It looked ridiculous next to the 
huge, double-bladed ax that he 
always carries with him. But that 
evening, when I had at least three 
occasions to ask him if I could bor- 
row it (the flashlight that is, not the 
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ax), I decided that I had to have 
one. 

It's absolutely the greatest for 
field service! Have you ever drop- 
ped a small part in the dark gap 
between two games? Have you 
ever tried to read a coin meter 
that's inside a game in a darkened 
location like a bar? You know how 
handy a flashlight can be. With the 
Maglight flashlight on your hip, 
you're ready to shine! 


The leatherman tool 

The Packard Motor Car Co. had 
a really great advertising slogan: 
“Ask the man who owns one." This 
slogan could easily apply to the 
leatherman tool. If you ask anyone 
who owns one (including me) they 
will swear that it is the single best 
tool in the world. 

So what the heck is a leatherman 
tool, and what makes it so great? 
Well, it’s actually many tools in 
one. It’s a pair of pliers with 


WATCH YOUR INCOME 
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needlenose jaws, regular jaws, and 
wirecutters. It's afile with a coarse 
surface on one side and a finer face 
on the other. It's a small slot screw- 
driver, a medium slot screwdriver, 
and a large slot screwdriver. It's a 
phillips head screwdriver. It's a 
can and bottle opener. It's a hollow 
ground knife blade that takes and 
keeps a keen edge. It's a ruler 
that's marked in both English and 
metric. And it's an awl (good for 
punching a new hole in your belt 
when you finish lunch at the all- 
you-can-eat fried chicken and piz- 
za bar). 


The tool is made from 100 percent 
stainless steel and is guaranteed 
for 25 years. The most amazing 
part is that it all folds into a small 
unit that stores neatly in the ge- 
nuine leather belt holster that 
comes with the tool. It's a fantastic 
tool that is ideally suited to field 
service. For further information on 
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1991 IREM CORP. LICENSED FROM HUDSON SOFT 


A unique 2 or 4 player kit featuring exceptional game play and strategy. 
Great for all types of locations and players of all ages! 
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the leatherman tool and the name 
of a distributor near you, contact: 
Leatherman Tool Group Inc., 10300 
N.E. Marx St., P.O. Box 205965, 
Portland, OR 97220; (503) 253-7826 
or toll-free (800) VIP-TOOL; FAX 
253-1830. 


Of course, you cannot repair 
everything with these tools. There 
are still some calls that require а 
trip to the service vehicle for addi- 
tional tools or parts. But you will be 
amazed at how many service calls 
you can handle with this minimal 
equipment. 

If you have any "trick" tools or 
equipment that you find extremely 
useful, I'd like to hear from you. 
You can call, FAX, or write with 
your suggestions to Randy 
Fromm's Arcade School, 1944 
Falmouth Dr., El Cajon, CA 
92020-2827; (619) 593-6131; FAX (619) 
593-6132. [1 
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(206-882-1093) 


DO IT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 


$39.95 
$39.95 
$39.95 
$49.95 


Using a Digital Multimeter 
Basic Electronics 
Semiconductors 

Linear Power Supplies 


Switching Regulator Power Supplies $39.95 
Raster Scan Monitors | |. $49.95 


X-Y Monitors ДТ $39.95 
Add $4.00 S&H to entire order C.O.D. orders OK! 


NOW AVAILABLE! 


Randy Fromm’s Big Blue Book of 
Really Great Technical Information 


This is the same book I use for my Arcade School class. It's 
full of useful information, troubleshooting shortcuts, parts 
sources etc. Includes schematic diagrams for monitors and 
power supplies. $24.95 (plus $4.00 S&H) 


1991-92 CLASS SCHEDULE 


2 DAY WEEKEND CLASSES 6 DAY CLASSES 
| 
| 


Can't spare a full week? This special 2 day course covers the The six day course covers everything the weekend class 
most important aspects of videogame service: Power supply does and includes videogame conversions, pinball board 
repair, monitor repair and effective use of the digital multi- repair, linear power supply repair, a detailed look at elec- 
meter in general troubleshooting. Bring your bad power | tronic components and component replacement, video- 
supplies to repair during the "hands-on" lab session! game troubleshooting tricks, and lots more hands-on work! 


Chicago, П. . | |. . October 14 . 19 
Philadelphia, PA — — — November 16 & 17 Myrtle Beach, SC . |. February 24 - 29 
Pittsburgh, PA... [| | A November 23 & 24 San Antonio, TX |... Т МагсҺһ9- 14 
San Diego, СА- (. January 11 & 12 Seaside Heights, NJ .——— — — April 6 - 10 
Portland, OR . | | Á January 18 & 19 Orlando, FL . | . . AApril27- May 1 
Atlanta, GA . | .—  —  January25 & 26 Reno, NV 2 ыле June 15 - 20 
Sacramento, CA |. . . . February 1 & 2 San Jose, СА —————— _August 3-8 
Kansas City, МО 1 May 16 & 17 Buffalo NY |. | |. September 14 - 19 
Minneapolis, MN — — — June 27 & 28 Nashville, ТМ |. |. . .. — October 5 - 10 
Salt Lake City, UT August 22 & 23 Chicago, IL .. .. — .. November 9 - 14 
Los Angeles, CA . . . November 21 & 22 
Dallas, TX December 5 & 6 


Customized classes also avail-| 
able for operators and dis- 
tributors, 1 to 6 days. Call 
| Randy to discuss your needs. 


———— MÀ مہ ت‎ MM MÀ —À—— MÀ —— M À— س ج‎ —— À— J 


For further | 

information call: 
(619) 593-6131 

FAX 593-6132 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, СА 92020-2827 
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Prizes, percentages 
and technical tidbits 
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f you are new to the redemption 
scene, or even an old-timer, let 
me share with you a different way 
of operating a redemption prize 
center. This technique is currently 
in use by one ofthe larger redemp- 
tion game operators in the United 
States. 
The merchandise that is pur- 
chased for these redemption game 


centers is of high quality and from 
reputable suppliers. The price of 
the merchandise is never marked 
up; the actual price paid for the 
prize is passed on to the customer. 
It doesn't matter ifthe item is a two- 
cent pencil eraser or a $300 video 
cassette recorder. The customer 
gets everything at cost! 

АП of the tickets are worth two 
cents. There are no five- or 10-cent 
tickets, nor are there any tokens 
dispensed from any of the games. 
One of the major problems with 
tokens in a redemption game cen- 
teristhat they cost real money—an 
average of five cents each. Once 
they are in the pockets of your 
customers, chances are you will 
never see them again. 

The two-cent ticket has many ad- 
vantages over the one-cent or one- 
point ticket: the time to redeem the 


Vic Fortenbach 


tickets is reduced; the ticket inven- 
tories are cut; and the ticket bins 
inside each game do not have to be 
refilled as often. 

Converting token-dispensing 
games to ticket vending is quite 
easy;infact, some game manufac- 
tures have a "kit" that is available 
for this conversion. Manufacturers 
that don't have kits for ticket con- 


version will most likely assist you 
over the phone. 

All of the games operated have 
both coin and ticket meters. The 
ticket meters are used to track the 
percentage of give-away for each 
game. A good percentage for а 
redemption game is around 25 per- 
cent. Here is an example. A cus- 
tomer spends $4. The win ratio is 
set at 25 percent, and tickets are 
worth two cents each. The cus- 
tomer should win 25 percent, or $1 
worth of tickets (at a two-cent 
value). That is 50 tickets. Fifty 
tickets redeem a prize that costs $1 
(50 х 2 cents - $1). 

The prize redeemed at cost by 
the customer probably retails аға 
department store for around $4. 
Consequently, the customer 
spends $4 and wins prizes equal to 
the retail value of the money he 
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spent. 

The same formula applies to 
crane games. Twelve plays cost $4, 
and a 25 percent payout wins the 
customer a plush animal with а 
retail value of $4. The prize cost is 
$1. 

By installing and using ticket 
meters inside each game, a 
number for tickets vended is 
established. This number is the 
game's percentage. Ticket meters 
can be added to any redemption 
game if they don't already exist. 
Contact the manufacturer of the 
ticket dispenser or the various 
game manufacturers for more in- 
formation about adding ticket 
meters. 

All redemption games can be ad- 
justed for the proper percentages. 
This is done by setting the dip swit- 
ches or accessing the set-up or 
bookkeeping section of the game. 
Games like Meltec's Big Mouth or 
Knock Down have a very wide 
range of ticket/bonus settings. But 
certain games will still require you 
to do some experimenting to get 
the correct percentages. Some 
redemption game manufacturers 
list examples of the ticket/bonus 
settings in their game manuals. 
Once the game is set correctly it 
never has to be done again, unless 
the logic board is switched or 
repaired, or if you have an 
overzealous employee! 

Ticket dispensers from Deltronic 
Labs are used for all of the loca- 
tions’ redemption games. If a new 
redemption game does not have a 
Deltronic ticket dispenser, the 
game is upgraded to include one. 
Onereason for this is the standard 


“mark” left from the validation of i 


the ticket. Ticket validating is man- 
datory; it keeps everyone honest 
and prevents reuse of the tickets. 
The redeemed tickets are then 
secured in a lock box for verifica- 
tion by management personnel. 
The elimination of an employee 
behind the redemption counter is 
another idea being used. This is 


achieved by limiting the prized 
area within the game room to less 
than 200 square feet. A lit call but- 
ton is mounted to the counter and 
“connected” to pagers (beepers) 
carried by the game room person- 
nel. The customer pushes the call 
button, beeping the attendant to 
the prize counter for customer 
assistance. This beeper system is 
available at Radio Shack. No mon- 
thly charges or phone lines are 
assessed or needed. Ultrasonic 
alarm systems are also installed 
behind the redemption counter 
with a key switch to disable the 
alarm when a employee enters the 
area. 


Technical tidbits 

Redemption game manufac- 
turers I have spoken to indicate 
that 90 percent of the logic boards 
sent in for repair are returned with 
no problem found. So the game is 
down because of a misdiagnosed 
problem. 

A wise man taught me that the 
place to start when you have a pro- 
blem with aredemption game (this 
also applies to videos and pins)is to 
check the power supply output 
voltages. Some redemption games 
use "exotic" voltages (not just +5 
and +12), so be sure to refer to the 
manual and confirm the voltages. 
Also, check for A.C. ripple on the 
output lines, since most redemp- 
tion games use a linear power 
supply. Check the inputs (switches) 


and outputs (lamps and coils) of a 
redemption game before the logic 
board is sent to the manufacturer 
for repair. Just one intermittent 
switch can make a simple problem 
seem like its the logic board. 

Radio Shack now markets an in- 
frared detector. This laminated 
card identifies infrared radiation 
emanating from light-emitting 
diodes (LEDs). This card can be us- 
ed to locate a working emitter from 
an emitter/detector pair іп а 
redemption game, trackball, or 
ticket dispenser. The Radio Shack 
catalog number for the infrared 
detector card is 276-0099. 

Quite а few redemption games 
use one or more NPN driver tran- 
sistors to "turn on" lamps, coils, 
and air valves. Testing these 
devices is easy if you ground the 
tab ofthe transistor to activate the 
device. (The tab is connected to the 
collector of the transistor). If the 
device activates while you are 
grounding the tab, the problem lies 
in the computer logic circuits or the 
transistor, not in the wiring or the 
device. Doing this quick test will 
confirm where the problem actual- 
ly lies. Do not use this test on а 
TRAC, SCR, or other driver tran- 
sistor that is not an NPN type! Be 
sure that by grounding the tran- 
sistor tab you are not altering a se- 
quence of events the game uses to 
work properly. |J 
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! SHUFFLEBOARD _ 


Ызы л ' № : . 
5 [ Dimensions: i 
| D Playing Surface 

2078” long x 20" wide } 
Cabinet 22` long x 27`` wide 


FEATURES: 
| Shuffleboards 93” Solid Maple Playing Surface | 
| with Silk-Screened Graphics 

are back «ж. ж * Microprocessor Controlled | 
. * Over-under Cash Box Doors 
i and making Du eyes 10-1/27,13-1/2”, | 
i money! ! ! 2. 2. А | 
i _ time rental play ог home use 
| < PLAYFAIR® SHUFFLEBOARD CO., INC. me Heu 1 
Fort Wayne, IN 46819 
| ҒАХ: 219-747-0470 1-800-541-3743 (219) 747-7288 
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Ninja Clowns 


What would happen if 
Bozo the Clown ever 
went bad? We can't say 
for sure, but Incredible 
Technologies/Strata 
gives us a hint with the 
fighting video game Nin- 
ja Clowns. 

A one- or two-player 
game available as a kit 
or dedicated in an 
upright cabinet, Ninja 
Clowns features side- 
scrolling action with 
buttons and a joystick. 

Twisto the Evil Clown 
has used underhanded 
means to change 
everyone in town into 
zombies. The game's 
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hero, Klunky the Good 
Clown, must save the 
poor souls by destroying 
Twisto's evil laboratory. 
But the only way Klunky 
can reach the lab—and a 
climactic showdown 
with Twisto—is by battl- 
ing and conquering 25 
different enemy 
characters. Hide the 
women and children! 

For more information, 
or distributor referral, 
contact Strata Group 
Inc., 709 W. Algonquin 
Road, Arlington 
Heights, IL 60005; (708) 
437-2704; FAX (708) 
437-2473. 
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Тһе Caped Crusader 
has made his way to the 
world of pinball in Data 
East USA's latest game, 
Batman. The superhero 
has proven to be an ef- 
fective merchandising 
tool over the years, and 
Data East is hopeful 
that the licensed tie-in 
will make Batman a big 
hit among players. 

The game offers a dot- 
matrix display with an 
extra-large score 
capability and four 
grades of shading. The 
playfield features high- 
speed, loop ramp skill 
shots; a Joker Jump for 
high scoring; an opening 
motorized skill shot; a 
series of lock-down, 
ramp, and skill shots 
through a Batcave; and 
entrance into the 
Flugelheim Museum. 

Players will no doubt 


be drawn in by the ap- 
pealing backglass, 
which features the 
movie's Jack Nicholson, 
Michael Keaton, and 
Kim Basinger on a 
screened and mirrored 
surface. 

In addition to the 
many game play 
features, Batman in- 
cludes a Stealth Invisi- 
ble Super-Hard Coat to 
protect the playfield; а 
BSMT2000 Next Genera- 
tion Sound System; a 3", 
lighted start button; and 
solid-state flippers with 
Never-Wear rubbers to 
minimize service 
problems. 

For more information, 
or distributor referral, 
contact Data East USA 
Inc., 1850 Little Orchard 
St., San Jose, CA 95125; 
(408) 286-7080; FAX (408) 
286-2071. 
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Class of 1812 


Premier's follow-up to 
Cactus Jack's is Class of 
1812, a macabre-themed 
pinball complete with a 
set of chattering teeth 
and a large beating 
heart on the playfield. 

The playfield also in- 
cludes two ramps with 
intriguing return paths. 
One of the ramps has a 
diverter that leads to a 
lock at the top of the 
game, which in turn 
leads to multiball. 
Players who spell out C- 
O-F-F-I-N collect a 
jackpot of two million 
points. 

The artwork features a 


severed hand resting 
atop the right ramp and 
a three-dimensional 
backglass with such 
characters as Mumsy N. 
Law, Grover Cleaver, 
Belly LaGhost, and 
Vamp de Tramp. A sec- 
tion of the 1812 Overture 
is included in the game’s 
music. 

For more information, 
or distributor referral, 
contact Premier 
Technology, 759 In- 
dustrial Drive, Bensen- 
ville, IL 60106; (800) 
444-0761; FAX (708) 
300-1097. 
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PokerDice 


Strata Group debuts 
PokerDice, a vertically 
oriented redemption 
piece that combines the 
games of dice and poker. 
It’s designed for amuse- 
ment only and was 
developed and engi- 
neered by Incredible 
Technologies. 

Available as a kit or 
dedicated unit, Poker- 
Dice can be adjusted to 
award tickets or credits 
that can be cashed in for 
tickets. It features a con- 
trol panel with five but- 
tons representing each 
of the five dice on the 
video screen. 

When a player inserts 
a token, flashing buttons 
guide him through the 
game. Play begins with 
two stopped dice and 
three spinning dice. 
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Every time a player hits 
a button representing 
one of the dice, a three- 
dimensional ball is laun- 
ched. Hitting a moving 
dice stops it. A ball can 
also be launched to hit a 
stopped die and ad- 
vance it to the next 
higher face value. 
Players get three balls 
per game. 

PokerDice also 
features three- 
dimensional movement 
of the ball and dice, as 
well as upbeat music. 

For more information, 
or distributor referral, 
contact Strata Group 
Inc., 709 Algonquin 
Road, Arlington 
Heights, IL 60005; (708) 
437-2704; FAX (708) 
437-2473. 
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HATS NEW 


Crane foursome 


Dynatech Industries 
has begun production of 
a complete line of 
cranes, including two 
sit-down models, one 
countertop style (42" 
tall), and one tabletop 
style (32" tall). 

The company is also 
manufacturing the more 
traditional upright 
cranes. There are four 
models: the 27" wide 
single, the 38" wide 
super single, the 42" 
wide jumbo, and the 50" 
wide multi-vend. АП of 
the cranes are available 
in à variety of colors and 
finishes, including 


chrome, oak, and 
powder coating. 

Dynatech will do its 
manufacturing at a 
10,000-square-foot facili- 
ty in Southern Califor- 
nia. Only the finest com- 
ponents will be utilized 
to ensure a superior pro- 
duct, company officials 
Say. 

For more information, 
or distributor referral, 
contact Dynatech In- 
dustries, 26212 Dimen- 
sion Drive, Suite 100, Е] 
Toro, CA 92630; (800) 
426-3911 or (714) 458-6154; 
FAX (714) 586-6845. 
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Dragon's Lair Il 


The Leland Corpora- 
tion, in conjunction with 
Sullivan Bluth Interac- 
tive Media, has 
developed Dragon's Lair 
II, a state-of-the-art se- 
quel to the popular laser 
disc original. The 
Sullivan Bluth team, 
which was responsible 
for Dragon’s Lair, has in- 
vested millions of 
dollars toward the crea- 
tion and animation of 
Dragon 65 Lair П. 

Game play is centered 
around poor Daphne, 
who's been kidnapped 
by the evil wizard Mor- 
doc. Who will save her? 
It looks like that job falls 
to Dirk, the game's 
hapless hero. He'll have 
to pilot a dilapidated 


time machine in order to 
catch Mordoc, who's 
escaped with Daphne in- 
to a time warp. Players 
join Dirk on this daun- 
ting quest. 

Dragon 's Lair П is 
equipped with state-of- 
the-art technology anda 
25” monitor, which is 
housed in a spiffy 
upright cabinet. It’s be- 
ing shipped with a set- 
ting of 50 cents per play, 
with 50-cent 
continuation. 

For more information, 
or distributor referral, 
contact The Leland Cor- 
poration, 1841 Friend- 
ship Dr., El Cajon, СА 
92020; (619) 562-7000; 
FAX (619) 562-9468. 


НАТ o NEW 


Clown Rolldown, Fielder's Choice, Rolldown 


Bay Tek has complete- 


ly revamped its line-up 


of roll down games. Im- 
proved features include 


new voice, music, and 
sound themed to each 
game, plus an inviting 
attract mode. 
Operator-adjustable 


features include playing 


fee with coins and/or 
tokens, winning score 
difficulty level, and 
ticket payout (1-75 


tickets per game). Stan- 


dard ticket programs 
are: walk away a win- 
ner, bonus jackpot, or 
maximum six ticket 
payout. 

The new computer- 
controlled digital 
display system signals 
low tickets and ball 
shortage to minimize 
downtime. The 
microprocessor-based 
electronics are housed 
in an easy in/out 
cabinet. 


In addition, there's a 
front-hinged door 
system for easy access, 
safety design slide-in 
plexiglas top, ticket 
dispenser, ticket and 
game counter, winning 
score sign, and jackpot 


sign. Dimensions are 69" 


high, 22-1/4" wide, and 
72" long. 

Options include at- 
tached stool with col- 
ored seat, chaser 


lighting system, low ball 
PLAY METER 


dispenser, customized 
cabinet and faceplate 
colors and/or music and 
sound. Park or trailer 
models are also 
available. 

For more information, 
or distributor referral, 
write Bay Tek, 1077 
Sunlite Drive, Oneida, 
WI 54155; (414) 822-3951; 
FAX (414) 822-8936. 
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HATS NEW 


Deluxe Air Hockey 


Dynamo introduces 


the most advanced addi- 


tion to its line of air 
hockey tables with the 
new Deluxe Air Hockey. 
Overhead scoring and 
a built-in light are the 
main attractions on this 
new model. The 
overhead scoring /light 
unit has an LED score 
read-out visible to both 
players. It is raised 
higher than the stan- 
dard overhead scoring 
unit and allows for max- 


imum illumination of the 


playing surface. 

The light unit incor- 
porates a state-of-the- 
art, energy-saving, elec- 


ee J 


У 
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tronically ballasted com- 


pact fluorescent bulb. 
Dimly lit locations or 
those where shadows 
are a problem can great- 
ly benefit from the 
Deluxe Air Hockey. 

Other features include 
the sturdy, all-plywood 
cabinet; high-impact, 
polystyrene leg system; 
and easy access to all 
electronics and parts. 

For more information, 
or distributor referral, 
write Dynamo Corp., 
2525 Handley-Ederville 
Road, Richland Hills, TX 
76118; (800) 527-6054 or 
(817) 284-0114; FAX (817) 
284-7606. 
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Crossed Swords slices up the competition! 


in mecievai times, lives w амес 


Imagine... 
Baseball in 
the year 2020. 


2020 Super Baseball, Crossed 
Swords 


SNK takes baseball in- 
to the next century and 
steps back into 
Medieval times with two 
new kits for the Neo-Geo 
system: 2020 Super 
Baseball and Crossed 
Swords, respectively. 
Both games are for one 
or two players, interac- 
tive, with buy-in and 
game continuation. 

2020 Super Baseball in- 
volves teams of robots 
and cyborgs from 
Russia, Japan, China, 
and the USA. The same 
rules apply in this 
futuristic baseball 
outing as in today's 
game, with a little extra. 
Players can change the 
pitching, batting, and 
running. Certain hits 
earn bonus money that 
can be used to buy 
stronger parts for the 


robots. Result: instant 
improved throwing arm, 
among other 
augmentations. 

Crossed Swords 
focuses on sword-to- 
sword and shield-to- 
shield combat in the 
countryside of Medieval 
times. Knights and 
strange creatures are 
ready to do battle with 
players as they face 
obstacles on the way to 
the final destination— 
the castle. Gold coins 
can be gained in the pro- 
cess, with a stronger 
sword the goal. 

For more information, 
or distributor referral, 
write SNK Corp. of 
America, 245 Sobrante 
Way, Sunnyvale, CA 
94086; (408) 736-8844; 
FAX (408) 736-0446. 
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HAT'S NEW 


Currency validator 


Coin Bill Validator in- 
troduces a third- 
generation currency 
validator that offers а 
high degree of security 
for vending machines 
and video lottery 
equipment. 

Known as the M-IVO, 
the unit features an LCD 
display, "serial com- 
munication," and the 
ability to eliminate copy 
bills and strings. It pro- 
tects against fraud and 


affords video lottery 
compatibility. There's a 
choice of stackerless 
and stacker models, as 
well as optional accep- 
tance of $1, $2, $5, $10, 
$50, and $100 bills. 

For more information, 
contact Coin Bill 
Validator Inc., 367B 
Bayshore Road, Deer 
Park, NY 11729; (516) 
242-0100; FAX (516) 
242-9248. 


Encapsulation compound 


Master Bond Inc. has 
unveiled a sealing and 
encapsulation com- 
pound called Master 
Bond EP30D-7, а two- 
component product with 
low viscosity. Its 
superior electrical in- 
sulation properties 
make it ideal for sealing 
capacitors and other 
electrical components. 
The compound is 
relatively insensitive to 
its mixing ratio or 
substrate cleaning 
procedures. 

It has a 100/15 mix 
ratio by weight, and ac- 
celerated cure schedules 
can be achieved at 
elevated temperatures. 
EP30D-7 produces 
durable, high-strength 
bonds that are very 
resistant to thermal 


cycling and chemicals, 
including water, oil, and 
most organic solvents. 
The temperature range 
is -60 to more than 250 
degrees Fahrenheit. 
Adhesion to metals, 
glass, ceramics, wood, 
vulcanized rubbers, and 
many plastics is 
excellent. 

This product is 
available in pint, quart, 
gallon, five-gallon, and 
drum containers. The 
color of part A is gray, 
part B amber. Other col- 
ors are available upon 
request. 

For more information, 
contact James Brenner, 
Master Bond Inc., 154 
Hobart St., Hackensack, 
NJ 07601; (201) 343-8983; 
FAX (201) 343-2132. Û 


Restyling kits 


Vendors Exchange is 
providing restyling kits 
to vending machine 
operators, which 
enables them to 
upgrade their machines 
to look like current ven- 
ding styles, including 
the latest, "Genesis." 


This upgrading gives 
the location a new 
machine look at 
minimal cost, allowing 
operators to match ex- 
isting machines with 
new pieces on display. 
The company also offers 
paint if the operator 


wishes to spruce up the 
sides and back of 
upgraded machines. 
Other kits from Ven- 
dors Exchange let 
operators install dollar 
bill validators and im- 
proved coin acceptors 
into their machines. 
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For more information, 
contact Vendors Ex- 
change Inc., 4020 Payne 
Ave., Cleveland, OH 
44103-2383; (800) 
921-2311. 
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Play Meter's Classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or MasterCard. The deadline is usually the 15th 
ofthe month prior to issue (example: August ad must be in by July 15th). Send ad orders and payment to: Play Meter Magazine, 
P.O. Box 24970, New Orleans, LA 70184 or FAX 504-488-7083. 


For more information contact Carol Lea 504-488-7003. 


КІОРР 


Coin Counters 
Wrappers, Sorters 


WE SPECIALIZE IN READERS/ADVERTISERS: 


POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Please note that we do not solicit or 
knowingly accept advertising for 
illegal PC Boards. However, we can- 
not screen every advertisement and 


Since 1931 * 


Call Today: 
Jay's Vending Service 


advise buyers of used games. Stay 
informed and ask questions before 


e Sales 


Sales-Service-Parts you buy! 
Distributors For Leading e Parts ж. 
Coin Machine Factories! PLAY METER MAGAZINE e F act огу Ef 
< B 
Service Made In The U.S.A. 


North Point Village Shopping Center 
4035-4037 North Point Blvd. | 
Baltimore, MD 21222 


(301)388-0993 (301) 388-1425 
FAX (301) 477-3110 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


WANTED 
Big Choice Triple Crane 


717-848-1846 
-Mike- 


AT LAST...AN AFFORDABLE COMPUTER PROGRAM! 
GAMESTAR 


Now YOU can enjoy the benefits of ROUTE MANAGEMENT PROGRAM! ALSO 
Save hundreds of hours in labor each year. Increase accuracy and AVAILABLE 
productivity with computerized route slips and sales reports. NOW IS 


Monthly commissions are a snap with the automatic statement VEN DSTAR 


printout. No special training is needed...simple, easy-to-use and 
comprehensive. FOR 


SODA & SNACK 
MACHINES 


Daily Route Slips Completely Menu-Driven ONLY 
Route & Inventory Control Easy to Install & Use 


Sales History-Monthly IBM or Compatible $ 1 2 500 / 


Commissions Calibrated Over 3000 copies sold 


— N^ GRAPHS 


Please specify disk size needed. Send check or money order to us today: 


— VENDSTAR SOFTWARE 


E nuc E Р.О. Box 3396 • Humble, TX 77347 ... or call us at (71 3) 876-4708 
e VISA & MASTERCARD ACCEPTED * 
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Pigskin ............. 595 Gates OT DOOm ....... inbot ............. OKS AMPLE 
GP Thunderbolt ..... 1995 Golden Axe ......... 395  PoolShark ......... 1495 Toss M ........... 1895 
Rampart-Ded. ...... 1895 Guerilla War ........ 295 Simpson’s......... 2095 Treasure Island ..... 1595 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 


Great Deals on Redemption 
Equipment — Try us first!! 
You will be surprised at the 
savings: Skee-Ball, Cranes, 
Rotaries, Token/Ticket 
Games, Pushers, Basketballs 
(all sizes). We also sell tokens 
Call for complete list 


РАА OMEGA SALES, ING. ^ EXPORT—FREE 


Y 
GPO 6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 


7 CALL 
\ 2 me EXPERT’ 


Frank “Тһе Crank” Seninsky 
President 


(908) 287-4990 ‘‘Hablamas Espanol 
FAX # (908) 287-3079 шы 
SUPER “СНАМК” SPECIALS - S/D's 
After Burner S/D — CALL Hard Driving S/D — 
Cisco Heat S/D - CALL Race Driving S/D — 
F-15 Strike Eagle S/D — CALL Rad Mobile S/D — 


GP Rider S/D — CALL Road Riots S/D — 


“СНАМК” SPECIALS: 
Batman 1395 Gal's Panic 895 Putting Challenge 2995 
Beast Busters 2595 High Impact 1595 Rad Mobile 2795 
Desert Assault 1895 Hit the Ice 1395 Simpsons (и) 1995 
Double Dragon III 795 Indy Heat 2495 Space Gun 2695 
Final Fight 1195 Overdrive 1495 Steel Gunner 4595 
Ghost Town 2395 Ninja Turtles 1595 Street Fighter II CALL 
G-Lock 2295 Out Zone 995 Super Off Road 1395 
GP Rider u/r 3995 Pit Fighter 1795 WWF u/r 995 
VIDEO GAMES Strike Force ........ 1895 Outzone............ 495 REDEMPTION GAMES 

оле PPM" 1995  Pigout ............. 295  Reconditioned-Warranteed 

Arch Rival .......... 695 Sly Spy ............ 795 Pigskin............. 395  Pokerino ........... 500 
Attaxx ............. 695 TOQ Re 1595 РОЙ: ioci 195 Воот Ball .......... 895 
Bowlarama ......... 895 Turbo Outrun mini ... 1995 Punk Shot.......... 595 Skill Dozer ......... 1195 
Chase Н/О......... 1695 Smash T.V......... 1895 Robo Cop .......... 295 Fantasy Island ...... 2295 
Capcom Bowling ..... 795 StarRunner........ 2295 С©б\уб$бру............. 395 Bozo Basketball-Dbl. . 2795 
Carrier Air Wing ..... 1495 Turbo Drive........ 1795 TwinEagle.......... 295 Dribbles........... 1495 
КОВ 1095 VBall .............. 295 Body Match ......... 795 

Combatribes ........ 595 PC BOARD & HEADER WWE ..:2 vase 495 Cosmo Gangs ...... 5500 
E-Swat ............. 695 Arch Rival .......... 395 Zero Wings ......... 295 Dump the Ump (max) 3495 
Gates of Doom ....... 795 Аах. TP 295 Dump the Ump (min) . 2495 
Golden Axe ........ 1095 Cabal "............. 295 PINBALLS 5 Card Draw ........ 2095 
Growl .............. 895  Combatrides ........ 295 BrideofPinbot...... 2195  Klondike pusher .... 3195 
Magic Sword ........ 995 CrimeFighters....... 395 Cactus Jack ........ 1995  Pop-A-Ball ......... 3395 
ie nue ee ee A 495 РЫВоу ............. 295 Car Hop ........... 1795 Амега pusher ...... 8995 
Majestic ............ 995 Escape - Robots ...... 95 Checkpoint ........ 2195 Rock М Bowl ....... 2995 
Мегсв............. 1395  Eswat.............. 295 Cyclone ........... 1495 Silver Splash pusher 10995 


549455942656 | Каганын Gilligan's Island ..... Silver Ski pusher .... 7995 


.BoadBlasters.. ....... 995 Ол. DD 295 Turtles ........... 2195  Wack-O-Gator ...... 4995 
Rowe ВС 25 MC .... 1795 Magic Sword ........ 695 Vegas ............ 1595 
Rowe ВС 35 ........ 2395 JdMoonwalker......... 295  Whirlwind ......... 1895 
Punk Shot ......... 1495 Neo Geo Games ...... 99 Slugfest........... 2295 
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MARS ELECTRONICS 


BILL ACCEPTORS 


KRAMERGAME™ 


BETTER THAN EVER !!! 


@GREAT PRICES AND 91-%5-%10-%20 
COURTEOUS SER VICE ($1 & $5 ALSO AVAILABLE) 
eSAME DAY SHIPMENT TEKBILT INC. IS A LARGE STOCKING DISTRIBUTOR 
OF PA RIS ORDER S for Mars ‘‘ Amusement & батев” Bill Acceptors. 
eQUICK TURNAROUND TEKBILT is proud to announce maas eecmoncs 
ON REPAIRS it's official appointment as: да 


KRAMER MANUFACTURING'S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE'RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS ОН 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask ABOUT OUR 8-LINE KITS 


"THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE" 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


* Great Price - Great Service - Same day shipping! 
* Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
* X * *К * X X x X 


Huntingdon Valley Industrial Center 
Ja L 3983 Mann Rd. 
XTE p BILT inc Huntingdon Valley, PA 19006 
СРУ (215)322-3232 


FAX (215)322-3238 


1-800-666-7776 


AG 


MAKE & MODEL OF (ре 
Ф KIDDIE RIDES € REDEMPTION GAMES / И A 
© ARCADE NOVELTIES & SPECIALTY GAMES / E 2 


<--> 


22 P 2 وے‎ 
2 OF WHAT THEY a A a е buy 

Ww Pai | : 
On Қ 


№. 77 И WM, 
Шу 
А 

DEAL AU 


WOULD COST | Ze 


NEW 


AMERICA'S қағы Е 
solu THE AMUSEMENT 
SELECTION Tw m 

D SED EQUIPMENT EXCHANGE, INC. - 
AMUSEMENT bras 
EQUIPMENT 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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М & P AMUSEMENT 


(Phil) Se Habla Espanol (Terry) 
658 West Market St. е York, Pennsylvania 17405 (Mike) 


(717) 848-1846 Fax ғ (717) 854-6801 


Fall Special $50.00 pays freight on Uprights Videos any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS MUSIC SPECIALS Alley Master .................... 350 
| АРВ With Seat .................. 795 
Betson Big Hitter Golf (w/ticket) ... 4500 NSM Prestige 11 ................. 595 Altered Вв. 550 
Chex Hockey ................... 795 E ОТСОС du sess pu ЖАЗДЫ ASSES > 
ock-Ola 447 ................... styanax ....................... 
d lá Her M One op, Rock-Ola 464 ................... 495 Blades of З{ее!.................. 495 
Hard Devinveld) ..............--. 8000 Rock-Ola 470 w/$1 .............. 495 Buggy Challenge (s/d) ............ 750 
ard Әгміп (s eee Rock-Ola 474 w/$1 ...... 495 Championship Sprint ............. 995 
Magic Sword Kit ................ 695 Rock-Ola480................... 550 hase H.Q. ———— eee eT Te 1650 
Nashville ...................... 995 Rock-0la488................... 795 Spi dO UD аталу ағарар 5. 
NSM Music Prestige ll ............ 595 Rock-Ola 488 w/dollar kit......... 895  ... а чыз 
Pitfighter (ded. дате)........... 1795 Rock-Ola 490 ................... 895 Double Dragon И ................. 695 
Pop Gun w/counter Rock-Ola 490 w/dollar kit ......... 995 Empire Сйу..................... 295 
andmoneydrop.............. 2500 Rock-Ola 494 w/$1&5 ........... 1350 Enduro Racer (ш!)............... 850 
Radmobile (s/d) 8495 Rock-Ola 496 Combo ........... 2395 Enduro Wheelie (s/d) ............ 1995 
m. mtn ыы Rowe В-87 w/$1&5............ 1050 Gain Ground .................... 850 
Е се кан канынын ч Rowe R88.................... 1150 Gates of Doom (ded./new) ........ 1095 
Rock-Ola 494 w/$1 &5.......... 1350 Rowe R90 м/% 1&5............. 1350 Gauntlett о e sa не 4224 595 
Rock-Ola 496 Combo ........... 2395 20% )3р........... 305 
Single Cranes w/dollar kit ......... 895 vici | Mo n 
Gunsmoke ..................... 325 
SMS Poker Roll w/ticket ......... 1995 DEDICATED P.C. BOARDS Hand On (u/r) ................... 895 
Street Fighter Kit................ 295 Heavy Barrel .................... 350 
W/USED ACCESSORIES Indiana Jones ................... 595 
РЕ ee еті vss 395 
ANONS Ооо stewed es 395 LegendofKage.................. 295 
Dad DUGE cecidi Ыы bes ManiaChallenge................. 195 
SLEA To To EEE 150 Mat mania ...................... 175 
ampionship Wrestling (пем)..... : 1942 (s/d) ...................... 395 
Combatribe .................... 295 Operation Wolf .................. 995 
Contra ........................ 200 
Crime City ..................... 395 : 
Crime Fighter PENNE 295 Pole Position | 
PINBALLS FOR SALE Double Dragon ................. 150 ja 7! ! Id 
Double Dragon Ill ............... 695 бы PUO 1. 
Back to the Future.............. 1995 Dynasty Wars (new) ............. 395 ОСНО 
Big GUNS ...................... 795 Escape from Planet of 
Black Knight 2000 .............. 1295 Robot Monsters ............... 295 
Comet ........................ 595 ESWAT ....................... 395 
Eight Ball Champ ............... 550 Final FIRED ГЕ 895 
Fire E 695 башйей..................... 150 Renegade | 
2 ГТ 2 595 Ghost Busters .................. 295 Ring King 
High Speed ................... 695 Golden Axe ЖТТ 495 
Gondo Mania ................... 200 | 
Hot Shot ....................... 795 ; Rolling Thunder 
Guerrilla War ................... 200 Rouan Ranger 
Joker Z ое Sa n йге к ле IS USC 5 > 1 150 Karate Champ Sa 50 ا‎ 9 
Lights Camera Action ........... 1250 Kung Fu Master .................. 50 
Monte Саго.................... 650 Main Event .................... 150 Sky Adventure 
PIRDOR' sc 5 Gayest безі. 795 Miss Pac Man . «osse si ts 300 Sky Shark 
Police Force ..... oos 1395 Ninja Galdef sei cesso ier es гә 195 Speed Buggy (s/d) 
Secret Service.................. 795 я АА е g 
The Simpsons ................. 1850 1 A oae (—— cott Senden d i 
Rampage ...................... 150 
$огсегег....................... 595 Rampart Kit.................... 895 py MUNET (SIO) <... 0 
Space Station .................. 995 Rastàn 222222222. 295 5 Han en d НАА 15444 
uper Ha п (5/4) ............. 
Swords налады о Robo Сор ..................... 295 Super Off Road ................. 1650 
DD grep" 1150 Shoot-Out ...................... 195 Super Sprint.................... 995 
Whirlwind .................... 1650 SI SPY whet ant sa rarest 295 Team Quarterback ............... 995 
SPY (NOW) еа е genase RIS 295 Tecmo Bowl .................... 895 
Superman ..................... 295 Thunder Blade (и/г).............. 1095 
WANTED _. Triv Whiz ...................... 100 Thunder Blade (s/d) ............. 1995 
After Burner (s/d)/Galaxy Force (s/d) Two Crude IT 295 Thunder Cross Jouer es US Ar Кө eran ds bys 495 
n . World Soccer Finals 395 Tiger Не!!....................... 395 
Dixieland/Wacky Gator/Power Drift (s/d) World Series... оо 100 Time Soldier ... 2.22222 LL LLL LLL 395 
Klondike/Pop-A-Ball/Cosmo Gangs Б чые TMNT sas ss sss esad оба Е 1500 
Radmobile (s/d)/Super Hang On (s/d) 2. 2” IT do 
xA қР igilante ————— a 
Hard Drivin (s/d), Васе ооа), VIDEOS FOR SALE Vindicator O N O ETETE ENE 695 
Big Choice Triple Cranes | Volly Ball....................... 695 
Road Riot, Big Mouth M RR 495 World Series . .................. 195 
33” Mad Dog Mcree/Road Riot (s/d) After Burner (шг)............... 1295 


Frisco Heat (s/d)/Rock N Bowl 
Bozo Ping Pong Bail Toss/Final Lap II (s/d) 
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E THE MAKERS OF | ڪڪ‎ 
| CHERRY MASTER  . 
. AND EL DORADO | 


Í 


Е 


FEATURES: 0 


` * Skill Stop = | 


* All Stop 


———— S —— TT P 
|o. 210 Chem s 


` Franklin KS 
86-9066 • 586-1663 • (502) 586-1773 (Also our Fax 4] | 
ә г E. 


Duke Distributing 
210 Cherry St. 
Franklin, KY. 42134 > 
SALES Ж (502) 586-9066 (502) 586-1663 (502) 586-1773 
SERVICE x (502) 586-9058 


Jukeboxes 

аы азис акикаты NSM Concert 240..........................1600.00 
SG ТТТ ИИК Е 525.00 NSM City IV rr; 1725.00 
es .............. sss 625.00 | NSM City IH ................................ 1050.00 
И ГТ КС 750.00 | Rockola 490................................. 1075.00 
Е-87.......................................... 1025.00 | КосКоіа480.................................. 600.00 
Ри ма ко обои 1100.00 | Rockola 484 .................................. 700.00 
Бе NERONE 1375.00 Rockola 478 ...................... aeu 500.00 
АН 1525.00 


New Pool Tables 


LE ds UNE 1750.00 / Dynamo........... 


Те 1595.00 / UBI .......................١ 1295.0 


4 x 8's & Used Also Available 


Tired of being beaten by dental floss & tape or plastic?? 
Call now for security devices . . . starting @ 25.00 


Quantity pricing available!! 


— Lucky 8 Lines — 


W-4 e F-5 e W-6 ® W-7 
W-8 © W-11 è F-16 
Lucky 90 ® Lucky 75 
Lucky 77 * Jumbo 


laigbaec——É—————— Ө йа 275.00 
MARS ОВА УЕМ5.............................. 345.00 
MARS ОВА УЕМ4.............................. 335.00 
MARS w/Downstacker.......................... 444.00 
Empty С 15) 10) 21. ыла od Lose indere id 285.00 
Wells-Gardner Monitors 13*-19* Monitors ..235.00 
Sharp Image Monitors 13-19“ Monitors...... 215.00 
12 Amp Power Supplies .......................... 29.95 
POOL Table SupplieS........................ 0. CALL 
Tommy Gates w/7° Extension.................. 945.00 
Kopp Coin Counters оон eren rr 650.00 
ПЛ DOO ———— 850.00 
| эк ОЛЛО ГГ Г СГ MURUS 1100.00 
Honest Dealers аиа 795.00 
Foxtronics w/DBA ............................. 1250.00 
SkHimaster CLANS „=... еее ен есенен 575.00 
ЗИТ ИИН ТТТ” 1550.00 
Yamate W-4 2303 ТН КЕРЕ ТКТРКЕРЕЕ 295.00 
Yamate УУ-ӨРСВ................................. 325.00 


Games starting from 


197ө13” Uprights 


... 1195.00 Cocktails * Minis 
Countertops % Kits 
Wing LO m 350.00 
Wing W-8 PCB m 350.00 
Wing W-11 РСВ.................................. 595.00 
Asst. 5 Line PCBS арене CALL 
Lucky 8 Line Plexi lU. 35.00 ea 
1 A рые 30.00 ea 
ZO GMD ege 25.00 ea. 
МЕТІ; 52005095 обес веке жик ые: 4,50 еа. 
Isolation Transformer........................ 11.95 ea. 
ТОБОТ ГЫ rsev PEE cod d PTS ada 1.50 ea. 
Coin Buckets ................................... 1.99 ea. 
Coin Mechs & Channels ..................... 13.75 ea. 
Е ОЛЕГ ГГ 2.99 еа. 
5 Line Нагпе$$е$................................... 38.00 
Set of 6 Buttons w/legends ....................... 24.00 
Monitor Bezels ...................................... 6.00 
E OTE саксон кк ныне тат кы 4.00 
Bill MOOI О ИИ ік ты таккан ад 6.00 
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САГСН ТНЕ 
ACTION ... 


FROM LEISURE 


SIMPLY THE BEST 51-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


ANY DIRECTION 
SERT, Т FOLD BILL 


U. S. DOLLAR 
$ 1.5.10.20 BILL 


МЕНТ BILL дн 
Y 
00 NOT FOLD gii N 


e X: S. DOLL 
А 
81.50.20 M. 


* SIMPLE ONE PIECE UNIT . SAME DAY SHIPPING 

* SIMPLE INSTALLATION . PROMPT SERVICE 

* SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE 
ENTERTAINMENT, LID. 


For amusement only. Not intended for sale or use in sta 
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Purchase Direct F | 
The Расон F 


LUCKY NUMBERS 


t's so simple... it simply earns $ $ $ 


The Newest Game in Lown! 


LUCKY 8-LINE 


Also Available: 


* Hilo Double-Up Joker Poker 
* Dual Tank Game 

* Countertop Cabinets 

e Kits - Kits - Kits 


owest Prices - Fastest Delivery! © vec 


1 YEAR WARRAN 4 ROULETTE 


enm 
ЧА 


$ 
buo] 


municipalities where such games are prohibi 


ҒОН SALE 


Used Arcade Equipment ` THEY бот DA BEST 
shdovm, Pinballs, Pot of RE- GARSH DARN 
ا ااا‎ PLUSH IN TOWN / 


Gold Slots, Videos, New 


Penny Falls, Greyhound 


Casino Games, One & Only izes! - 


Big Bextha Jumbo Slot Game 


and euch, much, more 1 (800) im 
call 908-775-0229 


ГУ I DEO COR NEC Т Ion 930 -— - DIXON, " 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter ІІ (2 pl. Latest HOT New Kit) ..... CALL Pushman (R-rated Topless Blonde Maze) ....... $295 
Gunforce (2 pl. Commandeer Enemy Vehicles!) . $1195 Contra (Vert. 2 pl. Commando Adventure) ...... $250 
Final Fight (Brand New Factory Kit) ........... $950 Fighting Golf (Bar Piece for Cocktail Tables) .... $250 
Magic Sword (2 pl. Medieval Sword Fight) ...... $795 rn Stra 

MVP (Baseball's Greatest) ................... $695 1943 (2 pl. simul.-hit like 1942)............... $195 
TMNT (2-4 pl. Cowa-Bunga Radical Dude!) ...... $695 Super V-Ball (2 pl. Summer Time Volleyball Action) $195 


Dragon Saber (Vert. 2 pl. Namco Masterpiece) ... $595 Silkworm (2 games in 1! Jeeps & Helicopters) ... $195 
WWE Superstars (2 pl. Hulkmania at it's best) ... $595 Double Dragon (Top earning 2 pl. Karate Action) . $195 


Golden Axe (2 pl. Top Earning Medieval) ....... $550 Dead Angle (Guns and Grenades in New York) ... $195 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $495 F-1 Dream (Racing Car Excitement) ........... $195 
Air Buster (2 pl. Namco's Flying Masterpiece) ... $495 Super Qix (Top Novelty Bar Table Action) ...... $195 
Roller Games (2 pl. Roller Skaters Stunt Attack) . $450 Kageki (Vert. 2 pl. Boxing Action) ............. $195 
Midnight Resistance (2 pl. Excellent Combat Action) $450 Goldmedalist (2 pl. or 4 pl. Olympic Sports Action) $195 
ESWAT (2 pl. Police Force Action) ............ $395 Escape From the Planet of Robot Monsters ..... $195 
Snow Bros. (2 pl. Top Bubble Bobble Sleeper) . . . $395 Guerilla War (2 pl. Jungle Rambo hostage rescue) $175 
Spinal Breakers (2 pl. Cabal Style Adventure) ... $395 Кам! Warriors (2 pl. Rambo Style Combat) ...... $175 
U.S. Classic Golf (Top Tavern Place) .......... $395 World Series (Baseball at its best) ............. $150 


Out Zone (Vert. 2 pl. Space Hostage Rescue) .... $375 Thundercade (New Factory Kit-Gl's on Harley's) . $150 
Buster Bros. (2 pl. Harpoon Ballons Worldwide) . $350 Black Tiger (Medieval Myst. Underground Caverns) $150 


Cabal (2 pl. Desert Storm Action) ............. $350 UFO Robo Dangar (X-Former Robots Gone Wild!) $150 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $350 Time Soldier (2 pl. Medieval Ikari Warrior) ...... $149 
Robo Cop (Half Cop-Half Robot-All Action) ..... $350 Last Mission (Space Weapons Galore) .......... $95 
М.Ј. Moonwalker (2 or 3 pi. Shootin’ & Dancin’) . . $295 Marble Madness or R/Runner or Indiana Jones ... $95 
Combatribes (2 or 3 pl. Motorcycle Gang Brawl) . $295 Battle Lane (Motorcycle Combat) .............. $75 
Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $295 VS Dr. Mario (Tetris Style Winner) ............. $295 
Shinobi (All time top earner) ................. $295 VS RBI Baseball (Top Earning Software) ....... $150 
Double Dragon Il (The Revenge, Now a kit) ..... $295 VS Super Mario Bros (All Time Greatest Hit) ...... $95 
Sly Spy (James Bond & Golden Gun adventure) . . $295 VS New Red Unisystem Gun .................. $75 
Crime Fighters (2 or 4 pl. Battle Punk-Rockers) .. $295 VS Golf (Excellent Tavern Piece) .............. $49 
Bad Dudes (2 pl. Rescue the President from Ninjas) $295 VS ТКО Boxing (Like Ring King Il) ............. $49 
Aurail (2 pl. Sapce Armour Attack) ............ $295 VS Freedom Force (Airliner hostage rescue) ..... $49 


Buy 2 kits & get a free control panel button label sheet or 50 push button 
Buy 3 kits & get a free Gold Medalist Kit (a $195 value) or Time Soldier PC Board 


Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 
== | We Ship Worldwide || Buy, Sell or Trade | $9 


CALL OR WRITE FOR FREE NEWSLETTER: Phone or FAX 
91 6/678-51 89 “Тһе Conversion Kit Hit Parade-over 200 Kits Listed” 9 1 6/678-1 3 1 3 


FREE with order of any TWO Kits — Contro! Panel Button Label Sheet OR Freedom Force Software 
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WANTED 


e SUPER MONACO GP UPRIGHT ө FLIPPERS — GOTTLIEB, 
e CHASE HQ UPRIGHT WILLIAMS, BALLY, DATA 


e LASER GHOST UPRIGHT EAST — YEARS 1984 & UP 
e BATTLE SHARK (TAITO) (PREFERABLY 1987 UP) - 
UPRIGHT EXCELLENT CONDITION 
ө OUTRUN TURBO UPRIGHT ө CLOSE OUTS IN BRAND NEW 
e ANY UPRIGHT CAR GAME — (OR USED) VIDEO GAMES 
PAST TWO YEARS ө CLOSE OUTS IN FLIPPERS 
€ ANY UPRIGHT MACHINE GUN - ө JUKE BOXES — ALL TYPES — 
PAST TWO YEARS BRAND NEW, CD 
(1990 MODELS PREFERRED) 
лы кийа a اا‎ е 
e KIDDIE RIDES - * VIDEO SLOTS & POKERS- // 
BRAND NEW, ITALIAN NEW 
e VIDEO AMUSEMENT BOARDS e BALLY 8 IGT SLOTS - 
FOR CENTRAL 5 S. AMERICA, МЕМ & USED 
DIRECT FROM FAR EAST e DEDICATED VIDEO GAMES — 
e CD JUKE BOXES - BRAND NEW NEW & USED 
e USED MUSIC e SIMULATORS — NEW & USED 
e BELGIAN ELECTRONIC 6-CARD e POOL TABLES — BRAND NEW, 
BINGOS PLUSH, DIRECT FROM FAR EAST 
e FLIPPERS — NEW & USED e SPARE PARTS, MONITORS, ETC. 


WE CAN ARRANGE EQUIPMENT TRADES, 
CREDIT TERMS 
AND WILL BUY FOR CASH... 


50, CONTACT HARRY 0. 


ATLANTIC & PACIFIC 
AMUSEMENT CORPORATION 


1428 NORTH BROAD STREET 
HILLSIDE, NEW JERSEY 07205-1639 
1-800-327-6076 OR 201-926-0700, FAX: 201-926-3512 
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Micro Manufacturing f Draw 8 Lines 


Brings You Another 
Outstanding Game! FS V М \ ® 
ye" DRAW 
8 М proren | 
LI N ES vicis inti HOLD & RE-SPIN 


Better...... 
For More Information | 


Call Toll Free — 
1-800-277-6136 


MICRO ай 
EN! ASSORTE EX'S 
MANUFACTURING ‚ ^ Available 


Bringing You The Best! ТЯ 


Bonus Chance 


s _ Skill Chance 
Wells Gardner _ Cherry Bonus II 
Monitors < _ And More! 


$35.” 


For More Information 
и 00 p САП Toll FREE 
УЙ 1-800-277-6136 


Micro Manufacturing 535 Old Nashville Highway Lavergne, TN 27086 (61%)792-5510 Ғах:(61%)792-2212 


Micro Manufacturing 


We've Got What You WANT. 


A 
v X 


(700 
2 
қы 


Mans VFM4's 19" COUNTERTOP 
Factory Reconditioned UNits 


90 Day Warranty 


Available With 
All OF Our Games 


CALL TOLL FREE 1-800-277-6136 


Micro Manufacturing 535 Old Nashville Highway Lavergne, TN 37086  (615)793-5510 Fax: (615)793-5512 


Monitor Board YOUR KEYS 
Replacements TO ARGENTINA 


with one year warranty 


If you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 


Through our extensive network of more 
than 500 eager-to-buy clients in all of our ter- 
ritory and a staff of 20 highly qualified col- 
laborators — we can guarantee the best for 
your profits. 


е EYGOCHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


е EYGO MONITORS are available in 13 inch, 19 


inch, 27 inch, and 33 inch Save time — save money — avoid trouble 
е EYGOPOWER SUPPLIES are available in 7A, We'll do the work for you. 
12A, and 15A. 


Lomonaco Importacion - Exportacion 


EYGO COMPANY, LTD ALEJANDRO M. CERVANTES 2001 
9 т 


1416 - Buenos Aires - Argentina 


Phone (214) 986-9008 FAX: 541-786-1747 


TEL. 541-581-9152 582-9550 


Fax (214) 255-4007 581-1634 583-9820 


581-5084 


REFURBISHED KIDDIE RIDES 


We will not be under sold!! 


27 PRE-PACKS .85¢ 
Е 1-800-962-4486 


е Over 250 rides in stock (most types) 


e Fiberglass saddles for Sandy Pony, 
Valley Champion, Western Pony, 
and Bronco. 


е Also Fiberglass metal flaked U-Tec 
bases 


e Custom molds built for any ride 


| THE PUCK STOPS HERE 
а. "The Original Air Hockey Safety Shield" 
Robinson Kiddie Rides Inc. 


238 Phillips Lane — 1-800-933-0145 


London, KY 40741 
606-864-8809 (24 hrs.) 


WANTED 


Dedicated Operation Wolf Boards — нун; 


717-848-1846 Plasti Tech Products, Inc. 
Phil-Terry-Mike Longview, TX 
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“74/2 KRAMERGAME © 
М FALL X 
Yes SPECIALS | 


GAMES FOR OVER TEN YEARS 
ҙа) К RAMERTOP 8-lines 
КҚ RAMERTOP рокерѕ 


7 49" UPRIGHT POKERS 
=) 49" UPRIGHT 8-lines 


1-800-631-2126 


KRAMER MFG. CO. 


451 MAGNOLIA AVENUE e CROYDON, PA 19024 


Slot Machines 


Pokers » Blackjacks (21's) 


Aristocrat e Bally e IGT e CEI 
Jennings e Games of Nevada 


Vintage Slot Machines & Jukeboxes 


н : ІП POST SHOW | 
AUDERET A ГЫШ |! | Skill Chance W-7 
oeil —— ИИ || | Bonus Chance W-8 


Machines $300.00 


Both Models 


s —Take Your Pick— 
eae) 7038 Hoke Road 


> сіауіоп, Оһо 45315 || «И 708-259-7878 
| С] (513) 833-5143 IE ái 


Fax: (513) 833-4845 FAX 708-259-7726 , i | 


> NEW FACTORY КТ BLOW OUT! ҸҸ 


ALL KITS CONTAIN NEW TESTED JAMMA PC BOARD, FACTORY NEW MARQUEE, ОУЕНІ АҮ, 
MONITOR BEZEL, NEW JOYSTICKS, BUTTONS, WIRE HARNESS, BOOK AND INSTRUCTION DECALS. 


ROMSTAR OUTZONE: Vertical, 2 player. Space Warriors rescue their comrades from the OUTZONE. $375 
ROMSTAR SNOW BROS: Horizontal, 2 player. An excellent Bubble Bobble style novelty sleeper. $395 
AM. SAMMY SPINAL BREAKERS: Horizontal, 2 player. Cabal style sommando shoot'em up. $395 
BIO SHIP PALADIN: Horizontal, 2 player. Space Battle Cruisers blast away in Deep Space. $295 
COMBATRIBES: Vertical, 2-3 player. Motorcycle Gang Brawl $295 
ROMSTAR GOLD MEDALIST: Horizontal, 2-4 player. Exciting Olympic style sports action. $195 


ROMSTAR TIME SOLDIERS: Vertical, 2 player. (Includes 2 NEW LS-30 Joysticks) Our warriors battle their way across 
Time & Space. $149 


BUY ANY 2 KITS AND RECEIVE $50 OFF 
BUY ANY 3 KITS & RECEIVE $100. OFF. & A FREE TIME SOLDIERS OR GOLD MEDALIST PC BOARD 


BUY ANY 4 KITS & RECEIVE $100. OFF & A TIME SOLDIERS KIT ($249. VALUE) OR GOLD MEDALIST 
KIT ($295. VALUE). 


` 
ge VIDEO CONNECTION «У 
ме 7 
IN 


930 Jeffrey Lane, Dixon, CA 95620 (916) 678-5189 / 678-1313 (phone or FAX 
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6861 ОФ 


"THE SILENT PARTNER" 
Computer Software. . . 


Let it help you manage and conirol your business. 


e It will tell you where a machine is. where it has been. life 
time income, year-to-date income. and weekly average 
with a keystroke. 


e It will watch your money. check your service calls, give 
mileage reports on your trucks. 


• It will give instant graphics showing monthly income for 
three years on every machine you have. 


* It will give you a line graph on every machine in every 
location with just a keystroke. 


® It will allow comparison with other like machines. 


e It will allow comparsion with every pinbail. video game. 
etc. that any specified location has ever had. 


If that is not enough there are 789 additional reports 
available at the touch of a key. The only requirements are 
that you enter the incomes of each machine and the 
computer will do the rest. 


JUST ONE ENTRY... 


In an operation of 1000 machines, it usually takes one hour 
a day to post income. 


The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 425 operators worlwide. 


Here is our guarantee. Not 30 days but 365. That's right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
к you find something faster and better, we will also purchase it 


| ee your money back. 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park e Springfield. Illinois 62704 


(217) 793-3350 o rax: 217-793-1842 
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New Factory Kits 


100% Complete 


Smash 
Badlanc 
Cyperball 2072 
Double Dragon III 


Gang Wars 
Shadow Dancer 
Cobra Command 
Midnight Resistance . . 
Crime City 
Arch Rival 


Hippodrome 
Thundercross 
St. Dragon 
Final Round 
Combatribes 
Street Smart 


Last Duel 


TP 175 
\’Ва!.............. 175 
Bloxeed ............ 175 
Blockout............ 175 

| Led Storm... 


Super Volleyball 
Last Mission 


Red Baron 
ee 


1-800-331-3766 


VISA, MC, AM. EXP. 
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Its Here 
For 


R89-90-91-92-93-94 
CD COMBO KIT 


10 Disc CD player added to your jukebox 


Kit includes: Sony CDPC 900 CD player/8 times oversampling 


x Kits Priced Right For Small Accounts x 
Plastic label insert kits available 


y. Call or Fax: a 
b C&C Games 5 
2, “ 

^" a 3) 238- =н $, 


9 


р Hottest Disc OK 
| the CD Jakes /// 


Pop/Rock if © RGB 


Country 


J 14 current hot single releases on cach of 
three Hot Hits Compact Discs. 

к New issues every six weeks. 

Hot Hits covers the Billboard Charts.‏ ل 


TO ORDER CALL: | -800-874-0265 


———— 


Amusement 
Au ction | OUR 10th 


YEAR 


Oct. 12 A FH 22 Buy& 


Ohio State Fairgrounds Jf? m 7 m3 S Il 
DiSalle Arts & Crafts Bldg. г ЖК) ч MES us - 
on 17th Ave іп Downtown Я — AM <: 
Columbus just of +71 dio “222” 2" 2,5" 
Deo NE е 
sun. Oct. 27 Fo Videos 
Chicago, IL 3. ғ Pinball 
Pinball Expo 9 | Ь//) 9, TT MERE CIE S поа 
Limit 250 Games Nov. 2 | $ 3 Амр ғұз TC 2% : So k b 
p" Anaheim, CA Apt ease Jukeboxes 
Ramada O'Hare In association with CCMA f$. * x Ne. o 
i Anaheim Stadi "a M. rs 
БН Maamaa MET Sedum, s, z% м Pool lables 
Darts 
Columbus, OH November 9 January 25 C ranes 
ES MEN nux 2. Сап 
Қара 4" y February 22. N ovelty а | CS 
To recelve a copy of our complete 1991-92 schedule Kiddie Rides 
orfor more information on any of our auctions, call Auctioneer Suppl les 


Bill Hughes: 502-451-1263, or Ric Stephan: 812-333-9939 
FAX 812-333-8951, 2415 W. Amherst, Bloomington, IN 47404 Etc. 


US Amusement Auction is America's oldest and most most reputable 


MD » =. 
~ 
“> 


Anaheim, CA Dallas, TX Philadelphia, PA 
November 2 April 25 May 9 
March 21 indianapolis, IN — Sam Jese, CA 


vending game auction company, with over 10 years of experience. 
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KIDDIE’s® 


COIN OPERATED KIDDIE 


RIDES 
Made in USA 
1-800-543-3437 


Valid from July 1st through 
October 31, 1991 
*Some Restrictions Apply 


Buy the original's not 
copies and for [е$$... 


$1,295.. 


Special sale on these models Only 
WHEELER, WESTERN 
PONY & NINJA MOTO 


LIMIT 6 PER CUSTOMER 
"42 Other Models Available" 

Full Factory Inventory of Reducers, Motors, 
Audio Digital Sound Boxes. Pony Saddies, 
Fiberglass Bodies and much more. 

Call any one of our Factory Direct Authorized 
Sales Offices: 
eTheisen Vending Company- (612)827-5588 
«Just Kiddie Rides, Inc. (516)293-8129 
Central Distributing Company (402)553-5300 


57025) 1075 C.0. WHEELER |SS 
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A- ~ BUFFALO BILL’S (716) 838-3038 


p Jie $295 each 
Blades of Steel, Dynamite Duk, Wonderboy III 


FHEE FHEIGHT 
800-962-4486 


STOP, WAIT, HOLD BACK! 


DON'T BUY PADLOCKS OR SECURITY BARS 
UNTIL YOU GET OUR PRICES! 


NEEDS ONLY 
1 PADLOCK 


„for ALL DOORS 


Style SN-20 


me 4 
BAR 5. SASS uS Dm 


“Kicker-Stopper” 

For Wrestle Fest, uh 

Simpsons, Й 

and Turtles 2 NN -- 
те МХ Е“ 


ЕХ 
HARDENED 
SHACKLE 


BLACK BLENDS BEST.. | 
| 
DEFIES | 
($^ LESS NOTICEABLE ON | 
BALL LOCKING SHACKLE WITH 


SHOW V YOUR GAME SOME RESPECT — 
тт. Buy А-1 Products!! 
5 BLACK BLENDS BEST.. | 
BLACK BLENDS BEST.. | 
55-2. HIGH QUALITY DOUBLE STEEL | | 
1:2 | 


AN UNCOMMON, HARD TO 
^". DICK KEYWAY. 


MODEL 1-175В 398 | 
| 
| 
| 


NS 


134 inch wide 


MODEL L-2008 | 
2 inch wide 498 


S901 ауа ОМУ 
Suva8 NO $3Э1а YO4 TIVO 


о L-258B 648 


inch wide 


iIAVGOL 33H4J 1101 3NOHd 


TODAY and find out if 
Stan is in a good mood 


94 
ч, М If he is, you get a 
572 Turm quality discount 


dS NON > 228 WE ACCEPT VISA OR MASTERCARD ON PHONE ORDERS 
ah OR WE CAN SHIP UPS, COD. CALL US TODAY! 


И N тис: A-1 PRODUCTS 


LOW PRICES! PHONE TOLL FREE: 1-800-STAN'S A-1 or 1-800-782-6721 
NO MINIMUM! FAX OR PHONE 919-728-5311 
QUALITY Rt. 1, Box 654A, Hwy. 101 BEAUFORT, NC 28516 


‘129-281-008 | 


Phone 1-800-782-6721 | 


DIGITAL DISC AMERICA 
DON'T BE HELD CAPTIVE BY 45 RECORDS... 


GET OUR CD-CONVERSION KIT 


Will Convert Most Any Type Phonograph 
Compatable To Any Existing Sound System 
Call For Details On Your Application 
Optional Accessories Available 

Toll Free Service Number dts 
1 Year Warranty On Mechanism & CPU A 


FEATURES INCLUDE 
1. Phillips CD Player 
2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 
5. Background Music System 
6. Easy Loading and Unloading Disc 


KIT INCLUDES: 


1. 100 Disc CD-Player (24’’x 15"x 10”) 

2. CPU Logic Board 

3. Complete Control Panel With L.E.D. Readout 

4. Complete Wiring Harness With Connectors Compatible To Existing One 
5. Complete Mounting Harness 

6. CD Phonograph Marquee 


GET ON THE BANDWAGON NOW FOR A SOUND INVESTMENT 
FOR MORE INFORMATION 
CALL 314-893-8497 • FAX (314) 893-3601 


DIGITAL DISC Sunshine Distributing, Inc. 


5617 Business 50 West e Jefferson City, MO 65109 
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Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 
large or small. 


e Lightweight (only 9 Ibs) 

e Portable (take with you to location) 
e Very inexpensive 

е Long lasting/low maintenance 

e Fast and easy to use 

е Automatic Stop for easy counting 
е Coin Tray Support Bag Holder 


TRY A SAMPLE AND BE CONVINCED 


Send Check for Sample 
MANUAL - $425 
ELECTRIC $550 (110V or 220V) 


FOR DETAILS CONTACT: 


R. H. BELAM COMPANY INC. 


ONE FULTON AVENUE 
HEMPSTEAD, NEW YORK 11550 


TEL: 516 292 2670 
FAX: 516 486 0957 


SPECIAL 


Hepair 
Switching 
Power Supplies 


$10.00 


parts included 


* Guaranteed x 


Call Kevin 


517-879-2213 


Superior Amusements 
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__ 1.5” (38 mm) Wheel Vends 


9 
e 1.3" (33 mm) Capsule ERAN 
* Large Gum and Candy NS 
1.125" (29 mm) Wheel Vends AND “рем 


е Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25" (32 mm) 
Machine size height 25" (63.5 cm) 


FOR: Width 8" (20.3 cm) Depth 8" (20.3 cm) 
Our All New Custom sounds — can have your own 
2.3" Round f 


record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 


Both Halves Same For: 


$1.00 items; 50 items Rings in 
25 Feature items = Q Holders 
шата Bulk ог Assembled. 
` е Mixes 


1.3" Capsules e |n-capsule - items 
Mixed colored top with clear 


e Rings & Holders 
bottom. Filled or empty. Bulk & Assembled. 


ACTIONMA TIC LTD. 
Р.О. Box 326 * Chatham Ontario • МУМ 5К4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 


8 Line Conversions Kit Plugs directly 
into the Jamma Harness. 
Conversions Made Simple With 
Interface Boards 

Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 
Double Male Interface Board with Jam- 


ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 
Nintendo Monitor Color Conversion 
PCB. 


Quantity prices on request. 


LOUISE'S HARNESS SHOP, INC. 
712 Country Rd. 58 • Prattville, AL 36067 
Tel.: 800/365-1941 е 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


Voice of the... 
Coin-Operated Amusement, 
Music & Vending Industry 


Amusement & Music Operators Association 


Providing Industry Leadership with... 


-Effective Government Relations 
. Targeted Industry Promotion 
«Continuing Education 
-Timely Communications 
industry's Largest Trade Show 


(And don't forget AMOA's 1992 
Government Affairs Conference, June 7-9 in 
Washington, D.C., and 
Expo '92, October 1-3 in Nashville!) 


оо 
For more information contact: 
Amusement & Music Operators Association 
401 N. Michigan Avenue 


Chicago, IL 60611 
Direct Line: 312/245-1021 


PLAY METER 123 OCTOBER 1991 


e 19” & 25" 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

е Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

е Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


Poker Cabinet 


е Optional 13” ог 19” monitors 
е Security back panel 


е Flip-top lid for easy access to 
monitor 


e Ready for your kit! 


Contract Design Manufacturing 


Basketballs: We Stock, Sell & Service 
Game Master Products & Parts 


(Master Shot, Double Shot and SpinOut) 


* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 FAX: (404) 270-2915 


STEP-N-R(9LL 
DOLL 


Patents Pending 


A Division of J.E.R.M. 
Enterprises 


Q Easy, 


one-person 
operation 


Prolongs table life 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL“ DOLLY 


TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


-— Quantity Discounts Available! =! 
A Distributors Wanted! E 


=” The Easy То Use Computer c 
CD TITLE STRIP PROGRAM 5 


The CD TITLE STRIP PROGRAM is two programs in one. 7, 
You can print your own CD Title Strips AND inventory 4 
all vour CD's and jukeboxes with your personal computer. 


а 


Print Your Own CD Titles and Songs On Continuous "^ 
Form Tractor Feed CD Title Strips - Complete CD ey, 
Inventory Control - Jukebox Inventory Bullet Fast €, 

Full Color —S 1 | | 


Store And Print All The Intormation 
About Each CD Including: Title, Artists Or Group, 
АП Songs, Cost, Quantity, Manufactures Code, Re- ~ Ca 
lease Date, Label Name, Number Of Copies In Storage, ж” 
Number Of Copies On Location, And The Туре Of 
Music - Select Your Own Unlimited Number Categories 
For The Tvpe Of Music Print CD Title Strips and Block 4 
Qut Those Tunes You Don't Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip - Store Intormation On Each Location 
Track The CD's "In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Ot Plavs Of Each CD - Make Notes 
On Each Location - Print Lists And Reports For The Jukeboxes And 
Ihe CD's - List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD - List Or Print What CD's 
Are In Any Jukeboxes At Anv Locations - List Or Print CD's Bv 
Music Type, CD Identification Number, Artists Name, Or CD Title 
supports Bar Code Reader Via Kevboard Port - Free Title Strips 
ара With The Program - One Year Support — 10 Day Money Back 


SS: juarantee = OVER 175 FEATURES AND FUNCTIONS, 
Most Completed With ONLY I KE YSTROKE''! For IBM And 
CF 100% Compatible Computers With Dot Matris. Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 
AC ТІТІЕ STRIP COMPANY “SS 
C andi 


— Post Office Box 333, Riva, Marvland 21140 
loll Free Orders (Voice or FAX): 1-800-950-5853 


«қы, Information: 301-956-5856 301-261-7781 کے‎ 


А 


М.Н. ASSOCIATES, LTD 


NEW KIT CLOSEOUTS 
Batman kit $595 
Blockout kit $245 
Pushman kit $395 
Pound for Pound kit $595 
Blood Bros. kit $995 
Rollergames kit $795 
Dragon Saber kit $595 
Growl kit $895 
Bowl-O-Rama kit $395 
Earth Defense Force kit $395 
Strato Fighter kit $495 
NEW KITS 
Street Figher II CALL 
Super Buster Bros. CALL 
LED Storm kit w/Steering 
Wheel & Gas Pedal CALL 
Gals Panic kit CALL 
Gun Force kit CALL 
Rampart kit CALL 
Ninja Kids kit CALL 
Hat Trick Hero kit CALL 
Clutch Hitter kit CALL 
Strike Force kit CALL 
Golden Tee Golf kit CALL 
Arlington Horseracing kit CALL 
Overdrive Complete kit w/Gas Pedal 
and Steering Wheel $1295 
Peggle kit CALL 
Turbo Force kit CALL 
3 Wonders kit CALL 
NEW & USED DEDICATED GAMES 
Casino Strip dedicated used $1095 
Steel Gunner dedicated NEW CALL 


Cisco Heat 19" dedicated NEW $3695 
WWF Wrestlefest dedicated NEW CALL 
3 Wonders dedicated NEW CALL 
Desert Assault dedicated NEW $1795 
F-15 Strike Eagle Cockpit NEW $6995 
Нор A ТісТасТое Dedicated NEW CALL 


Cosmo Gang Dedicated NEW CALL 
Video Foto Booth NEW CALL 
Roller Ball Shuffle NEW CALL 


Tornado Foosball Table NEW CALL 


END-OF-SUMMER CLEARANCE 


NEW PINBALL CLOSEOUTS 


Carhop pinball NEW $1595 
Hoops pinball NEW $1495 
CALL NOW!! 
1-800-843-5487 
USED DELUXE KITS 


All Deluxe kit prices include PCB, harness, 
graphics, (some may be generic), buttons & 


joysticks 


P-47 Deluxe kit 
Ataxx Deluxe kit 

ontra Deluxe kit 
Moon Walker Deluxe kit 
Champion Wrestle Deluxe 
Crime Fighter Deluxe kit 
Robocop Deluxe kit 
Double Dragon Il Deluxe 
Midnight Resistance 
Violence Fight Deluxe 
Combatribe Complete kit 
Skyshark Deluxe kit 
Shinobi Deluxe kit 
Double Dragon Deluxe kit 
Smash TV Used Factory kit 
TMNT Deluxe kit 
Simpsons Deluxe kit 
UN Squadron Deluxe kit 


NEW & USED PINBALLS 


Cactus Jack Pinball NEW 
TMNT The Pinball NEW 

8 Ball Champ Pinball Used 
Class of 1812 Pinball NEW 


$395 
$195 


$495 
$545 
$395 
$295 
$195 
$595 
$795 
$495 
$195 
$295 
$195 
$795 
$795 
$1395 
$595 


$2395 
CALL 

$300 
CALL 


CALL NOW TO ORDER!!! 


1-800-843-5487 
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WORKING РСВ & HEADER 
LEGITIMATE е NO PARALLELS OR COPIES 


Arch Rivals 395 Kid Niki 95 
V-Ball 145 S.P.Y. 95 
Crime Fighters 275 Nastar Warrior 95 
Oscar 95  Gondomania 195 
Moonwalker 345 Vigilante 175 
Black Tiger 95 Ninja Gaiden 195 
Time Soldiers 95 Altered Beast 175 
ATAXX 375 Devastator 195 
Magic Sword 895 Double Dragon 125 
Midnight Resistance 845 Superman 295 
Strider 545 Bottom of the Nint 

Legendary Wings 50 Cabal 195 
Bionic Commando 95 Dark Adventure 50 
Combatribes 375 Aliens 375 
Cadash 325 Championship Wrestling 275 
Avengers 50 X Thunderfox 595 


NEW KITS (Full Factory) 
Ninja Kids 


Golfing Greats 
Turbo Force 


2301 Olive St. * St. Louis, MO 63103 


314-421-5100 


ARACHNID 
Super Six or Super Six Plus-$1,075.00 


This will be **Operators'' choice (2 AMOA 


SHOPPED * STREET READY 
• NO BREAK-INS 


MERIT PUB TIME - $675.00 
w/ overhead Cricket 
Great for low volume locations 
Great for a second dart 


TMNT “ТОКТІ,Е8”” - $1395.00 
Bought too many will sell a few 
Same great condition as our DARTS! 


Jim Stansfield Vending, Inc. 


La Crosse, Wisconsin 


608-782-7181 - ASK FOR MAX 
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EAGLE — WING 


W-7 — Skill Chance — 8 Lines 
W-8 — Bonus Chance - 8 Lines 
W-10 — Lucky Gold — 8 Lines 
W-11 — Lucky Star — 8 Lines 
W-14 — Gold Rush — 8 Lines 
(Hold & Respin) 

Lucky 75 — З Lines 
(Hold & Respin 


Lucky Bingo 
Lucky 25 Poker 
Lucky Girl Poker 
Lucky 21 Blackjack 


120 Southport Drive 
Spartanburg, SC 29301 
Ph. (803) 574-0162 Fax (803) 574-7680 


WANTED: 
x Dixielands 

* CD Jukeboxes 

ж Used Ardacs 

x Shuffle Alleys 


(Alley Cats & Newer) 
x Pinballs 


WANTED: 
Pub-Time 
Dart Machines 


with monitors 


Call-1-800-762-9779 


* 


Phone (4 1 2) 922-5 680 


rax (412) 922-0661 
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Have your own copy of Play Meter 
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or office. Call (504) 488-7003 to 
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O Distributor 
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Card Exp. Date 
"Canada "Foreign 
"Payable in U.S. currency only 
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Have your own copy of Play Meter 
Magazine delivered to your home 
or office. Call (504) 488-7003 їо 
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Тһе Game Exchange 


1590 Alum Creek Drive e P.O. Box 09598 e Columbus, Ohio 43209-0598 
(614) 258-2933 e FAX (614) 258-2940 
lal 


inal Breaker 


Spinal Breakers is a 2 player horizontal war theme kit by American Sammy. This game is 
unique as it provides for 3 different endings, depending on the proficiency of the player. 


Here are two current game room test reports: 
Game Room 1 Game Room 2 


3 
2 
j 
; 


Final Fight 179 175 168 154 


з 
High Impact Е 154 ЕЕ 
us |125 us 
[Primer [из |o |e Діш 


N 
N 
== 
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сл 
оо 
N 
= 


ШТІ Е 
us |» |ж. 
Mechanized Atak | 92 [т |o _ 


Supplies are getting low. Order Now! 
Only $495.00 


Introductory Special 


We've just recieved the new Bio-Ship Paladin kit from American Sammy. It is a 2 
Player horizontal monitor space theme game. American Sammy has been very successful 
with this type of game, having produced Task Force Harrier. 


Special features include cursor firing and transformation of the Paladin space craft into an 
armor-clad titantic war machine. 


Our regular price is $495.00. However, as an early buyer incentive, we are offering it for 
only $395.00. Act now, as this special price is good only until October 30, 1991. 


The Game Exchange 
(614)-258-2933 
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GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 


‚+ © © © © © 5 5 


ж Custom wire harnesses made to your 
specifications. 


ж Custom electro-mechanical assembly 
(prototype and production) 


* Engineering and design assistance 
available. 


* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 


р Why Gamble on just 


2 
p one game per cabinet? p 


Want to get more money out of your games? 
55% 
Reduce you licensing expenses? 
55% 


Offer more variety of game play in your locations? 


Then get Ріау-4! 


® The Play-4 system allows 
you to put any 4 games into 
one cabinet 

* Use your own Pcb's 
be they new or old 

* All Jamma compatible 
harness system with 


* Games used in Play-4 
can be 2 joysticks, 

3 buttons, to 1 joystick, 
] button, etc. 

e Revitalize your older 
games more effectively 
and attract more players 

adaptor cards for non to your locations. 

original jamma games 


DON'T LIMIT YOURSELF TO 1 GAME 1 CABINET EXPENSE ANY LONGER’ 


Play-4 $350.00 


for more information call: Brad Brown Higbee Enterprises 


800-729-6979/805-484-0253 
Fax 805-388-8232 
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Used Slot Machines To Sell 


Bally E-1000, Bally E-2000, IGT M-Slots 


20 Bally Giant Jackpots 
Summit Electronics 


New Formica, New Glass, New Reel Strips 


Call For Special Deal 


ж Slots for home use 
in legal states 


ж Slots for export 


ж Call for more 
information and 
prices 


R & J Amusement, Inc. 
5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
703-898-1570 Tues.-Sat. 


ie, 


Quality Technical Service 


REPAIR SERVICE 
FOR SWITCHING 


POWER SUPPLIES 


$10.00 


ж 6-MONTH GUARANTEE ж PARTS INCLUDED 


RECONDITIONED 100% TESTED UNDER LOAD 
11 Amp Power Supplies........ $18.00 Each 


6 Month Guarantee 


1-800-678-7393 


(505) 821-2317 


= pie چ چ ر‎ сырын алан OR ілі pi asians 


HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST 

COMPONENTS FROM OLDER VIDEOS & 

PINBALLS. GIVE US THE OPPORTUNITY TO 

SUPPLY YOU WITH THE MISSING PART 

THAT KEEPS YOU FROM MAKING MONEY! 

Conversion Items-Power Supplies, Joysticks, 
Buttons, Overlays, ... 


Video game P.C.B.s-Over 400 Kinds 
(See Play Meter June Pg. 184) 


Call for price list WE BUY OLD 


Power Supplies-Many types 


Electronic pinball parts-All makes-Used playfields p „С. BOARDS! 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & P.C.B.s | 
Monitors-All sizes: color, B&W -all XYs 


Manuals, schematics and other service data ELDORADO GAM ESLTD. 
Tubes-New, rebuilt & used | 


Video Arcade Analyzer: E | бап. 
Test Fixture for Monitors-NOW ONLY $295 (21 3) 630-3300 FAX: 213-630-1566 


NOTICE!! NOTICE!! NOTICE!! 


Last Chance to buy a QUIK POKE™ game 
table at the unbelievable low price of $295.00 . 
F.O.B. Bay City, Michigan. | 


This exciting coin game can pay for itself in 
less than a month. Also suitable for the home 
recreation room. 


Limited Quantity of upright and cocktail 
models available - new in carton. First Come! 
First Served! 


Contact Melody 


Valley Recreation Products, Inc. 


1-800-248-2837 
FAX: 1-517-892-6513 
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PARTEC MODEL CD-1000 
ONLY 54995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 506, 756 or $1.00. 


e OUT-OF-STOCK BAR 


No coins accepted when out of stock 


е 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET 
The strongest gauge steel cabinet 
available — double security bars. 


е GRAPHICS-UNINTIMIDATING 


Perfect for women's restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 * rax: 708-678-9546 


New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 


A 4% 4P 4 4" h Ч N А < Ч 7 А 


COMANDO JEEP 


KIDDIE 5% 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
«42 DIFFERENT MODELS AVAILABLE e PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 
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We Have The Best Prices 
On 


Neo Geo КЕ эзи енна e Ren itn ERR UE EA OR CALL 


“"ееееееееееееееееееееееееееееееееееееееееееееееееее 


Фе а геси Т ido 
Burning PIEUL o еее еннен CALL 
King OF MODSIBIS орлов CALL 
т Со) я ЖИГ Г кетік тікен CALL 
Hue ого o cepto ГЕТ" CALL 
Alpha Moson ИП РИН CALL 
ОПЕЕ Fie ner oes sita gero rikti PUE RAS CALL 
КЕДЕЙ, crue pet AEE DUDEN АН $749 
PURPOSE Secuencia PRESS %689 
Final ur: PERPE 


АП Latest Top Earning 
Boards And Kits!! 


California Games, Inc. 
(714) 949-3499 


24 hour voice mail 
FAX (714) 629-4090 


SLOT MACHINE 
INVENTORY REDUCTION 


LARGEST SALE OF ITS KIND 


PRICED TOO LOW TO PRINT 


"AS NEW" OR "А5 IS" 
REMANUFACTURED MACHINES TORN DOWN, 
CLEANED, REPLATED (IF NEC.) AND REBUILT 


ROYAL BELL, LTD 
5776 LAMAR ST/PM ARVADA, CO 80002 


FAX: 303 431 - 6978 800 - 525 - 8694 


Chicago Area 


Complete Games 


Time Soldier ................ $295 
Gladiator .................... 295 
Gauntlet ll ................... 


8 ................. 


Ms.PacMan ................. 
Casino Games 

іп Defender cabinet.............. 295 
ТигроМіпі................... 


èe 2................ 


HaLTHOK 22r ооо: 
Super Mario Bros .............. 495 
World Series ................. 


e € € ws ж езе а € - -6 4 ө ә 9 мо € 5 
© f US 4) 8 99 - Wo 39.79; 6 ғ - Go а BO © оъ oU os 
€ 84-4 44 4.“ 4“ :..6 « ы E -. 

4 .......................... 
................ 

$ 9 е. % € 9-4 4 4 9 € 4 % е о ә € «е 6$» 


Rowe R89 w/dbv ............. 
Bally Black Wido .............. 345 
Wms. Solar Ғіге............... 345 


plus many other games avail. 
Trades Welcome 


312/561-4886 


Bob Evans 


ATTENTION 
DRAW во OWNERS 


MOT NEW FL BLA RD 
MPO FILA TION 


* Eliminates Cards * 
Game Play Stays 
the Same 
* Field Tested * 


A PROVEN WINNER 


ZACKS 
AMUSEMENTS 
201 East Third St. 
Lewistown, PA 17044 
CONIC? RICH 


417-242-1995 


REDEMPTION 
аПСКЕТ5 С 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY —LOW PRICES 


Cheapest Top Quality 


Power Supplies 


In Taiwan 


Reliable Company, Prompt Delivery 
"Welcome to visit us Oct. 7-13 in Taipei World 
Trade Center Exhibition Hall for new game exposition. 


CHANG YU ELECTRONIC CO., LTD. 


No. 25, Lane 48, Tung. An Rd., 

Tainan, Taiwan, R.O.C. (70424) 
TEL: 886-6-2742686-9 (4 Lines) 
FAX: 886-6-2347077 
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LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 


light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 
Action Lighting, Inc. 
800-248-0076 Catalog 


COINS or BILLS 


COUNT / SORT / WRAP 
Free Catalog! 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


Monthly 
Auctions 


Auctions are Held on the 
2nd Saturday of Each 
Month at 11:00 a.m. 


Next Auction: 
Sat. Oct. 12th 11:00 a.m. 


November Auction 
Sat. Nov. 9th 11:00 a.m. 


Consignments 
Always Welcome ж 
We're Open Mon-Fri 9-5 
* Daily Deals-Parts-Repairs * 


DEALS Inc. 


(Daily Electronic Amusement, 
Liquidation Sales) 
24540 Capitol 
Redford, MI 48239-2446 


(313) 537-2700 
FAX: (313) 537-0917 
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MUST SELL 
Impulse Machines 
Mint Condition 


300+ 


Sex Meters, Heart Meters 


Wings NEW 1991 


W-8 


Complete Kit 
$395.00 


Micro Manufacturing 
. 1-800-277-6136 | 


Love Meters 
$195 each (2 yr. warranty) 
For Info — Call 


1-800-235-5471 


SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, “Асе”, "Fort", 
“Wico”, “Атегісап”, “КО”, “ESD”, Green- 
wald"', ‘‘Baton’’, or any other manufacturer's 


similar type lock directly from our factory. Coin 
Counter 


$695.0 
$995.00 ° “ 


ALARMS 979.95 Sorter 


| 1% for Vending 


9 and Amusement " 
- г> 
ug tu 
O — — -- 
Ф; video 


Coin Box Protection game bar 
at a Reasonable Price S807T 


igh Security Locks 
Virtually Pick-Proof 


High-Security 

Cam Locks, Padlocks and 

T-Handle Locks At Prices 

You Normally Pay 
F 


L.A.I. Series 500 


Medium Security 7 
Tubular Key Locks E 
$502K 
№: 
СР 
AV 
wu 
В519Н 
PLUG LOCK 


LOCK AMERICA, INC. 


Те! (714) 373-2983 Fax (714) 373-2995 
125) “М” Gardez Greve Bivd , Garden Grove, СА 9264 


м2 *800-422 2866 3-2418 


` ^ 


| 


НН 


| 


ii 
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prizes 


"THE LEADER IN PRE-PACKS" 


CALL US FOR ALL YOUR 
REGULAR & JUMBO 
CRANE NEEDS !! 


1 (800) 992-2388 


3 
і 
\ 
% 
à 
b 
X 
9, 
9 
| 
i 
i 
! 


SPECIALIZING IN 
COIN OPERATED MACHINES 


5040 GRISHAM #101 
ROWLETT, TX 75088 
OFFICE 


(214) 475-O683 
1-800-825-4066 


WANTED 


USED 
SMART-CLEAN SWEEP 
CRANES 


WITH DOLLAR BILL ACCEPTOR 
SINGLES — DOUBLES - JUMBOS 


"TBRAND NEW!) 


The Original. Best and Lowest Рисед!" | 


MONEY MACHINE 


е For the last 10 years the 

greatest promotion ever! 

e Blows money and/or 
coupons. 

| 4 * Your patrons try to catch 

АЖС many as they сап. 


209) 788-0135 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


e 55 Acceptance 
e Solid state, self-diagnosing computer 
ө [nstalls in minutes 


To Order Call: 
616-245-8235 


LUCKY GOLD 


First & Line With 
High Score Feature | 


Micro Manufacturing 
1-800-277-6136 


FOR SALE 


Pop-A-Shot 
Basketball 


ж Steel Game 
* Reconditioned 
* Like New 


CALL: 
(913) 827-6229 


` REDEMPTION 
TICKETS. 


TORR 


| MUNCIE NOVELTY CO. 
PH. 800-428-8640 


` GOOD QUALITY —LOW PRICES 


“0790826 
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D & 45 RPM STORAGE BOXES 
52... A UNIQUE OPPORTUNITY! 
Both Are Triple Thick Front/Back Walls e TALKING — 
Double Thick Side/Bottom Stackable e 


White Color е 200 Lb. Test * HEARING TEST 


Corrugated œ Lift Off Lid е Tote Grips • 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus$8S&H Fabulous all cash 
45 RPM Storage Box $5 ea. (Min. Order 5) . 
Plus $4 S&H business year after year! 


Visa/MC/American Express/Diners 


ao ee Model 4000 — 


VOICE or 24 hr. FAX • 1-800-950-5853 . . 
Title Strip Co. The talking coin operated 


P.O. Box 333, Riva, Maryland 21140 hearing test! 


20 Million Americans 
Suffer Hearing 


ВІО-РНҮТНМ Impairment — 


Compunetic & Destron 40 Million Suffer and Don't Know It! 


‘Parts ‘Tickets 00 Complete with stand 
әндер 3 9 4 АП Credit Cards Accepted 


Bio-Rhythm Sales Call today for color brochure or to order video 


2820-A Honolulu Avenue 
Verdugo City, CA 9046 TOLL FREE: 1-800-637-VEND 
636 Anthony Trail 


(818) 249-2077 E Communidync Northbrook, IL 60062 


[XN © OQ R P O-H A Tt E D 312-498-2444 


Chances аге... 


The Toys You Buy Now Come From 


e YOU CAN NOW BUY PREPACKS DIRECT FROM THE SOURCE 
* AND IF YOU USE TRADEUPS, WE CAN SAVE YOU BIG $$$! 
® LARGER, SOFTER AND HIGHER-QUALITY FOR LESS MONEY! 


FAX: (818) 341-8144 
(800) 545-0666 Ext. 272 


| TIM BROWN 
800- 5 5 = () 9615 Canoga Avenue, Chatsworth, СА 91311 
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ТІСКЕТ АУЕММЕ 

SHAMOKIN, РА 
17872-0547 

С О 717-648-6803 


REMOVE IC's FASTER!! 


With this simple invention, than any 

other method, including $6,000 vacuum 

soldeirng stations. 

e Salvages 100's of good IC's per hour 

е Won't damage IC’s or circuit boards 

е Removes 6-40 pin IC's 

* This is a Money Making, Labor-Saving 
Tool 


ORDER NOW 


COMPLETE SET of 8 Desoldering 
Tools 


$89.95 
REPAIR TECHNIQUES ON VIDEOTAPE 


Video game monitor repairs and adjust- 
ments (:31) 

Video game repairs (:36) 

Pinball repairs (:44) 

How to use a volt-meter (1:51) 

How to use an oscilloscope (1:07). . .39.95 

How to use a logic probe and logic pulser 


How to solder like a pro (1:30) 39.95 


With lots of timesaving circuit board repair 
techniques 

All About diodes (includes rectifiers, SCR's, 

triacs, LED's) (:55) 

All About transistors (:56) 


How to Read schematics pt. | (covers 
monitors, how to find monitor problems with 
wiring diagrams, gives symptoms, where to 
look, covers both Raster Scan & XY 
monitors) (:56) 


How to troubleshoot digital Intergrated 

Circuits (includes micro processors, what 

goes wrong & how to find it, how to use 

the best literature on IC's and where 

to get it) (1:45) 

How to select and hire the best electronic 
technician 

Electrical contacts, connectors, connec- 
tions and problems-symptoms and good 


Pinball theory (1:29) 
Video Game Theory (1:12) 
Troubleshooting & Locating Component 
Failures (1:10) 
Power supplies-linear & switching 
(:42) 
All 17 tapes 


VIDEO REPAIR SCHOOL 
P. O. Box 121, Glen, MS 38846 


(601) 287-1594 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight e Durable е Weatherproof * American 
made replacement parts • Universal base for all rides € High-security 
coinbox * Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


Р.О. Box 939 e Florence, MS 39073 
601-845-7501 * 800-647-6460 


SERIES H-10 
AS LOW AS $11.96 


SERIES 700 
AS LOW AS $13.75 


SERIES 702 


ув" CAM LOCK 
AS LOW AS $12.56 AS LOW AS $3.01 


7а” CAM LOCK 
AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


HASPS 


825 AS LOW AS $4.61 

875 AS LOW AS $2.99 

= 885 AS LOW AS $3.17 

=) [= 0 525 AS LOW AS $4.25 
535 AS LOW AS $4.25 


We stock ALL American key numbers for your H10 & 700 padlocks 

Keyed alike or key different, same price — restricted also available 

Our key #’s are computerized so по опе in your area has the same key # as you 
We can key your camlock & popouts to your key * if you send us a key 

Over 80,000 American lock company items currently in stock 

95% of all orders shipped within 24 hours 


PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO. IL 60605 ALL PHONES: (312) 939-7616 
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Local & Long Distance Models Available 
starting at $299 


Line Powered—No AC 
Desktop or Wall Mount 
Free Calls: 911, 800 Toll Free 
Restrict Calls: 976, 900, 700 

Time Limit for local calls 
FCC Approved B 
One Year Warranty e » * P") R | Р | 


ры < 4 


Pay Phone Industries 
2415 West Amherst Road . Bloomington, IN 47404 


812-333-9939 
800-284-2255 


EAGLE — WING 


W-7 — Skill Chance — 8 Lines 
W-8 — Bonus Chance — 8 Lines 
W-10 — Lucky Gold — 8 Lines 
W-11 — Lucky Star — 8 Lines 
W-14 — Gold Rush — 8 Lines 
(Hold & Respin) 

Lucky 75 — 3 Lines 
(Hold & Respin) 


Lucky Bingo 
Lucky 25 Poker Bingo 
Lucky Girl Poker 
Lucky 21 Blackjack 


120 Southwest Drive е Spartanburg, South Carolina 29301 
Phone (803) 574-0162 » Fax (803) 574-7680 
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Used Kiddie Rides 
FOR SALE 


Carousels Motorcycles 
$1695 $1195 


CALL 


314-225-8298 


R & J Amusement, Inc. 


703-891-4632 


FAX 703-891-4644 
20 Bally Giant Jackpots 
Summit Electronics 
New Formica, New Glass, 
New Reel Strips 


DELUXE JUMBO 
SUPER JUMBO 
PREMIUM JUMBO 


PUBTIME DELUXE DARTS 


With Cricket & Catch Ring 
$675.00 


Green Amusement Co. 


(502) 361-9831 


FOR SALE 
(5) 4 player coin pushers | 
by Wedges & Ledges 
(com m - lekel out) 
$3995.00 each 
LEGAL IN ALL STATES 
(214) 231-2456 


e Provides up to 90% reduction in chalk consumption e 
Simple to install, easy to service e Helps eliminate costly 
service calls, and broken chalk messes e Manufactur- 
ing from quality aluminum ® Life-time warranty. 


$1 1.95/ pair — Hardware Included 


To Order: “Мг. Cue’’, Inc. 
Call Seven George St. 
Honea Path, SC 29654 
(803)575-2800 Prompt delivery 


or write *Patent Pending. 


SEEBURG 3W1 
WALLBOXES 


(alias 160s & 200s) 
213-585-3269 


LIT $1000.00 Drawing 
with Purchase 


Sw 4 -800-962-4486 
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AMUSEMENT RIDES, INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 
THE PRICE OF RE-FURBISHED 
FEATURES 


Up & Down and 
Back & Forth Movement [A 


Maintenance Free Electronic Sound 


Fully Interchangeable Bodies P-112 SEA DOG 


Shear Pin Protection on 
Shaft and Motor 


Sturdy Construction for Street Use 
Full 90-day Warranty on Moving Parts 
Fully Stocked Domestic Parts Dept. 
Proven Customer Service Record 


1 or 2 units $1505.00 Ea. 
3 to 9 units 1495.00 Ea. 
10 or more units 


All prices Ғ.О.В. Paterson, New Jersey 


SPECIAL SAMPLE OFFER 
ANY UNIT IN THIS AD 
ONLY $1395 


RAINBOW AMUSEMENT RIDES, INC. 
P-131 CARTOON HORSE 114 Roseville Road, Westport, Connecticut 06880 R56 RACE BOAT 
203-454-2179 FAX 203-454-2584 


GAME KIT LIQUIDATORS 


$95.00 Silkworm Rally Bike $375.00 Street Fighter П........ call 

Mission XX Kri Kinton 1943 Teki Super Buster Bros ...... call 

Double Dragon Vigilante Crime Fighters many more kits........ call 

Rygar Kageki Sports Match 

Combat Block Out $275.00 Two Crude REDEMPTION 

Mario Bros. Rough Ranger Street Smart Arch Rival EQUIPMENT 
Alien Syndrome Exterminator Cabal Combatribes 

Vindicator: Black Tiger Ataxx E-SWAT Рор-А-ВаП........... 2,395 

Катпоу У На! — Thunder Jaws Roller Poker ......... 3,495 | 

$135.00 1942 ‘Terra Cresin Wedges n Ledges ..... 4,995 

Air Wolf Rad Action $475.00 Roll Down .......... 2,195 

Ghost Buster Tiger Road WWF | Roosta Shoota........ 2,595 

Sky Shark Bad Dudes $325.00 Lighting Fighter Rock n Bowl......... 2,695 

Time Soldier Thundercade | 

Guerilla Wars $225.00 Twin Eagle 

‘ | C 

Double Dribble Heavy Barrel Kottom of the Sth Kits come with PCB, Header, 

$175.00 Shinobi Superman Harness, Manual, Used controls 

POW. Perfect Billiards КЛуре II 2nd Day Air/UPS Blue 


VIDEO VEND, INC. CALL CINDY OR DENNY 
(808) 842-5155 or FAX (808) 848-2748 
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End Ball Juggling Forever! 


"The Original Lane Retainer” 
Keeps the balls о, Ф 
where they belong. 4 


VIRTUALLY ELIMINATES 5° (^ 


( 
* Balls crossing into other lanes. 1 б, Fe 
e Left-hand plavers rolling balls into 


FX KISS‏ ڪڪ 
Te TUN Se‏ 
NE‏ 


right-hand lanes 
e Plavers taking tickets trom the 
wrong dispenser, 
INCREASE REVENUE AND... i 
Decrease expenses \ 
bv reducing downtime \ 
Attractive. Durable Material А 
"254 Quantity 
LIFETIME REPLACEMENT / Di 
GUARANTEE 2. iscounts 
| Ж —— In Use At: 
PLASTITECH PRODUCTS, INC. ЕЙ | MALIBU CASTLE 
Р.О. Box 2387 • Longview, TX 75606 ЕР. Des Putt-Putt? Golf ‘N Games 
CALL TODAY: 1-800-933-0145 - -- == SAME DAY UPS SHIPPING 


> 


JUMBO MIX—$1.30 
1-800-962-4486 


FOR SALE 
Coin Operated Machines (Jukeboxes, 
pinballs, videos, pool tables, etc. 
ALL PARTS-- aver //4 тэг? Pes --ALL SPEAKERS 
Retiring after 47 years in vending 
For Quick Sale -- $44,700 -- for all 


call 1-317-552-0362 
PS. Warehouse for sake with Irving GUM LAS MISERIES 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
National 777 
Toll free fax: 


TICKET 800-326-9320 


m FOOSBALLS m 
Smooth White 12€ ea. 


Minimum order 100 
(702) 387-8789 


GLEE A ERR eee e 


USA ш. “М 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico 736-0243 


Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 


Kit 2201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 


Kit 2202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 


Kit 2203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 


Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
436-0245 


Kit 4401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. 


Kit 2601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


Kit “910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951-B .. $49.95 
25С1106....................... $3.89 
2963009 .................. $1.89 each 
29D870 CNN $4.49 each 


ZANEN ELECTRONICS 
806-793-6337 


WE ACCEPT VISA AND MASTERCARD 
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К & М DISTRIBUTING CORP. 


540 Hempstead Turnpike • West Hempstead, New York 11552 
(516) 292-8900 or Fax us at (516) 292-8025 
Phone: 1-800-229-4FUN 


WE EXPORT WORLDWIDE 
— NOS HACEMOS CARGO DE TODA EXPORTACION REQUERIDA — 
ESPANOL — ITALIANO — DEUTSCHE 
Contact Rich Bartlett or Roberto Hernandez or Louis Gutierz-Rummenigge 


SUMMER CLEARANCE! 
OVER 150 MACHINES COMING FROM OUR NEW JERSEY SHORE LOCATIONS 
STARTING SEPTEMBER 3rd 
CALL AND RESERVE IN ADVANCE ® PLUS AMOA SHOW SPECIALS 
VIDEOS PINBALLS ARACADE PIECES 

7209 Op. Thunderbolt Terminator 2 Mad Dog McCree 
Street Fighter II Op. Wolf Class 1812 Galaxi Force 
Wrestlefest Out Run The Machine Time Traveler 
Big Run Pit Fighter Gilligan's Island Cosmo Gang 
Championship Sprint High Impact Fun House Hop-a Tic-Tac-Toe 
Chase HQ Smash TV Simpsons Hard Drivin' | 
Dragon's Lair Il Stun Runner TMNT Cisco Heat DLX 
Steel Gunner Super Monaco GP Elvira Rad Mobil 
F-15 Strike Eagle WWF Superstars Police Force Road Riot 4X4 
Laser Ghost Mercs Cyclone GP Rider 
Hang On Golden Axe SlugFest Winning Run 
Vendetta Dragon’s Lair Il Batman Street Tallons 
Neo Geo Gulf War Il Party Zone Double Axle 


AND MANY MORE... 


CLASSIFIED RATES 


GENERAL POLICY: PLAY METER's Classified (Yellow Pages) advertising is primarily intended for: Buyers and 
sellers of used equipment, support and supply firms and employment opportunity ads. We reserve the right to re- 
ject advertising that does not fall within the scope intended for PLAY METER’s Yellow Pages, or any reason we 
deem appropriate. 


RATES: 


SIZES COST 
Full page (image area) $550 
2/3 page 
1/2 page 
1/3 page 
1/4 page 
1/6 page 


$20 per inch 


GRAPHIC SERVICES: The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the 
classified section of our publication at no additional cost. Rough layouts must be provided three working days before 
ad copy deadline. 

PLAY METER will accept phone-in copy for simple column inch ads with payment by VISA or Master Charge. 


FREQUENCY RATES: PLAY METER will consider contract discounts for Classified advertisers that гип 6 times 
or more (yearly) and that run with limited copy changes (or supply camera-ready art) — please call for quoted 
discounts. 


CONTACT: CAROL LEA — Play Meter Magazine, 6600 Fleur de Lis, New Orleans, LA 70124, (504) 488-7003, 
P.O. Box 24170, New Orleans, LA 70184, FAX: (504) 488-7083 
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October 3-5 

West Virginia Music & Vending 
Association (WVMVA) Annual Con- 
vention and Expo, Ramada Inn, 
South Charleston, W. Va. Contact 
WVMVA (304) 949-3289. 


October 3-5 

National Automatic Merchandising 
Association (NAMA) National Con- 
vention, Trade Show, and Educa- 
tion Sessions, McCormick Place, 
Chicago. Contact NAMA Conven- 
tion Dept. (312) 346-0370; FAX (312) 
704-4140. Note: Pre-Convention Ear- 
ly Education Sessions will be held 
on Oct. 2. 


October 4-6 

Volunteer Open, Merit regional dart 
tournament hosted by Precision 
Darts in Knoxville, Tenn., (615) 
688-1313. 


October 12-13 

U.S.-International Air Hockey 
Championships. Contact U.S. Air- 
Table-Hockey Association (USAA), 
(713) 550-6631 or (303) 444-9164. 


October 24-26 

Michigan Coin Machine Operators 
Association (MCCOA) Annual Con- 
vention, Radisson Resort, Ypsilanti, 
Mich. Contact MCCOA (517) 
372-2323. 


October 24-26 

Fun Expo, First International Fami- 
ly Fun Center and Miniature Golf 
Show, Market Center, Atlanta. Con- 
tact Bellwether Expositions, (914) 
923-0129; FAX (914) 762-8751. 


October 24-27 

North Carolina Amusement 
Machine Association (NCAMA) An- 
nual Convention, Omni Hotel, 
Durham, N.C. Contact Bobby or 
Cindy Earp (919) 584-4833. 


October 25-27 

Pinball Expo (7th Annual), Ramada 
O'Hare, Rosemont, Ill. Contact 
Robert Berk or Mike Pacak (800) 
321-2722 or (800) 323-3547. 


November 1-3 

Keystone Classic, Merit regional 
dart tournament hosted by the 
Keystone State Dart Association in 
Pittsburgh, Pa., (800) 762-9779. 


November 8-10 

Sunshine Classic, Merit regional 
dart tournament hosted by Amer- 
ican Vending in Tampa, Fla., (813) 
841-9072. 


November 13-16 

International Association of Amuse- 
ment Parks and Attractions 
(IAAPA) 73rd Annual Convention, 
Orange County Convention/Civic 
Center, Orlando, Fla. Contact 
Chuck Simanek or Ernestine 
Phillips (703) 671-5800. 

November 15-17 

National Automatic Merchandising 
Association (NAMA) Financial 
Management Seminar, Las Vegas 
Hilton Hotel, Las Vegas, Nev. Con- 
tact NAMA (312) 346-0370. 


international 

October 2-3 

JAMMA, Japanese Amusement 
Machine Manufacturers Associa- 
tion Trade Show, Ryutsu Center, 
Tokyo, Japan. Contact JAMMA 
(813) 593-2562. 


October 17-20 

ENADA 19, Italian Trade Associa- 
tion Expo, Rome. Contact SAPAR- 
AGIS, Via di Villa Patrizi, 1000161 
Rome, Italy. Tel. 4402718-4403686- 
88473217; FAX 4402718. 


November 20-22 

FER 791 International, Spanish 
Amusement Trade Show, Palace of 
Victoria Eugenia, Barcelona, Spain. 
Contact FER '91 Secretaria General, 
Avda. Diagonal, 474-08006 Barce- 
lona, Spain. Tel. (93) 416-14-66; FAX 
(93) 415-00-95. 


December 10-13 

FORAINEXPO, Le Bourget, Paris. 
Contact Francoise Regnier, 8 Rue de 
la Michodiere 75002, Paris, France. 
Tel. (1) 474-29256; FAX (1) 426-61428. 


1992 

January 22-25 

IMA Frankfurt, Germany. Contact 
Blenheim Heckmann Gmbh, Kap- 
pellenstrasse 47 D-6200 Wiesbaden, 
Germany. Tel. 49-611-5804-0; FAX 
49-611-5804-17. 

February 4-6 

ATEI, Earls Court, ; 
England. Contact ATEI Ltd., Clap- 


tram Corimon North Side, London 


SW4 98P. Tel. 071-738-2388; FAX 
071-223-0257. 


February 27-29 

Leisurexpo 92, a mini-golf/fun 
center and snack food exhibit, 
Orange County Convention Center, 
Orlando, Fla. Contact show man- 
agement (800) 848-1651. 

March 15-17 

American Coin Machine Expo 
(ACME), San Antonio, Texas. Con- 
tact W.T. Glasgow Inc., (708) 
333-9292. 


ANY AND ALL 
DARTS AND DART 
PARTS. 


Ш COMPLETE SETS 
i FLIGHTS 
Ш SHAFTS 
Ш BARRELS 
Ш TIPS 
WALLETS, PINS, 


PATCHES, ETC. 


PLAY METER 


GREAT LAKES 
DARTS DISTRIBUTOR 


3125 S 108th Street 
West Allis, Wisconsin 53227 


(414) 543-9773 
(800) 225-7593 


FAX (414) 543-9820 
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received a Federal Express pack- 

age yesterday from Florida. It was 
sent by someone identified only as 
“The Mole." Inside was an audio 
cassette tape marked "exclusive," 
with the following note attached: 
"Chris, I’m an operator here in Florida. 
A friend of mine who's training to be a 
CIA agent did me a big favor. He 
planted а hidden microphone in а 
closed-door meeting of the Legisla- 
ture's Joint Budgetary Committee this 
past spring. I think you'll find the tape 
interesting." 

Hmmm. How interesting could à 
meeting of state legislators be, 
especially when their attention was 
turned to number-crunching? Being а 
slow morning, I popped the cassette in 
and listened half-heartedly. Crackle. 
Hiss. The shuffling of papers. Finally, 
а Voice. 

"Gentlemen, it looks like we're about 
$112 million in the red. This budget has 
got to be balanced, or we're going to 
have hell to pay. Do any of you see any 
fat that can be cut from the proposed 
budget?" 

“Well, Mr. Chairman, I for one think 
we've got too much money set aside 
for the University of Florida. Why 
should we give all that money to a 
university? All colleges do these days 
is fill young minds with subversive 
ideas. One group is picketing to save 
the Amazon rain forest, while another 
boycotts the cafeteria because it 
serves food too high in saturated fat. 
Do we want to give monetary aid to 
this sort of activity? And besides, their 
football team hasn’t been to the Sugar 
Bowl in years!" 

"Senator, І can appreciate your con- 
cern, but if we cut back our expen- 
diture to the university, we'll get fried 
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on the editorial pages andin the court 
of public opinion.” 

“Mr. Chairman, I have it, I have it! 
Why don't we levy some new taxes in- 
stead of cutting? I propose a ‘citrus 
tax, if you will. Let's have the orange 
growers pay а quarter-cent tax on 
every one of their oranges. It will raise 
so much money that we'll be awash in 
black ink." 

"It will also put thousands out of 
work and destroy our biggest cash 
crop, you simple-minded idiot! What 
district sent you up here?" 

Then came the voice that prompted 
The Mole's Federal Express package. 

"Excuse me, gentlemen, but are you 
aware ofthe money being made by the 
coin machine industry? You know, the 
Pac-Man guys? Well, as I understand 
it, this industry is making a killing 
from that game and others. I've also 
read where pinball machines are mak- 
ing a comeback, and pool tables and 
jukeboxes are in bars all over the state 
of Florida. Why don't we put a tax on 
the gross receipts emanating from 
these machines?" 

"That sounds good, but are you sure 
the downturn in the economy hasn't 
hurt that industry? AsI understand it, 
the video game market is soft. I don't 
think we'd raise much money from 
this gross receipts tax, and besides, it 
would be unfair to place such a heavy 
burden on those operators." 

"Operators? You mean the guys 
who own the machines and lease them 
to locations?" 

“Ко. I'm talking about the lessees, 
the bar and convenience store owners 
who allow the machines in their loca- 
tions." 

“Wait a minute. We better decide 
just who the operator is before we pass 
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such a tax. It might cause confusion 
later." 

“Ва]опеу. The clock is ticking, and 
we've got to balance this budget. I pro- 
pose that we levy à 7.81 percent gross 
receipts tax for all coin-operated 
machines in the state of Florida. Let's 
take a vote." 

Pause. 

"The yeas have it." 

The preceding was, of course, fic- 
titious. But from talking to operators 
in Florida, who are in reality combat- 
ting such a tax (it went into effect July 
1), that dialogue may not have been far 
from the truth. The bill that became 
law was, as Manley Lawson of Lawson 
Music Co. points out, an afterthought, 
a byproduct of not thinking a piece of 
legislation through. They don’t even 
know who the “operator” is. How can 
you collect a gross receipts tax if you 
aren’t sure which door to knock on? 

If there is anything to be learned 
from the Florida situation, it is this: 
keep an eye on every bill at your 
state’s next legislative session. This 
bill got by Florida’s coin-op industry, 
and it’s now staring down the barrel of 
a cannon, though operators are 
hopeful that the law will be repealed in 
January. As they say, “If you snooze, 
you lose.” Don’t wake up to find your 
state has taxed you out of business. |] 


Christopher Caire 
News Editor 
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